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1. ANAOETOYZA APXH KAI ANTIKEIMENO 2YMBAZHz

1.1  Ztoweia AvaBétouocag Apxng

Enwvupuia

EAAHNIKOZ TEQPTIKOzZ OPFANIZMOZ -
«AHMHTPA»

Tayudpopikn dievBuvon

Kouptidou 56-58 & Nippava

MoAn ABnva
Toayudpopikog Kwdikog 11145
TnAédwvo 2108392000
®ag 2108231438

HAektpovikd Taxubdpopeio

agrocert@otenet.gr

Apuodiot yla mAnpodopieg

Mo o avtikelpevo tng oupBacng:

e Edn ZKapuoUTooU, AlevBuvon
Avantuéng & Epappoywv, Kouptidou 56-
58 & NipBdava, 11145 ABnva, TnA.
2108392147, eskarmoutsou@agrocert.gr

e Xpnotog Nammnag, AtevBuvon Avantuéng
& Edoappoywv, Kouptibou 56-58 &
NipBava, 11145 ABrva, TnA.
2108392140, cpapas2@gmail.com

MNa 1g dtadikaoieg cuvayng tng cuBaong:

o Jtéd. Nwkntag, Tunua MNpounBelwv,
Kouptibou 56-58 & NipPava, 11145

Abnva, TnA. 2108392074,
snikitas@elgo.gr

F'evikr AtevBuvon oto Stadiktuo (URL)

www.elgo.gr

Ei6og AvaBétouoag Apxng

H AvaB<touoa Apxn sivat «Opyaviopog Anpoaciou Alkaiou» Katd Thv £VWoLa TNG MePLMTWonG 4 Tng mapayp.
1 tou dpBpou 2 Ttou v. 4412/2016, amoteAel «un KeEVIPIK avabétouca apyxn» Katd tnv £vvola Tng
nepintwong 3 tng mapayp. 1 tou apbpou 2 Tou v. 4412/2016 Kal OVAKEL OTOV TOMEQ TNG TEVIKAC

KuBépvnonc (urotopéag Kevrpikic KuBépvnonc) kotd tig urtodtapéoelg tou v. 4270/2014.

Kupla Spaoctnplotnta Avabétoucag ApxXng

H kUpla dpaoctnplotnta tng Avabetouocag ApxNg €lval n aypoTiK €PEuvd, N YEWPYLKN EMAYYEALATIKA
eKTIALSEVON KOL KATAPTLON, N TILOTOTIOINGN KAl 0 EAEYXOG YEWPYLKWV TIPOIOVIWY Kot Tpodinwy Kabwe Kat n

npowbnon autwv.

Ztoeia Emkowwviog

o) Ta éyypada tng cupPaong eival dtabéolpa yia eAelBepn, mARpPN, dueon & Swpedv NAEKTPOVIKA
npooBacn otnv &evBuvon (URL) http://elgo.gr/index.php/el/elgo-demeter-press-competitions-

proclamations péow tng Stadiktuakng mUANG www.promitheus.gov.gr tou E.3.H.AH.3.

B) OLpoodopég pEmel va uTtoBaAAovTal NAeKTPOVIKA otnv dtevBuvon : www.promitheus.gov.gr

V) Mepattépw  mANpodopieg  eivat

SlaBéopeg

and tnv  mpoavadepbeica  SlevBuvon:

http://elgo.gr/index.php/el/elgo-demeter-press-competitions-proclamations
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1.2 Ztolxeia Aladikaciag - Xpnuatodotnon

Eido¢ Sradikaoiog

O Slaywviopoc Ba Sie€axBel pe Tnv avolktn dladikaoia tou apbpou 27 tou v. 4412/16.

Xpnpatodotnon tng cupBaong

Qopéag xpnuatodotnong tng moapolvoag ocUuPBacng eivat o EAANVIKOG Tewpylkog Opyaviopog —
«AHMHTPA». Ta tnv kKaAudn tng damavng éxet ek6oBel n e ap. mpwt. 3000/122456/28-11-2017 £ykplon
avaAnng moAuetoUg uTtoxpEwaongtou Yroupyeiou Aypotikig Avamtuéng kal Tpodiluwv.

H napovoa cUpPBacn cuyxpnpoatodoteital amno tnv Eupwmnaikn Evwon, and MNioctwoelg tou NpoypAaupotog
gvnuépwaong Kal mpowbnong mou adopolv Ta YEWPYLKA Tpoidvta Kol £papuolovTal OTnV ECWTEPLKN
oyopd koL ot Tpiteg xwpeg ocVppwva pe Ttov Kavoviopo (EE) ap®. 1144/2014 tou Eupwmaikol
KowoBouAiou kat tou TupBouAiou

To Mpoypappa umoBARBNKe pe KwdWO umtoBoAng 779712 eykpiBnke amod tnv Eupwrnaikni Emtponn Ye thv
ul’ oaplBuov C (2017) 6934/19-10-2017 EkteAeotikry Amodoaon, oto mAaiclo tou KoavoviopoU (EE)
1144/2014 tou EupwmaikoV XupBouAiou kat KowvoPouAilou, tou kat's€ouclodotnon Kavoviouol (EE)
2015/1829 kot Tou ekTeAEOTIKOU KavoviopoU (EE) 2015/1831 tng Eupwmaikng EMITPOTMAG, OXETIKA HE TNV
ETUAOYN TWV QMAWV TIPOYPOAUUATWY TIou adopolv TNV Tpowdnon YEWPYLKWY Tpoloviwy yla to 2017
Suvapel Tou KavoviopoU (EE) aptB. 1144/2014 tou Eupwnaikot KowvoPBouAiou kat Tou upBouliou.

1.3 Zuvonttikn Mepypadn Guoikol Kot OLKOVOULKOU OVTLKELUEVOU TNG cUUBaong

Avtikeipevo TNG oupPBacng elvat n emhoyn eKTEAECTIKOU opyaviopoU yia To Mpdypaupa: «Mpowbnon tng
détag MON “ Feta PDO. Let’s get real!” otig ayopég tng Meppaviag, tou Hvwpévou Baolheiou kal tng
FoaAAiog». H xprion tou unvupatog tng Eupwrnaikng Emtponng: " Enjoy! It's from Europe." Ba evioyuoel
QUTA TNV TPooTaOELa.

IKOTIOC TOU €PYOU, O CULGWVIA LE TIG TIOALTIKEG KOL TOUG KAVOVEC TNG EE yla ta yewpyika mpoiovta Kot Tov
TpoOMO MpowdnoNG Toug, elval:

e va avadeitel otig ayopEg tng Mepuaviag, tou Hvwpévou Baolleiou kal tng FoAAiag, tTnv moldtnta, TNV
napadoon, TN LovasdikoTtnNTa, TN YyvnolOTNTA KAl TV aAUBeVTIKOTNTA TToU OXETI{OVTAL LE TNV EVPWTTAIKNA
Oéta MNOMN, wote va TNV KOTACTAOEL CUVELSNTA €TIAOYI TWV EUPWNMALWYV KATAVAAWTWY, UEAVOVTAG
£€TOLTO HEPLBLO OYOPAC KaL TIG EEAYWYEG

® VO EVNUEPWOEL KOL VO EVALOONTOMOLNOEL TG OUASEG-OTOXOUC (EMAYYEAUATIEG KOL KATOVAAWTEC) YLa TIG
WBLotNTeG TNC dEtag MOM kabwg Kol ylo TNV auBevTIKOTNTO TwV EUPWIOIKWY MPOCTATEVOUEVWY
Ovopaowwv Mpoéleuong

e va oauénosl TNV avayvwpLoLLOTNTA OXETIKA pe Tta oUpPoAa tng Eupwmaikic Evwong ywo tnv
£MLOAKAVON TWV TtpolovTwy MNpootateudpevng Ovopaciog Mpoghevong.

O Avadoxoc Ba uhomoLoeL To €py0o, cUUDWVOL WE:

o) tov Kavoviopd (EE) 1144/2014 tou Eupwraikol YupBouldiou kat KowvoBouliou tng 22nc Oktwpplou
2014 OYETIKA WE TIC EVEPYELEC EVNUEPWONC Kal TiPowBnong mou adopolv OTo YEWPYLKA Tpoidvta Kot
edapuolovtol oTNV ECWTEPLKN ayopd KAl OE TPITEC XWPES

B) tov kat’ s€ovaolobotnon Kovoviopod (EE) 2015/1829 tng Emwtpomnc, tg 23ng Ampliou 2015 ya tn
cupmAnpwon tou KavoviopoU (EE) 1144/2014 kol tov Ektedeotikd Kovoviopd (EE) 2015/1831 1tng
Erutponng yia tn B€omion AEMTOUEPWY KAVOVWY EPAPUOYNG

y) Tov ekteheotikd Kav. (EE) apBu. 2015/1831 tng Emttpomnng, tng 7ng OktwPpiov 2015, yia tn B€omion
Kavovwy edpappoynic tou Kav. (EE) apBu. 1144/2014 tou Eupwmnaikol KowoBouliou kat tou TupBouliiou
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OXETIKA HE TIC EVEPYELEC EVNUEPWONG KAl TPowBNong mou adopolv Ta YEWPYLKA TPOIoVIa Kol
edapuolovtal oTnV ECWTEPLKI ayopd Kal o€ TPITEG XWPEC.

8) tnv MNpdokAnon umoPoAng mpotdcewv 2017 «AMAd mpoypdppota: Emyopnynoels yla eVEPYELEG
gvnuUEPWONG Kol Tpowdnong mou adopouVv Ta YEWPYLKA Tpoilovia» Kol £happolovial OTNV ECWTEPLKN
oyopd Kol Ot TPite¢ Xwpeg, olpdwva Pe Tov Kavoviopo (EE) aptd. 1144/2014 tou Eupwraikol
KowoBouAiou kat Tou TupBouliou.

g)tov «08nyd ywo umoyndioug NG MPocokAnong UTIOBOANG TPOTACEWV YLl QTTAQ TIPOYPAUUOTA TIOU
adopolv CUYXPNHUATOSOTNON TWV PETPWY EVNUEPWONG KAl TipowBnaong mou ehapuolovial 0TV ECWTEPLKN
oyopad 1) o€ TPLTEC XWPEGH

ot) v KYA 419/18559 Kowng¢ Amodaong twv Ymoupywv EEwteplkwv kal Aypotikng Avamtuéng Kot
Tpodipwv «Kaboplopdc Aentopepetwy edappoyng twv Kav (EE) 1144/2014 tou Eupwnaikot KowoBouAiou
KoL Tou ZupBouAiou, tou kat’ e€ouclodotnon Kav (EE) 2015/1829 tng EMLTPOTHG KoL TOU KTEAECTIKOU Kav
(EE) 2015/1831 tn¢ EMLTPOMNG, OXETIKA LIE TIC EVEPYELEC EVNUEPWONG KOL TIPOWONONG YEWPYLKWYV TTPOIOVIWY
OTNV ECWTEPLKN ayopd Kol oe tpiteg xwpes» (DEK 855/B/16-03-2017).

{) TNV pe KWdIKO umoBoAng 779712 npdtacn tou EAFO AHMHTPA ylo Tn Xpnuotodotnaon tou £pyou Ttng
TiPoBOANG OTwC autr €xel eykplBel amo pe tnv utt’ aptb. C(2017) 6934/19-10-2017 ExkteAeotikn Antddaon
NG EMTPOMAC OXETIKA HE TNV EMAOYA TWV AMAWV MPOYPAUUATWY TTou adopolV TNV Mpowbnan YEwPYLKWY
npoloviwy yla to 2017 duvdapet tou KavoviouoU (EE) aptB. 1144/2014 tou Eupwraikol KowvoBouAiou kat
ToU ZuppBouliou.

OL TaPEXOUEVEG UTINPECLEG KOTOTAOOOVTAL OTOUG aKOAoUBoU¢ KwdikoU¢ Tou Kowvou Agfhoyiou Snpoociwv
oupBaocswv (CPV):

CPV Nepypadn
79416000-3 Ynnpeoieg Snuoociwv oxéoewv
72413000-8 Yninpeoieg oxeSlaopol tonoBeoiwy Naykdouou lotot (WWW)
64216000-3 YTnpeoieg NAEKTPOVLKWY UNVULATWY KoL TTAnpodopLwV
79340000-9 Yrninpeoieg Sladpnulong Kal LAPKETIVYK
22120000-7 Anuooteloelg
39294100-0 Mpoidvta mAnpodopnong Kat poBoAng
92111220-0 MNapaywyn SladnUoTIKWY BVTEOTALVLWY
79950000-8 Yrninpeoieg Slopyavwong ekBEcewv kot cuvedpilwv

H napovoa cupuPaon sival eviaia kat Sev umodlatpeital og TUAUATA.
H ektipwpevn agia tng cupBaong avépxetal os 2.758.221,00 € ihéov OIMA 24%.
Mpoodopic unofarlovtal yia To GUVOAO TwV {NTOUUEVWY UTINPECLWV.

OkovouLkog dopéac o omoiog uTtoBAMEL autovoua 1 we Hehog Evwong i Kowormpagiag yla tov mapovra
Slaywviopd, dev pumopel va cuppetéxel oe Sladkooia ouvaldng cupPaong avtovopa | we HEAog Evwong n
Kowompaéiog mou adopd otnv avdbeon umnpeowv afloAdynong amoteAeoUATWY TwV SPACEWY Yyl TO
Mpoypoppa: Mpowbnon tng ¢détag MNOM «Feta PDO. Let’s get reall» ot ayopég tng lepuaviog, tou
Hvwpévou Baoleiou kal tng NaAliag. e mepintwon mou SlamotwOel kATl TéTolo, OAEG oL TPOodOPES TIG
ormolec UTOBANAEL ] OTLC OTIOLEG CUMETEXEL O OLKOVOULKOG HOPEDC amoppimTovTaL.

H ouvoAik exktiuwpevn  afla  t¢ oLuPaong avépxetal oto Tooo Twv 3.420.194,04 €
ouunep\appavopévou OMA 24% (npolmoAoylopog xwpic OMNA: € 2.758.221,00 OMNA : 661.973,04).

H Siapkela tng obuBaonc opiletal o 36 HAVEG.
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AvoAUTIKN Tteplypadr] Tou GUCLKOU KoL OLKOVOULKOU QVTIKELHEVOU TG oLPBacng Sidetal oto MAPAPTHMA
| Tng mapovoag Staknpuénc.

H oOuBaon Ba avoateBel pe to Kpltiplo tng mMAEov cupdEépoucag amo OKOVOULKN amoyn mpoodopdg,
Baoel TNG BEATLOTNG OXEONG MOLOTNTAG — TLUAG.

1.4 Oeg0oMKO MAaiolo

H avaBeon kal ektéleon tng cLUPaAONG SLEMETAL A6 TNV Kelpevn vopoBeoia kat Tig kat' e¢ouclodotnon
autnG ek60Beloeg KAVOVLOTIKEG IPALELS, OTWC LoXUOULV Kol LOLwG:

Tou v. 4412/2016 (A' 147) “Anudoiec SuuBdoeic Epywv, Mpoundewwv kat Yinpeoiwv (mpooapuoyr otic
Obnyisc 2014/24/ EE ko 2014/25/EE)»

Tou v. 4314/2014 (A' 265) “A) Na tn OSloyeipion, tov EAgyyo KaL TNV EQAPUOYN QAVATTTUELAKWV
napeuBaocswv ya tnv mpoypauuatikny nepiodbo 2014-2020, B) Evowudtwaon tn¢ Obnyiac 2012/17 tou
EvpwrniaikoU KotvoBouAiou kat tou ZuuBouldiou tng 13n¢ louviou 2012 (EE L 156/16.6.2012) oto
eAAnviko bikato, Tporomoinon tou v. 3419/2005 (A' 297) kat dAAec Siatdaéelc” kol tou v. 3614/2007 (A'
267) «Alayeiptan, EAEYXOC Kol EQOAPLOYH AVATTTUELAKWY TTAPEUBATEWVY YLa THV TIPOYPOUUATIKY TTEPIOSO
2007 -2013»,

Tou v. 4270/2014 (A' 143) «Apyec SnUooLovouLkrG SLaxeiplong Kot EMOnTeiac (svowudtwon tne Odnyiac
2011/85/EE) — 6nudoto Aoytotiko kat aAAec Stataésic»,

Tou v. 4250/2014 (A' 74) «Atokntikéc AltAouoTteUoelC - Katapyriostg, Suyywvevuoeic Noutkwv Mpoownwy
kot Yrnpeowwv tou Anuooiouv Touéa-Tpomomoinon Awataéswy tou m.6. 318/1992 (A°161) kat Aouteg
puBuioelc» Kal eI6IKOTEPA TIG SLaTagelg Tou dpbpou 1,

g map. Z tou N. 4152/2013 (A' 107) «llpocapuoyn tn¢ eEAAnvikng vouodeaiac otnv Oényia 2011/7 tng
16.2.2011 yia TNV KOTAMOAEUN TN TWV KABUOTEPNOEWVY TANPWUWY OTLG EUTTOPLKEG CUVAAAQYECY,

Tou v. 4129/2013 (A’ 52) «Kupwaon tou Kwdika Nouwv yio to EAeykTiko Suvébplo»

Tou v. 4013/2011 (A’ 204) «Xvotaon eviaiac Aveédptntne Apxnc¢ Anuooiwv JuuBacewv kat Kevtpikou
HAektpovikou Mntpwou Anuociwv ZuuBaoswv...»,

Tou v. 3861/2010 (A’ 112) «Evioyuan tn¢ SLQAVELAC LUE TNV UTTOXPEWTLKI QVAPTNON VOUWVY Kol TPaEEWV
TWV KUBEPVNTIKWY, SLOIKNTIKWV KAl dUTOSLOLKNTIKWY opyavwV oto dtadiktuo "Mpoypauua Atavysia" kat
aAec Slaraéeic”,

Tou apBpou 4 tou m.6. 118/07 (A'150)

Tou v. 3548/2007 (A’ 68) «KatoaywpLon SNUOCLEVCEWY TWV POPEWVY TOU ANUOCIOU OTO VOLIOPYLOKO Kol
TOoMIKO TUTo Kot dAAeg Stataéeign»,

tou v. 3310/2005 (A' 30) “Métpa yia tn Olac@dAion TN¢ OLAPAVEING KOl TNV QIOTPOTH
kataotpatnynoewyv kata tn Siadikaocia ocovapng dnuociwv ocuuBacswv” yla tn dlactalpwon Twv
otolxelwv tou avadoxou pe ta otolxeia tou E.X.P., tou m.§/tog 82/1996 (A' 66) «Ovouaotikomoinon
UETOYWV EAAnvikwv Avwvouwv ETQIpelwyv ToU UETEYouv oTi¢ Sladikaocie¢ avaAnyng Epywv 1
npoundelwv tou ANUOCIoU N TWV VOULKWY TIPOOWIWVY TOU EUPUTEPOU SNUOCLOU TOUEA», TNG KOWNG
anddaong twv Yrmoupywv Avamtuéng kat Emikpateiag pe ap. 20977/2007 (B’ 1673) OXETIKA pE T
“Aikatodoyntikd yla TV THPNON TwWV UNTpWwv Ttou v.3310/2005, onw¢ tpormomoudnke UE TO
v.3414/2005”, kabw¢ Kkat tNG amodacng tou Ydurmoupyol Owovopiag kot OLKOVOULKWY E
0plBu.1108437/2565/A05/2005 (B’ 1590) “Kadopiouoc xwpwv oti¢ omoiec Asttoupyolv eEwxwpLes
etaupiec”,

Tou v. 2859/2000 (A’ 248) «Kupwan Kwbika @dpou Mpootideuevnc Aiacy,

ToU v.2690/1999 (A' 45) “Kupwan tou Kwbika Atotkntikng Atadikaoioc kot dAAeg diaraéeic” kal 1&iwg
Twv apBpwv 7 kat 13 €wg 15,
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Tou v. 2121/1993 (A' 25) “lMvevuartiki Idtoktnaoia, Suyyevika Aikauwuata kat MNoAttiotika Ouata”,

tou 1.6 28/2015 (A' 34) “Kwébikomoinon Siatdéswv yia tnv mpooBaocn s Snudota Eyypapa Kot
otolyeia”,

tou 1.86. 80/2016 (A'145) “AvaAnn umoxpeWOoEWV Ao Toug Alatakteg”,

™G ue ap. 57654 (B’ 1781/23.5.2017) Anddaong tou Yroupyol Otkovopiag kot Avamtuéng «Puduion
e1dbikotepwv Jeuatwy Asitoupyiacg kot Staxeiptong tou Kevipikou HAgktpovikou Mntpwou Anuooiwv
2uuBaocewv (KHMAHZ) tou Yroupyeiou Owovouiac kot Avantuéne»

™G pe ap. 56902/215 (B' 1924/2.6.2017) Anodaaong tou YrioupyoU Otkovopiog Kot AVvAmtuéng « TEYVIKEG
Aemttouépeiec kot Stadikaois¢ Asitoupyiag tou FEOvikoUu JSuotnuato¢ HAsktpovikwv Anpooiwv
JupBdoewy (E.5.H.AH.5.)»,

tou Kav. (EE) aptBu. 1144/2014 tou Eupwrmaikol KowoBouliou kot tou ZupBouliou, tng 22ag
OktwpPpiou 2014, OXETIKA UE TIG EVEPYELEC EVNUEPWONG KAl TPowBnaong mou adopolv To YEWPYLKA
npoiovta Kot epappolovtol 6TV ECWTEPLKN ayopd Kol O TPITEC XWPEG KAl TNV Katdpynon tou kav (EK)
oplBu. 3/2008 tou TupPouliou,

tou kat’ efoualobotnon Kav. (EE) aptBu. 2015/1829 tng Emwtpomng, tng 23n¢ AmpiAiov 2015, yia t
cuumAnpwon tou Kav. (EE) aplBu. 1144/2014 tou Eupwraikol KowvoBouAiou kat tou XupBouliou
OXETIKA HE TIG EVEPYELEG eVNUEPWONG Kol mpowbnong mou adopolv Ta YEWPYKA Tpoidvia Kal
edapuolovtol oTNV ECWTEPLK AyoPAKaL O TPLTEC XWPEC,

Tou ekteleotikoU Kav. (EE) aptBu. 2015/1831 tng Emutponng, tng 7ng Oktwpplou 2015, yia tn B£omion
Kavovwv edoppoyng tou Kav. (EE) aptbu. 1144/2014 tou Eupwrmaikol KowvoBouAiou kal tou
JUUBOUAIOU OXETIKA LIE TIG EVEPYELEG EVNUEPWONC KAl TipowBnong mou adopouv T YEWPYLKA TipoiovTa
Ko epapUOlOVTaL OTNV ECWTEPLKN OYOPA KOl OE TPITEG XWPEC,

v MpookAnon umoPoAng mpotdcewv 2017 «AmMAG Tpoypdppata: ETXopnynoslg ylo eVEPYELEG
EVNUEPWONG KaL TipowBnong mou adopolv Ta YEWPYLKA TTpoidvTa» Kal ePpapuolovial 0TV ECWTEPLKNA
oyopd Kal Ot TPiteg XWPEC, ocUudwvo HE Tov Kovoviouo (EE) ap®. 1144/2014 tou Eupwmaikol
KowoBouAiou kat Tou Zuppouliou.

tov «06nyd ywa umoyndioug tng MpookAnong UMOPBOANG MPOTACEWY YL QTTAQ TIPOYPAUMOTA TIOU
adopolv ouyxpnUaTodOTNON TWV METPWV eVNUEPWONG Kal mpowbnong mou edapupdlovial otny
ECWTEPLKA AYOPA I O€ TPITEG XWPESH

tou ekteheotikol Kav. (EE) apBu. 2016/7 tng Emrpomng ywa thv KabOlépwaon TOU TUMOMOLNUEVOU
evtUmou yla to Eupwrnaiko Eviaio Eyypado Mpoundetag,

™¢ Odnyiag 24/2014 tnc Eupwmnaikng Evwong,

™¢ ur’ aptB. 419/18559 Kowng Anodoonc tTwv Yroupywv EEwteplkwv kot AypoTikAg Avamtuéng Kot
Tpodipwv «KaBoplopde Aemtopepsiwv edpoppoyng twv Kav (EE) 1144/2014 tou Eupwrmaikol
KowvoBouliou kat tou TupBouliou, Tou kat’ e€ouctoddtnon Kav (EE) 2015/1829 tng EMLTpormic Kot Tou
ekteAeotikoV Kav (EE) 2015/1831 tng EMLTPOTMIC, OXETIKA LIE TIC EVEPYELEG EVNUEPWONC KoLl tpowBnang
VEWPYLKWV TIPOLOVIWY OTNV ECWTEPLKA OYOPA KOl OE TPITEC YWPEG.

TWV O EKTEAECN TWV AVWTEPW VOUWV EKE0OELOWY KOVOVIOTIKWY TIPAEEWY, TwV AoMWV Slatdewy mou
ovadEpovtal pnTa f amoppeouy amod ta opl{dpeva ota cUpPBATIKA TeLXN TG Tapoloag, KoBWE Kal Tou
OUVOAOU TwWV Slatdtewv Tou aodalloTikol, epyaTtikol, Kowwvikol, meptBallovtikol kot ¢opoloyLkol
Sikallou mou SLEMEL TV avaBeon Kal eKTEAECN TNG tapouoag cupBacng, £otw Kat av Sev avadépovral
PNTA MOPATAVW,

Tou apBpou 14B tou v. 3429/2005 «Anudoleg Emyeprioelc kat Opyaviouol (A.E.K.0.)» (DEK 314 A’),
OMw¢ To apOpo autd Tpootédnke pe tnv Tap.1 tou apBpou 66 tou v.4002/2011 «Tpomomnoinon tng
ouvtaflodotikng vopoBeoiag tou Anuociou-PuBpuicslg yia tnv avamtuén Kot Tn SNUOCLOVOLKN
gfuylavon-O<pata appodlotntag Yrnoupyeiwv Olkovopkwy, MoAtiopou kat TouplopoU kot Epyaoiag
Kot Kowwvikfic Aodpdiione» (DEK A 180/A’/22.8.2011),
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™m¢ ur’ apB. 188763/10.10.2011 kowAc amddacng twv Ymoupywv OLKOVOULKWY Kol AypOTLKAG
Avamntuéng & Tpoodipwv pe tnv omoila kat e€fouclodotnon twv avwiépw Slatdfewv, ouotnbnke o
«EAAHNIKOZ TEQPTIKOZ OPFANIZMOZ — AHMHTPA» (EATO-AHMHTPA) mou emomnteVeTal amd TO
Yroupyeio Aypotikng Avamtuéng kat Tpodipwv Kal otov Omoio ouyxwvelBnkav to PEXPL TOTE
autoteAwg Asttoupyolvia v.m.Lb., (a) to EBviko 16pupa Aypotikig Epeuvag (EG.LAT.E.), (B) o
Opyaviopog Fewpylkng EmayyeApatikng Ekmaidevong, Katdptiong kot AmaoyxoAnong (O.M.E.E.K.A.)-
«AHMHTPA, (y) o Opyaviouog Miotomnoinong kat EniBAePng Mewpykwv Npoidvtwv (O.N.E.ME.M.) kot (5)
0 EAAnvikog Opyaviopdg Falaktog kat Kpgatog (EA.O.TAK.), (DEK 2284 B/13.10.2011), oto £€R¢ KYA,

™¢ aptB. 5336/71598/22-06-2016 kot 3079/42636/17-04-2015 Anddaong Onwc tpomonotidnke amod
v 5337/71600/22-06-2016 Antddaon tou YroupyoU Aypotikni¢ Avartuéng kot Tpodipwv (DEK.325/23-
06-2016 TeUxog YOAA) «Aloplopog Mpoowpvol AteuBuvovtog ZupBoUAou Tou EAANVIKOU lewpyLkol
Opyaviopol — Anuntpa — NMIA» kat « Oplopog peAwv Tpoowplvol AlolkntikoUu Zuppouliou tou
EAANViIKoU Fewpyikol Opyaviopol — Anuntpa — NMIA» avtiotolya,

™G ur’ aplB. 8865/112514 (DEK 739 YOAA/20.10.2015) anodaong tou Yroupyol AypoTikng Avamtuéng
Kot Tpodipwv, pe tnv omoia Slopiotnke wg mpoowpvog Mpdedpog tou A.Z. tou EAFO-AHMHTPA o
Epeuvntig B’ tou idlou Opyaviopol Ap. Nlewpylog Kapétoog,

™¢ utt aplB. Bépatog 11A Anddaong tg 73n¢/23-03-2016 Tuvedpiaong tou AlotkntikoU JupBouliou
tou Opyaviopol pe B€pa  «Emikalpomoinon, OCUUMARPWON KAl TPOTOMOINCN TWV  EMLUEPOUG
napaypddwv tng 01/65n¢/27&28.07.2015 Anddaong tou Alokntikot Tuppouliou» (AAA: QYPMOZ3M-
5IT),

v urt aptB. C(2017) 6934/19-10-2017 ExteAeotikr) Artddaon tnG EMTPOmAC OXETIKA HE TNV EMAoYN
TWV AMAWV TPOYPOUUATWY TIou aidpopolV TNV Ttpowbnon YEWPYIKWY Tpolovtwy yia to 2017 Suvauet
Tou Kavoviopou (EE) aptB. 1144/2014 tou Eupwmnaikol KowvoBouAiou kat tou SupBouliou

™g urt’ aptB. mpwt. 91/113219/26-10-2017 emiotoArg tou TuAuartog Eumopikwv Powv kat MpowOnong
Mpoidviwv tou Ymoupyeiou Aypotikng Avamtuéng kal Tpodilwv OXETIKA LE TO QTOTEAECHA TNG
afLOAOYNONG TNG TIPOTACNG AMAOU MPOoYPApuatos 2017 yia tnv mpowdnon YEWPYLKWY TPOIOVIWY UE
KwOLKO 779712 — PDO FETA.

™m¢g ur’ aptd. mpwt. 49308/14-11-2017 £ykplong avainyng umoxpéwong Samdvng o Bdpog Tou
MpoimnoAoylopol tou EAANVIKoU Fewpyikol Opyaviopol AHMHTPA enouevwy ETWV apxnG YEVOUEVNG TO
£€10¢ 2018 yia TNV «Mopoyr UTNPECLWV EKTEAECTIKOU OpyavIoHoU KaBwg Kal popéa afLoAdynaong yla To
Mpoypoppa Mpowbnon tng Evpwmnaikng M£tag NOM «European PDO Feta. Let’s get real!» otig ayopég
™¢ Fepuaviag, tou Hvwpévou BaotAeiou kat tng FaAAiag.

™¢ pe aplB. Béuaroc 0501 Anddaong tng 98n¢ cuvedpiaong tou A.Z. Tou EATO — AHMHTPA pe Béua
«Amodaon £ykpLong TeEUXWV SLaKkNPLENCS SLAyWVLIOUWYV Kol SLEVEPYELAC AUTWV PE oUVTUNON TpoBeouLwv
KoOWE KAl ouyKpOTNONG YyvWHOoSOoTIKWY opydvwyv (Emtpontwy) Al] Tou telxoug tng SlokApuénc
SloywviopoU kal tng mepiAnPng autng, HE OVTIKE(HEVO TNV TOPOXN UTINPECLWY EKTEAEOTLKOU
opyaviopou yia to Mpoypappa: Npowbnon tng Oétag MOM «PDO Feta. Let’s get real!» ot ayopég tng
leppaviag, tov Hvwpévou Baolheiou Kat tng MoAAlag, ekTHwHEVOU TipoUToAoylopou 2.758.221,00 €
miAéov ONA 24%» (AAA QKZIO=3M-PEA).

™m¢ ur’ aptB. mpwt. 50393/20-11-2017 emwotoAn¢ mpog to Tunua Epmopikwv Powv & Mpowbnong
Mpoidvtwy tng AtevBuvong Npowbnong Mewpykwyv Mpoidviwy Tng Mevikng AtevBuvong Tpodipwv tou
Yroupyeiou Aypotikng Avamtuéng kal Tpodipwy pe Béua «Stapifaocn tedikwv oxedlwv Slaknpuewv,
KOBWG Kal TNG oXeTIKAC anodaong A.Z. tou EATO — AHMHTPA».

™mg ur’ apB. mpwt. 3717/126631/27-11-2017 emiotoAig tou Tunuatog Koatdptiong kat ExtéAeong
Mpoypappartog MpounBewwv tng AlevBuvong MpounBewwv Ataxeiptong YAkoU & Yrmodopwv tng Mevikng
AleBuvong OkovouLKwY YTnpeowwv tou Ymoupyeiou Aypotikig Avamtuéng kat Tpodipwv pe Béua
«Zxedla AtaknpuEewv HAektpovikwv Avolktwv AleBvwv Ataywviopwy, péow E.2.H.AH.Z., Tou EAANVLKOU
lewpylkol Opyaviopol — «AHMHTPA», oL onoleg adopouv otnv a) «Mapoxn UNNPECLWY EKTEAECTIKOU
opyaviopou yia to Mpoypappa: MNpowBnon tng Eupwnaikng @etag MON «European PDO Feta. Let’s get
real!» otig ayopég tng Mepuaviag, tov Hvwpévou Baotheiou kat tng FaAAlagy, B) Mapoxr umnpeolwv
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afloAoynong amoteAeopdtwy Twv Spacswv yia to Mpoypappa: MpowBnon tng détag NOM «Feta PDO.
Let’s get real!» otig ayop€g otig ayopeg tng Mepuaviag, touv Hvwuévou Baathelou kat tng FoAAiag», )
«Mapoxn UTNPECLWV EKTEAEGTIKOU 0pyaVvIoHOU yla to Mpoypappa: Mpowbnon tng Eupwmnaikng MEtag
MON «European PDO Feta. Let’s get real!» otig ayopég twv HMA kat tou Kavadda kot 8) Mapoxn
UTINPEOLWV aLOAOYNONG ANMOTEAECUATWY TWV dpacewv yla To Mpoypaupa: Mpowbnon tng dpétag MON
«Feta PDO. Let’s get real!» otig ayopeg twv HMA kat tou Kavada».

™¢ urt’ aptd. mpwrt. 257/125720/28-11-2017 eniotoAng tou TuAuatog Eumnopikwyv Powv & Mpowbnong
Mpoidvtwy tng AtevBuvong Npowbnong Mewpylkwv Mpoidvtwy tng Mevikng AtevBuvong Tpodipwy tou
Yrioupyeiou Aypotikig Avamtuéng kat Tpodipwv pe B€pa «TeAlkd oxeda Alaknpuéewv Tou EAAnVIkou
lewpywou Opyaviopot — AHMHTPA»

™G Me ap. mpwt. 3000/122456/28-11-2017 £€ykplong ovaAnyPng TOAUETOUC UTOXPEWONG TOU
Yroupyeiou Aypotikng Avamtuéng kat Tpodipwv (AAA 6K154653MM-024)

1.5 NpoBeopia napalapnig npocpopwv Kat SlevépyeLa SLaywviopol

H katoAnktik nuepopnvia mapaaBnc twv npoodopwy sival n 18/12/2017 kot wpa 23:59.

H Sladikacio Ba SlevepynBel pe xprion tng miatdoppog tou EBvikol Tuotrhpatog HAekTpovikwv Anpociwv
JupBaocewv (E.2.H.A.H.L.), péow tng AtaSikTuakng mUANG www.promitheus.gov.gr Tou w¢ Avw GUOTHUATOC,
v 22/12/2017, nuépa Napaokeun Kat wpa 10:00 ..

1.6  Anpoolotnta

A. Anpocicguon otnv Enionun Epnuepida tng Evpwnaikig Evwong

Mpoknpuén tng mapoloag cUUPBACNG AMECTAAN HE NAEKTPOVIKA péoa yla dnuooievon otig 28/11/2017
otnv Ynnpeoia EkS6oswv TnG Evpwnaiknig Evwong.

B. Anpocicuon og €BVIKO eminedo

H mpoknpuén Kal To mMANPeG Keipevo tng mapolooc Alakripuéng kataxwpndnkav oto Kevipikd HAekTpovikd
Mntpwo Anpociwv Suppacewv (KHMAHZ).

To mMARpeg Keipevo tng mapoloag Aloknpuéng kotaxwpnbnke akoun kot otn Stadlktuokn TUAN tou
E.2.H.AH.3.: http://www.promitheus.gov.gr, émou €é\afe Suotnuikd AplOuod: 50213

Mpoknpuén (mepiAnyn tng mapovcag Ataknpuéng) dnuoactedetal kot otov EAANVIkO TUTO, cUpdwva Ue TO
apBpo 66 tou N. 4412/2016 :

Ztnv epnuepida pe titho «H AYTH»
stV epnuepida pe titho <kEGHMEPIAA TON SYNTAKTQN»

H mpoknpuén (mepiAnPn tng mapolooag Alaknpuéng) onwg mpoPAémetal otnv meplmtwon 16 NG
napaypadou 4 tou dpBpou 2 tou N. 3861/2010, avopthiBnke oto Sladiktuo, OTOV LOTOTOMO
https://diavgeia.gov.gr/ (MTPOTPAMMA AIAYTEIA)

H Alaknpuén Ba kataxwpnbeil oto dladiktuo, otnv LotooeAiba tng avabétovoag apxng, otn Sievbuvon
(URL) http://elgo.gr/index.php/el/elgo-demeter-press-competitions-proclamations, otig 28/11/2017.

H dnuooievon tng Slaknpuéng avoptdtal otov LoTotomo Tou Ymoupyelou AypotTikng Avamrtuéng kat
Tpodipwv http://www.minagric.gr kol oTov TVOKO QVOKOWWOEWVY TOU Epmopikol kot Biopnyavikou
ErttpeAntnpiov ABnvwv.

r. E€oda dnuocieloswv

H Samavn twv dnuoacteoswv otov EAANVIKO Tumo Bapuvel Tov avadoyo.
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1.7 Apxég edpappolopeveg otn Stadikacia cuvayng

Ot otkovopLkot dopeic Seopelovtal OtTL:

a) tnpouV Kal Ba efakoAouBricouv va TNPoUV KATA TNV €KTEAech TG oUUPBacng, epooov emheyolv, TIG
UTIOXPEWOELG TOUC TIOU QTOPPEOUV aTo TIC Slatdelg g mepBAAAOVIIKAC, KOWWVIKOAGHAALOTIKAC Kal
EPYATIKAG vopoBeoiag, mou £xouv Beomiotel pe to Sikawo ¢ Evwong, to €Bvikd Sikalo, oUANOYIKES
oupBaocelg n Oiebveic Slatagelg meptParlloviikol, KOWwWVIKOU Kol gpyatikol O&lkaiou, oL ormoiegg
anapBuolvtal oto Moapdaptnua X tou Mpooaptripatog A tou v. 4412/2016. H tpnon twv &v Adyw
UTIOXPEWOEWV EAEYXETAL KOl BEPALWVETOL QO TO Opyava ToU eMIPAENOUV TNV €KTEAECN Twv dnuociwv
OUMUBACEWY KOl TIG ApUOSLEC SNUOCLEG OPXEC KOL UTINPEGCLEG TTOU €VEPYOUV EVTOC TWV oplwv TG euBLVNG
KOL TNG ApoSLOTNTAG TOUG.

B) dev Ba evepynoouv 0BEuLTa, TOPAVOUO I KATAXPNOTIKA KaB' OAn tn Slapkela tng Stadkaociog
avaBeong, oAAG Kal KaTA To oTadLo eKTEAEONG TNG oLUPAONS, EPOCOV ETIIAEYOUV

v) AapBavouv ta kKatdAAnAa pETpa ylo va StaduAAfouv TNV EUTILOTEUTIKOTNTA TWV TTANPodopLWY ToU
£XOUV YapaKkTNPLoBEel wg TETOLEC.
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2. TENIKOI KAI EIAIKOI OPOI 2YMMETOXH2

2.1 Fevikég MAnpodopiseg

2.1.1 Eyypada tng cuppaong
Ta éyypada tng mapovoag dladkaciag cuvalng sivat ta akdAlouba:

. n ue ap. 2017-167971/28-11-2017 Npoknpuén tng Z0pPaong, Onwg autr £xel dnUooleutel otnv
Enionun Epnuepida tng Eupwnaikng Evwong

. n mopouoa Alaknpuén pe ta NapapTAUATA TTOU OMOTEAOUV QVATIOOTIO0TO HEPOG OLUTAC
. 1o Eupwnaiko Eviaio Eyypado Zoppaong [EEEZ]

. Ol CUUTIANPWUATLKEG TIANPOodOopIleg TOU TUXOV TapExovtal oto mAaiolo tng Stadikaoiog, WOiwg
OXETLKA UE TIG TpoSLaypadEC KL TA OXETIKA SIKALOAOYNTIKA

. 1o oX£610 NG cUUPaONG Ue Ta NMopoapTANATA TNG

2.1.2 Emkowwvia - NpdcBaon ota éyypada tng ZUpuBacng

'OAeg oL emkoWVWVieG o axéon Ue ta Baotkd otolyeia tng Stadikaciog ouvadng tng cupBaong, KaBwg Kat
OAeg ol avtaAllayég mAnpodoplwy, WIWE n NnAekTpovik UmoBoAn, ekTtelouvtal HE TN XPAON TNG
mAatdoppag tTou EBvikoU JuotApotog HAektpovikwv Anpoociwv JupBdcewv (EZHAHZ), péow tng
Awadiktuaknic mUANG www.promitheus.gov.gr Tou w¢ Gvw GUOTAUATOG.

2.1.3 Napoxn Alsukpvicswv

To OoXeTIKA althpata mapoxng Sleukpvioewyv umoBAaAAovtol NAEKTPOVIKA, TO apyOTEPO OKTW (8) Nuépeg
TPV TNV KATAANKTIKA NUEPOUNVia UTIOBOANC MPOChOoPwWY KoL ATAVIWVTOL AVTIOTOLXA OTO SLKTUAKO TOTIO
TOU SlOYWVIOHOU péow TNG ALaSIKTUOKAG TIUANG www.promitheus.gov.gr , tou E.Z.H.AH.Z. Awtiuota
TIAPOXNG CUUMANPWHATIKWY TIAnpodoplwv — Sleukplvicewv umoBdAlovtal anmd eyyeypOoUUEVOUG OTO
cUOTNUA OLKOVOULKOUG dopelg, dnAadn amod ekelvoug mou SLABETOUV OXETLIKA SLATILOTEUTHPLA TIOU TOUG
€xouv xopnynBel (6voua xprnotn kat Kwdlkd mpdofacng) Kal amopaitnTa To NAEKTPOVIKO OpXElo HE TO
KELHEVO TWV €pWTNUATWY £lval NAEKTPOVIKA UTIOYEYPOUMEVO. AlTApATA TOPOXNG SLEUKPLVACEWY TOU
umoBaAAovtal eite pe AAAO TPOTO €iTe TO NAEKTPOVIKO apXELO TOU Ta cUVOSEeVEL Sev glval NAEKTPOVIKA
UTIOYEYPOUEVO, eV e€eTAlovTal.

H avaBétouoa apxr pnopel va mapateivel Tnv npobeopia mapaiafng twv npoodopwv, oUTWE WOTE OAOL
ol evLadePOEVOL OLKOVOULKOL HOPELG va pmopouv va AdBouv yvwaon 0AwvV Twv avaykaiwyv mAnpodopLwy
yla TNV KATAPTLON TwV MPOoPOPWVY OTLE AKOAOUBEC TTEPUTTWOELG:

o) étav, ylo onolovénmote Aoyo, ipocBeteg mAnpodopieg, av kat INtbnkav amo Tov oLkovouLKO dopéa
gykatpa, dev £xouv mapacyebel to apyotepo £EL (6) Nuépeg mpLv amd tnv mpobeopia tou opiletal yla Thv
napalapn Twv npocdopwy,

B) otav ta éyypada tng cupPaong udiotavral oNUAVTIKEC aAayEg.
H Sidpkela tng mapdtaong Oa gival avaloyn e th omoudatdtnta Twv MANPOoGopLWY 1 TWV CAAOY WV.
Otav ol mpdoBeteg mMAnpodopieg dev €xouv INTnOel £ykaipa ) v €xouv onuooia yla Tnv MPOETOLHACLA

KaTAANAwv ipoodopwv, Sev amatteital mapdTaon Twv NPOOECULWV.

2.1.4 Nwooa
Ta éyypada g cuBacnG €xouv cuvtayBel otnv eAANVIKN YAwooa.
TuXOV eVOTAOELG 1 TIPOSIKAOTIKEG TIPOohUYEC uTtoBAAOVTAL OTNV EAANVLIKA YAWooa.

OL mpoodopég Kkal Ta mepAauBavoueva O QUTEG OTOLXEla ouvtdooovtal otnv eAAnViKn yAwood N
ouvodelovtal ano eniocnun LETADPACT TOUG TNV EAANVLKA YAwooa.
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Ta amobelktika gyypada cuvtdooovtal otnv eAAnvikn yAwooa i cuvodelovtal anod enionun Hetadppacn
TOoUuG otnV eAAnVIKA YAwaooa. Zta aAodand dnuoota eyypada kat dikatodoyntkd edpappoletal n Zuvonkn
™G Xayng g 5.10.1961, mou kupwOnke e to v. 1497/1984 (A'188).

Eldikotepa, OAa ta Snuooila €yypada mou adopoluv aAAodamoU¢ OLKOVOULKOUG ¢opei¢ kal mou Ba
KatateBouv amd toug MPoodhEPOVIeG otnv mapouoa Stadikaoia, Ba sival vOpa EMIKUPWHEVA, KOL N
petadpaon Twy v AOyw gyypadwv Unopel va yivel eite amo tn petadpaoctikn unnpeoia tov YM.EZ., eite
ano to apuodio npofeveio, elte anod diknydpo Katd TV €vvola Twv apBpwv 454 tou K.MoA.A. kat 53 tou
Kwdiwka mepl Alknyopwv, €ite amd opkwTto HeETAdPAOTH TNC XWPAC TPOEAEUONG, av udloTatal otn xwpea
auTn Tétola unnpeoia.

Emutpénetal avrtiotowa n kataBeon olwoudnmote Snuoclou eyypddou Kal SikatoAloyntikol mou adopd
oAlodarmn Emixeipnon pe tn popdrn eMKUPWHEVNG PwTOTUTIAG TPpoEPXOUEVNG £lTe oMo TO VOULUO
ETUKUPWHEVO £yypacdo amo to apuoddio Mpofeveio TNG xwpog Tou MPoodEPoVToC, £iTE AMO TO MPWTOTUTIO
gyypado pe tnv odpayida “Apostile” cOudwva pe tv cuvlnkn tng Xayng tng 05-10-61. H emikVpwon
OUTH TIPETEL VAl €XEL YiVEL amo SIknyopo KaTd tnv évvola Twv dpBpwv 454 tou K.M.A. kat 53 tou Kwdika
niepl Alknyopwv.

KaBe popodng emikowvwvia pe tnv avabétovoa apxn, KabBwg Kal PeTafy auTtrg Kal Tou avadoyou, Ba
yivovtal umoxpewTika otnv eAAnvikA YAwooa.

2.1.5 Eyyunoelg

OL eyyunTIKEG €MIOTOAEC Twv Ttapaypddwy 2.2.2 kat 4.1. ekbibovtal amd TOTWTKA SpUuUATA TIOU
AslToupyoUlV VOO OTa Kpatn - LEAN tne Evwong f tou Eupwmaikol Owovoulkol Xwpou 1 ota Kpatn-
pépn tne 2AS! kot éxouv, cUpPWVA HE TIG LOXUOUOEG SLlatdgelg, to Sikaiwpa autd. Mropolv, eniong, va
ekbibovtal and to E.T.AA. - T.Z.M.E.A.E. } va mapéxovtal Pe ypappdtio tou Tapeiou Mapakatadnkwy Kot
Aaveiwv pe mopakatdbeon og 0UTO TOU AVTIOTOLXOU XPNHATKOU oool. Av cuotaBel mapakatadnkn pe
ypouuATio mopakatdBeong xpeoypddwyv oto Topeio Mapokatabnkwyv kot Aoveiwv, To Tokopepidia 1
peplopota mou Afyouv Katd tn SLapKeLa TNG eyyunong emLotpEdovTal HETA TN ANEn TOUG oToV UTIEP OU N
£yyUnon olkovouLko dopéal.

Ol eYYUNTIKEG €TILOTOAEG ekSiSovTal KOT £MAOYH TWV OLKOVOULKWY GOpEWV amod £vav 1 MEPLOCOTEPOUG
£KkOOTEG TNC TTAPATIAVW TIOpaypadou.

Ot gyyunoslg auTég mepthapPdavouv kot eAdyLlotov To akolouBa otolxela: a) tnv nuepopnvia ékdoong, B)
Tov £k80TN, y) TNV avabétouoa apxr mMPog tnv omoia amsuBuvovtal, §) Tov aplBud tng eyyvunaong, €) To
Tmoo6 Tou KAAUTITEL N €yyUnon, ot) v MANPn enwvupia, tov A.O.M. kat Tn SlelBuvon Tou OLKOVOLLLKOU
dopéa uTép Tou omolou ekdidetal n gyyunon (otnv mepimtwon évwong avaypddovial OAa Ta TapaATavw
yla KaBe pélog g évwong), {) Toug OpouC OTL: aa) N eyyunon TIOPEXETAL AVEKKANTA KOl avemipUAaKTa, O
6e ekbOTNC MapALTETAL TOU SIKALWUATOG TNG SlapEcewd Kal TnG dlnoswe, kat BB) otL oe mepimtwon
KOTATTWONG AUTAC, TO 00O TNG KATAMTWONG UTIOKELTOL OTO €KACTOTE LOXUOV TEAOG XAPTOONOU, Nn) Ta
oTolyela TNG OXETIKNG SLaKAPUENG KaL TNV NUepopnvia Slevépyelag Tou Slaywviopou, B) tnv nuepopnvia
ARENG n tov Xpovo LoxUog TNG yyunong, L) TNV avainyn umoxpewaong amd tov ekSOTN TNG gyyunong va
KOTABAAEL TO TIOGO TNG €YYUNONG OALKA I HMEPLKA €VTOC TEVTE (5) nuepwv UETA amo amAn €yypadn
eldomnoinon ekeivou Pog Tov omoio aneuBUVEeTAL KAl La) OTNV MEPLIMTWON TWV EYYUNCEWV KOANG EKTEAEONG
KOl I poKATABOANG, TOV aplBUO KAl TOV TITAO TNG OXETIKAG ocUUBaoNC.

YroSelypata eyyunTIKwy EMLOTOAWY CUUUETOXNG, TPOKATABOANG Kol KOANG ekTéAeong TepthapBavovtal
oto MNapaptnua VI.

H avaBétouoa opxr EMKOWWVEL Pe TOUG EKEOTEG TWV EYYUNTLKWV ETILOTOAWY TIPOKELUEVOU VA SLOTLOTWOEL
TNV gyKLUPOTNTA TOUC.

1 H Alebvng Zupdwvia ya tig Anpooteg TupBaocelg (ZAZ) elval, PEXPL OTYUNG, N KOVN VOULIKA SECUEUTIKA oupdwvia OTo
mAaiolo Tou Maykoouou Opyaviopou Epmopiou oto nedio Twv dnuociwv cupfacswyv. H mapoloa popdn tng 1€Onke oe LoxL
v 1n lavouapiouv 1996. Ta uépn tng IAI eival: Apuevia, EABetia, Eupwrmaiki Evwon ocov adopd ta kpdtn HEAN TNG,
Hvwpéveg Moltteieg tng Auepikic, lanwvia, loAavdia, lopan), Kavaddg, Katw Xwpeg 6cov adopd thv Apoluma, Kvellkn
TainéL, Kopéa, Awtevotaw, NopBnyia, Ziykamoupn, kot Xovyk Kovyk-Kiva. Apuodia yia tn Staxeipion tng ZAZ eival n
ETUTPOTN YLOL TIG SNUOCLEG CUMPBAOELG.
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2.2 Awkaiwpa Zuppetoxng - Kpitipia Mowotikng EntAoyng

2.2.1 AKOLOUMEVOL GUMETOXNG

1. Aikkaiwpa cuppetoxng otn Sadikacia cuvayng tng mapovoag clUPAcNG €xouv GUGLKA 1 VOULKA
TPOOWTTO KO, OE TIEPIMTWON EVWOEWV OLKOVOLLLKWVY GOPEWV, TA LEAN OUTWV, TIOU ELVAL EYKATECTNUEVA OE:
o) KpATog-péAog tnG Evwong,

B) kpatog-pélog Tou Eupwmaikol Otkovopikou Xwpou (E.0.X.),

Y) Tpilteg xwpeg mou €xouv umoypdel Kal kupwoel tn ZAZ, oto Babud mou n umod avabeon dnuooia
cUMBaon kaAumtetal anod ta Napaptipata 1, 2, 4 KoL 5 KoL TG YEVIKEG ONUELWOEL TOU OXETLKOU ME TNV
‘Evwon Npooaptipartog | tng wg avw Zupdwviag, kabwg kat

8) o€ tpiteg Ywpeg mou Sev guminrTouv otnv nepinmtwon y' tng mapovoag mapaypadou Kal £xouv cuvaet
Sluepeic R moAupepeic oupdwvisg pe Tnv Evwon os Bépata Sladkaotwv avabeong dnuooiwv cupPAacewv.

2. OL eVWOELG OLKOVOULKWY GOpEwV, CUUTIEPINAUBAVOUEVWY KAl TWV TPOCWPLWVWY CUUTpafewy, Sgv
amaltteitol va meptBAnBoUV cUYKEKPLUEVN VOULKN popdr yla Tnv urtofoln mpoodopdc.

3. 2T MepMTWOoELG UToBOANG IPOadopPdAg amod Evwaon OKOVOULKWY Gopeéwv, OAa Ta PEAN TNG euBUvovtal
£vavtl tng avabétouoag apxng aAAnA£yyua Kot £1¢ oOAOKANpoOV.

2.2.2 Eyyunon CUMUETOXNG

2.2.2.1. Twa TNV £€yKupn cuppetToxn otn dadikaoia cuvadncg tng moapovoag cupBacnc, katatiBetal ano
TOUG OUMUETEXOVTEG OLKOVOULKOUG ¢opeilG (TpoodEPOVIEG), EYYUNTIKI ETUOTOAN OUMMETOXNG, TIOU
OVEPXETAL 0 MOOO TIOU avTLoToLXel oto 2% tng KaBapnc afiag (mpo @.M.A.) Tou mpoimoAoylopol TG
ocLUBAONG KOL CUYKEKPLUEVA TO TIOCGO TNE EYYUNTLKNG ETILOTOANG CUUUETOXNG opileTal og 55.164,42 eupw

YTnV meplmtwon £vwong OWKOVOULKWY POopPEwWVY, N €yyUnNcn CUUUETOXNAC TepAaUPAVEL Kal Tov Opo OTL N
£yyUnon KOAUTITEL TIC UTTOXPEWOCELG OAWY TWV OLKOVOULKWY GOPEWV TTOU CUHUETEXOUV OTNV EVWOon.

H eyy0non CUPPETOXNG TPEMEL val LoXUEL TouAdyLotov yla tptavta (30) nuépeg Petd tn AREn tou xpovou
Loxvog ™G mpoodopds tou Aapbpou 2.4.5 tng Mapouvoag, NTot péxpt 23/07/2018, dMwg n mpoodopd
amnoppintetat. H avabétovoa apxr pumopsel, mptv tn AnREn tng mpoodopdg, va {ntad and Tov npoodEpovia va
napateivel, mpv T ANEn toug, Tn Sdpkela LoxVOoG TNE TPoodopag Kol TNG eyyUNoNG CULUETOXAC.

2.2.2.2. H eyy0non CUPUETOXNG EMLOTPEDETAL OTOV aVASOX0 HE TNV TPOOCKOWULON TNG €YYUNONC KAANG
eKTéNEONC.

H eyyUnon cUUUETOXNG EMLOTPEDETOL OTOUG AOUTOUG MPOOHEPOVTEG LETA:

a) TNV ampoaktn mapodo tng npobecuiag doknong mpooduyng f tnv €kdoon amodacng enl aoknbeiocag
MPoodUYNG KATA TNG amdPpacn KATaKUPWaoNG Kat

B) tnv ampaktn nmapodo TNg MPoBeopiag Acknong achoALOTIKWY UETPpWVY 1 tnv €kdoon amodaong e’
QUTWY, KoL

2.2.2.3. H gyylnon CUMUETOXNG KATATIMTEL, av O MPOOPEPWY AMOCUPEL TNV TPoodopd TOU KATA TN
Slapkela Loxvog autng, mapéxel Peudr otolxeia n mMAnpodopieg mou avadépovral ota apbpa 2.2.3 £wg
2.2.7, dev mpookouioel eykaipwg ta mpoPAenopeva and tnv mapoloa SIKALOAOYNTIKA 1} 6ev MPOoEABEL
gyKalpwc yla umoypaodr tng cupPaonc.

2.2.3 Adyol anokAeLonoU

AmokAeietal and tn cUppeToxn otnv napovoa Stadikacio cuvayng cupBaong (Staywviopo) npoodépwv
OLKOVOULKOC dopag, €PpOOOV GUVIPEXEL OTO TPOOWIO TOU (EAV TIPOKELTAL Ylot LEUOVWHEVO GUGCLKO N
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VOLLKO TIPOCWTO) N 0€ €va amo ta PEAN Tou (edv TPOKELTAL yla EVWGON OLKOVOULKWY POopEwV) €vag n
TEPLOOOTEPOL Tt TOUG akOAouBoug Adyoug:

2.2.3.1. Otav undpxeL o€ BApoG Tou TEAECISIKN KOTASIKACTIKY amodaon yla €vav amnd toug akoAouBoug
Aoyoug:

0) OUUUETOXN OFE €YKANUOTLKA Oopyavwon, Onmw¢ auth opiletal oto dpbpo 2 tng amodacng-mAaiclo
2008/841/AEY tou YupPouliou tng 24n¢ OktwPpiou 2008, ylo TNV KOTATIOAEUNON TOU OPYAVWUEVOU
eykAjpatog (EE L 300 tng 11.11.2008 6.42),

B) dwpodokia, omwg opiletal oto apbpo 3 tng cupPacng mept TNg KatamoAéunong tng dtadpBopag otnv
omola evéyovral untdAAnAol Twv Eupwmnaikwv Kowotntwy f Twv kpatwv-peAwv g Evwong (EE C 195 tng
25.6.1997, o. 1) kot otnv mopaypado 1 tou dpbpou 2 tng amddaocnc-mAaicto 2003/568/AEY tou
JupPouliou tng 220¢ louAiou 2003, yia TNV KatamoAépnon the dwpodokiag otov ISLWTIKO Touéa (EE L 192
™¢ 31.7.2003, 0. 54), kaBw¢ Kal Omw¢ opiletal otnv Keipevn vopoBeoia | oto £6Bvikd Sikalo tou
OLKOVOULKOU dopéa,

y) amdtn, katd tnv évvola tou apBpou 1 g oUUPACNG OXETIKA HE TNV TPOOTACIO TWV OLKOVOULKWV
cupdepoOvVIwY Twv Eupwnaikwv Kowotntwyv (EE C 316 tg 27.11.1995, o. 48), n omnoia kupwBNKe pe TO V.
2803/2000 (A" 48),

6) TPOHOKPATLKA EYKANLATA ) EYKANLOTA CUVOEOUEVA |E TPOUOKPOTIKEG SpaOTNPLOTNTES, OMWG opilovral,
avtlotoiywg, ota apbpa 1 kat 3 tng anddaong-mhaioo 2002/475/AEY tou TupPouliou tng 13n¢ louviou
2002, ywa tnv KotomoAéunon tng tpopokpatiog (EE L 164 tng 22.6.2002, o. 3) i nBwn autoupyla f
CUVEpPYELA N amoTmelpa Stanpagng eykAnpatoc, 0nwc opilovral oto GpBpo 4 auTtic,

€) vouomoinon €008wv amo mMopAvoueg SpactnploTNTEG 1 XPNHATOSOTNGN TNG TPOUOKPATIAG, OMWG
oUTEC opilovral oto apbpo 1 tng Odnyiag 2005/60/EK tou Eupwmnaikol KowvoBouliou kat tou Tuppouliou
™¢ 26ng OktwPpiou 2005, oxetikd He TtV TMPOANYN TNG XPNOLLOTIOINONG TOU XPNUATOTMIOTWTLKOU
CUOTHHATOC yla TN VOULHoToinon 068wy amd MapAavoueg SpaotnplotnTeg Kol T XpnHatodotnon tng
tpopokpartiag (EE L 309 tng 25.11.2005, 0. 15), n omnola evowpatwbnke otnv €Bvik vopobeoia pe to v.
3691/2008 (A’ 166),

ot) madikn epyacia kot AAAeG popdég gumopiag avBpwnwy, omwe opilovtal oto apBpo 2 tng Odnylag
2011/36/EE tou Eupwmnaikol KowvoBouliou kat tou TupBouliou tng 5n¢ Ampthiou 2011, yia thv poAndin
KOL TNV KOTOTOAEUNON TNG EUmopiag avBpwnwy Kal yla thv mpootacia twv Bupdtwy tng, kabwg Kat yla
NV avtkatdotaon g anodaocnc-mhaioto 2002/629/AEY tou TuuBouliou (EE L 101 tng 15.4.2011, 0. 1), n
orola evowpatwdnke otnv €Bvikr vopoBeaoia pe to v. 4198/2013 (A’ 215).

O oWKoVOULKOG Popéag ammoKAeleTaL, EMiONG, OTOV TO MPOCWTO £1¢ BApog Tou omolou ekd6Onke teAeaidikn
KOoTadLkaoTkn anddaon sival pEAoG Tou Slokntikou, SleuBuvtikol | eMOMTIKOU OPYAvVOU TOU H €XeL
gfouoia ekmpoowrnnong, AqPng anodacswv A eAéyxou og auTo.

YTIG TIEPUTTWOELG ETALPELWY TEPLOPLOUEVNG guBUVNC (E.M.E.) katl mpoowrikwv etatpetwyv (O.E. kat E.E.)ko
IKE 1OlwTikwy KePAAALOUXIKWY ETALPELWY, N UTIOXPEWON TOu Tmponyouuevou edadiou adopd kot
£AAXLOTOV OTOUG SLOXELPLOTEC.

ITIG TMEPUTTWOELC avwvUpwY etalpelwv (A.E.), n umoxpéwaon tou mponyolpevou edadiou adopd kat’
eA\daylotov tov AteuBivovta ZUpPBoulo, kaBwc Kal OAa ta PEAN Tou AlotknTikoU ZupBouliou.

Y€ OAEC TLG UTTOAOUTEG TIEPUTTWOELG VOULKWY TIPOCWTIWY, N UTIOXPEWOH TwV TiponyoUl evwy edadiwv adopd
OTOUG VOULLILOUG EKTIPOCWTTOUG TOUG.

2.2.3.2. Otav o MpoodEpwy €XEL OOETNOEL TIC UTIOXPEWOELG TOU Ooov adopd otnv KataPfoin dpopwv n
elopopwv KOWWVLIKNG aohAALoNG KAl auto €xel SlamiotwOel amod SkaoTKn 1 SlokNTIKA amodaon He
teAeaiSikn Ko SEOUEUTIKN LOYXU, cUUdWVA Pe SLATALELG TNG XWPOG OTIOU E(VaL EYKATESTNEVOG ) TNV €OVIKN
vopoBeoia f/kat 6tav n avabétovoa apyr Unopei va amodeifel pe ta KatdAAnAa pHéoa OTL 0 TIPOCPEPWV
£XEL AOETAOEL TIG UTIOXPEWOELG TOU OooV adopa Thv kKataBoAn ¢opwv N el0hopwV KOWWVIKAG acdAALONG.
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Av o ntpoodépwv eivat EAANvag moALTnG 1 €XEL TNV EYKATAOTACT TOU oTnV EAAGSQ, 0L UTTOXPEWOCELG TOU TIOU
adopolv TIG £l0P0PEC KOWWVIKAG aodaAlong KOAUTITOUV TOCO TNV KUpL 000 KAl TNV EMLKOUPLKN
aodalion.

Aev amokAsieTol 0 TPOOHEPWY OLKOVOULKOG HOopEC, OTaV €XEL EKMANPWOEL TIG UTIOXPEWOELS TOU EiTE
KataBailovtog Toug ¢Opous 1 TIG EL0DOPEG KOWWVIKNG aoddalilong mou odeihel, cupnephapBavouevwy,
KOTA TEPUTTWON, TwV O£60UAEUMEVWY TOKWV N TWV TIPOOTIHWY E€(TE UMAYOUEVOC O OECUEUTIKO
SLOKAVOVLOUO yLa TNV KATaBoAr ToUuG.

2.2.3.3. AnokAeieTal amnod tn cuppetoxn otn dadikacia cuvadng tng mapovoag cupBacng, MPoohEpwv
OLKOVOLKOG hOopEaG O OMOLASNTIOTE OO TG AKOAOUBEC KATAOTAOELC:

(o) edv €xeL aBeTrOEL TIC UTTOXPEWOELC TTOU TipoBAETIOVTAL TNV Ttap. 2 Tou &pBpou 18 tou v. 4412/2016,

(B) €av telel umo mtwyeuon 1 €xel umaxBel oe dladikaoia e€uylavong 1 el8IkAG EKKaBApLONG 1 TeAel umd
ovayKooTIKn Slaxeiplon amnod ekkabaplotn 1 anod To SikaotrpLlo N €xel urtaxBel oe SLadkaoia MTWYEUTIKOU
CUUBLBaCHOU 1 €XeL AVOOTEIAEL TIC ETILXELPNUOTIKEG TOU SpaoTnpLOTNTEC N €dv BplokeTal os omoladnmote
avaloyn kotaotacn mpokumtouoa anod napopola Stadikacia, TpoBAsTOpevn og eBVIKEG SLaTAelg vopou.
H avaBétouoa apyn Umopel va pnv amokAeiel évav olkovoulkd ¢opéa o omoiog Bpioketal os pio ek Twv
KOTAOTACEWV TIOU avadEpovtal TNV epmTwaon autr, untd Tthv Mpolnobson OTL amodelkvUeL OTL 0 eV Adyw
dopéag elval os Béon va ektedéoel TN cUUPaon, AapBdvovtag uroyn TIC LoXUOUOEG SLATALELC KaL TO LETPA
YLOL TN OUVEXLON TNG EMXELPNUOTIKAG TOU Asttoupyiag,

(y) umtapyxouv enapkwc eVAoyeg evBeielg mou 08nyoUV GTO CUUTIEPACHA OTL O OLKOVOULKOC dpopEag auvne
oupdwvieg pe AAouc olkovopKoUG $opeig e oTOXOo TN OTPEPAWGCN TOU AVIAYWVLCHOU,

8) €dv pia kotdotaon cUyYKPouonc oUUPEPOVIWY KOTA TNV £vvola tou dapbpou 24 tou v. 4412/2016 Ssv
pmopet va BepamneuBel amoteAeopatiKA e AAAQ, ALlYyOTEPO MOPEUBATIKA, HEDQ,

(€) €av pia katrdotoaon oTPEPAWONG TOU AVTOYWVIOHOU AMO TNV TPOTEPN CUUHETOXH TOU OLKOVOMLKOU
dopéa katd tnv npoetoacia tng dtadikaoiag cuvadng cuupacnc, katd ta opl{dueva oto apbpo 48 tou
v. 4412/2016, 6ev pumopei va OeparneuBei pe GAAa, Alyotepo mopeupatika, péoa,

(ot) eav é€xeL emdeitel coPapn N emavorappavopevn TANUUEAELN KOTA TNV €KTEAECNH OUOLWOOUG
anaitnong oto mAaiolo mponyoUlUevNg dnuoclag ocupPBacng, mponyoupevng ocupBaong pe avabétovta
dopéa i mponyoUEVNG cUUBACNG TTOPAXWPENONG TIOU ELXE WE ATIOTEAECHO TNV MPOWPN KatayyeAla g
T(PONYOUUEVNG oUUPBAONG, AMOTNLWOELG I AANEC TTAPOLOLEG KUPWOELC,

(Q) eav €xeL kpBel évoxog ocoPapwv Peudwv SnAwoewv KATA TNV MAPOXH TwvV TMANPOodOPLWV TIOU
amattouvtal ya Ty e€akpipwon tng amouciag Twv AOywV OIMOKAEIOUOU R TNV TARPWON TWV KPLTNPLWY
eTAOYNG, €XEL amokpUPEeL TI¢ MAnpodopieg auTég 1 Sev ival os B€on va TPOCoKOUioeL Ta SIKALOAOY NTIKA
TIou amattouvtal kot edappoyn Tou apbpou 23 tng mapoloag,

(n) eav emuxeipnoe va emnpeacsl pe abéuto tpomo tn Stadikacio AfPng amodpdcewv tng avabétouvoag
0pXNG, VA OMOKTIOEL EUTLOTEUTIKEG TANPODOPLEG TTOU EVOEXETAL VO TOU amopEPOUV 0OEULTO TTAEOVEKTNUOL
otn Swadwoaoia olvayne cupPaong A va Tapdaocyel €€ apeleiag mapoamAavnTikéG mMAnpodopieg mou
eVOEXETAL VA EMNPEACOUV OUOLWOWCE T amodAcelg mou adopolV ToV AMOKAELOUO, TNV Aoy A TNV
ovaBeon,

(B) eav €xeL Slampdtel coBapo EMAYYEALATIKO TTAPATTWHA, TO Onoio BETeL ev apdLBOAW TNV akepaldTNTA
TOU, YLO. TO Omolo Tou emIBANONKE TTOLVH TIOU TOU OTEPEL TO SIKALWMO CUHUETOXNG og Stadikaoia cuvadng
cUUBaOoNG SNUOCLWYV £pYWV Kal KATAAQUPAVEL T CUYKEKPLUEVN Sladkaaoia.

2.2.3.4. AnokAeietay, emiong, mMPoodEPwY OLKOVOULKOG GOPEAG ATO TN CUMUETOXN oTn Stadikaoia ocuvayng
™G mapoloag ocLUBACNG €AV CUVTPEXOUV oL TIPoUTMoBETELS edapoyng TNG Tap. 4 Tou apBpou 8 tou v.
3310/2005, 6mwg oyVEeL (apywes eBvikdg Adyog amokAsLopoU).

2.2.3.5. O npoodépwv OTMOKAELETAL O OTIOLOSNTIOTE XPOVIKO onueio katd tn Stdpkela tng Stadlkaciog
cuvadng tng mapovoag cupBacnc, 6tav anodelkvietal OTL Bpioketal, Aoyw mpdtswv 1 mapaieiPewv tou,
elte mpuv eite katd tn dtadikaoia, og pio armod TIG WC AVW TEPUTTWOELS
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2.2.3.6. NpoodpEPwV OLKOVORLKOG HOPEAG TIOU EUILIITEL OE L OTIO TLG KATAOTAOELG TIOU avahEPOVTOL OTLG
napaypdadoug 2.2.3.1 kat 2.2.3.3 pnopel va mpookoilel otolxela TPOKELUEVOU va amodeitel OTL Ta HETPA
mou €Aafe emapkouv yla va amnodeifouv tnv aflomotio Tou, TAPOTL CUVIPEXEL O OXETKOG AGYOG
amokAelopoU (autokdBapon). EGv ta otolxeio kplBolv emapkr, 0 €v AOYW OLKOVOULKOG dopéag Sev
amokAeietal ano tn dtadkaoia cuvapng cOpPaocng. Ta péETpa ou AapBavovtal and ToUG OLKOVOULKOUG
dopeig aflodoyolvtal oe cuvaptnon Ue TN oofapotnta Kal TIC LOLOITEPEC MEPLOTACEL TOU TIOLVIKOU
aSIKALATOC 1 TOU TAPATITWATOC. AV TO LETPA KPLBOUV AVETIAPK], YVWOTOTIOLELTOL OTOV OLKOVOULKO dopéa
TO OKEMTIKO TNG amodaong authig. Okovoulkdg Gopéag Tou €XeL AMOKAELOTEL, OUPPWVA HUE TIG KELUEVEG
Swatagelg, pe teheoidikn amodaon, oe €Bvikd eminedo, amo tn cuppetoxn oe Swadikacie¢ ocuvayng
oupBaong N avabeong mapaxwpenong dev UMOpPEel va KAVEL XpAon tN¢ avwtépw SuvatotnTag KOTA TNV
niepiodo tou amnokAelopol Tou opiletal TNV eV AOyw amodaon.

2.2.3.7. H anédaon ywa tnv Slamiotwon tng eMAPKELNG (| KN TWV EMAVOPOWTIKWY HETPWYV KOTA TNV
nponyouuevn mapaypado ekdidetal cupudpwva pe ta opl{lOpeva oTLc map. 8 kal 9 tou dpBpou 73 tou v.
4412/2016.

2.2.3.8. OkovouLKOC dopéag, oTov omoio £xel emLBANBEL, e TNV KoLV UTIOUPYLKN amodacn tou dpbpou 74
Tou v. 4412/2016, n TolvA Tou AMOKAELOUOU amokAsietal autodikala Kal and tnv napovca Sadikacia

cuvadng tng cupPaong.

2.2.4 KataAAnAdtnta Aoknong eEmayyeAHATIKAG §paotnpLotnTag

Ol olkovopLkol ¢popeic mou cuppeTéxouv otn Stadikacia cuvayng tng napovooc cUUBACNG amalTelTal va
0oKOUV €TayyeApATIK Spaotnplotnta cuvadr HE TO AVILKEILEVO TWV TIPOC TAPOXN UTINPECLWY, ATOL OfF
OAeC TIG akOAoUBEG KOTNYOopieg SpAOTNPLOTATWY CWPEUTLKA OL OTIOLEG Elvat:

o) untnpeoieg SNUooiwV OXECEWVY,

B) untnpeoieg mpoPoArg,
y) untnpeoieg StadAuong Kol LAPKETLVYK,

8) umnpeoieg Slopydvwong ekBécewv kot cuvedplwv.

2.2.5 OWKOVOMLKNA KOl XPNLOTOOLKOVOULKH ETAPKELOL

‘Ocov adopd TNV OLKOVOULKA KAl XPNUOTOOLKOVOULKN EMAPKELA yla TV mapoloa Stadlkacia cuvayng
cUUBaoNG, oL olkovopLkol popeic amatteital va dtabétouv:

0) YeVIKO €trolo KUKAO gpyootlwyv yla kaBe éva amd ta €tn 2014, 2015 kat 2016 ico | peyaAltepo Twy
400.000,00 €

KoL
B) pECO YEVIKO €THOLO KUKAO €pyacilwy Twv eTwv 2014, 2015 kot 2016 (oo ) peyaAutepo twv 600.000,00 €
Kot

y) Héoo "el81k6?" eTAOL0 KUKAO epyactwy yia ta £tn 2014, 2015 kat 2016 ico ) peyahitepo twv 300.000, 00
€

2.2.6 TeXVLKA KOl EMAYYEARATIKA LKavoTnTa

‘Ocov adopd oTNV TEXVIKA KL EMAYYEALOTIK LKOVOTNTA Yl TNV Tapouca Sladikacia cuvadng cupBaong,
ol olkovopkol popeic amatteitat:

o) va £XOUV OXETIKA gUTELpia TTOU va amodelkvUETAL artd TNV UAOTIOLNON £PYWV OVTIOTOLXOU OVTLKELUEVOU
LE To UTIO avaBeon £pyo. EldikoTepa, amalteital va eival oe B¢on va amodeiouv Tnv LAomoinon £pywv oe
OAouG TouG KaTwBL Topeig, kata to Stactnua 2012-2016:

2 Q¢ «ELSIKOG» KUKAOG EpYaOLWV VOELTAL O KUKAOG EPYOLCLWV TOU OLKOVORLKOU PopEQ O La XPOoVLKH Tiepiodo o omolog oxetiletal pe
napaddoels / TWARCELS / TTAPOXEG UTINPECLWY 0TOUG TopElg TTou adopd n mapolca cupupaocn.
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e 0oTO oXe6LaoUO KoL UAOTIOINGN OAOKANPWHEVWYV ETLKOLVWVLOKWY TIPOYPAUUATWY
e 01O oXeSLAOUO KoL UAOTIOINGN OTPATNYLKNC TIPOWONTIKWY EVEPYELWV

®  0TO OXESLAOMO KOL OPYAVWOT ETILKOLVWVLOKWY EKSNAWOCEWV YLA TO EUPU KOLVO N KATNYOPLEG KOLvoU,
KaBwg KaL oTnv opydvwon ekBEcswv, cuvedpiwv, NUEPLOWYV, OEULVAPLWV K.ATL.

e oto oxeblaouo kat uhomoinon mpoPoAng ota Méoa Mallkng Emkowvwviog kat oto Stadiktuo
e oto oxeblaouo kat uhomoinon evepyelwv mMAnpodopnong yLo S1apopeg KATNyopileg Kovou

® 01O oXeSLAOUO SNULOUPYIKWYV TIPOTACEWV TPoBoAng-mtpowbnaong

e 010 oXeSL00pd EvTuTiou Kot NAEKTPOVIKOU evnEPWTIKOL/Sladnutotikol UALKoU

ErutAéov, oL olkovouLkol Gpopeis Tou CUMPETEXOUV amatteltal Kal TPEMEeL va eival oe B€on va anodei&ouv
TNV uAomoinon £pywv o€ €vav I TIEPLOCOTEPOUG ATIO TOUC TpoavopePBEVTEC TOUEIC SpACTNPLOTATWY OF
pio Touhdylotov amod TG xwpeg-otoxous (Meppavia, Hvwpévo Baoilelo kat FaAAla) katd to Staotnua 2012-
2016.

B) kata tn Stdpkela Twv eTwv 2014, 2015 kat 2016, va £xouv eKTEAECEL TOUAGXLOTOV 2 CUUBAOELG TTAPOXNG
UTINPECLWV TWV KaTnyoplwv Spaotnplotitwyv mou avadépovtal otnv map. 2.2.4, aflag (aveu OMNA)
TouAdytotov 300.000,00 € £kaotn

y) va SLaB£ToUV TIPOCWTILKO ETTAPKEG o€ MANBOG Kal Se€LOTNTEC yia TNV avaAnyn Tou £pyou. TUYKEKPLUEVA
amattouvtal Kot eAdyLotov Ta akolouba:

H Opada Epyou Ba mpémel vo amoptiletol amo emapkr aplOuo otehexwv, wote va KaAudBouv ol
OMALTACELG TOU €pyou. Ta ev AOyw oteAéxn Ba mpemnel va SlaBEtouv epyactakn eumnelpio oe media ocuvadn
LE TO OVTIKEIUEVO TOU £pyou (EMIKOWVWVLIOKN OTPATNYLKN, MOAPKETIVYK, TPoBOAR Kal mAnpodopnon,
oXeSLOOMOC EVTUTIOU KOl NAEKTPOVIKOU evnUEpWTIKOU/Sladnuotikol UALKOU K.ATL.) KL €va Touldylotov
OTEAEXOG, £PYACLOKN EUTMELPla 0 UAOTOINON £€pywV OXETIKWV HE TNV TPowBnon-mpoPolin YewpPYLKWV
nipoiovtwy / tpodipwy.

O npoodépwv eival Suvatdv OTO OPYAVWTIKO OXHHA TTou Ba TpoTeivel val cUUTEPIAAPEL Kal e€WTEPLKOUG
cuvepyateg oe Slddopa eMUEPOUC INTAMATA YVWOTIKOU QVTIKELWEVOU, AapBavovtag umdyn Kol ta
avadepopeva otnv napaypado 2.2.7 (ZtAptén otnv Ikavotnta tpitwv).

H oteAéxwon tng Ouadag Epyou tou Avadoyou, Ba SLabetel kat eAAXLOTOV TNV MOPAKATW SOUN:

e  YmeuBuvo Epyou (YE), o onolog Ba nynBet tng Opadag Epyou kal Ba KATEXEL GUVTOVLOTIKO POAO, KL T
OUVOALKA €uBUVN Twv epyactwv tou Avadoyou. O YE Ba mpemel kat’ eAdyLoTov: va elval TuXLoUxog
Maveruotnuokng Exmaideuong, pe 5etr) eumelplo oe avilkeieva Kol TOUeElC Tou €Xouv AUeon
cuvadela e To UTO avabecon £pyo Kat va £Xel avOAGBEL TO CUVTOVIOUO TOUAQXLOTOV VoG (1) £pyou
TAPOXNC UTINPECLWV avtiotolyou peyéBoug kal moAumAokotntag. O YE Ba €xsl tnv eubivn
EKTIPOOWNONG Tou Avadoyou £vavtt tng AvaBstouoag Apxng. O YE Ba mpénel va Stabétel Wblaitepeg
YVWOELC KOl LKOVOTNTEC WC TPOC TNV UAomoinon tou umd avdbeon £pyou, OMWE KOl LKAVOTNTEG
ouvBeonc KoL opyavwong, TPOKELEVOU va kaBodnynoeL Kal vo CUVTOVIOEL TO oUVOAO TwVv
POodEPOUEVWY UTINPECLWV Ao Tov Avadoyo.

e Avam\npwrtn YrieuBuvou Epyou (AYE), o omoiog Ba €xel tn Suvatdtnto va avoarmAnpwvel TARPWE oTa
KoOnkovtd tou tov YE. O AYE Ba mpénet va Slabétel ta (Sta mpoodvta pe tov YE, Onweg autd
avadépovral mapanavw. O AYE Ba £xeL tnv guBlvn avamAnpwong tou YE oTnV €KMPOCWINCN TOU
Avadoxou gvavtl tng AvaBEtouoag Apxng.

e  YmelBuvo xwpag-otoxou (Feppavia, FoAAia, Hvwpévo Baoihelo), Stadpopetikd MpOowmo yla KABe
XWpa-otoxo. Kabe uneBuvog xwpag-otoxou Ba mpénel va SLaBETEL kAT eAAXLOTOV TPLETH EUMELpla o€
nedia ouvadn He TO AVTIKE(PUEVO TOU €pyou (ETUKOLVWVLAKI) OTPOTNYLKI, UAPKETIVYK, TIPOBOAN Kall
TAnpodoOpnaon, OXESLACUOC EVTUTIOU Kol NAEKTPOVLKOU EVAUEPWTLKOU/SladnuLotikol UALKOU K.ATL.) Kat
anodedelypéva Kat' eAaxlotov KaAn yvwon (eminedo B2 Bdoel tou Kowol EupwmnaikoU MAalciou
Avadopadg yla Tig FAWooEeg) TNE YAWOGCOC TNG XWPAG-0TOXOU yLa TNV omnola opiletal uneBuvoC.
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2.2.7 ItpLEn otnv IKavotnta Tpitwv

OL owkovopukol ¢opei¢ pmopolv, 6cov adopd T KPLTHPLA TNG OLKOVOMLKNG KOl XPNHUOTOOLKOVOULKNG
EMAPKeLOG (tng mopaypddou 2.2.5) KAl TO OXETIKA HE TNV TEXVIKA KOL EMOYYEAUOTIKN LKAVOTNTA (TNG
napaypddou 2.2.6), va otnpilovial oTiG IKAvOTNTEG AWV PopEwY, QOXETWG TNG VOULKNG dUoNG Twv
Sdeouwv toug pe autougd. Itnv mepimtwon auth, amodeikvliouv OtL Ba €xouv otn 81dBech Toug Toug
avaykaioug TOpoug, e TNV TPOOKOWLON TNG OXETIKAG SE0UEUONG TwV POPEWV OTNV LKAVOTNTA TWV OMoLwY
otnpilovral.

ElSk@, 6oov adopd ota KPLTPLO ETAYYEALOTLKAG LKAVOTNTAC TTOU OXeTi{ovTtal e Toug TiTAoug omoudwv
KOLL TOL ETIAYYEALATLKA TIpooovTa Tou opilovtal otnv nepimtwon ot’ tou Mépoug Il tou Mapaptripatog Xl
Tou Mpooaptrpatog A’ tou v. 4412/2016 1) Ue TNV OXETIKA EMAYYEAUQATIKA EUMELPLA, OL OLKOVOULKOL popElg,
umopouv va otnpilovtal otig Lkavotnteg aAMwv popéwv, Hovo, €dv ol TeAeutaiol Ba eKTEAECOUV TIG
EPYAOLEC N TLG UTNPEGLEG YL TLG OTIOLEG ATMALTOUVTAL Ol CUYKEKPLUEVEG LKAVOTNTEC.

Otav ot owovouikol ¢opeic otnpilovtal otig LKavotnteg GA WY dopewv O6oov adopd Ta KPLTHPLA TIOU
oXeTlovTal JE TNV amalTOUEVN UE TN SLaKAPUEN OLKOVOLLLKNA KAl XPNULOTOOLKOVOULKA EMAPKELA, OL EV AOYW
olkovopLKol popeig kal autol oToug onoiloug otnpilovtal ival amo Kowvou umelBuvol yla TNV EKTEAECH TNG
cUuBaonG.

Yo Toug (8LoUC OPOUC Ol EVWOELG OLKOVOULKWY HOpPEWV UMOPOUV va otnpillovtal OTIG KOVOTNTEG TWV
OUUETEXOVTWY OTNV EVWon 1 AAAWV popEwv.

2.2.8 Kavoveg anddeiéng molotikrg eMAOYNG

2.2.8.1 NpokatapKTkA anodeLen katd thv unoffoAn npochopwv

Mpog mpokatapKTkA anddelEn otL oL mpoodEPovteg olkovopLkol popeis: a) dev Bpilokovtal og pia amo Tig
KOTOOTAOELG TNG tapaypddou 2.2.3 Kal B) TANPoUV Ta OXETIKA KPLTHPLO EMAOYAG TwV tapaypddwy 2.2.4,
2.2.5 kat 2.2.6 tng mapouong, MPookouilouv Katd tnv UToBoAn tng MPoodopdg Touc, we SIKALOAOYNTIKO
OCUUUETOXNG, To TtpoPAendpevo amo to Gpbpo 79 map. 1 kot 3 tou v. 4412/2016 Eupwraiko Eviaio Eyypado
JUuPBaong (EEEZ), oupdwva pe to emiouvamtopevo otnv mapovoa Mapdptnua I, to omolo amoteAel
evnUEpWHEVN UTeLBUVN 8AAWON, HE TIC OUVENELEG Tou v. 1599/1986. To EEEI* kataptiletal Bdosl tou
Tunonotnpévou evtunou tou MNapaptrpatog 2 tou Kavoviopou (EE) 2016/7 kol CUMIMANPWVETOL QO TOUG
TIPOOPEPOVTEG OLKOVOULKOUG popeic cUpdwva pe Tig 08nyieg Tou Napapthiuatog 1°.

2.2.8.2 AMOSEKTIKA HEOT

A. To SKOilwpa CUPHUETOXAC TWV OLKOVOULKWY PopEwv Kal oL dpol Kal tpoUnoOEcel CUUIETOXNG TOUG,
onw¢ opilovral otig napaypddoug 2.2.1 £wg 2.2.7, kpivovtal Katd tnv untofoAn tng npoodopdg, Katd TNV
UTIOBOAN TwV SIKALOAOYNTIKWY TNG Ttapoloag Kol KATd Tn cuvayn tng ocUPBAONG OTLG TIEPUTTWOELS TOU
apBpou 105 map. 3 nep. y Tou v. 4412/2016.

TNV MEPIMTWON OV TPOOPEPWY OLKOVOULKOC GOpPEQG 1 EVWON AUTWV oTnpileTal OTIC IKAVOTNTEG GAAWVY
dopéwv, oludwva pe TNV mapdaypado 2.2.7. TG mapouoag, ol GOopel¢ oTNV LKAVOTNTA TWV OMOLWV
otnplletal unmoxpeolvtal otnV UTOBOAN TwV SIKALOAOYNTIKWY TIOU amoSEIKVUOUV OTL €V GUVTPEXOUV OL
AdyolL amokAelopoU TG mapaypddou 2.2.3 ¢ mapoloag Kal OTL TTANPOUV TA OXETLKA KPLTHPLA ETUAOYNG
KOTA mepintwon (mapaypadol 2.2.4-2.2.7).

O 0LKOVOULKOG PpopEaC UTIOXPEOUTOL VO OVTLKOTAOTAOEL Evav GopEa OTNV LKAWVOTNTA TOU omolou otnpiletal,
edboov o teleutaiog dev MAnpol TO OXETIKO KPLTAPLO €TAOYAG N yla TOV Omolo cuvtpéxouv Adyol
omokAsLlopoU Twv mapaypadwy 2.2.3.1 kot 2.2.3.2.

3 MpPA dpbpo 78 map.1 tou v. 4412/2016. AVvavtay, eniong, va otnpilovtal KoL oTLg LKAVOTNTEG Tou/ TWV UTIEPYOAGBWY, 0ToUG
ornoioug mpotiBevtal va avabécouv tnv eKTéAecn TUAUATOG/ TUNUATWY TNG UTO avdBeong cuBaocng

4 To EEEZ mepilappavel ta akoloubBa Mépn: Mépog | MAnpodopieg oxetika pe tn Stadikaoia cuvaPng cuppacng kat Tnv
avabétouoa apyn, Mépog Il MAnpodopieg OXETIKA HE TOV OLKOVOULKO dopéa, Mépog Il Kpitrjpla amokAelopou, Mépog IV
Kputipla Emloyng, .., Mépog VI TeAkég SnAWOELG.

5 Stnv nAektpovikh StevBuvon http://www.eprocurement.gov.gr/webcenter/files/anakinoseis/eees_odigies.pdf, avaptwvtatl
o6nyleg yLa TNV NAeKTPOVLIKN cupNARpwon tou EEEZ kal cUUPBOUAEG OXETIKA LE TN XPrion tng ultnpeoiog eEEES.
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Ol otkovopLkol popeig dev umoxpeolvtal va urtoBAAAouv SIKaloAoynTIKA 1} AAAA OMOSELKTIKA OTOLXELQ, Qv
KOlL OTO HETPO TtOU N avaBétouoa apyn €XeL tn duvatotnta va AapBAVEL TO TILOTOTOLNTLKA N TIC cuvadEig
mAnpodopieg aneubeiag peéow npocPaong oe Bvikn Baon Sedopévwy g OMOLOSATIOTE KPATOC - LEAOG TNG
‘Evwong, n omola StatiBetal dwpeadv, OnMwg €BVIKO UNTPWO CUUPBACEWY, €LKOVIKO dAKeAO emiyeipnong,
NAEKTPOVIKO cuoTtnua anobnkeuong eyypadwv r cvotnua npoemnthoync. H dnAwaon yia tnv npocPaon oe
€0vikn Baon dedopuévwy eunepléxetal oto Eupwmnaikd Eviaio Eyypado Zuupaong (EEEZ).

OL olkovopLkol ¢opeic dev umoxpeolvtal va umoBAAouv SIKaLloAOYNTIKA, OTav N avabétouoa apxr mou
£xeL avaBeoel tn cuUPacn SLabEtel RON TA WG Avw SLKALOAOYNTIKA Kal auTa e€akoAouBouv va LoxUouv.

B. 1. Na tnv amodelén tng un cuvSpoung twv Adywv amokAeLopoU tng mapaypddou 2.2.3 oL TpoodEPOVTEG
olkovouLkol ¢opeic mpookopilouv avtiotola T Mapakdtw wg Sikatohoyntikd® mpoowpvol Avadoxou
(mpwv TNV Katakvpwaon TNG cuUBaoNC):

o) yla thv mopaypado 2.2.3.1 andomoopa ToU OXETKOU UNTPWOU, OTIWG TOU TIOWVLKOU UNTPpWoU 1, eAAeleL
oautoU, wodlvapo £yypoado mou ekdidetal and apuodia SIKOOTIKN 1 SLOLKNTIKA apXf TOU KPATOUG-UEAOUC
N TG XWPAC KOTAYWYNG 1N TNG XWPAE OOV €ival EYKATECTNUEVOG O OLKOVOULKOC dopéag, amd To omoio
T(POKUTITEL OTL MANPOUVTAL AUTECG OL TIPOUTTOBEDELG. H UTIOXPEWGN TIPOOKOWLONG TOU WC AVW ATIOCTIACLATOC
odopd Kal ota HEAN Tou SlotknTikoU, SleuBuvTikol ) EMOMTIKOU 0pyAvoU TOoU €V AOYW OLKOVOULKOU dopéa
N ota mpoocwna mou £xouv efoucaia ekmpoowrnnong, ANPNG anodpdcswv ) eAéyxou o QUTO KOTA TA
e161kOTEPA avadepOUeVa OTNV WE Avw Ttapdypado,

B) yia tnv mapaypado 2.2.3.2 motonolntikd mou ekdidetal anod tnv apuodla apxr Tou olKeiou KpATouG -
pEAoug ) xwpoc. EmutAéov, mpookopiletal unmevBuvn 6NAwaon avadopLKA LLE TOUC OPYAVICUOUC KOLVWVLKAG
aopaAlong, KUPLOG KOL EMILKOUPLKAG, OTOUG OTIOLOUG UTIAPXEL UTIOXPEWAN KATABOANC eLodopwv.

Av TO KpATOG-HEAOC N N ev AOyw Ywpa Sev ekbideL TéTolou eidouc €yypado ) TLOTOMOLNTIKO 1) OToU TO
£yypado 1 To MLOTOMOLNTLKO AUTO S€V KAAUTITEL OAEC TLC TIEPUTTWOELG TTOU avadEPOVTOL OTLC TapaypAdous
2.2.3.1 kot 2.2.3.2, 10 €yypado f TO MLOTOTONTIKO UIMopEl va aviikabiotatal amno évopkn BePfaiwon n, ota
KPATN - HEAN 1 OTIG XWPeG Omou Odev mpoPAémnetal €vopkn BePfaiwon, amé umevBuvn SHAwon Tou
evbladepopévou evwrov appodlag SIKkaoTIKAG 1 SLoKNTIKAG apXnG, oupPolaloypddou f appodiou
ETIAYYEALATLKOU 1] EUITOPLKOU OPYOVIOHOU TOU KPATOUG - LEAOUG 1) TNG XWPAG KATAYWYNE i} TNG XWpog OTou
elval eykaTeoTNUEVOC O OLKOVOULKOG hopEal.

OL apuodLeG SNUOCLEG APXEG TIAPEXOUV, OTIOU KPILVETAL avayKaio, emtionun dnAwaon otnv onola avadépetat
otL 6ev ekbidovtal ta £yypada I Ta TOTOMOLNTIKA TG mapoloag mapaypadou i otL ta Eyypada autd dev
KOAUTITOUV OAEG TIG TEPUITTWOELC TTOU avadEpovtal oTig mapaypddoug 2.2.3.1 kat 2.2.3.2.

6 IXETIKA ME TNV KATAPYNON TNG UTOXPEWONG UTOROANG MPWTOTUMWY N EMKUPWMEVWY avilypadwv eyypadwv ot
Slaywviopoug Snuociwv cupPdacewv Steukplvidovral Ta £€1G:
1. A& avtiypada dnpociwv eyypadwv:
Mvovtal UTIOXPEWTIKA OTTOSEKTA EUKPLV dwToavtiypada TwWV MPWTOTUNWY 1 TWV akplBwv avilypddwv Twv Snuociwv
gyypadwv, mou €xouv ekdoBel amo TG unnpecieg kal Toug $opeig tng nepimtwaong a' Tng map. 2 Tou apbpou 1 Tou vouou
4250/2014. inuewwtéov OTL N mapandvw puBuon Ssv katahauPavel ta oupBolatoypadikd éyypada (A.x. mAnpefovola,
€VOpKeG BEPALWOELS K.0.K.), YLo Ta omoia cuveXilel va udioTatal N UTTOXPEWGN UTIOBOARG KEKUPWHEVWY avTlypddwy.
2. AmAd avtiypada alodanwy dnupociwv eyypadwv:
Emiong, ylvovtal amodektd sukpwh dwrtoavtiypada anod avtiypada syypddwv mou €xouv ekdobei amd aANodameg apyEg,
UTIO TNV TIPOUTAOEDN OTL AUTA €ival VOUIHWE ETILKUPWHEVO ATIO TNV aPUOSLa apXh TNG XWPAG QUTAG, KoL EX0UV ETILKUPWOEL
arno Siknyopo, cuudpwva pe ta opldpeva oto apBpo 36 nap. 2 B) Tou Kwdika Atknydpwv (N4194/2013). Inueuwvetat OtL Sev
Blyovtat kat e€akohouBoulv va toxUouv, ol amaltioslg UToBoARG SnUociwv eyypddwy LE CUYKEKPLUEVN ETonueiwon
(APOSTILLE), ot omoieg amoppéouv amno Siebveic cupBaoelg tng xwpag (ZUHPacn tTng Xayng) f AAAeg SLaKpATIKEG CUUDWVIEG
(BA. ko onuelo 6.2.).
3. Am\& avtiypada ISLWTKWY eyypadwv:
Mvovtal umtoxpewTikd amodektd sukpwvr dwrtoavtiypada amd avtiypada WSLWTIKWY gyypddwv ta omoia £Xouv emikupwbel
arno Siknyopo, cuudwva pe ta opl{dpeva oto dpbpo 36 map. 2 B) tou Kwdika Awknyopwv (N 4194/2013), kaBwg KaL EUKPLVA
dwrtoavtiypada anod ta mpwtoTUTA O0WV LBLWTIKWVY gyypadwv dépouv Bewpnaon and unnpeoieg kat popeig Tng mepimtwong
a' tng map. 2 tou apbpou 1 tou vopou 4250/2014.
4. Npwtdtuna eyypada Kal EMKUPpWHEVA avTiypada
FvovTal UTIOXPEWTLKA QMOSEKTA KAl TPWTOTUTIA 1) VOUIUWG EMKUPpWHEVA avTiypada Twv SikaltoAoynTikwy gyypadwv,
edooov urtoANBoUV amo Toug Staywvi{OUEVOUG.
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y) va tnv nopaypado 2.2.3.4, SIKaloAOYyNTIKA OVOUAOTIKOTIONONG TWV HETOXWY, £HOCOV 0 TTPOCWPLVOG
avadoyocg eival avwvupn etatpia . [E€atpouvtal TG UTIOXPEWGCNC AUTAG OL ETALPELEC TTIOU €lvalL ELONYUEVEG
OTO XpNUATLOTAPLO TNG XWPAC EYKATAOTAONG TOug Kot UTtoBaAAouv mepl toutou unmelBuvn SnAwon tou
VOLLLOU EKTTPOCWITOU TOUG]:

ElS1kOTEPQ O IPOCWPLVOG aVAS0X0G UTTOBAAAEL TILOTOMOLNTIKO ApUOSLOG apXN G TOU KPATOUG TNG £€6pag, amo
TO OTIOLO VO TIPOKUTITEL OTL OL LETOXEC E(VOL OVOUOOTLKEG, KABWC Kol AVOAUTLKY KOTAOTOON LLE T OTOLXELQ
TWV UETOXWV TNG ETALPELNG KAl TOV aplOUO TWV HETOXWV KABE PETOXOU (LETOXOAOYLO), OTWC TA CTOLXELQ
auta ival kataywpnuéva oto BLBAio peTdXwVY TNC TALPEiAC, TO TTOAU TPLAVTO EPYACLUEC NUEPEG TIPLV ATO
™V nuépa umoBoAng Tng mpoodopag.

Edv o mpoowpvog avadoyog eival aAhodarmr) avwvupn totpia, kot epooov €XeL, kKatd to Sikalo tng €6pag
TNG, OVOUOOTIKEG LLETOXEC TIPOOKOUIEL TILOTOTOLNTLKO APUOSLOG apXNG TOU KPAToug TNG £6pag, amo to
omolo vo TPOKUTITEL OTL OL METOXEC £lval OVOUOOTIKEG, AVOAUTIK KOTAOTAGCN HETOXWV, UE aplOud Twv
LETOXWV TOU KABOE HETOXOU, OTWC T OTOLXELD QUTA elval KaTtayxwpnuéva oto BLBALo PETOXWV TNG eTalpeiag
He nuepopnvia to moAl 30 epydoLUEG NUEPEC TIPLV TNV UTIOBOAN TNG ipoodopdg 1 kaBes aAlo otolysio amd
TO OTtol0 Va TIPOKUTITEL N OVOUAOTLKOTIOLNGN UEXPL HUGLKOU TIPOCWIIOU TWV LETOXWV, TIOU £XEL OUVTEAEOTEL
TI¢ TeAeuTaieg 30 (Tplavta) epyAcLUES NUEPEC TIPLY TNV UTIOBOAR T Tpoodopdc.

Ye Sladopetikn mepimtwon, SnAadn epocov Katd To Sikolo TNE Xwpag oTnv onola €xet tnv €6pa tng dev
£XEL OVOUOOTIKEG UETOXEG, uTOBAMeL BeBaiwon mepl pn UTMOXPEWONG OVOLOCTIKOTONONG TWV UETOXWV
onod apuodla apxn, epooov UTIAPXEL OXETIKN TPOPAeYn, SladopeTikd mpookopilel untelBuvn 6nAwon Tou
Slaywvi{Oevoy, £yKupn Kal EVNUEPWHEVN KATAOTAON METOXWV TOU KATEXOUV TOUAdxlotov 1% Twv
METOXWV Kal av Ogv TNPEiTOL TETOLO KATAOTAON, OXETLKN KATAOTAON METOXWV (He 1%), cUUPWVA UE TNV
tehevtaia Mevik Juvéleuon, av oL PETOXOL auTol eival yvwotol otnv etalpeia. Av dev mpookouloBel
KOTAOTOON KOTA TO aVWTIEPW, N €Talpeia atttoAoyel Toug AOyoucg Tou oL HEToXol autol &ev TG sival
yvwaoTol.

H avaBétouoa apyxr 6ev UTELOEPYETAL OTNV Kpion TNG w¢ Avw attoAoyiag. Avvatal, wotdoo, va amodeifel
™ duvatotnta UTIOBOANRG TNG KATACTAGCNG ETOXWV, KOL LOVO oTNV TEPMTwaon autr n etalpeio amokAeietal
amnod tnv napovoa Stadikacia.

Mepattépw, MPLv TNV unoypadn tng cUpPacng umoBarAetal n unmevBuvn dnAwon TN Kowng anodaong
Twv Yroupywv Avamtuéng kat Enkpateiog 20977/23-8-2007 (B’ 1673) «AtkaoAoyntikd yia TNV THpnon twv
UnNTpwwv tou v. 3310/2005 onwc tpormonow)Onke ue to v. 3414/2005».kal

6) vy tnv mapdypado 2.2.3.8. umelBuvn SNAwon Tou TPOoHEPOVTOC OLKOVOULKOU ¢GOopéa eVWIILOV
0pUOSLAG SLKAOTIKAG 1 SLOKNTIKAG apxnc, oupBoAaloypddou r apuodlou emayyeALATIKOU i EUMOPLKOU
0PYaVIOUOU TOU KPATOUC - HEAOUC 1 TNG XWPAC KATOYWYNS 1N TNG XWPAS EYKATACTOONC TOUu OTL dev €XeL
ek600el og Bapoc tou anodacn anokAslopoU, cUudwva pe to apbpo 74 tou v. 4412/2016.

B.2. lNa tv anodel€n tng anaitnong tng napaypadou 2.2.4. (anddei€n kataAAnAdtntag ylo Tnv aoknon
ETIAYYEALATIKAG Spaotnplotntag) mpookouilouv wg Swkolohoyntikd mpoowplvol Avadoxou (mpv tnv
KaTakupwon tne ocupPaong) £yypodo appodlag umnpeoiog, amd To Onmoilo va TPOKUTTTOUV oL evepyol
Kwdwkol aplBuoi dpactnplotntag (KAA) tou owkovoukol dopéa. EAv 0 olKOVOULKOG dopéag, yla BAcLuo
AOyo mou oxeTileTal HE TN XWPO EYKATAOTAONG Tou, 8ev eival os O€on va TPOOKOUIOEL TA AVWTEPW
SikolohoynTikd, propel va armoSelkvUEL TNV EMOYYEAUATIKY TOU EMAPKELA PE ortolodnmote Ao KataAAnAo
gyypado.

B.3. M tnVv amodelln TNG OLKOVOULKAG KOl XPNUOTOOLKOVOULKAG EMAPKELOG TNG mapaypadou 2.2.5 ol
olkovouLkol popeig mpookopilouv (e Thv Mpoodopd Toug):

a) loohoylopoUg Twv TpLwv (3) tedeutaiwy eTwy (2014, 2015 kat 2016) ylo 660UG €XOUV VOULKNA UTIOXPEWON
oUVTAENG LOOAOYLOUOU, GAAWG OLKOVOULKA OTOlEld Twv TPV TeAsUTAlwV €TWV (T.X. POPOAOYIKEG
SNAWOELG) cuVAPTAOEL TNC NUEPOUNViAE SnLloupylag Tou olkovopkoU dopéa.

B) AnAwon Tou KUKAOU gpyaclwVv Twv TPWV (3) tedeutaiwv etwv (2014, 2015 kot 2016) kat KUKAoU
EPYOOLWV OTOV TOMEQ OPAOTNPLOTATWY TIOU OMOTEAEL TO QAVTIKE(HEVO TNG oUMUPAONG, CUVAPTHOEL TNG
nuepounvioag dnuloupyiag Tou olkovopLkou dopéa.
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Edv o owovoulkog ¢opéag, ywo PBacipo Aodyo, Sev eival oe B€on vo TPOOKOUIOEL TO QAVWTEPW
Skaloloyntikad, Hmopel va amoSelKVUEL TNV OLKOVOULKI KOLU XPNUOATOOLKOVOULKH TOU ETMAPKELX HE
omolodnmote GAAO KatdAAnAo éyypado.

B.4. lNa tnv andeLen TnG TEXVLKAG LKAVOTNTAG TNG mapaypadou 2.2.6 oL olkovopLkol popeig mpookouilouv:

a) Q¢ SikatoAoyntikd mou mepAapBAavovtal otnv TEXVIKN TIPoodopa TOU OLKOVOLLKOU dopEa, yla Ta €pya
mou meplappavovtal oto EEEZ, Mivaka pe ouvomtikn meplypadn £€pywv ou avélaBe kol OAOKANPWOE
Katd to Stdotnpa 2012-2016, amod tov onoilo va TMPOKUTITEL N EUTELPLA TOU OTOUG TOUELS TNG TtepimTwong
2.2.6.a Kal n kavormoinon tng anaitnong 2.2.6.p (MeAdtng kat xpovoloyia avaAnng ko oAokARpwong Tou
£€pyou, ALGpKELO Kol TIPOUTIOAOYLOMOC TOU €pyou, AvTiKeipevo Tou €pyou, PoAog tou MpoodEpovtog (.
KUpLOC cUMUPBAAAOPEVOG ) UTEPYOAABOG), ELOIKO QVTIKEIUEVO GUUUETOXNG, GAAOL OUUUETEXOVTEC, TTOCOCTO
CUMUETOXNG Tou MNpoodEpovTog (oe olkovouLKa LeyEDn)).

B) Q¢ dwkaloAoynTika ou TepAaBAVOVTAL OTNV TEXVIKN TTPoodopd TOU OLKOVOULKOU dopéa, Bloypadikd
onuelwpata pe avadopd Kupiwg otoug TITAoug oToUSWVY KOl ETTAYYEAUATIKWY TIPOCOVIWY TWV OTEAEXWV
niou Ba amaptifouv tnv Opada Epyou, clpdwva e To utddelypa tou MNapaptiuartog V.

y) Q¢ Swalohoyntikd mpoowplvol Avadoxou (mpwv tnv Kotakupwon Tng ovuBoong) KatdAoyo Twv
£PYOOLWV TIOU eKTEAEOTNKAV N TapadOOnNKav KATA ThV TeEAsuTaio mevtaetia oL omoieg avadpEépovtal oto
EEEXZ mou umofdM\etal wg SIKALOAOYNTIKO CUMUETOXNG ME TNV TPOoodopd TOU OLKOVOULKOU dopéa,
ouUVOSEUOUEVOC QMO TILOTOTOLNTIKA 0pBN¢ ekTEAeong Kol OAOKANPWONG OAWV Twv gpyaclwv. MNa tnv
anodel€n twv mopaddoswv ylo €pya mou SnAwvovtal oto EEEY, umoPaAlovial TLOTOMOLNTIKA Kol
BeBawwoelg opbng ektédeong twv €pywv. Na épya ota omola meAdtng eivoal Snudolog dopéag,
urtoBaMovtal motomowntikd Pefaiwong oAokAnpwong 1f avrtiypada ouuPAcswv 1 TIPWTOKOAAQ
oAokAApwong Kal opLoTikAg mapaAapric, ota omoia Ba mepthappdavovtol ta otowxeia tng Ynnpeoiag /
Epyaoiog, apuodiwg cuvieTaypéva Kol UToysypappéva and tnv apuodia Anuooia Apxn. Na épya ota
omola meAdTNC sival WOLWTIKOG dopéag UTIOBAANOVTAL OXETIKEG BEPALWOEL; — CUCTATIKEG ETMLOTOAEG TWV
LOLWTLKWV GOPEWV, UTIOYEYPAUUEVN QIO VOULO EKTIPOCWTO TOU 1 KATAAANAa e£0UCLOSOTNUEVO TIPOCWTIO,
ylo TV ertuxn vAomoinon tng Ymnpeoiag / Epyaociag. e mepimtwon aduvapiog MPOCKOULONG QUTWY,
ONAwon Tou olKoVOoUIKoU dopéa mepl tnG aAnBelag twv SnAoluevVwY oTolelwV Kal TNG APTLOG Ko
ETUTUXOUG OAOKANPWONG TWV UTINPECLWY TIOU Tapeixe, PndLaKAE UTIOYEYPARUEVNG.

B.5. Na TNV amodelEn tng VOULNG oUOTAONG KoL EKTPOCWIINONG, OTLG TIEPUTTWOELG TIOU O OLKOVOLKOG
dopéag elval VouLkO TPOCWIO, TPOOKOUIlel WG SkaloAoynTikd mpoowplvoUu Avaddyou (mpwv tnv
KOaTaKkUpwon tNg oLUBOONG), TA KATA TEPIMTWON VOULUOTIOINTIKA €yypada ocuoTaong Kol VOULUNG
EKTIPOCWINONG (OTWG KOTAOTATIKA, TILOTOMOLNTIKA petaBoAwy, avtiotolya DEK, cuykpotnon A.X. o cwua,
oe mepintwon A.E., KAT., avaloya pe Tt voulki popdn tou Staywvilopévou). Ao ta avwtépw £yypada
TPETEL VA TIPOKUTITOUV N VOULUN oUOTOON ToU, OAEC OL OXETIKEG TPOTIOTIOLNOELG TWV KATACTATIKWY, TO/Ta
npoowrno/a mou SdeopeVel/ouv VOULPA TNV £TALPlO KATA TNV NUEpoUnvia Slevépyelag tou Slaywviopol
(voupog ekmpoowrog, Sikaiwpa umoypadnc KAT.), Tuxov tpitol, otouc omoioug £xel xopnynOet eouaoia
gKTpooWnnong, kabwg kot n Ontela tou/twv n/Kal tTwv peEAWV TOou opyavou 6Sloiknong/ vopLpou
EKTIPOCWIIOU.

B.6. OL olkovouLKol ¢popeig Ttou gival eyyeypaUUEVOL OE EMICNUOUC KOTAAGYOUC TTou TiPoBAEMOVTAL A0 TLG
EKAOTOTE LoYUouoeg Bvikég Slatdéelc n Stabétouv muotomoinon amd opyaviopoU¢ TLOTOMOINoNG mou
CUHHOpdWVOVTAL LE TA EUPWIOIKA TPOTUTIA TLoToMolnoNng, KAatd tnv évvola tou Mapaptripoatog VIl tou
Mpooaptrjpatog A’ tou v. 4412/2016, prnopolv vo TIPOoKOUI{ouV OTIC avaBETOUOEG APXEC TLOTOTOLNTIKO
gyypadng ekdldOpevo amd TNV opuoSla apxn 1 TO TUOTOMOLNTIKO Tou ekSidetal amd tov apuoddio
opyavilopo miotonoinong.

ITa TLOTOMOLNTIKA aUTA avadépovtal Ta SIKaloAoynTIKA BACEL TwV omoiwv £yve n gyypadn Twv v Adyw
OLKOVOULKWYV GOPEWV OTOV ETICNHUO KATAAOYO 1) N TILOTOMOLNON KAl N KOTATAEN OTOV €V AOYW KATAAOYO.

H muotomololpevn eyypadn OTOUC EMIONUOUC KATOAOYOUG OTO TOUC apHOSLOUG Opyaviououg n To
TILOTOTIOLNTLKO, TIOU €KSISETAL OO TOV OPYAVIOUO TILOTOMOLNONG, CUVLOTA TEKUAPLO KATAAANAGTNTOC OGOV
adopd TLG ATTALTACELG TIOLOTLKA G ETUAOYNG, TLC OTOLEG KOAUTITEL O EMIONMOG KATAAOYOG ] TO TILOTOTIOLNTLKO.
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OL olkovoukol dopeig¢ mou eival eyyeypapupévol O emionUou¢ KaTaAOyoug amaAldccovial amo Tnv
UTIOXPEWGCH UTIOBOANC TWV SLKOLOAOYNTLKWVY TIOU avopEPOVTAL OTO TILOTOMOLNTLKO YYpadhrC TOUC.

B.7. OL eVWOELG OLKOVOULKWY PpopEwv TIou umtoBaAlouv kowvr ipoodopd, UTTOBAAAOUV TA TTAPATIAVW, KOTA
TMEPUTTWON SLKALOAOYNTIKA, YL KABE OLKOVOULKO POPEQ TIOU CUUHETEXEL OTNV EVWoN, oUHdwWvVA PE Ta
el8kOTeEpa tpoPAendpeva oto apbpo 19 map. 2 tou v. 4412/2016.

B.8. tnv mepinmtwon mou olkovoUKOG dopeag emBupel va otnpyBel otig kavotnteg GAAwY popéwy,
oUpdwva e TN apaypado 2.2.7 yia thv anodelén otL Ba £xeL otn d1abeor) Tou Toug avaykaioug Mopoug,
T(POCKOMILEL, ISlwe, oxeTIKA €yypadn Séopeuon Twv Gopéwv AUTWVY yLoL TOV oKOTtO auTd.’

2.3 Kpttipla AvaBeong

2.3.1 Kputiplo avabeong

Kptutiplo avaBeong tng 0uBacng sival n mAéov cupdépouoa amd olkovoulkn amon nmpoodpopd Baoel
BéATiotng ox€ong moLdTNTAC — TLUAG, N omola eKTIHATAL BACEL TWV KATWOL KpLTtnpiwv:

I Texvikn agloAdynon tng npocodopag (80%)

KPITHPIO NEPITPA®H ZYNTEAEXZTHZ BAPYTHTAZ
ITHN TEXNIKH AZIOAOTHzH
OMAAA A: AvtiAnyn yia to £pyo kot MgBodoAoyia uAomoinong tou £pyou

Al AvtiAnyn yla o €pyo, 20%

KOTOVONGN TWV QTTALTHOEWVY KoL
TWV LSLALTEPOTHTWY TOU

A2 Jadnvela tng pebodoAoyiag 45%
uAomoinong tou Epyou
(emapkng avaiuon-efeldikeuon
NG KATaAANAGTNTAG KOl
QITOTEAEOUATLIKOTNTOG QUTHC)
AOPOIZMA XYNTEAEZTQN BAPYTHTAZ OMAAAZ A: 65%
OMAAA B : Opyavwon YAomoinong tou £pyou

B1 Juotnua dlolknong Tou €pyou 35%
KOlL OPYOVWTLKNA
QTOTEAECUATLKOTNTA TNG
Opadag Epyou

AOPOIZMA XYNTEAEZITQN BAPYTHTAX OMAAAZ B: 35%
AOPOIZMA YNOAOY ZYNTEAEZTQN BAPYTHTAX 100%

H BaBuoloyia kdBe kpitnpiou Ba mpokUPEeL amd TtV avaAUCN TWV OXETIKWY EVOTATWVY TNG TEXVIKAG
poodopdC TOU OLKOVOULKOU dopEa, OTwC teplypddetal otny nap. 2.4.3.2.

1l A§loAoynon owkovouikrg tpoodopadg (20%)

2.3.2 BaOpoAdynon Kat Katdtaén npocpopwv

H BaBuoloynon kabe kpitnpiou afloAdynong kupaivetal amd 100 Babuol¢ otnv mepimtwon mou
LKOvoTtoLoUVTOL akpLBwG 6AoL 0L OPOL TWV TEXVIKWVY Tipodlaypadwy, avfavetal 6 péxpl toug 120 Babuoulg
OTAV UTTEPKAAUTITOVTOL OL ATTALTHOELG TOU CUYKEKPLUEVOU KpLTtnplou.

KaBe kpitriplo aflohoynong Babpoloyeital autovoua pe Baon ta otolxeia Tng mpoodopac.

7 MpPA. dpBpo 78 map. 1/ 80 map. 1 v. 4412/2016. H wg dvw S€opgucon Ba purmopoloe va MPOKUTITEL artd LSLWTIKO oUUWVNTIKO
METOEL POoodEPOVTOG Kal TPLTOU, OTLG LKAVOTNTEG TOU OMoLoU otnpiletat, fj ano onolodnmote AAAo KatdAAnAo péco
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H otaBuiopévn Babuoloyia tou kABe kpttnpiou Ba MPOKUTITEL ATO TO YLVOUEVO TOU ETILHUEPOUC CUVIEAEDTN
Baputntag emni tn BabBuoloyia Tou, n 6& cuvoAlky Babuoloyia tng mpoodopdc Ba MPOKUTTEL Ao TO
aBpolopa Twv oToBULIoHEVWY BaBUoAoyLwy OAWY TwV KPLTNPLwv.

O ouvoALlkOG BaBuog tnNg teXVIKAG afloAdynong kabe Staywvi{opevou umoAoyiletal amo Thv MApAKATW
oxéon:

Tai = (Ugi X Bi) + (Uxi X Bit) + (Uniii X Biii) 010U :
Tai = 0 CUVOALKOC BaBPOG TN TEXVIKNG Poadopdc Tou Sloywvi{oUevou,
U. = 0 BaBuodc tou kpltnpiou kat

B = 0 ouvteAeoTn¢ BapuTnTag TOU KpLtnpiou

O tehkog Babuoc atloddynong T; urtohoyiletal armod Tov TUTO:

T; =100 x [80 X (Tai/ Tamax) + 20 X (OMmin/ OMN;)]

onou:

Ti : 0 TeEALKOC BaBuoC agloAdynong tng mpoodopdc i

Tai : 0 BaBUOC TeEXVIKAG afloAdoynong tng mpoodopdg i

Tamax : O HEYLOTOG BaOUOC TeEXVIKNG afloAoynong Tou éAaPe urtoPAnBeioa npoodopd
OnMmin : TO KOOTOG TNG XAUNAOTEPNC OLKOVOULKAG TIPOCHOPAS

Orl; : To K6OTOC TNG MPOCHOPAC i

2.4 Kataption - Neplexopevo Npoodopwv

2.4.1 Tevikoi 6poL untofoAng npocdopwv

OL mpoodopég umoPfallovtal pe Bdon TG amoutioelg mou opilovtal otn Alaknpuén, yLo OAeC TIG
neplypadopevec untnpeoiec. OL olkovouLkol ¢popeig mou unoBaAAouv MPoodopd 1| CUUHETEXOUV WG UEAOG
€VWONG OKOVOULKWY Popeéwv oe Tpoodopd, dev emitpénetal va untofdrlouv Eexwploth mpoodopd 1 va
CUMUETEXOUV WG MEAOG EVong OLKOVOULKWY dopéwv oe Sladikaaoia cuvadng cupfaocng yla tnv mopoxn
UTNpecLwV agloAdynong amoteAeoudtTwy Twv Spacewv yla to Mpoypappa: Mpowbnon tng détag MNOM
«Feta PDO. Let’s get real!» otig ayop£g tng Meppaviag, tou Hvwpévou Bao\eiou kat tng MaAAiog.

Agv emuTpENMoOvTaL EVAAAKTLIKEG TTPOTPOPEC.

H évwon otkovopulkwv ¢opéwv UTOBAAAEL Kowr Tipoodopd, n omoia UMOoypAdEeTAL UTIOXPEWTLKA
NAEKTPOVIKA €lte amd OAOUG TOUC OLKOVOULKOUC dopelc mou amoteAolv TV EVwon, lte and ekmMPOowno
ToUuG Vouipwe e€oualodotnuévo. ITnv MPoodopd amapalTtHTwE MPEMEL va tpoodlopiletal n éktoon Kal To
£(60¢ TNC ouppeToxng Tou (cupmepAapBovopEvng TG KOTavoung apoBng petaéd toug) kaBs péAoug TG
£vwong, KaBwe Kal 0 EKTPOCWITOG/CUVTOVIOTAG QUTAG.

2.4.2 Xpodvog ko Tpomog unoBoAr¢ tpoodopwv

2.4.2.1. OL npoodopég umofdarlovtal anod toug eviLapePOUEVOUG NAEKTPOVIKA, HECW TNG SLABIKTUOKNAG
TUANG www.promitheus.gov.gr Tou EZHAHZ, péxplL TNV KATOANKTIKA nUepoUnvia Kol wpa Tou opilel n
napovoa dlaknpuén (mapaypadog 1.5), otnv EAAnvik MAwooa, oe NAeKTpoviko ¢pakeho, cUUdwva He Ta
avadepopeva oto v.4412/2016 , 16iwg apBpa 36 kat 37 kal tnv Yroupyik Antodaon apldu. 56902/215
«Teyvikéc Aemrouépetec kat Stadikaoie¢ Asttovpyiac tov EdvikoU Zuotniuato¢ HAektpovikwv Anuooiwv
2uuBaoswy (E.5.H.AH.Z)».

MNa t™ oupuetoxn oto Slaywviopo ol evlladepOuevol olkovoulkol ¢opei¢ amatteital vo Slobétouv
EVKEKPLUEVN TIPONYUEVN NAEKTPOVIKN uTIoypadn 1 TPONYUEVN NAEKTPOVLIKA uTtoypadh Tou umootnpiletal
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OO EYKEKPLUEVO TILOTOTIOWNTIKO TO OToio Xopnynbnke amod €vov €YKEKPLUEVO TAPOXO UTINPECLWV
motonoinong, o omolo¢ mMepAapBAVETAL OTOV KATAAOYO eumioTteuong mou TPoPAEMETAL OTNV amodacn
2009/767/EK kat oUpdwva pe ta opilopeva oto Kavovioud (EE) 910/2014 kai tig dlatdgelg tng Y.A.
56902/215 “Teyvikéc Aemrouépelec kat Siadikaoiec Asttoupyiag tou ESvikoU Suotiuato¢ HAekTpovikwy
Anuociwv ZuuBaocswyv (E.Z.H.AH.Z)» kal va gyypadoUlv oto nAekTpoviko cuotnua (EZHAHZ- Awadiktuakn
TIUAN www.promitheus.gov.gr) akoAouBwvtag tnv Stadikacia eyypadng tou apBpou 5 tng idlag Y.A.
2.4.2.2. O xpovo¢ umoPoAng tng mpPoodopds Kol OMoLadATOTE NAEKTPOVIKA ETUKOWWVIA HEOW TOU
ouoTNUatog BeBolwVETal AQUTOMATO OO TO CUCTNUA HE UTINPECLEC Xpovoonuavong, oUpdwva PE Ta
opl{opeva oto apBpo 37 tou v. 4412/2016 Kat to apbpo 9 TNG we dvw Ymoupykng Antddaonc.

Metd tnv mapEAeUon NG KATAANKTIIKAG nUepopnviag kal wpag, dev umdpxel n duvatotnto uToBOANG
npoodopdg oto TUOTNUO. € MEPUTTWOELG TEXVIKNG aduvapiog Asttoupylag tou EIHAHE, n avaBétouoa
opxn Ba pubuiocel Ta TNG CUVEXELOC TOU SLayWVLOHOU e OXETIKN avaKoivwor) TNG.

2.4.2.3. Ol olkovopikol popeic umoBdrlouv pe thv mpoodopd Toug Ta akdAouba:

(o) évav (umo)dpakeho pe tnv €vdelfn «AwkoloAoynTika JuupeToxng —Texvikn Mpoodopd» otov omoio
niepAapBAavovTal Ta KATA MEPIMTWON amaltoUpeva SIKALOAOYNTIKA KAl N TEXVIKA ipoodopd cludwva Ue
TI¢ Statagelg tng Kelpevng vopoBeaoiag kal tnv mapouvoa.

(B) évav (umo)daxelo pe tnv €vdelen «Owkovopkr Npoodopd» otov omoio mMepAApBAVETAL N OLKOVOULKNA
poodopd TOU OLKOVOULKOU dopéal.

ATO ToV IpocdEPOVTA ONOLVOVTAL LUE XPrON TOU OXETIKOU MESIOU TOU CUCTHLOTOC T OTOLXELO EKELVA TNG
PoodopAC TOU TIOU £XOUV EUTLOTEUTIKO XAPAKTAPA, cUUdwva e Tto opllopeva oto apbpo 21 tou v.
4412/16 . EpbooV £vag OKOVOULKOG popEag xapaktnpilel mMAnpodopieC wg EUMIOTEUTIKEG, AOyw UTtapEng
TEXVIKOU 1 EUTIOPLIKOU QMOPPHTOU, OTN OXETIKH SNAwaon Ttou, avadEpPeL pNTA OAEG TIC OXETIKEG SLATALELG
VOUIOU 1] SLOLKNTIKECG TTPALELG TIOU EMLBAAAOUV TNV EUMLOTEUTIKOTNTA TNG CUYKEKPLUEVNG TTANpodoplag.

Agv yopaktnpllovtol W EUMLOTEUTIKEG TTANPOPOPIEC OXETIKA HE TIG TIUEG MOVASAC, TG TPOCHEPOUEVEG
TLOOOTNTEG, TNV OLKOVOWULKH TIPOOPOPA KOl TO OTOLXELA TNG TEXVIKNG POadOPAG TTOU XPNCLULOTIOLOUVTAL YLla
™V agloAdynon tne.

2.4.2.4. O olkovopikol hopelg CUVTACCOUV TNV TEXVIKI KL OLKOVOLLKI) TOUG TIPOSdOPd GUUITANPWVOVTOC
T OVTLOTOLXEG ELOLKEG NAEKTPOVIKEG POPHEG TOU CGUOTHHOTOC. ITNV CUVEXELDL TO CUOCTNHA TIAPAYEL TA
OXETIKA nAekTpOVIKA apxelo ta omola umoypddovral nAeKTpoviKA Kal uTtoBdAAovtal amd Tov
npoodépovia. Ta atoweia mou neptAauBavovtal otnv L8IknN NAEKTPOVIKY) QOPUA TOU CUCTHUNTOC KoL TOU
apoyouUeVoU nAektpovikoU apyeiou pdf (to omoio Ja unoypapel nAektpovika) mpémnel va tautilovral. S
avtiJeTn MEPIMTWON TO CUCTNUA TTAPAYEL OXETIKO UNVULA KOAL O TIPOOPEPWYV KAAEITOL VA TTAPAYEL EK VEOU
TO NAekTpOVIKO apyeio pdf] .

2.4.2.5. O XpnoTtng - OLKOVOULKOC dopéac UTOBAAAEL TOUC avwTépw (umo)dakéAoug HEow TOU TUCTAUATOC,
OTIWG TIEPLYPAPETAL TTAPAKATW:

To otolyeia Kot SIKALOAOYNTIKA YLa TN CULLETOXN TOU oKovopkol ¢opéa otn Stadkaocio umofarlovral
oo aUTOV NAEKTPOVIKA og pHopdr apxeiwv tumou .pdf kat ebpocov €xouv cuvtaxOei/mapaxOet and tov idlo,
dEPOUV eYKEKPLUEVN TIPONYHEVN NAEKTPOVLKN UTtoypodr 1 TiponyUEVN NAEKTPOVIKN uTtoypadr UE Xprion
EYKEKPLUEVWY TILOTOTIOLNTLKWY, XWPLE va amalteital Bewpnon yvneiou tng unoypadng.

Ao 1O ZUotnua ekdibetal nAektpovik amodelen umoBoAng mpoodopdg, n Omola amocTEANETOL OTOV
OLKOVOULKO dopéa e UNVULO NAEKTPOVIKOU Taxudpoueiou.

Evioc tpwv (3) epyacipwv nuepwv amo TNV NAEKTPOVIKA UTOPOAN TwV W¢ AVw OTOLXElwV Kal
SLKOLOAOYNTIKWVY TIPOOKOUIZOVTAL UTIOXPEWTLKA QAo TOV OLKOVOULIKO ¢opéa otnv avabétouoa apyn, o€
EVTUTN Hopdr) Kal o odpaylopévo GAakeAo, Ta oTolxela TNG NAEKTPOVIKNG TIPoodopdg Ta omoia amatteitat
vo. TipookoploBolv o mpwrtotumn popdr cUpdwva pe Ttov v. 4250/2014. Tétowa otolyeior Ko
SKOLOAOYNTIKA elval eVOELIKTIKA N €YYUNTIKN ETMLOTOAN CUMMETOXNG, TO TMPWTIOTUTO €yypada Ta omola
€xouv ekdoBel amod LWTIKOUG dopelg Kal Sev Ppépouv emikUpwaon amnod Siknyopo, kabwg kat ta éyypada
nou ¢€pouv TN Idpayidba tng Xayng (Apostille). Aev mpookopilovtatl os €vtunn popdn otolxeia Kot
Swkatohoyntikd ta omola dépouv nAektpovikn umoypadr, ta DEK, ta texvikd ¢Gulladia kot ooa
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mipoBAEneTol amo to v. 4250/2014 o1l oL ¢opeilg umoxpeouvTaL Vo arodExovtal o aviiypado Twv
TPWTOTUTIWV.

H avaBétouoa apxn umopel va {ntet and npoodpEpovieg kat urmoPndpLoug oe omoLOSHTIOTE XPOVIKO CNUELD
Kata tnv dapkela tng Stadkaoiag, va umtofarlouv og €vtumn popdn Kol oe eVAoyn mpoBeouia OAa N
OpLOpEVO SIKOLOAOYNTIKA KOl OTOLXElO TTOU £XOUV UTIOBAAEL NAEKTPOVLKA, OTAV QUTO AmAlTETAL yla TV
opBn diefaywyn tng Stadikaaoiag.

2.4.3 Neplexopeva MakéAov «AKOLOAOYNTIKA ZUMMETOXNG - Texvikn Npoodopdr

2.4.3.1 Ta otolxela Kol SIKALOAOYNTIKA yld TNV OCUUUETOXN TWV TPOOohEPOVIWV OTn SLAYWVLOTIKA
Stadikaoia mephapBavouv: a) to Eupwnaiko Eviaio Eyypado Tuppaong (E.E.E.X.), 6nwg npoPAénetal otnv
nap. 1 kal 3 tou apBpou 79 tou v. 4412/2016 kat B) TNV €yylnon CUUUETOXNG, OMwC MPOPBALTETAL OTO
apBpo 72 tou N.4412/2016 kat ta apbpa 2.1.5 kat 2.2.2 avtictolya tng mapovoag SlaknpuEng.

OL MPOoOohEPOVTEC CUUTTANPWVOUV TO OXETIKO TpotuTto EEEY To omoio €xel avaptnBei, os popdn apxeiwv
tomou XML kat PDF, otn 6Swadiktuokr mTUAn www.promitheus.gov.gr tou EIHAHI kot amoteAsl
avamoomaoTto TUAa Tng dtaknpuéng (Mapaptnua ).

To ev AOyw mpotuno umoBAaAAetal cupmAnpwpévo os popdny pdf (Amod. M1/2390/13) Yndraxa
UTIOYEYPOUHEVO KATA T 0pLlopeva oto dpBpo 73 tou v.4412/16 kat tnv Staknpuén.

Mo tnv ovvtaén f/kat cupmAnpwon tou arnoutolpusvou eEEEY, ol owkovouikol ¢opeic mpoteivetal va
XPNOLLLOTIOL)O0UV TO VAPTNHUEVO ETILKOUPLKO apxeio XML, TpOKELUEVOU VO EKUETOAAEUTOUV TNV UTINPECLOL
eEEEX tng EE kot va mapd&ouv tnv amavinon toug os popdr apxeiov PDF, to omoio kal amoBnkevouy,
OPXLKA, TOTILKA OTOV NAEKTPOVIKO UTTOAOYLOTH TOUG. ZNUELWVETAL TO €ENG:

To apxelo PDF mapdystal €upeco amd tnv unnpecia eEEEX emléyovtag to Kouurmi «Ektomwon». H
ektUnwon Ba mpémel va avakateuBuvBel oe elkovikd ektunwtr) PDF (virtual PDF printer), Atol AOYLOULKO,
EYKATEOTNUEVO OTOV NAEKTPOVLKO UTIOAOYLOTH TOU XProTn, TO OMOoio amoBnkeUel TO TEPLEXOUEVO TNG
EKTUMWONG Ot NAekTPovIKO opxeio PDF avti va to Spopoloyel oe ¢uolkd ekTUTIWTH. EVOEIKTIKA N
Aettoupyla auth pmopet va mpaypotonowindel eyyevwe and dulhopetpnth Stadiktuou, énwe m.X. Google
Chrome, i} ano e€eldikeLLEVO AOYLOULKO, OTtwC Tt.X. CutePDF.

Ye KABe mepimtwaon, oL olkovouwkol dopeic pumopolv va mpoodelyouv am’ gubBeiag otnNV NAEKTPOVIKN
umnpecioac  t™¢ Eupwmaikng Emtponng  (https://ec.europa.eu/growth/tools-databases/espd) va
dnutoupyolv to EEEZ, va cupmAnpwvouv pe suBuvn toug OAa ta Ssdopéva mou adopolv ToV EKACTOTE
Slaywviopd kot avadépovral otnv Slaknpuén, va CUUMANPWVOUV TIG OXETLKEC QTIOVINOEL KOL Va TO
EKTUTIWVOUV o€ popodn pdf mpokelpévou va to unoypaouv Pndlakd kat va to urtofdaiouy

H eyyuntiky €mLOTOA} OUMUETOXNG TPOOKoUiletal oe €vtumn Hopdn (Mpwtotumo) eviog tpuwv (3)
epyocipwv nuepwv amd TNV NAEKTPOVIKN UTOPBOAN. YMOSEWYUA €YYUNTLKNG ETMLOTOANG OCUMUETOXNG
nepthappavetal oto MNapdptnua VI tng Ataknpuénc.

OL evwoelg OWKOVOULKWY ¢opéwv Tou umofdAlouv kown mpoodopd, umoBdarlouv to EEEZ yia kaBe
OLKOVOULKO HOPEQ TIOU CULUETEXEL OTNV EVWON).

2.4.3.2 H texvikn mpoodopad Ba mpEmel va KAAUTITEL OAEG TLC QTIALTOELG Kal TG tpodlaypadég ou tibevral
and v avabétouvoca apyn oOTlG mapaypddoug 2.2.4, 2.2.5, 2.2.6 kal TV Tapovoa mopaypado TNG
Awaknpuéng, meplypadovtog akpLBws MwWE ol CUYKEKPLUEVEG ATOLTHOELG Kal TipoSilaypadEg TAnpouvTaL.
Mephappavel 16lwg Ta éyypada kat Sikatodoyntikd, Bacel Twv onoiwv Ba aflodoynOel n kataAAnAdtnta
TWV TPOOodEPOUEVWY UTINPECLWY, UE BAon TO KpLTApLo avdbeong tng mopovooc Staknpuénc. H texvikn
npoodopd Ba mepthappavel onwaodnmote MNivoaka Meplexopévwy Twv eyypddwv mou umoBdarlovtal Kotd
TN OElpd TIOU TEPLEXOVTAL OTNV TEXVIKN Tipoodopd. H texvikn mpoodopd mephappavel KatdAAnAa
cUUIANpwEévo MNivaka Suppopdwong cuudwva Pe To uodelypa Tou NapaptApatoc IV tng dtaknpuénc.

H texvikn mpoodopd mnepllapPdavel Tta avoAUTIKA Bloypadlkd ONUELWHATA TWV OTEAEXWV TNG
npotelvopevng Opadag Epyou (Mapdptnua V unmodeypa Bloypadikol onpeELWUATOG).

O Mpoodépwv, CUUMANPWHOTIKA HE Tov avwiépw [ivaka, Ba TpEmel va KataBEoel NAEKTPOVIKA
uToyeypoppéveg unteBuveg SnAwoelg tou N. 1599/1986 twv e€WTEPLKWV CUVEPYATWY, UE TIG omoisg Ba
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SnAwvetal OtL amodéyovial va CUPUETAoxouv otnv Opada Epyou tou umoyndiou, epocov autog
avaknpuxbel avadoxog, £wg To mépag tnG Stapkelag Tou Epyou Kat OtTL yvwpilouv Kal amodExovtal Toug
0pOUG TNG tapoloag Staknpuénc.

OL olkovopLkol ¢opeic avadEpouv To TUAMA TNG cUUBaoNG Tou mpotiBevtal va avabBEéoouv uno popdn
umtepyoAafiag og Tpitoug, KaBwg Kot Toug urtepyoAdBoug ou mpoteivouv.

H texvikn mpoodopad emiong mephapPfavel Tig akdAoubeg evotnteg Baoel Twv omoiwv Ba TpokUEL n
teXVIKN Boabpoioyia tng mpoodopdg epappolovrag ta KpLtipLa tng mapaypddou 2.3.1 tng daknpuéng:

A . AvtiAnyn yua to £pyo kot MeBodoAoyia uAomoinong tou £pyou

B. Opyavwon ulonoinong tou £épyou

To neplexopevo tng kabe evotntag mepAauPAveL TOUAAXLOTOV TA TIAPOKATW:

A . AvtiAnyn ywa to £pyo kot MeBodoAoyia ulomoinong tou épyou

A.1 AvtiAnyin yLa to €pyo, Katavonon Twv amaltOEwWVY KAl TV LELALTEPOTATWY TOU

F'evikn TPOOEyyLon Tou €pyou, avaluon tou meplPAAlovtog ulomoinong Tou £€pyou, (XOPaKTNPLOTIKA KABe
0YOopAag, XOPOKTINPLOTIKA TWV OUASWV-0TOXWY, XAPaKTNPLOTIKA Tou Mpoiovtog ta omoia Ba avadelyBolv
KATT), KOTOVONON TWV OMAITHOEWY KOl LSLALTEPOTATWY Tou £pyou, evlexOUevol Kivduvol Kal Tpomol
OVTLUETWITLONG TOUG, KATT.

A.2 Jadnvela tng pebodoloyiag ulomoinong tou Epyou

e AvdAluon NG oTpaTNYLKNG emikowvwviag, e€elbikeuon otoXwWV Kol avAaluon Twv TPOTWVY ETITEVENC
TOUG yLa TNV €aodalion Tou pPéylotou Suvatol avtikTtumou Twv Spacewv tou MpoypdaTtog.

e KoabBoplopdc kpltnplwv Bacel Twv onmoiwv Ba TekunplwveTal N KOTAAANAOGTNTA TWV TIPOTELWVOUEVWY
erAoywv (MOAeLG, xwpoL mpayuatonoinong 6pAcewv, CUUUETEXOVTEC KAl TIPOOKEKANLEVOL OTLG
OpAoceLg K.a.).

o Jadng kal avaluTikn neplypadn Twv peBodwv Kol Twv gpyaleiwv ou Ba xpnotlpomnotnbouv yla
TNV MPOCEYYLoN TWV SLADOPETIKWY OUASWV-OTOXWV.

¢  XpPOVOTPOYPOUUOTIOMOC TwV OpAcewv TOU €pyou. Amauteital avaAuTiKO XPovodlaypappa
EVEPYELWV [LE TIPOCSLOPLOUO TWV ATIALTOU LEVWY XPOVIKWY SLAOTNUATWY YLa TNV TIPOETOLACLO KO
TNV uAomoinon Touc.

* AvAAuOn TWV EVEPYELWV TNG KABe Spdong, KabBwg Kal TwV MapadSoTEwv.

e KoBoplopdg Kol Tekunplwon Twv SEKTWVY EKPOWV KAl OMOTEAECUATWY TIou Ba xpnotponolndolv
yla tnv  amotignon kat tov amoloylopd twv Spdcewv PBdoel tou Kav. (EE) 2015/1831 tng
Erutponng.

¢ [lapouciaon eVOEIKTIKWY SNULOUPYKWY TIPpOTAoewy (T.X. 6éa-concept, emimAéov pnviparta,
edapuoyEg SLadLkTtUou, OTOTC, HOKETEC KATAXWPLONC).

B. Opydvwon ulomoinong Ttou £épyou

‘Ocov adopd TNV opyavwaon vlomoinong tou épyou Ba mpémel va kaboplotouv pe cadnivela ta enineda
Sloiknong, n opydvwon kal n Asttoupyio TN opadog £pyou, n KOTAVOUR OpUOSIOTATWY ota PEAN TG
opadag £pyou Kol EMUMAEOV VO TEKUNPLWVETAL N KATOAANAOTNTA KOl N QMOTEAECUATIKOTNTA TOU
T(POTELVOLEVOU HOVTEAOU 0pYAvVWOonG.

ElSikOTEpa ylo TOo KpLtplo Bl «IUotnua S810iknong Tou €pyou Kal OPYyaVWTIKA QMOTEAECHOTIKOTNTA TNG
Ouadag Epyou», amattovvral:

1. Avalutikn meplypadn TG opyAvwong TG OpAdag Twv oTeAeXwy Tou Ba epumAakoUV oTto £pyo, Le cadn)
avadopd otov TPOMo opyavwong Kat Slolknong tou €pyou.

2. KaBoplopodcg tou Tpomou ulomoinong tng mpotelvopevng pebodoloyiag amno ta péAn tng Opadag Epyou.

3. ZupmAnpwuUEVO Tov KaTwTEpw Mivaka: Itolyeia AnaoxoAnong Opadag Epyou
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OVOUATENWVUHO ©¢on otnv Appodiotnteg /kabrkovra AnocoyoAnon oto
£pyo o€

Ouada Epyou
K Py 0vVOPWIOUAVEG

ZYNOAO

4. AVOAUTIKA KATAVOWN TOU avOpwroXpovou amaoyOAnong ova Kotnyopia evépyelag Kol ava eidog
epyaociag. Me Bdon tov MApaKATW Tivaka yla to Kabe pélog tng Opadag Epyou Ba amotumwvetal n
EUTTAOKI TOU O€ OUYKEKPLUEVEG SpAoeLg, oL omoiec Ba cuoxetilovtal e GUYKEKPLUEVO TTOPASOTEQ KOl UE
OUYKEKPLUEVEG UTIOOUASEC oL omoieg avahappBavouy Tnv ekTéAeon aAANAOCUVEEOUEVWY EPYOCLWV.

Apdon Emupépoug | MNapadoteo EumAekopeva | EumAekopeveg | AvOpwIOpnAVES
EVEpYELA oTeAEXN UTIOOUASEC anacyoAnong
™¢ Spaong (obpudpwva pe
Kol £10C 0 olotnua
vAormoinong Sloiknong tou

épyou)
JYNOAO A/M

2.4.4 Nepiexdpeva Makélou «Owovoukr Mpoodopda» / Tpomog ocuvtagne Kat UIOBOARG OLKOVOLKWY
npocdopwv

H Owovoptkn Mpoodopd cuvtacostal pe Baon TNV TIU cupdwva pe ta opl{opeva oto Mapaptnua VI tng

Slaknpuénc:

H T tng mapexopevng uninpeoiag Sivetal og eupw yLa To cUVOAO TNG cupBaonC.

TNV TR mepAapfavovtol oL UTEP TPpITwV KPATNOoELS, we Kal KaBe aln smiBdpuvon, cupdwva Pe TNV

Kelpevn vopoBeoia, un cupnephapBavouévou @.MN.A., yla TNV mapoxn Twv UTNPECLWY GTOV TOTO KL UE

Tov TpOTo o MpoPAEmeTal ota £yypada tng ocuBooNC

OL UTtEP TPITWV KPATHOELG UTTOKELVTAL OTO EKAOTOTE LOXUOV aVaAOYLKO TENOG XapTtoonuou 3% Kal otnv e’
auToU elodpopad umép OTA 20%.

Emonpaivetal otL to ekdotote moocootd @.MN.A. enl tolg ekatd, TG avwtépw TG Ba umoloyiletal
QUTOMOTA ATIO TO CUCTNUOL.

OLpoodepOUEVEG TLUEG elval otaBepeg kaB’ OAn tn dldpkela TG cuUPBaAoNS Kat Sev avanpooapuolovtal.

Q¢ anapadekteg Ba anoppinrovral mpoodpopEg oTLg onoleg: o) dev Sivetal Tyun og EYPQ 1) mou kaBopiletat
oxéon EYPQ mpog &€vo vouloua, B) Sev mPokUTTEL pe cadrvela n mpoodepOUeVn TIUN, KE TNV emtdLAAEN
¢ map. 4 tou Gpbpou 102 tou v. 4412/2016 Kat y) n T umepPaivel Tov MPoUMoAoyLopo the oupBaocng
NG mapouoag dlaknpuénc.

2.4.5 Xpodvog Loxuog Twv npocdopwv
OL untoBaAAopeveg MPoodopEC LoXUOUV Kal SECUEVOUV TOUG OLKOVOULKOUC dopeic yia Staotnua £€L (6)
MNVWV a6 TNV EMOUEVN TNG SLEVEPYELOC TOU SLOYWVLCLOU.

Mpoodopad n omoia opilel xpOvo LoXVOG LLKPOTEPO ATO TOV AVWTEPW TIPOPBAEMOLEVO aTOpPIITETAL.
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H wox0¢ tn¢ mpoodopadg pmopel va mapateivetal eyypadwc, epocov touto {Ntnbel and tnv avabétovoa
apxn, mpv anod tn ARén NG, LE avtioTolyn mMapATAch TNG EYYUNTLKAG EMLOTOANC GUUUETOXNG CUUPWVA UE
ta oplopeva oto apBpo 72 moap. 1 a tou v. 4412/2016 kat tnv mopdypado 2.2.2. tng napoloag, Kot
QVWTATO OPLO YLOL XPOVIKO SLAoTNpa (00 e TNV TPOBAETIOUEVN WG AVw apXLKN SLApPKELQ.

Metd T ARén Kol TOU MOPATIAVW QVWTATOU oplou Xpovou mopdtacng LoxUog tng mpoodopds, To
amoteAéopata tng Sadlkaciag avabeong pATALWVOVTOL, €KTOC av N avabetouca apxn KPLVeL, Katd
TEPUTTWON, attloAoynpeéva, OtL n cuveéxon tng dladikaciag eEunnpetel to dnuoclo cupdEpov, omote ol
OlKoVouLKOol popeig mou cuppeTéxouv otn Sladlkacia Umopouv va emAEEOUV €lTE va MOPATEIVOUV TNV
npoodopd Kal tnv gyylnon CUUUETOXNG Toug, €pocov Ttoug IntnBel mplv TNV TAPOSO TOU AVWTEPW
avwtatou opiou mapdrtacng TG Mpoodopd Toug site OxL. Ztnv teAeutaia mepimtwon, n Sladkaocia
ouveylletal pe 600UC MAPETELVAV TIG TPOOHOPEG TOUC Kal amokAsiovtal oL Aoutol otkovopikol dopelc.

2.4.6 Aoyoi anoppwng npoodopwv

H avaBétouoca apxi He PAacn Ta amoteAéopata Tou gA€yxou Kal TnG afloAdynong Twv mpoodopwy,
amoppintel, os KABe mepintwon, mpoodopad:

a) n omoia gv UTIOBANAETAL EUMPOBECTUQ, LE TOV TPOTIO KL LE TO TIEPLEXOLEVO TIOU OPL{ETAL TILO TTAVW KoL
OUYKEKPLUEVA OTLG apaypddoug 2.4.1 (Fevikol opot umoBoAnc nmpoodopwv), 2.4.2. (Xpovog Kal TPOTOC
uTtoBoAng mpoodopwv), 2.4.3. (Meplexouevo pakéAwWV SLKALOAOYNTLKWY CGUHETOXAG, TEXVIKNG TIPoodopdag),
2.4.4. (Neplexopevo GaKEAOU OLKOVOULKNG TIPOadopdg, TPOmoG ouvtaéng Kol UTIOBOANG OLKOVOULKWY
npoodopwv) , 2.4.5. (Xpovog Loxuog mpoodopwv), 3.1. (Amoodpaylon kot afloAdynon mpoodopwv), 3.2
(MpbdokAnaon umtoBoAn g SikaloAoyNnTIKWVY TPoowPLVoU avadoyou) Tng mapoloag,

B) n omoia mepléxel atéleleg, eMeidelg, acddeleg n obdipara, epocov oautd Sev emibExovrol
cupmAnpwon 1 &86pbwon N epoocov emdéxovral cupmAnpwon n S6pbwon, dev €xouv amokataotobel
KOTA TNV amoocadnvion Kal TNV SUPMANRPwon tne cUpdwva pe Thv mopaypodo 3.1.1. tng mapovong
duaknpuéng,

y) yla tnv omoia o mpoodEpwv Sev EXEL TOPACKEL TIG AMALTOULEVES €ENYNOELC, EVTOC TNG TPOKAOOPLOUEVNG
npoBeopiag 1 n g€nynon bev eival amodektr amod v avabétouvca apxr cUudwva pe Thv mopdaypado
3.1.1. tng mapovoog Kat to apbpo 102 tou v. 4412/2016,

6) n omola sivat evaAhakTikn tpoodopd,

g) n omolo urtoBAaAAeTaL amd £vav poodEpovTa ou £xeL UTIORAAAEL SUO 1 teplocdTePeG MPOohOPEG.
oT) n omolia sivat unod aipeon,

) n onolia B£TeEL OPO AVATIPOCAPHOYNAG,

n) n omoio mapouoctalel eAAelPelg w¢ mPog Tt SIKALOAOYNTIKA ToU {NToUuvTaL amo ta €yypada Tng
mapouong dLaknpuENG Kal amokALOELG WG PO TOUG OPOUG KO TLG TEXVLKESG TTpoSlaypadEC Tng ouuBaong,.

0) otav o mpoodpEpwv autovoua i wg HéAog Evwong r Kowompagiag, ouppetéxel oe Stadikaoia ouvadng
cUuBaong autovopa N w¢ péAo¢ Evwong n Kowompoagiag mou adopd otnv avabBeon umnpecLwv
a€LOAOYNONG QMOTEAECUATWY TWV Spacewv yla To MNpdypappa: NMpowbnon tng pétag MOM «Feta PDO. Let’s
get real!» otig ayopgg tng Meppaviag, tou Hvwpévou Baotheiou kat tng FoAALag.
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3. AIENEPTEIA AIAAIKAZIAZ - AZIONOIMHZH NPOZMOPQN

3.1 Anoodpayion Kat afloAoynon npoodpopwv

3.1.1 HAektpoviki anocdpdyion npocdopwv

To muotomnolnpévo oto EXHAHSZ, yla tnv anocdpaylon twv npoodopwv appodlo dpyavo tng Avabétouoag
Apxnc (Erutpomnn Alaywviopou), mpofaivel otnv évapén tng Sladikaoiog NAEKTPOVLKNAE armoadpayLong Twv
dakéAwv Twv poodopwv, Katd To apBpo 100 tou v. 4412/2016, akohouBwvtag Ta € otadla:

e HAektpovikry Amoodpaylon tou (umo)pakélou «AlKALOAOYNTIKA JUUHUETOXAG-TeXVIKN Mpoodopd»
v Napaokeun 22/12/2017 kot wpa 10:00 ..

e HAextpovikn Anoodpdylon tou (uro)dakélou «Okovopikr Mpoodopd», KATA TNV NLEPONVIA KO
wpa iou Ba oploel n avabétouvoa apyn

e HAektpovikr Artoodpdyilon tou (Urtd)pakEAou «AKALOAOYNTIKA TIPOCWPLVOU avaddXou», KOTA TV
nUepounvia koL wpa ou Ba opioel n avabétovoa apyn
Me tnv amoodpaylon Twv ws avw pakéAwv, avd otadlo, Kabe mpoodEpwv OV cuVeXileEl 08 EMOUEVO
oTadlo amoktd TMpooPacn ot Aoutég mPoodopeG Kol ta UTOBANBEvTa SLKALOAOYNTIKA TOUC, HE TNV
emLUAAEN TWV MTTUXWV EKEVWV TNC KABE TIPoodopac Tou £XOUV XOPAKTNPLOOEL WG EUTTLOTEUTLKEG.

H avaBétouoa apyxr Umopel va KAAECEL TOUC OLKOVOULKOUC POPEIC Vo GUUIMANPWGOOUV N Vol SLEUKPLVIGOUV
Ta éyypada n Skalohoyntikd mou £xouv UTOPBANBEL, 1 va SleukplVioOUV TO TIEPLEXOEVO TNG TEXVLKAC N
OLKOVOULKAC Tipoadopdg toug, cUdwva pe To apbpo 102 tou v. 4412/2016.

3.1.2 A§loAoynon npocdopwv

MEeTA TNV KOTA TMEPMTWON NAEKTPOVIKA amoodpdylon twv npoodopwv n Avabetouoca Apxn mpoPaivel
oTNV afloAOYNoN QUTWV HECW TWV APUOSLWY TILOTOTIOLNUEVWY OTO ZUOTNHA OpYAVWY TNG, EPapuolOpevwy
KOTA TAL AOUTTAL TWV KELUEVWY SLATAEEWV.

Elbikotepa :

a) H Emutporny AlaywviopoU kataxwpel 6ooug unéBaiav mpoodopes, kabBwe kal ta urmtoPAnBévia autwv
SLKOLLOAOYNTLKA KOL TOL AIMOTEAEGATA TOU EAEYXOU QUTWV OE TIPAKTIKO, TO oTolo uTtoypdadeTal and ta PEAN
TOU opyavou.

B) 2tn ouvéxela n Emtpomn Alaywviopol mpofaivel otnv afloAdynaon tg TexVIKNE mpoodopdc, clpdwva
HE Toug OpouC TwV eyypaddwy TNG cLUPOONC KAL CUVIAOOEL TIPAKTIKO yla TNV amoppun TwV TEXVIKWV
npoodopwv Tou Sev yivovtol amodektég kat TV arnodoxn n/kal Babpoldynon Twv TEXVIKWY Tipocdopwv
pe Baon to Kpltiplo avabeong twv eyypddwv tng clpBoonc. Ta avwtépw UMo otolxeio o Kal B otadla
yivovtal eviaia.

y) OL Katd ta ovwTépw odpaylopévol GAKEAOL IE TO OLKOVOLKA oTolXela Twv Tpoodopwy, HETA TV
olokA\pwon tNC 0floAdynong Twv AOUWV OTOWXEIWV Twv mpoodopwy, amoodpayilovral Kotd TNV
nuepopnvia kot wpa mou opiletal otnv bk TPOoKANnan. o 60e¢ poodopég Sev KPIONKaAV AMOSEKTEG
KOTA To TponyoUpeva w¢ Aavw otdadia o kat B ot dAakelol TNC OWKOVOWLKAG Tipoadopds Oev
anoodpayilovratl aAAd tnpolvtal amno Ty avabEtouoa apyr KEXPL TNV OPLOTIKA emiluon Tuxov dladopwv
Tou TpokUPouv armo tnv we avw Stadikacio cupdwva pe Thv apdypado 3.4. Tng mapoloag.

6) H Erutpon Alaywviopol mpofaivel otnv afloAOynon TwV OLKOVOULIKWY TPoadopwV Kal CUVIAOOEL
TIPOKTIKO OTO omolo elonyeital attodoynuéva tnv amodoxn n amdéppur) TOUG, TNV KATATAEN Twv
npoodopwV Le BAcn TO OpL{OPEVO HE TNV TTAPOUCA KPLTPLO avaBeong Kal TV avadelén Tou mpoowpLvol
avadoyou.

Eav oL mpoodopéc daivovtal acuvnBlota XapnAéC o oXEon ME TO QVIIKE(MEVO TNG oUPBacng, n
oavaBEétouoa apyn OMALTEL Ao TOUCG OLKOVOULKOUC ¢opeilc va e€nynoouv TNV TLUA 1 TO KOOTOG TOU
TPOTEIVOUV OTNV TTPoodopA TOUG, EVIOG AMOKAELOTIKAG TpoBeapiag, Katd avwtato oplo éka (10) nuepwv
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QIO TNV KOLVOTIOlNan TNE OXETIKAG TPOOKANONG. TNV mepintwon avutn edpapuolovral ta apBpa 88 kat 89 v.
4412/2016.

Itnv mepintwon ooduvauwv mpodopwv, Snhadn mpoodopwv Ue TNV iSla cuvoAlkn teAkn BabuoAoyia
pHeTafL SU0 1 TMEPLOCOTEPWVY TIPOCPEPOVIWY N avaBecon YIVETAL OTNV MPOOPOoPA LE TNV UEYXAUTEPN
BaGuoldoyia teyvikng mpooopac. Av ol LooSUvaueG TPpoodopég £xouv tnv idta Baduoloyio TEXVIKNG
IPooEopac, n avabétouoa apxn EMAEYEL TOV avadoX0 HE KANPwWOn LETOED TwWV OLKOVOULKWY GOPEWV TTOU
uméBalav TG LoodSuvapeg mpoodopéC. H kAnpwon yivetal evwrmiov tng Emtponn¢ Alaywviopol Kal
TIAPOUCLA AUTWVY TWV OLKOVOLLLKWY POopEwWV.

Ta amoteAéopato TwV OVWTEPW OTadlwv emkupwvovtal pe amodaon/anodpdcel Tou ALOKNTIKOU
ZupBouAiou Tou EAFTO-AHMHTPA, n omola koworoleital otoug mPoodEPOVTEG LECw Tou EZHAHS.

Katd twv avwtépw amoddoewv Xwpel mpodikaotikn mpooduyn cludwva pe thv mapaypado 3.4. Tng
napoloag.

3.2 MpookAnon UMOBOANG SKALOAOYNTIKWYV TPOCWPELVOU avadoxou - ALKOLOAOYNTIKA
NPOoWPLVOU avadoyou

Metd thv afloAdynon Twv npoadopwyv, N avabEtouoa apxr amooTEANEL OXETLKN NAEKTPOVLK TIPOCKANGN
MECW TOU CUCTHHOTOG OTOV TPOOdEPOVTA, OTOV OO0 TIPOKELTAL vl YiVEL N Kataklpwon («Tpoowplvod
oavadoxo»), kol tov Kalel va umoBalel evtog npobeopiag, Séka (10) nuepwv amod TNV Kowormoinon tng
OXETIKAG eLdomoinong o AUTOV, Ta MPWTOTUTIA N avtiypada rou ekdidovtal, cUpdwva e TG Slataelg Tou
apBpou 1 tou v. 4250/2014 (A" 74) OAwv Twv SKALOAOYNTIKWY TIOU Teplypddovial otnv mapdypado
2.2.8.2. Tn¢ mapouoag SLaknpuing, we amodeIKTIKA oToLXElD yLa TN N cuvSpour Twv AOYwv amokAELoHOU
™¢ mapaypddou 2.2.3 tng Staknpuéng, kabwg Kal yla TNV MANPWon Twv KPLtnplwv MOLOTIKAG EMAOYNG TWV
napaypddwv 2.2.4 - 2.2.7 autnC.

Ta ev Aoyw Sikatoloyntikd, umofdaArlovtal and Tov mpoadEpovta («mpoowpvd avadoxo»), NAEKTPoOVLKA
HMECW TOU ouoTnuatog, os popdn apxeiwv pdf kat mpookopiloval KATA MEPMTWON AN AUTOV EVTOC TPLWV
(3) epyaciuwv nuepwv amo tnv nuepopnvia umoBolng toug. Otav umoypddovtal anod Tov blo dépouv
NAEKTPOVLKH uTtoypadn).

Me tnv mapaAafr Twv wg Avw SLKALOAOYNTIKWY, To cuotnua ekidel emiBePaiwon Tng mapaAafrg Toug Kat
OTOOTEANEL EVNUEPWTIKO NAEKTPOVIKO LAVUHA 0’ AUTOV OTOV OTo(0 TPOKELTAL VA YIVEL N KATAKUPWOT).

AV LETA TNV NAEKTPOVIKI amoodpAyLon Kol KOTA ToV EAEYX0 TWV WG avw StkatoAoyntikwy dlamiotwOel otL
Sev €xouv mpookouloBel i umapyxouv eAAeldelg oe autd mou umoPAnBnkav, mapéxetal npobsouia otov
MPOCWPLVO avadoxo va T TIPOOKOUIOEL | va T CUUTANPWOEL €VviOG MEVIe (5) nUeEPwWV aAmo tnv
KOLVOTIOlNoN OXETIKNG €yypadng, HEOW TOU Zuotnpatog, eldomoinong tou. H avabétouoa apxr Umopel
QLTLOAOYNUEVA VA TIAPATEIVEL TNV WG Avw TpoBeopia kat avwtato o0plo yla dekamévte (15) emutAéov
NHEPEG.

Oocol uméPfalav mapadektec MpoodopeéC AaupAavouv yvwon Twv TAPATAVW SLKOLOAOYNTIKWY TIOU
Katatednkav.

O mpoowpvoc avadoxog KNPUOOETOL EKTTTWTOC, KATAMIMTEL UMEP TNC avabétouoag apxnNg n syyvnon
CUMUETOXNAG TOU KoL N KatakVpwon yivetal otov mpoodEpovto mou UMERAAE TNV APECWC EMOUEVN TTAEOV
cupdépouca amod olkovopkn amon npoodopd, TNPOUKUEVNE TNG avwTEpw Sladkaciag, av:

i) Katd Tov £AeyX0 TwV TopAmavw Sikotohoyntikwy SlamiotwOel OtL Ta otolyeio mou SnAwbnkav pe To
Eupwmaikd Eviaio Eyypado T0uBaonc, sival Peudn n avakptpn, n

ii) 6ev utoBAnBoULV 6TO TIPOKAOOPLOUEVO XPOVIKO SLACTNHO TO OMALTOUEVA TIPWTOTUTIA 1 avtiypoda Twv
TAPATIAVW SLKAULOAOYNTLKWV f

iii) amo ta SlkaloAoynTikA moU TPOCKOUIoONKaV VOUIUWE Kal EUMPoBEouws, dev amodelkviovtal oL 6pot
KoL oL T(POUTOBEDEL OUMMETOXNG oUUdwva pe ta apBpa 2.2.3 (Aoyol amokAelopou) kat 2.2.4 - 2.2.7
(kpLTrpLa TTOLOTIKA G ETILAOYAG) TNG TTapo UG,
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Ye mepinmtwon £ykapng Kol TIPOCHKOUCOG EVNUEPWONG TNG avabEétoucag opxng Yo HETABOAEG OTIC
npoUMoBEoelg TIC omoieg 0 TPoowpvog avadoxog eixe dnAwoel pe 1o Eupwmaikd Eviaio Eyypado
ZUpBaong OtL mAnpol, ot omoieg emnABav 1 yla TIG onoieg EAafe yvwon PeTA TNV SHAWON Kal PEXPL TNV
nuépa tng €yypadng l8omoinong yla TtV TPOCKOULON TwV SLKALOAOYNTIKWY TPOCwWPLVoU avadoyxou
(oYyeveic petaPolég), Sev katamintel ulEp TNG avaBEéTouoag apxng N yyunon CUUUETOXNC TOU.

Av Kavévag amo Toug nmpoodépovteg dev umtoBaAAel aAnbn 1 akplBr dnAwon | dev mpookouiosl éva n
TIEPLOOOTEPA ATO TA OUTALTOUHEVA SIKALOAOYNTIKA R Oev amodeiel OTL MANPOL Ta KPLTAPLOL TIOLOTLKNG
gmloyng oL udwva pe T mapaypadouc 2.2.4-2.2.7 tng mapoloag SlaknpuEng, n Sladlkaoio HaTalwveTaL.

H dladikaoia eAéyxou Twv apandvw SIKALOAOYNTKWY OAOKANPWVETAL E TN CUVTAEN TPAKTIKOU oo Thv
Erutpomnn Alaywviopou kat tn StaBifaon tou dakéAlou oto oto AlolknTikd ZupBoUAlo tou EAFTO-AHMHTPA
yla tn Andn anodoaong eite yla tnv kKatakpwon tng cLUPaoNG eite yla Tn pataiwon g Stadikaoiag eite
yla TV KApuén tou mpoowplvol avadoyou we eKMTWTOU. Ta ANMOTEAECUOTA TOU EAEYXOU TWV MOPATAVW
SkaloAoynTIKWV Kal TG €lonynong tng Emtpomng Aloywviopol MKUPWVOVTIAL HE ThV amddaon
KOTAKUPWONG.

3.3 Katakupwon - cOvayn cuppfaocng

H avaBétouoa apyn Kowomolel tnv anodoaon Katakupwong, pall pe avtiypodo OAwWV TwV MPOKTKWY TNG
Sladikaolag eAéyxou Kal afloAoynong twv Tmpoodopwv, ot KABe TpoodEpovia Tou E€XeL UTIOPRAAEL
anodektr nmpoodopd, cupdpwva pe to dpbpo 100 tou v. 4412/2016, eKTOC AMO TOV MPOCWPLVO avado)o,
NAEKTPOVIKA LECW TOU CUOTHHATOG.

H ev Aoyw amddacon avadépel Tnv mpobeopia yla tnv avacTtoAn Tt cuvadng tng cvppoong cuudwva pe
NV eNopevn mapaypado 3.4.

Ta évwopa amoteAéopata TnG anddacn Katakupwong Kat biwg n ocuvadn tng cluBacng enépyovral
600V CUVTPEEOUV CWPEUTLKA T KATWOL :

a) anmpaktn MApodog Twv NMPOoBeCULWVY ACKNONG TwV TIPOPBAENOPEVWVY oTNV apaypado 3.4. TnG mapoloag
BonBnuatwy Kal HECwV OTO OTASLO TNG TTPOSLKAOTLKAG KOl SIKAOTIKNG TPOoTAciog Kal amd T anopaoeLg
OVOLOTOAWV ETTL QUTWV,

B) kowomoinon g andédacng KATaKUPWONG OToV TPoowpwvo avadoxo, €ddoov autdg umoPdlel
ETUKALPOTIOLNUEVA TA SIKALOAOYNTIKA TNG apaypddou 2.2.8.2.

H avaBétouoca apyn mpookalel tov avadoxo va mpoco€ABel yla umoypacdr) Tou cupdWVNTIKOU €VTOG
npoBeopiag eikoot (20) nuepwv Amo TNV Kowomoinon Tng OXETIKNG ELOLKAG PpookAnong. To cupdwvnTKO
€XEL ATIOSELKTIKO XOPOKTNPAL.

Itnv neplmtwon mou o avadoxog Sev mPooéABeL va utoypAPEL TO WG AVW CUUPWVNTLKO PEoa otnv tebeioa
npoBeopia, KNPUOOETAL EKMIWTOG, KATATIMTIEL UMEP TNG avaBETOUCOC APXAC N EYYUNTLKA ETUILOTOAN
CUMUETOXNG TOU Kal n Kotakupwon, Ye tnv idla Stadikacia, yivetal otov npoodEpovta ou UMERAAE TNV
OHEOWC EMOEVN TIAEOV cupdEPOUCO OTtd OLKOVOULKA drtoyn mpoodopd.

3.4 Npodikaotikég NMpooduyég - Mpoocwpivi Atkaotiki NMpootacia

KaBe evbladepopevoc, o omoiog £xeL 1 elxe cupdEpov va Tou avatebel n cuykekpLlUuévn cUUPBAON KoL €XELN
elye vmootel N evbéxetal va unootel {nuia and ektedeot mpdén 1 mapdAsubn tne avabétovoag apxng
Katd mapdpacn tng vopoBeaoiag tng Eupwnaikic Evwong i tng ecwtepkng vopobeoiag, Sikatoltal va
ooknoel mpodikaotik pooduyn evwriov tng Apxnc E€€taong Npodikaotikwy Mpooduywv (AEMM) kotd
NG OXETIKAG TPaEng 1 mopdAsupng tng avobitouvoag apxng, TPoodlopilovtag eL8IKWE TIC VOULKEG Kol
TIPAYHOTIKEG OUTLAOELG TIOU SLKOLOAOYOUV TO aitnud Tou. & MePIMTwon mMPooduyng Katd mpafn tng
oavaBétouoag apxng N mpoBeopia yia tnv Aoknaon tg mPodKaoTIKNG poodUYAC ival (o) S€ka (10) nuEpPEC
amo TNV Kowormoinon tng mpooBaAAOpuevnNg PaEng otov evOLapEPOUEVO OLKOVOULKO dopEa av n mpaln
KolvomolnBnke pe NAEKTPOVIKA HEoa f TnAeopolotuTtia n (B) dekarmévte (15) nUEPEC amod TNV Kolvomoinan
NG MPOooBaANOUEVNC TPAENG OE QUTOV av XpnoLpomolBnkav dAAa péoa mikowvwviag, aAwg y) 6€ka (10)
NUEPEC MO TNV TANPN, TPOYHUATIKA 1 TEKUOLPOUEVN, YVWON TNG TPAENG mou PAATTEL TA CUUPEPOVTA TOU
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evbladepOUEVOU OLKOVOULIKOU dopéa. ElSIka yla tnv aoknon mpooduyng Katd Tpoknpuéng, n mANpng
YVWON QUTAG TEKPALPETAL HETA TNV Apodo dekarmevte (15) nuepwv anod tn dnuocicuon oto KHMAHZ. 3¢
nepintwon mapadiewdng, n mpobeouia yla tTnv doknon tng mPodIKAoTIKAG Tpooduyng eival Sekamévte (15)
NUEPEG o TNV ETIOUEVN TNG CUVTEAEONG TNG TPOoBaAAOUEVNG TTapdAeLdNG.

H mpodwaotikr mpooduyn KotatiBetal nAEKTPOVIKA HECW TNG AeltoupylkdtnTag «Emikowwvia» tou
EZHAHZ otov NAEKTPOVIKO TOTIO TOU SLAYWVLOOU, ETUAEYOVTAG KATA TIEPIMTTWON TNV EVOELEN «MPoSIKAOTLKN
Mpooduyn» Kal EMIOUVATITOVTIAC TO OXETIKO £yypado oe popdn nAektpovikol apxeiov Portable Document
Format (PDF), to omolo ¢EpeL EYKEKPLUEVN TIPONYLUEVN NAEKTPOVIK uTtoypadn 1 TPONYUEVN NAEKTPOVLKN
umoypadn e XproN EYKEKPLULEVWY TILOTOTIOLNTLKWV.

Mo to mapadektd TG AoKNoNnNG TNG TPOSIKACTIKAG Tpooduyns katatiBetal mapdBoAo amodé Tov
npoodelyovta UTEP Tou Anpociou, katd ta eldikd opllopeva oto dapBpo 363 tou v. 4412/2016, To onoio
ETUOTPEDETAL OTOV TIpoodeUyovVTa O TEPIMTWON OAKAG 1 HEPLKAG amodoxNg Tng mpooduyng Tou 1 ot
nepintwon mou mpwv tv €kdoon tng amodaong tng AEMMN emi tng mpooduyng, n avabétouoca apyn
ovakaAel TNV mpocoBaAAopevn mpagn f mpofaivel otnv odel\OpEVN eVEPYELQ.

H mpoBeopia ylo TNV Acknon tng mpodikaoTikAG poodUyYnC Kol N doknor tng KwAvouv tn clvayn TG
cUUBaONG emi Mol akupoTnNTAg, KOTd ta opl{dpeva oto apbpo 364 tou v. 4412/2016. Katd ta Aownd, n
Aaoknon tNG MPodIKOoTIKNAG poaduyng Sev KWAUEL TV TTPoodo tn¢ SlaywvioTikng Sladkaoiag, ekTOg av
{nTtnBoulv MpoowpLvad HETPA TPOCTACLOC KATA To ApBpo 366 tou v.4412/2016.

Ot avaBétouoeg apyeg LEow TNG Asttoupylag tng «Emkovwviag» tou EXHAHY:

¢ KolworoLlouV tnv mpooduyn oe KAOe evdladepopevo Tpito cUUPwva e Ta TTPOPBAENOUEVO OTNV TIEP. O
Tou pwtou edadiou tng map.1 tou ap. 365 tou v. 4412/2016.

¢ StaBpalouv otnv Apxn E€€taonc Mpodikaotikwv Npooduywv (AEMM) ta mpoBAenopeva atnv mep. B Tou
npwrtou edadiou tng map. 1 tou ap. 365 tou v. 4412/2016.

H AENMN amodaivetat attiohoynuéva eni tng PacLlpotntag Twv MPOoRAAAOUEVWY TIPAYUOTIKWY KoL VOULKWY
LOXUPLOMWY TNG MPOoodUYNG KOl TWV LOXUPLOKWY TG avabétouvoag apxng Kat, o meplmtwon nopéppaong,
TWV LOXUPLOHWV ToU TapepPaivovtog kot SEXeTAL (Ev OAW N €V PEPEL) N AMOPPLUTTEL TNV Tpooduyn UE
anodaon g, n onola ekdidetal péca o AMOKAELOTIKN TpoBeopia eikool (20) nuepwv amod v nuEpa
e€€taong NG mPoodhuyng.

OL XprOTEC - OlKOVOULKOL PopElG EvnepwVOVTAL yLa TRV amodoxn f TNV anoppuPn g npocoduyng and tnv
AENM.

H doknon t¢ w¢ avw TpoSIKAoTIKAC mpoaduyng amoteAel mpolndBeon yla v Acknon Twv £vSLKwv
BonBnuatwv NG aitnong avaoTtoArng Kot TNG aitnong akUupwaong Tou apbpou 372 tou v. 4412/2016 katd
TWV eKTeEAE0TWY MPALewy 1 mapaleiPewy Twv avabeToUoWY aPXWV.

H aitnon avaotoAng katotiBetal oto apuddio dikaotriplo péoa os mpobeopio §éka (10) nuepwv amd thv
£€kboon tn¢ amodaong emi TN MPOSIKACTIKAC mpooduyng. Ma thv AoKnon TNG OITACEWG OVOOTOANG
katatiBstal mopdBolo, Kotd to el8LIKOTEPQ 0pL{OpEevVa oto apBpo 372 map. 4 Tou v. 4412/2016.

H &oknon aitnong avaotoAng KwAUEL Tn cuvadn Tng clPBAONC, EKTOC EGV UE TNV TTpoowpLvr] Slatayn o
opuodLog Sikaotng anmodavOei Stadopetika.

3.5 Martaiwon Aladikaciog

H avaBétouoa apyn HOTALWVEL 1 SUvATL VO LATOLWOEL €V OAW N &V UEPEL attlohoynuéva tn Stadikaaoia
avaBeong, yla Toug Aoyoug kot uttd toug dpoug tou GpBpou 106 tou v. 4412/2016, HETA ATIO YVWHN TNG
Eritpomnig Alaywviopov. Emtiong, av StamiotwBolv adpalpata r mapaleielg os onolodnmote otadlo Tng
Sladikaotlag avabeong, umopel, LETA amd yvwpn tng Emtponic AlaywviopoU, va 0KUPWOEL UEPLKWE TN
Sladikaoia i va avapopdwoel avaloya To AMOTEAECUA TNG N va anodaciostl Tnv emavaAnydr Tng amno 1o
onpeio mou epdoxwpnoe To odAApa 1 N apaAeun.
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4. OPOI EKTEAEZHZ THZ 2YMBAZH2

4.1 Eyyunoelg (KaAng ektéAeong, tpokataBoArg)

Eyyunon KoAng eKTEAEONC KAl EyyUNON TPOKATOBOANG

Ma tnv umoypadn T cUPBACNG AMALTELTOL N TIAPOXN €YYUNONG KAANG ekTéAeong, cUudwva Pe To apbpo
72 map. 1 B) Tou v. 4412/2016, T0 ULYPOC TNG OMOLAC AVEPXETOL O TTOGOOTO 5% el TNG alag tng cuuPaong,
ektog OMA, Kol katatiBetal mpLv | We TV uTtoypadr TG cUUBAoNG.

H gyyunon KaAng ektéAeonc, TIPOKELUEVOU VAl YIVEL amobekTh , TPETEL va epAapBavel kat' eAdyLotov Ta
avadepopeva otnv mapdypado 2.1.5. otolyeia tng napoloag Kol EMUTAEOV TOV aplBUo Kal Tov TITAo TG
OXETIKAG oUPBaonG. To TeplexOpevo TG eival oludwvo pe To uMOdelypa Tou TeplAapBavetal oto
Napaptnua VIl tng Ataknpuéng Kal ta opl{opeva oto apBpo 72 tou v. 4412/2016.

H eyyUnon kaAng ektédeong tng olpPaong KOAUTTEL CUVOALKA Kal Xwpic dlakploslg tnv edbappoyn oAwv
Twv Opwv NG oLUBaong kot kdBe amaitnon g avabétouoag apxng £vovil tou oavadoxou,
CUUTEPAAUBOAVOUEVNG TUXOV LOOTIOONG TIPOG QUTOV TIPOKATABOANC.

Ye nepimtwon tponomnoinong tng cuUPBacNC Katd tnhv mapaypado 4.5, n omoia cuvenadystal avénon tng
oupBatikic agiag, o avadoxog elval UTIOXPEWUEVOC VA KOTOOECEL TIPLV TNV TPOTIOTOLNGT, CUUITANPWHLATLKH
gyyunon to 0P og TNG OTOoLOC AVEPXETOL OE TTOCOOTO 5% €Ml Tou Moo TNG avénanc, ektog OMNA.

H gyyunon KaAng eKTEAEONG KOTATMTEL O£ EPUTTWON TapdBacng Twv 0pwv TG cUUPBACNC, OTWC AUTAH
el&1koTEPA OpileL.

TNV neplmtwaon xoprynong mpokataBoAng, HeyoAlTepou UPoug amo auTo ToU KOAUTITETAL LE TRV gyyUNoN
KOANG EKTEAEONG TIPOOKOUIETAL Ao ToV avadoxo gyyunong mpokataBoAng, cuudwva He To UTIOSELYUa
nou nepthapPavetat oto Mapaptnua VIl tng Alaknpuéng, mou Ba kaAUmTeL T Stadopd LETALU TOu TOCcOoU
NG €YYUNONG KaANG EKTEAEONG KOL TOU TTOOOU TNG KatafaAlopévng mpokatafoAng. H mpokataBoAr kot n
€yyunon mpoKatafoAng UMmopoUV va Xopnyouvtal TUNHATIKA, cUpdwva pe v mapaypado 5.1. tng
napovoag (tpdmog MANPWHNG).

H eyylunon KaAng ektéheong Kal n syyunon TMPokKoTaBOANG £MLOTPpEPOVTAL OTO GUVOAO TOUG HETA TV
OPLOTLKNA TIOCOTLKN KOl TIOLOTIKI) TtapaAafr TOU aVTLKELHEVOU TNG cUKBAONG. EGV 0TO MPWTOKOANO OPLOTLKNAG
TIOLOTLKNAG KOl TIOCOTIKAG TopaAafr avoadEépovial mapatnproelg | UmdpxeL ekmpdBeoun nmapadoon, n
ETLOTPOGN TWV WG AVW EYYUNOEWV VIVETOL UETA TNV OVTLUETWIILON TWV TOPATNPNOEWV Kol Tou
ekmpoBéopou.

4.2 Zuppartiko mAaiolo — Epappootéa vopoOeoia

Katd tnv ektéheon tng cVpPaong epappdlovral ot datdatelc tou v. 4412/2016, oL 6poL TG mMopovoag
SLokAPUENG KAl CUUTANPWHATLKA 0 ACTIKOC KwSikag.

4.3 'Opol ektéAeong TG cLUBaoNG

Katd tnv ektéAeon tng olpBacng o avadoxog TnPeL TIC UTIOXPEWOELS OTOUG TOUELS Tou TteptBaAlovTikou,
KOLWVWVLKOO.oPaALOTIKOU Kal gpyatikol Swkaiou, mou éxouv Beormiotel pe to Sikalo tng Evwong, to eBvikd
Sikato, ouMloyikég ocupPaoelg i SteBvelc Slatdéelg meplBalAovtikoU, KOWWVIKOAOHOALOTIKOU Kol
gpyatikol Sikalo, oL omoieg amaptBuolvtal oto Napdptnua X tou MNpocaptriuoatog A tou v. 4412/2016.

H tApnon twv &v AOyw UTOXPEWOEWV OO TOV avAdoxXo Kal TOUG UTEPYOAABOUC TOU eAEyXETOL Kol
BeBalwvetal amd Ta opyava mou eMIPBAEMOUV TNV EKTEAEOH TNEG CUUPBAONG KAL TIC APUOSLEG SNUOCLEG OPXES
KOLL UTINPEGLEC TTOU EVEPYOUV EVTOC TWV 0pLWV TNG EUBUVNG KaL TNG APHOSLOTNTAG TOUC.

YeAiba 34



44 Ynepyohafia

4.4.1. O Avadoyxog Sev amaAldooeTol oo TIG CUMUPBATLKEG TOU UTIOXPEWOELG Kal euBUvVeC AOyw avaBeong
NG EKTEAECNC TUAMOTOG/TUNUATWY TNG cUUPAOoNG o utepyoAdouc. H TAPNON TWV UTIOXPEWOEWV TNG TTap.
2 Tou apBpou 18 tou v. 4412/2016 amnd unepyoArdpoug Sev aipel Tnv euBUVN TOU Kupiou avadoxou.

4.4.2. Katd tnv unoypadn tTng cupBacng o KUPLOG avadoxog umoxpeouTal va avadépel otnv avabétovoa
opxXN TO OVOUQ, TO OTOLXELO ETMLKOVWVIOC KOl TOUG VOULUOUG EKTTIPOCWITOUC TwV UTEPYOAAPwY Tou, Ol
OTolol CUMMETEXOUV OTNV €KTEAEON auUTAG, €POOOV Elval yVWOTA TN OUYKEKPLUEVN XPOVLKH OTLYUN.
EmtutAéov, umoxpeoUTal va yVWOTOMOLEL otnv avaBétouoa apxni kKaBs aAAlayr Twv MANPOdOopLWV AUTWVY,
KOTA TN SlapKelo NG oupBaong, KabBwe Kol T AMALTOUEVEG TIANPOGOPLEC OXETIKA HE KABe Véo
umtepyohdfo, tov omoio o KUPLOG avadoxog XPnOLUOTOLEL €V cuvexela otnv ev AOyw oupBoon,
T(POoKOUIoVTag Ta OXETIKA CUUPWVNTIKA/SNAWOEL cuvepyaoia. I mepimtwaon SLoKomr¢ TNG ouvepyaoiag
tou Avobdoyou pe umepyoldBo/ umepyohdBoug TN oUpPBacng, QUTOC UTIOXPEOUTAL OF  QUEON
yvwaotornoinon t¢ Stakomng autng otnv AvaBétouoca Apxn, odeilel &g va SlaodaAioel tnv opaln
EKTEAEON TOU TUAMATOG/ TwV TUNUATWY tNE cvuBaong site and tov idlo, site amd véo umepyoldfo tov
omolo Ba yvwaoTtonolnoel otnv avabETouoa apxn Kotd tnv we avw Stadikacia.

4.4.3. H avaBtouvoa apyn emnalnbelel T cuvdpoun Twv AOYywV AMOKAELOUOU yla TOUG UTtEpyoAdfouc,
omnw¢ autol meplypadovtal otnv napdypado 2.2.3 Kol HE T OMOSEKTIKA Héoa TG mapaypadou 2.2.8.2
™¢ nmapovoag, epooov to(a) TuRpa(ta) tng cuuPaong, to(a) omoio(a) o avadoyxog nmpotiBetal va avabéoet
uno popdn unepyolaBiog oe Tpitoug, unepBaivouv CWPEUTIKA TO TTOCOOTO TOU TPLAVTA TOLG EKATO (30%)
NG oUVOALKNG afiag tng cUpBaong. EMUTA£oV, MPOKELWEVOU va NV 0OeTOUVTAL OL UTIOXPEWOELG TNG Ttap. 2
Tou GpBpou 18 tou v. 4412/2016, SUvatal va emaAnBeUoel TOUG WG AVW AGYOUG KOl yla TUAKA | TUAUOTA
™G cUUPAONG OV UTIOAEITIOVTAL TOU WG AVW TTOGO0TOU.

Otav and TNV w¢ avw enoAnBeucon MPokUTTEL OTL CUVTPEXOUV AOYoL amokAelopol amnattel fp duvartal va
QTTALTAOEL TNV AVTIKATAOTAOT) TOU, KATA Ta £161KOTEPA avadepOUEVA OTLS Ttap. 5 kat 6 Tou apBpou 131 tou
v. 4412/2016.

4.5 Tpononoinon cUUBAONG KOTA TN SLAPKELA TNG

H obuBaon pmopel va tpomomnoleital Katd tn SLApKeLd TG, Xwpic va amatteitat véa dladkaoia cuvadng
obuBacng, povo oclpdwva PE TOUG OPOUG Kal TIS tPoUnmoBéoelg Tou dpbpou 132 tou v. 4412/2016 Kot
KOTOTILY YVwHodotTnong tng Emtporng MapakoAolBnong kat MapaAafric tou €pyou.

4.6 Awaiwpa LOVopePOUS AUonG TG cuBaong

4.6.1. H avaBétouoa apxr UMopel, He T mpolnoBéoels mou opilouv ol Kelpeveg Slatagelg, va katayyeilel
™ oUpPBacn Katd tn SLApKeLa TNG EKTEAECNC TNG, EPOCOV:

a) n ocupPaon €xeL unootel oucwwdn tTpomomoinon, Katd TV évvola Tng map. 4 tou apbpou 132 tou V.
4412/2016, mou Ba antattovoe véa Stadikaoia cuvadng cuupacng

B) o avadoxog, katd To XpoOvo tnNg avdbeong Tng ouppPaocncg, TeAoVOE O HLA OO TIG KOTAOTACELS TIOU
avadeépovtal otnv mapaypado 2.2.3.1 kal, w¢ €k TOUTOU, Ba EmMpPeme va £XeL QMOKAELOTEL AmMO TN
Sadikaoia cuvayng g cuBaong,

y) n oupPBaon dev Enpene va avateBel otov avadoxo Aoyw coPapng mapapiaong Twv UMOXPEWCEWVY TTOU
unéxel amd Tig SuvOnkeg kot tnv O6nyia 2014/24/EE, n omoio £xeL avayvwplotel pe amodaon Tou
Awaotnpiou ¢ Evwong oto mAaiolo Stadkaaoiag Suvapel tou apbpou 258 tng TuvOnkng Asttoupyiag tng
E.E..

4.6.2. OL avaBETouoeg apxEg, UTIO TIG TipolmoBeoelg mou opilouv ol Keipeveg Slatdelg, katayyeAAouv
UTIOXPEWTLKA pia Snpocta cupBacn Katd tn SLAPKELD TNG EKTEAECHG TNG, £HOOCOV GUVTPEXEL N TEPLTTWON
g map. 51 tg rap. 7 tou apBpou 68 tou v. 3863/2010 (A'115).

Yehiba 35



5. EIAIKOI OPOI EKTEAEZHZ THZ 2YMBAZH2

5.1  Tpomog nAnpwuAG

5.1.1. H mAnpwun tou avadoyou Ba mpaypatonolnBei pue Tov o KAtw Tpomo:

o) To 100% tnN¢ cuUPBATIKAC OELOC LETA TNV OPLOTLKI TTOPOAAT) TWV UTINPECLWV. AUVATOL VA UTIAPEOUV £WG
Kot U0 (2) evélapeoeg MANpWUEC. Altnua yla TV mpwTn evSLapeon MAnpwn pnopel umofAnBel amnod tov
0vVAS0X0 UETA TO TEPAG TOU TTPWToU 12urvou amod tn cuvadn Tng cuPPOONG Kal TPEMEL va cuvoSeUeTal
amnod BePfalwon opLoTIKAG MOPaAA B¢ TWV UNNPECLWY TNS cUUBOONC TOU XPOVIKOU SLOoTHOTOG TTou adopd
To aitnua. Altnua ywa tnv deltepn evdlapeon MANpwWUN Unopel umoBAnBel and tov avadoxo UETA TO
TEpag Tou SeUtepou 12urvou amo tn cuvayn Tng ocuUPAONC Kal TPETEL va cuvodeletal amno Befaiwon
OPLOTLKNG TtapaAaPBnG TWV UMNPECLWY TNG CUUPACNG TOU XPOVIKOU SlactApatog nou adopd to aitnua. H
TANPWUA TIOU KATOPRAAAETAL PETA amd KABe aitnpa mou avtilotolxel otnv aflo TwvV UTINPECLWV TIOU
napacx£Bnkav oto Xpovikd Stdotnua To onoio adopd To aitnua. Kabe aitnuo mAnpwung, ite evdldpeong
elte telkng, odeilel va ouvodeletal and €kBeon MEMPAYUEVWY OTNV omola ylveTal EKTeVN avadopd ota
OTOlXElD TWV EVEPYELWV Kol OTIG Samaveg mou uAomolnbnkov katd tnv mepiodo mou adopd n aitnon
TANPWUAG. 2TNV €KkBeon avadpEpovTal aVOAUTIKA TO TTOPOOTATIKA Kol CUVOSEUTIKA £yypada Samovwy Twy
TIPOUNBEUTWY, TWV CUVEPYATWY Kal Tou avadoxou, Ta omoia oxetilovtal e TV UAOTIOINoN TWV ETAEELLWY
yla xpnuotodotnon amno tnv EE dpdoewv mou Ba vAomourosl o Avadoxog yia Aoyoplacpd tng Avabgtouaoag
Apxns.

B) Me tn xopriynon €vtokng mpokatafoAng LEXPL TOOOOTOU £ikoaol Tolg ekato (20%) Tng cuppatikig agiag
xwpic @.M.A., He TNV KatdBeon LOOTOGNG £YYUNoNg n omoia Ba KaAUTTEL TN Sladopd HETAEL TOU OGOV TNG
£yyuNonNg KaANG eKTEAECNC KOL TOU TTOGOU TNG KaTtaBaAAOpevnc mpokataBoAng, oupdwva e Ta opl{opeva
oto GpBpo 7281 mep. & tou v. 4412/2016 kat 4.1. tng mapoloag Kal TV KAToBOAR TOU UTTOAOLIIOU PETA TNV
0pLOTIKA Topadafr Twv untnpectwyv. H aitnon ya tnv AfPn npokatafoAng umopet va urmtofAnBel wg €€n¢:

i.  Attnon npokatapoAng 10% tng cupPatikng atlag xwpic O.M.A. pe Tnv unoypadn tng ZUUPaonG.

ii. Altnon npokataBoAng 10% tng cuupartikig afiag xwpic @.MN.A. pe tv oplotikn mapaiafn tou 1°V
TaPaSOTEOU TOU £pyou (ZTPATNYLKA KOL TOUTOTNTA EKOTPATELOC Kal AVOAUTIKO 0X£SL0 Apdoswy), To
orolo Ba umoBAnBel 1 unva and tnv unoypadn Tng cuupaong.

H kataBoAn tng mpokataBolng kabe dopd yivetal evidg 30 nUepWY Ao TNV UTOBOAN TOU ALTAKATOC Kol
™V Katdbeon tng amapaitnIng eyyvnong.

H mopamdavw mpokatofolry Ba esivat évtokn. Koatd tnv £odpAnon Ba mopoakpateital TOKog emi Tng
elonpayBeioag mpokataBoAng Kal yla To XPoViko Staotnua urtohoylOpevou amod tv npepounvia APewg
HEXPL TNV NUEPOUNVIA OPLOTIKAG KAl TIOLOTLKAC TapadaBnc. Ma Tov umoAoylopd tou tokou Ba Aappdavetal
umodn to LYPog Tou emITOKiOU TWV EVIOKWY ypappatiwv Tou Anpociou 12pnvng Sidpketag mou Oa Loyl
KOTA TNV nuepounvia AnPng tng mpokatafoAng npooauénpévo katd 0,25 mooootiaieg povadeg to omnolo
Ba mapapével otaBepo pEXPL TNV EEAVTANGCN TOU TOOOU TNG XopnynBeioag mpokataBoAnc.

H mAnpwun tou cupPatikol TuApatog Ba yivetal pe TNV MPOOKOULON TWV VOULLWY TIAPACTOTIKWY Kal
Swatoloyntikwy Tou poBAEmovTaL aro Tig Statdéelg tou apBpou 200 map. 5 tou v. 4412/2016, Kabwg Kot
KaBe aAAou SikatoAoyntikol TIoU TUXOV NBele {ntnBel amod T apuodieg unnpeaoieg mou Sievepyolv Tov
€leyxo kat TNV MAnpwpn. O avdadoxo¢ Ba uUMOPAAEL MEpPOAV TWV TOPACTATIKWY TIOU O (6l0¢ ekdidel,
avtiypada Twv MAPACTATIKWY TWV TPOUNBEUTWY Kol UTEPYOAABWY Tou, TG TANPWHES Kal eE0PANOELS
auTwWV KaBwg Kat 6,TL Ao kplBel amapaitnto katd tov éAeyxo Twv damavwy 1ou Ba Slevepyeital kabe
dopd amd TNV apuodla apxn ywo TNV TapakoAouBbnon Kol Tov €AEyX0 TwV QANMAWY TPOYPAMUATWY
npowBbnong (AlevBuvon Aypotikng MoAtikng, AleBvwv Ixéoewv Kat MpowBnong Mpoidvtwv Ttou
Yrnoupyeiou Aypotikng Avamtuéng kat Tpodipwy) Kot TNV apuodia apyn yla tTh Xopnynon Twv OLKOVOULKWY
EVIOXUOEWV OTO TMAQIOLO TWV OMAWV MPOYPOUUATWY Ttpowdnong (AlevBuvon Apeocwv EvioxUoswv Kat
Ayopdg tou O.M.E.K.E.M.E.).
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5.1.2. Tov Avadoxo BapUvouv oL UTEP TPITWV KPATNOELS, WG Kal kKaBs aAAn emiBdapuvon, cuudwva pe TV
Keipevn vopoBeoia, un cupnephappfavopévou @.M.A., Tnv mopoxn tNg UTINPECLOC OTOV TOTIO KAl UE TOV
TPOTO Mou TpoPAEmnetal ota Eyypada tng cUUPBaonc. I16iwg Bapuvetal pe TI¢ akOAOUBEG KPATHOELC:

a) Kpdtnon 0,06% n omola unoAoyiletal eni g a&lag kaBe MANPWUNAG PO GOPWV KOl KPATAGEWV TNG
apxLkng, Kabwg kat kABe cuumAnpwuatikng cupPaong Yrép tng Eviaiag Avetaptntng Apxng Anupoociwv
YupBdoswv smiBaretal (dpBpo 4 N.4013/2011 omwg LoxVEL)

B) Kpatnon UPoug 0,02% umép Tou Anpooiou, n omoia urtoAoyiletal eni tng afiag, ektoc OMA, TNS apXLKAC,
KaOwg Kal KABe cUUTMANPWHATIKAG cUPBaoNG. To MOCO OUTO MAPAKPATEITAL O KABE MANpWUN amo Thv
avabétouoa apxry OTO OVOHA Kal ylo Aoyaploopo tng lMevikng AlevBuvong Anpooiwv JupBacswv Kal
MpounOsiwyv clpdwva pe TRV Tap. 6 tou dpbpou 36 tou v. 4412/2016.

y) Kpdtnon 0,06% n omoia umoAoyiletal emi tng aflag KaBe MANPWUNAC PO GOPWY KOl KPATAOEWV TNG
opxXLkNG KaBw¢ Kkal KABe oupmAnpwpatikng ocLuPoaong umép tng Apxng E€€taong MpodikaoTikwy
Mpooduywv (apBpo 350 map. 3 Tou v. 4412/2016) .

Ol UTtéP TPITWV KPUTHOELG UTTIOKELWVTAL OTO EKACTOTE LOXUOV AVAAOYLIKO TEAOG XapToonou 3% Kol otnv e’
auToU elodopa utép OTA 20%.

Me kaBe mAnpwun Ba yivetar n mpoPAemoduevn amd v Keipevn vopoBescia mapakpatnon ¢opou
elcodnuartog agloag 8% mni tou kabBapou nmocou.

5.2 Knpuén otkovopkol popéa ekntwtou - Kupwoelg

5.2.1. O avadoxog, pe tnv emipLAaln g ocuvSpoung Adywv avwtépag Blag, kNPUOOETOL UTTOXPEWTIKA
EKTITWTOC amo TNV oUPPoon Kal amd Kabe Slkalwpa TTou amoppEel amd auTAv, v 6ev eKTANPWOEL TIG
CUUPOATLKEC TOU UTOXPEWOELS 1 8ev cUPHOPdWOEL He TIC yPATTEG eVTOAEG TG avabBEétouooag apyng, mou
elvatl oOpdwveg pe tnv cvpPaon ) TIg Kelpeveg SloTalelg kot dv uTepPel umaitia tn ocuvoAlkn poBeopia
eKTEAEONC TNG oUPPBaoNG, AapBavopévwy UTIOYN TwWV MAPATACEWV.

TNV MEPUMTWON QUTH TOu Kolvormoleital el8kfy 6xAnon, n omola mepAapBAVEL CUYKEKPLUEVN TtepLlypadn
TWV evepyelwv OTLC omoieg odeilel va mpofel autog, BEtoviag mpobeouia yla T cuppopdwon Tou, n
omola Sev pnopel va gival pikpotepn twv dekameévte (15) nuepwv. Av n mpoBeopia mou tebel pe TNV €81KN
OxAnon map€ABel xwpic va cuppopdwBel, knplooeTal ALTLOAOYNMEVA EKMTWTOG HEoa o Tplavta (30)
NUEPEC oo TNV AMPAKTN APOSO TNG WG Avw poBeopiag cuppdpdwong .

21OV avAdoxo Tou KNPUOOETAL EKTTTWTOC Ao tnv cUPBacon, emBAAAovtal, LETA amo KANGCN TOU yLa TTopoxh
e€nynoswv, aBpoLoTIKA, OL TAPAKATW KUPWOELC:

a) OALKH KATATTWON TNG €yyUNong KaAng ektéAeong Tng cupBaong,

B) elompaén evtokwg tng mpokataBoArg mou xopnynonke, ite amoé mooov mou Sikatoutal va AdBel, eite pe
KatdBeon tou moool amd Tov 610, €ite HE KATAMTWON TNG £yyUnong mpokatofoAnc. O UMOAOYLOMOG TwV
TOKWV Yivetol oamd tnv nuepounvia ANYNG tng mpokataBoAng HEXPL TNV nuepounvia €kdoong tng
anddoong KAPUEAG TOU WC EKMTWTOU, HE TO LoxUov KABe dhopd avwTaTo OPLO ETMLTOKIOU yla TOKO amod
Swkatompatio, amd tnv nuepounvia g auth Kal HEXPL TNG emotpodng tng, UE TO Loxvov kabe dopd
ETILTOKLO YLa TOKO UTtepnueplag.

EmumtAéov, pmopei va tou emiPAnBei o mpoPAsmopevoc amd to apbpo 74 tou v. 4412/2016
OTIOKAELOUOG Ao TN CUMUETOXA Tou og Sladikacieg Snpoociwv cuppacewy.

5.2.2. Av oL unnpeoieg mapaocxeBolv amod UMALTIOTNTA TOU ovadoxou Hetd tn AREN tg Sldpkelag tng
cLUBaoNG Kal pEXpL ARENc Tou Xpovou TG Tapdtaong mou xopnyndnke, smipailovral £1¢ Bdpog tou
TIOWIKEG PATPEG, UE attohoynpévn anodaon tng avabétouvooc apxnc.

OL TtoWVIKEG prTPEG uTtoAoyilovtal we e€NG:

a) yw kobBuotépnon mou Tmeplopiletal oe xpovikd Sidotnua mou 6ev umepPaivel to 50% NG
TipoPBAEMOEVNG OUVOALKAC SLAPKELAG TNG cUUBAGCNG 1) OE TIEPITTTWON TUNUATIKWV/EVSLOUECWY TTIPOBECLWY
™G avtiotowyng mpoBeopiag emBAAAETAL TOWLIKA PRTPA 2,5% emi Tng cupPatikng afiag xwpic OMNA Twv
UTINPECLWV TTOU TtapaocxEBnkav eknpobeoua,
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B) yia kaBuotépnon mou unepPBaivel to 50% smBaiAetal mowikn pRtpa 5% xwpic ®MNA eni tng cupBatikig
alog Twv UTNPECLWV IOV Tapacx£Onkav ekmpodBeoua,

V) OL TTOWVIKEG PATPEG YLa UTIEPPBAOT TWV TUNHATIKWY TIPoBeopLwy gival aveéaptnteg amo Ti¢ eMPBAAAOUEVEC
yla untépBaon tng ouvoAlkng SLapkelag tng cupPBacnc Kal SUvavtal va oVOKAAOUVTOL UE ALTLOAOYNUEVN
anodacn tng avabétouoag apxng, av oL UTNPECiec mou adopoulV 0TI WG VW TUNUOTIKEG TPOBECUIES
napacxeBolv PEoA OTn OUVOALKN TNG OLAPKELX KOL TLG EYKEKPLUEVEG TAPATACEL QUTAG KAl HE TNV
npoUmoBean OTL To cUVOAO TNG CUUPBACNC EXEL EKTEAECTEL MANPWC.

To mood Twv MOWLKWV pnTpwv adatpeital/cupPndiletol and/pe tv apolpr tov avadoyou.

H emiBoAn mowikwv pntpwv Sev otepel amod tnv avabétouoa apyn to Sikaiwpa va knpuéel Tov avadoxo
EKTTTWTO.

5.3 AolKNTIKEG TPOooPUYEG KaTa T Stadikacia eKTEAEONG

O avadoxo¢ Umopel Katd Twv anodacswv mou emBAAAoUV o BAPOG TOU KUPWOELS, SUVALEL TWV OpwV
Twv napaypadwv 5.2 (Knpuén owovoukol dopéa skmtwtou — Kupwoelg) kal 6.4. (Anoppudn mopadotéwy
— Avtikataotaon), voa umoBdlel mpooduyn yla AOYoug VOULUOTNTOG Kol ouctag evwrmiov tou EATO
AHMHTPA, péoa oe avatpentiki npobeopia tplavra (30) nuepwv anod tnv nuepounvia mou élafe yvwon
™G oxetkNg anodaong. Enl tng mpooduyng, anodacilel 1o AlolknTiko TupBolAlo Tou EATO AHMHTPA,
Uotepa amd yvwpodotnon tng Emtpornig MapakoAolBnong kat Napalafrg tou £épyou.

H ev Aoyw amodoaon Sev emibéxetal mpocoBoAr pe GAAn onolacdnmote pUoEWG SLOKNTIKA TPoodhUY.
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6. EIAIKOI OPOI EKTEAEZHZ

6.1 MapakoAouBOnon tng cuPaong

6.1.1 Me andédaon tng Avabetouoag Apxng ouykpoteital Emtpornr MapakoAouBnong kat MapalaPng tou
£pyou (EMME) n omola Ba slonyeltal oto AlolknTko ZupBouAlo tou EATO AHMHTPA yia 6Aa ta {ntiuata
mou adopolV OTNV TPOCHNKOUCA €KTEAECN OAWV TWV OpwV TNG oUUPBACNG KAl OTNV EKMANPWON TWV
UTIOXPEWOeWV Tou Avadoyou. Katd tn Sidpkela ulomoinong tou Epyou, o Avadoxog umoxpeolTal va
cuppopdwveTal Pe TIg utodeifelg tng EMME, £€pyo Tng omoiog eival n mapakoAouBnon Kol o EAeyxog NG
nopeiag vAomoinong Tou £pyou amd tov Avadoxo KaBwg Kol n OPLOTIKI TIOLOTIKN KOl TTOCOTIKA TopaAafn)
TWV TAPASOTEWV KaL TOU £pYOU.

6.1.2. H EMME /kat o YreuBuvog yia tn Alaxeiplon kat YAomoinon tou Mpoypaupatog f/kat n Aloiknon tng
AvaBétouoag Apxng £xouv To Sikalwpa va mpookaAolv Tov Avadoxo oe cuoKEPELG, KATA TLG omoieg Ba
napoucLalel Tnv mpoodo tou £pyou Ttou, Ba culntolvtal MPOoBANUOTA I} YEVIKWG BEpaTa TOU avaKUTTTOUV
Kotd T Sldpkela ulomoinong tou £pyou kal Bo Sidovtal odnyieg, katsuBuvoelg Kal SleUKPLVIOELG
EKATEPWOEV.

6.2 AwdpkeLla cuppaong

6.2.1. H udpkela tng 20 UPaong opiletal og 36 UNVEG.

6.3 NapaAaBn TOU AVIIKELHEVOU TNG oUUBAONG

H motlotikr kot moootik mapaAafn twv MNoapadotéwv yivetatl amd tnv Emtponn NapokolouBnong kot
NapalaPng tou épyou (EMME), pe tnv mapakdtw Stadkaoia:

1. O Avadoxog umofdAAel oto TPpwTOKoAAo TG AvaBétoucag Apxng ta Mapadotéa oe tpia (3)
avtituma, o€ EVTUTN Kol NAEKTPOVIKN Hopdr Ttou Ba elval MARpwWE eMeEepyAoLUN.

2. H ENNE aloAoyel ta mapadotéa BACEL TNG OUVENELAG, TIANPOTNTOC KAl COpAVELAG TOUG OE OXECN ME
TO QAVTLKELLEVO TOU £pYOU, OTIWG AUTO EPLYPADETAL OTNV tapoloa.

3. H EMME, kowomolel otov Avadoxo eyypddwe T MOPATNPNOELS TNG EML TOU TEPLEXOUEVOU TWV
MNapadotéwy, CUUMEPIAAUBAVOLEVWY TTOPATNPHOEWVY ETIL TWV UTIOXPEWOEWY TOU Avadoxou Katd thv
e€etalopevn mepiodo. OL MAPATNPNOELS QUTEG KOvoTtolouvTal eviog Slaotnuatog dekamévie (15)
gpyacipwy NUepWV amo tnv untoPBoAr Tou ekdotote MNapadotéou.

4. Edv mapéABel to mponyoUUEVO XPOVIKO Slaotnua twv dekamévte (15) epyacipwy nuepwy, xwpic n
EMNNE va kowormotrosl otov Avadoxo mopatnpnoeLg, Tote ta napadotéa Bewpouvtal apaindOévta
KaBwWG KoL OL AVTIOTOLXEG UTINPEGLEG TOU AvaSOX0oU TIOU QTOTUTIWVOVTAL KO TEKLNPLWVOVTOL 6' aUTd.

5. OL mapatnpnoelg tng ENNE eni twv MNapadotéwv gival Suvatov va repthappavouy: (o) Kataypodn
eMelpewv oto Tmeplexopevo Twv mapadotéwv (B) Emonuovon onuElwV N LKOWOTIOLNTLKAC
vlomoinong Twv evepyelwv amod tov Avadoyo Kat (y) ELSLKOTEPEC EMIONUAVOELG YL TN OUVEXLON TOU
£pyou tou Avadoyou.

6. O Avabdoyxog umoxpeoUTolL Vo ETIAVUTIOBAAAEL TOl OXETIKA €yypado cUpdwva pe TG Slamiotwbeiosg
eMelpelg, evtog xpovikoU Slootripotog &éka (10) epydolpwv NUEPWV QTG TNV hUEPOUnVia
napalafic and tov AvaSoxo TwV OXETIKWV Tapatnpnoswv f/kat va mpoPei oTic amoapaitnteg
SLOPOWTIKEG EVEPYELEC KAl OTN PBEATIWON TWV MOPEXOUEVWV UTINPECLWY TOU, OTA ChUELD TTOU TOU
gmonuAvonkav.

7. H enavumofoAn Mapadotéou pmopel va mpaypatonotnBei péxpl SUo (2) dopég. EAv Kal PETA TN
SeUtepn emavumoPoln, to Napadotéo, Sev BewpnBOel katd tnv kpion TN EMME tKAVOTOLNTLKO, N
AvaBétouoa Apxn pe éyypadd tng kolwvomolel otov Avadoxo evtog Staotrpatog Séka (10)
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10.

11.

6.4

EPYACLUWV NUEPWYV, £L8LKA O0XAnon cludwva pe ta opldopeva oto apbpo 203 tou v.4412/2016.
Eav n mpoBeopia mou Oa tebel, pe tnv edikrp OxAnon, map£ABel xwpic o Avadoxog va
ouppopdpwOel, tote pe anddaon tng AvabEtouoag Apxng o Avadoxog KnpUCGOETOL EKMTTWTOC.

H mapakoAouBnon tou Epyou tou Avadoxou amo tnv EMME, dev anaAldocosl tov Avadoyxo amd tnv
gubuvn tou yla opaipata, avakpifeleg N mapadeielg mou Ba StamiotwBoUV KATA TNV OPLOTLKA
napaAofn Tou €pyou Kol To omoict o Avadoxog umoyxpeouTal va ovapopdwoel cUudwva UE TO
AVWTEPW OPLIOUEVA, £0TW KL av auTA Sev SlamiotwOnkav Katd thv uAomoinon Tou €pyou.

H EMNNE, epdoov Stamiotwoel: 1ov) Thv eunpoBeopn mapadoon, 20v) TNV OAOKANPWGN TOU €KACTOU
napadotéou Kot adol eAéyEel kot avadEpPeL pnTa TIG eKTeEAe0Beiosg epyaoieg, TNV mpaypotonoinon
TWV TUXOV S810pBWOoEWVY 1] CUUTTANPWOEWVY TIOU OmalthOnKav yLa tTnv apon Twv 1N CUPUopPWOoEwWY,
OUVTAOOEL TIPOKTLKO OPLOTLKAG TIOLOTIKAG KAl TTOCOTIKAG TapaAapnc, ava mapadotéo, €1g TPUTAoUV
KoL TO UTIOBAAAEL TPOC €yKpLlon ard To ALolKNTKO ZupBoUAlo Tng AvaBétouoag Apxng.

H oplotikn mapalafr Tou cuvolou Twv MaPAdoTEWV TG apoloag SLaKAPUENG TIPOYLLOTOTOLETOL
LETA TNV OAOKANPWGCN TOU GUVOAOU TWV EVEPYELWV TOU £PYOU:

e e TN olVTAEN TOU TIPAKTIKOU OPLOTIKAG TIOLOTIKAG KOl TTOOOTIKAG TapaAafnig Tou teAeutaiou
mapadotéou, OTO Omoio mioTomoleital adevog n oplotiky mapalaBry autol Kal adeTEPou N
0PLOTIKN TtapaAafr) Tou cuVOAOU Tou £pyou

e KalTtnVv ékdoon anodoong EykpLong amo to AokNTikO ZUpPPoUAlo g AvaBétouoag apxng.

Me anddaon tng Avabétouoag Apxng, Katormiv ewonynong tng ENME, to avwtépw opl{OUEVA XPOVLKA
Slaotripata (Twv déka EpYACIUWY NUEPWV) SUVAVTAL VO TPOTIOTOLOUVTAL O ELSIKEC TIEPUTTWOELG, KO
OTAV QUTO ATAlTETaL oo tn GUCH TWV EVEPYELWV.

Anoppwpn napadotéwv — Avtikataotoon

e TEPUTTWON O0PLOTIKAG amoppung oAOKANpou 1 HEPOUC TWV TAPEXOUEVWVY UTNPECWV 1 /Kot
napadotéwy, e anddacn tng avabétouoag apxng UMopel va eYKpIVETAL AVIIKATACTOCN TWV UTINPECLWV
/KoL mapadotéwy autwy pe GAAa, Tou va eival cUpdwva PE TOUG OPOUC TNG cUUBAONG, LEOA OE TOKTH
npoBeopia mou opiletal anod tnv anddpacn auth.

Av 0 Avaboxog Sev QVTIKOTAOTACEL TIG UTINPECieg /kal ta mopadotéa mou amoppiddnkav péca otnv
npoBeopia mou Tou TAXBNKE KAl dpdoov €xel ANEEL N OUVOALKN SLAPKELD, KNPUOOETOL EKMTWTOC Kol
UTIOKELTAL OTLG TIPOPBAETIOEVES KUPWOELG.

YeAiba 40



NAPAPTHMATA

NAPAPTHMA | — AvaAutiki Neplypadn Puoikou Kat OLKOVOLKOU AVTLIKELHEVOU TNG ZUMBAONG

MEPOZ A - NEPITPAOH OYZIKOY ANTIKEIMENOY THX 2YMBAZHX —MAPAAOTEA — ANAAYZH
NPOYNOAOTIZEMOY THE SYMBAZHZ

MEPOz B - TMHMATA YNOBAHOEIZAX MPOTAZHZ NOY AOOPOYN TOYZ XTOXOYZ , TIZ APAZEIX KAl TH
METPHZH TQN AMNOTEAEZMATQN TOY NPOrPAMMATO2

MEPOZ A: Nepwypadn ¢uowkol avtikelpévou tng ovuPacng — MNapadotéa — AvdaAuon
PO UMOAOYLOHOU TNG ZUUBaCNG

Al. 2KOMOzZ KAI 2TOXOI THZ 2YMBAZHZz

H yepuavikn, n Bpetavikn kat n yaAAikn ayopa ival TpelC BaOIKEG ayopEC yLa tThv evpwnaikn @eta O],
JTOU QITOTEAOUV ONUAVTIKOUG TIPOOPLOUOUG €aywync yla TO mpoiov. Kal OTIC TPELG ayopEC N ovouooia
"Ota" we yevikn ovouaoia (ouunepilauBavoucvwy twv amoutuncewyv Qetag) eivat moAv dnuoplinc,
aAda kat to ypapiko ouuBodo MOM avayvwpiletal eupéwg. O otdyog tng dpaonc eivatl va avéndei to
eninebo yvwoewv Twv katavaAwtwv UETaéL tou TormikoU mAnGuouou-otdyou, va aétomotndei mAnpwe to
aéloonueiwto duvautko twv nmpoiovrwv MOM/MME kat va yiver n Ota MOM ouveldntr) emidoyn yla touc
KATOVOAWTEG OTIC YWPEC QUTEC.

Ou dpdoelg otoxevouv (opadec-otoxoL):

1. KatavoAwtég peoaiag kot UPNARG KOWWVLKOOLKOVOULKAG KaTAoTaonG (NALKLOKEG opadec: 18 -25, 26-35,
36-54, 55+)

2. AlOpopdWTEG KOWNAG YVWHNG (avayvwplopévol emayyeAPaTies otn Blopnxavia Tpodipwy o €BVIKO Kot
Slebveg emimedo, Snuoctoypadot, StatpodoAoyol-Siattoddyot, cupBoulol Slatpodnic yia xoptodayoug,
bloggers Tpodiwy, 0pyavwoeLg KATAVOAWTWY KTA)

3. EmayyeApoatieg Siavoueic tpodipwy (sLoaywyelc, ekmpoowmnol peyGAwv mpatnpiwv, xovSpéumopol,
Alavépmopol KTA)

4. HORECA (18loktAteg eotiatopiwy, umevBuvol Tpodipwv KOl TOTWV, TPOCWTILKO TPOUNOEWWY o€
£TalpeieC eotiaon  (catering), oed, KTA.)

OL kUpLOoL OTO)OL TNG SPAONC YLa TIC AYOPEC-CTOXOUC Ol OTToloL Elval OUUE@WVOL UE TNV MOALTIKY KAl TOUC
Kovoveg tng EE yia ta yewpylka mpoiovra the Evwong kat tov Tpormo mpowdnon¢ toug, mapatidevral
TTOPOKATW:

1. Na avénOei n evatodntonoinon katd 20% OTO KOLVO-OTOXO CXETLKA LUE TO YEYOVOG OTL 1) EUPWTTAIKN

O¢ta 01 givat n uovn auBevtikn PeTa.

To kotvo-otoyoc va :

o FvnuepwBei yia Ti¢ SLapopeC moLdTNTAC Kol Yyeuong UeTaU tne @etac MOIM kot AeukoU TupLlou
O€ aAun kat yla ta avaueloéntnta nisovektiuata tng @etoc NOT. Oa emionuavisi n avwtepn
TTOLOTNTA TOU MPOIOVTOC Kail ol unAéc mpodlaypapec mou akoAovdouvtal o OAa ta otadia
napaywyng, eneéepyaociac, TUMOMoinong kal ouokevaoiog, mpokeluévou n @Oéta MOI va
QaITOTEAECEL  OUVELONT)  €miAdoyny om0  TOUG KATOVAAWTEC, EVIOYUOVTAC ETOL TNV
QVTOYWVIOTIKOTNTO TOU YEWPYLKOU TouEa TNG EE.

o FvnuepwBei oxetika pe ta mAgovektnuata tc @etoac [Of, ovupwva UE TA EUPWIOIKA
TIPOTUTTAL TTOLOTNTOC KOl QOQAAELAC OO0V aQOopd TNV TPOEAEUON, TNV vnAdowotnta, tnv
auBevTikoTnTa, TNV EMLONUAVON, T ocuokevaoia, tnv eveAiia otn xprion w¢ cuoTATIKOU OE
ouVvTayEc, TN ouvtnpnon kat tn Bpentikn afia.
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H xprion tou oAdykav tng Eupwraikng Emtponng " Enjoy! It's from Europe." Ba evioxUoel autr tnv
TpooTadeLa.

2. Na entevydei avénon kata toulddyiotov 48% twv efaywywv e @etag MOl otic 3 ayopéeg-
OTOXOUG. Z€ Ula nén ueyaAn ayopa n onola Exel MANUUUPIOEL UE ATTOULUNOELG PETAC, N UETATOMLON
™m¢ {ATnong amo TIC amouuniosls otnv evpwnaikny @eta MOM1, w¢ OUVEMElH Twv KoAd
OXEOLAOUEVWY ETTIKOWVWVIOKWY SpaoTtnplotitwy, Ba odnyriosl o avénon tou UepLdiou TNG ayopdc
kot kat ' eméktaon avénon twy eéaywywv @etac MOMM, avénon tne mapaywyr¢ yaAakTtoc Kat Twv
ELO0SNUATWY TWV KTNVOTPOQWV, EVIOXUOVTAC ETOL ONUAVTIKA TOV MPWTOYEVH TOUEA. Ol EVEPYELEC
1poBoArc kot mpowdnonc Ja mMPEMeL vat OTOYEUOUV OTNV:

o Auvénon tng éoikelwaong twv Mepuavwy, twv Bpetavwy kot Twv MAAwV katavaAwtwy Ue thv
evpwrniaikny @éta MOM kat vrmevduuion g Staouvdeons tou mPoIGVTOoG UE Ta EUPWIAIKA
OUCTHUATA TTOLOTNTOC.

o Afionoinon tn¢ ouvexllouevng avénonc tne KATavaAwong TuploU OTIC OYOPEG-OTOXOUG Kol
OLaitepa TS oUVEXOUC atUéNONG TG KATAVAAWOTNC AEUKWV TUPLWYV OE dAUN

o Aflomoinon Tou oapouU¢ avtaywVIoTIKOU TAEOVEKTHLATOC TG eUpwraikng "®etac" MOM Evavtt

TOoU AgukoU tuptloU oe aAun. Metatomion te {Ntnong amo Asuko tupl dAunNc os eupwnoiky
@cta 101.

o Afiomoinon tou umdpxovto¢ SIKTUOU OSLOVOUNG, EMEKTHON TOU Yo VO ovTammokplOsl otnv
avénon tnc {Ntnong, emitevén UAKPOMPOTECUOU QVTIKTUTTOU UECW OTOXEUUEVWV EVEPYELWV
1poBoArc kat mpowdnong.

To Baolko prvupa tou €pyou eival «Feta PDO. Let’s get real!».

A2. ANTIKEIMENO THZ ZYMBAZH2

YAomoinon: EKteAeoTikOG Opyaviopog

1. AHMOZIEZ ZXEZEIZ

Apdon: 1.1 Juveyeic Spaoctnpldtnteg dnuociwv oxéoswv (ypadeio SnUooiwv oxEoswv)

Nepypadn Apaong:

Awavopun mAnpodoplakol UAkoU Kal Sstypatwy détog MON (press kit), otoug StapopdPwTES KOWAC YVWHNG,
cupnepAapBavopévwy Twv e€elSIKEVUEVWY Snpooloypadwy oe TEPLOSIKA HAYELPLKAC, Twv bloggers
yaotpovoplag kot uyeiog, kabwe kot twv eldikwv Statpodng n Statpodoloywv. Itdxog eivol va
evnuepwBel to mpoavadepopevo kowo yla to mpotov Péta MOM kat va toug 60Bel n eukalpla va
Sokipdoouv Selypata. H dpdon Ba meptappavel nupocieuon 3 enoylokwy SeATIWV TUMOU ETNCLWG HE
ouvtayEg ou cuvdudlouv Tnv eupwraiki Oeta MOMN pe TOMIKA TPOTOVTA TTIOU ATIOTEAOUV TOV KUPLO Afova
NG YEPHAVIKNG, BPETaVIKNG Kot YaAALKA G Slatpodnc. Evag epyalopevog apuodlog yia Tig SnUOoLEG OXECELS,
SLadopeTiko MPOoWTo yla KABe xwpa-otoxo, Ba elval urmelBuvoc yla tnv emadh LE TO OTOXEUOUEVO KOLVO.

Napadotéa:

1° €t0¢ 2° €106 3° £€10¢

Yehiba 42



e 100 makéta (press kit)™ pe
TANPOHOPLOKO UALKO Kall
Seiypara Oétag NOM,
Germany

¢ 100 makéta pe
mAnpodopLako UALKS Kot
Seiypata Ogtag MOM, UK

¢ 100 maketa pe
mAnpodopLako UALKS Ko
Seiypara Oétag NOM,
France

¢ 9 deAtia TUTIOU

¢ 3 QMOKOUUATO TUTIOU

¢ 100 maketa pe
TANPOHOPLOKO UALKO Kal
Seiypata Ogtag NOM,
Germany

© 100 maketa pe
TAnpodopLaKO UALKO Kol
Seilypata Ogtag MOM, UK

¢ 100 maketa pe
TAnpodopLaKO UALKO Kol
Seiypata Oétag NOM,
France

¢ 9 deAtia TUTIOU

® 3 QIOKOp AT TUTIOU

¢ 100 maketa pe
TANPOHOPLOKO UALKO Kall
Setlyparta Ogtag MNOM,
Germany

© 100 maketa pe
TAnpodopLAKO UALKO Kol
Setyparta Oétag MOM, UK

© 100 maketa pe
TAnpodopLAKO UALKO Kol
Setlyparta Ogtag MO,
France

¢ 9 SeAtia TUTIOU

® 3 QIOKOUUATO TUTIOU

*H Snuloupyia TwV MAKETWVY QUTWYV TTEPLYPAQETaL oTn Apaan 4.3.

AgiKTEG AMOTEAECUATWV:

12 apBpa / Stadpnuiotikd pnvopota mouv dnuoactevovtal ava £1og (online / offline) oe kaBe ayopa.

300 SLapopdwTEC KOLVAG YVWHNG, evatloBntomolnuévol otn MNeppavia, to Hvwpévo BaaoiAelo kal tn FoAAla.

Méyiotog npoPAENOUEVOC TPOoUTOAOYIONOG: 64.500€

ETMUUEPLONOC Samavwy ava £T0G

1° €to¢ 2° £10G 3° €106

21.500 € 21.500 € 21.500 €

ETEPLOUOG Samavwy ava xwpa

lepupavia Hvwpévo BaaoiAelo Ao

21.500 € 21.500 € 21.500 €

1. AHMOZIEZ 2XEZEIZ
Apdon: 1.2 EkdnAwoelg Tumou
Nepypadn Apdong:

EkbnAwoelg Tumou pe 90 TPOOKEKANUEVOUC OSLOUOPOWTEG KOWNAG YVWUNG YACOTPOVOUOUG  Kall
énuoocloypadouc e€etbikeupévoug oe Bépoata uyeiag kat Swatpodng kat bloggers (pue okomd va
napeupeBolV TouAdytotov 70 dtopa). Ta yeyovota Ba mpaypatonotnfouyv to 1° £Tog KoL To TEAEUTALO £T0G
YLOL TN LEYLOTOTIOINGN TWV OIMOTEAEGUATWV.

Ot Sopopdwtég kowng yvwpng Oa evnuepwBolv yla to XapaktnploTtikd twv MOM mpoidviwv Kot
e8IKOTEPA yLa TNV eupwraik Oéta MOTM, mpokelévou va tn Slakpivouv amod aA\a Aeukd Tupld o dAun
KOLL YLOL TOUC KOLVOTLKOUC pnxaviopoUg eAéyxou mou e€aodalilouv tnv acdAAsLo KoL TNV OVWTEPN TtoLdTNTA
TwvV Ttpoiovtwy tne EE.

H emkowwvia pe dnpootoypddouc, bloggers yootpovopiag kat uyesiag, eldikouc SLatpodnic Kal ELoAYWYELS
nipoioviwy Slatpodng, KTA. Ba cuvteléoel oto va e€olkelwBoUV HE TO HAVUHA TNG KOUTAVLAG WOTE vVa TOo
petaBiBacouv kal og GAA akpoaThpLa.

Ot ekbnAwoelg autég Ba mpaypatonolnbouy oe emAeypévoug, oUyXpovoug Kal KatdAAnAoug xwpoug. O
XWPOG, To PHevol Kal N pon ekdNAwoewv Ba MPOoAPUOCTOUV OTN CTPATNYLK TNG eKoTpateiag. Ot OMIANTEG
Ba emiléyovtal pe Bdaon TNV teEXVOoyvwoia Tous. Q¢ Swpo, kABe mpookekANUEVOG Ba AdBeL evnUEPWTIKO
UALKO yLOL avayvwon Kot avamapoywyn kot dwpo delypa Oétag MOM.
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Noapadotéa:

1° €tog 2° €10G 3° €10¢

e 1 ekdnAwon ava ayopa, 90 e 1 ekdnAwon ava ayopa, 90
TlakETA MAnpodopLwv + TlakETA AnpodopLwyv +
Swpa, 1 deAtio tumou x 3 Swpa, 1 deAtio tumou x 3
0YOpEG. QYOpEG

o Ayopég: leppavia, Hvwpévo o Ayopég: leppavia, Hvwpévo
Baoileto, FaAAia Bowoilelo, FaAAia

e 270 dnpoctoypadol / ® 270 dnpooctoypadol /
SLOHOPDWTEC KOWVAG SLOHOPDWTEC KOLWVAG YVWUNG
yVWpng

AgiKTeG AMOTEAECUATWV:
300 Atadnpuiotika / ApBpa / Avadopég / Maptupieg o €vtuTia Kol NAEKTPOVIKA PECO XWPLC XxpEwon
540 SLapopdwTEC KOLVAG YVWHNG evacOntomnotnuévol otn Mleppavia, to Hvwpévo BaoiAstlo, tn MoAAlo.

Méyiotog npoPAenOpeVog tpoiimoAoylopdg: 175.500 €

ETLLEPLOOG Samavwy ava £T0G

1° €to¢ 2° £10G 3° €106

87.750 € 87.750 €

ETLLEPLOOG Samavwy ava Ywpa

Fepuavia Hvwpévo Baoilelo FoAALa

58.500 € 58.500 € 58.500 €

2. lotooeAida, Méoa KowwwviknG-AlkTowong
Apdon: 2.1 Anpoupyia kal evnuépwon lotooeAidag TnG ekoTpaTELOC
Mepypadn Apaong

Enionun nmapouocia oto Stadiktuo yla tnv MPOcEAKUGCH TOU KOWVOU OTOXOU HE T Snuloupyla, evnuépwon
KOL oUVTNPNON LOTOoEALSAG TOu TpoypAappatog yia kKabe mhatdopua (pc, mac, mobile, tablet) yia ™
Feppavia, To Hvwpévo BaoiAelo kal tn MaAAia. Auvatotnta Slaclvoeong e OXETIKOUG AoyapLaopoUs ota
MECQ KOWWVLKAG SIKTUWONG.

O otétonog (pe katdAnén dtevBuvaong .eu) Kot oL Aoyoploopol ota LEoa KOWWVLKAG Siktuwon¢ (Facebook,
Instagram kat YouTube), Ba elval mpooappoouévol otV OMTIKA TtautoTNTa Tou Mpoypauuatog, Ba
npowBolv Ta Packd pnvopota g ekotpotelag, Boa Swabétouv mAouclo meplexdpevo mou Oa
EVNUEPWVETAL TOKTIKA Kol Ba €xouv SL06pOOTIKO XOPOKTAPA, INTWVTOC OMO TOUC ETLOKEMTEC va
CUUITANPWOOULV gpwtnuatoAdyla mou Ba ypnowuomolnBolv yla tThv avaAucon TWV OMOTEAECUATWY TNG
ekotpateiag. H eAkuoTikn LotooeAibo Ba mepLEXEL Plot GUVOTTTIKN TtepLlypadr] Twv mpoidvtwv MOM/NTE, pe
£udacn oTNV EUPWMOIKA TIPOEAEUGCH TOUG, OTA OUYKPLTLKOL TIAEOVEKTAHOTA KOL TO YEUOTIKA
(opyavoAnmtikd) xopaktnplotikd. Oa amaplBusi Tg SpoaotnpldtnteC Tou mpoypdupatoc (mou Ba
EVNUEPWVOVTAL CUVEXWE, TPV Kol UETA amd KAOe ekbnAwon, He Pwrtoypadieg, MOPOUCLACELS Ko
avadopeg) kal Ba meplEéxel cuUPBOUAEG yla TN xprion tng Détag MOIM, MPOCAPUOCUEVES OTIG SLUTPODLKEC
OUVNBELEC TNG OTOXEUOUEVNC XWPOC, LE BapuTnTa KUPLWG oTa pivt yebpato.

Napadotéa:

1° €t0¢ 2° €10¢ 3° €106
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Anuloupyla emionpng Evnuépwon, avavéwon Kot | Evnuépwon, avavéwon  Kal
LotooeALSag ylo UTtoAoyLoTH, ouvtrpnon LotooeAidag ouvtrpnon otooeAidag

tablet, smartphone ywa tn
lepuavia, To Hvwuévo Baaoilelo
kat tn FoAAia.

AgiKTEC AMOTEAECUATWV:
1.000.000 nipoPolég oeAibog pEXPL TO TEAOC TOU TTPOYPAUUATOC (3 £TN)

Anpoupyia kowvou ota Méoa Kolvwvikng Aiktuwong. 600.000 sniokéPelg otn osAida tou Facebook péxpt
TO TEAOG TOU TMPOYPAUOTOG.

Méyiotog npoPBAENOpEVOC TPOoUTOAOYLIONAG: 39.900€

ETMUEPLONOC Samavwy ava £T0G

1° €to¢ 2° £10G 3° £10G

26.220€ 6.840€ 6.840€

EMpEPLONAG Samavwy ava xwpa

Fepuavia Hvwpévo Baoilelo FoAAila

13.300 € 13.300 € 13.300 €

2. lotoogAida, Méoa Kowwvikng Aktiwong
Apdon: 2.2 Anpoupyia Aoyaplacpwyv oe Méoa Kowvwvikng Alktowong
Mepypadn Apaong:

Me Sebopévo OTL N oUVTPUTTLIKA MAsOYNPla TWV KATOVAAWTWY OTLG XWPEG-CTOXOUG €XOUV AOYOpPLACHOUG
oe Facebook, Instagram kot YouTube, n ekotpateio Ba €0TIACEL O QAUTA T TO HECA KOWWVLKAG
Siktbwonc. Ot tpelg (3) Aoyaplacpol Ba kwolvtal oto (6lo mAaiolo pe tov Lotdtomo: Ba akoAouBoulv Thv
(6la OTTIKA TOUTOTNTA Kal TOUC (8loug KWLIKeG emikowvwviag tng Apaoncg, mpoBdailovtag ta Bactkd
pnvlpato TG ekotpatsiag kabwg kal MAOUCLO TEPLEXOUEVO TIOU Oa eVNUEPWVETAL TOKTLKA, Kol Ba
oAANAeTdpOUV HE TOUG EMIOKEMTEG, {NTWVTAG TOUG VO CUUMANPWOOUV €PpWTNUOTOAOYLa TIou Ba
xpnotpomnotnBouv yla TNV ovAAUGCH TWV AMOTEAECUATWY TNC EKOTPATELAC. O SLOXELPLOTAC TWV AOYapLACHWV
Bo oavaldPel va TPOCBETEL CUOTNUATIKA VEO Tieplexouevo: {wvtavh evnuépwon ekSnAWoswv,
mAnpodopisg/evnuépwaon o oxéon e t dpdon A/kal To poiov, cuvtayeg, dwrtoypadisg, Bivteo kot kKAOe
elbo¢ onuavtikol n evbladépovioc oxetikoU UALKoU. Autol ot tpelg (3) Aoyaplacpoi Ba  sival
Slaouvdedepévol. Oa xpnotpomolnBolyv yla tn Siefoywyn SLOYWVIGUWY YLa TNV TTPOGEAKUGON TOU Kowvou,
KOBWC Kal w¢ POOKANGN ylot TN CUUITANPWON €pwTnpotoAoyiwv. EmumAéov, Ba mapéxouv amovtnosLg o
pnvoparto/oxoAla cupdwva Pe TNV opydvwon Kot th Staxeiplon g StadnUoTIKAC EkoTpaATEING LECW TOU
Facebook. Emiong, katd tn didpkela ekdnAwoewv SnUociwv oxéoswv, ekBEoewy, LOBNUATWY UOYELPIKAG
K.ATL., Ba mpoPBaAAetal Bivieo o€ MPAYUATIKO XPOVO OTLG MAATPOPUEG TWV PECWV KOWWVIKNG SIKTUWONG Kol
Ba evBapplvovTal oL TOPEUPLOKOEVOL VA TIPOBAAAOUV Bivteo og TPAyUATIKO XpOVO.

Napadotéa:

1° €t0¢ 2° €10G 3° £€10¢
Anuloupylia evog cuvolou Awaxeiplon oelidag Facebook / | Ataxeipion oghidag Facebook /
oaAAnAocuvdeduevwy Instagram / YouTube. Instagram / YouTube.
AOYOPLOCUWY KOLWVWVLKAG MapakoAouBnon kat MapakoAoUBnon kat
Stuwong oto Facebook / EVNUEPWON TIEPLEXOUEVOU, EVNUEPWON TIEPLEXOUEVOU,
Instagram / YouTube. Slaxelplon Stadnuiotikol Slaxelplon dtadnuiotikol
MNapakoAolBnon Kot TEPLEXOUEVOU, TIPOGEAKUON TEPLEXOUEVOU, TIPOCEAKUON
EVNUEPWON TIEPLEXOUEVOU, ETILOKETTWV. ETLOKETITWV.
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Sloyxeiplon Stapnuiotikov
TEPLEXOUEVOU, TIPOGEAKUDN
ETILOKETITWV.

AE&IKTEG AMOTEAECUATWV:

900.000 mpoBoAég oghidag Facebook péxptl to téAog tou Mpoypappatog (3 xpovia), 80.000 “likes”, 2.000
EPWTNUATOAOYLA TTOU OAOKANPWONKOV amd TO OTOXEUOUEVO Koo, 10.000 CUUUETOXEG OE SLOYWVLOUOUG,
10.000 mpoPoAég Bivieo oto facebook, 5.000 mpoBoAég PBivteo oto YouTube, 30.000 akéAoubBol oto
Instagram €KTtO¢ amod TNV aufnon Ttou oplBUoU TwV EMIOKEMTIWV TNG E€nionung otooeAidog tou
T(POYPAUUATOC.

Méyiotog npoPAENOpEVOC TPOUTOAOYIONAG: 43.160€

ETILLEPLOOG Samavwy ava £T0G

1° €to¢ 2° £10G 3° €106
22.640 € 10.260 € 10.260 €
ETLLEPLONOG Samavwy ava Ywpa
reppavia Hvwpévo Baoilelo FoAALa
14.386,67 € 14.386,67 € 14.386,67 €

3. Avadprpon

Apadon: 3.1 Evtuno StadnuLoTiko UALKO
Mepypadn Apaong:

Anpooieuon OAOCEALSWYV KATOXWPNOEWV OE €VIUTIOL HECA TIOU ameuBuvovtal O€ KATAVOAWTEG Kol
eTuxelpnuatiec (consumer and business reviews), e okomo tnv npowdnon tg Oétag NOM oto mMAaiolo tng
MECOYELOKNG SLatpodnG Kol TNG TOTKNAG Koulivag, WOoTE VO KATOOTEL LEPOG TWV NUEPNOLWVY SLATPODIKWV
ouvnBeLwv Tou KowvoU-0ToXoU, EL8IKA 600V adpopd oTa Uivi-yeupaTta.

Mpokelpévou va peylotomolnBouv Ta anoteAéopata, n Snuoocicuon twv dadnuicswyv Oa CUUTITTEL LE TIG
OXETIKEG SPAOTNPLOTNTEG TOU TIpoyPAppatog (SnAadr, ekONAWOELS TUTIOU KAl CUUUETOXN o€ ekBéoelg). O
€YKALPOG KOL KATOAANAOG oXeSLOOMOG SladnuLoTikou Tpoypdupato¢ Ba pmopouce va mpoodEpel

npocPaon oe Swpedv EUPeTES SLadpnuUioELg.

Noapadotéa:

1° €t0¢

2° €10G

3° £€10¢

e 5 Sladnuioslg os meplodika | o
Tou amneuBuvovrtal o€
KOTAVAAWTES KoL
ETUXELPNHATiEC TpOdipwY
(consumer and business
reviews) - leppavia

7 Stadpnuioelg oe mepLlOSIKA |
Tou amneuBuvovrtal o€
KOTAVOAWTEG Kal
ETUXELPNUATIEG TPOPLUWV
(consumer and business
reviews) - Hvwuévo
Baoilelo

¢ 5 dladnuioelg os meplodika | o
Tou amneubuvovrtal o€

5 Sladnuioelg o meplodika
Tou amneuvBuvovrtal o€
KATAVAAWTES KoL
ETUXEPNMATiEC TPODIpWY
(consumer and business
reviews) - l’eppavia

7 Stadnuioelg og mepLlodikd
Tou amneuBuvovrtal o€
KOTAVOAWTEG Kal
ETUXELPNUATIEG TPOPLUWV
(consumer and business
reviews) - Hvwuévo
BaoiAelo

5 Stadnuioelg oe meplodikd
Tou amneuBuvovtal o€

5 Sladnuioelg o meplodika
Tou amevBuvovtal o€
KATAVAAWTES KoL
ETUXELPNMATIEC TPODIUWY
(consumer and business
reviews) - leppavia

7 Stadnuioelg oe meplodikd
Tou amevBuvovtal o€
KOTOVOAWTEG KOl
ETUXELPNHUATIEG TPOPLUWV
(consumer and business
reviews) - Hvwuévo
Baoihelo

5 Stadnuioelg oe meplodikd
Tou amnevBuvovrtal o€
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KOTAVOAWTEG Kal KOTAVOAWTEG Kal KOTOVOAWTEG KOl

ETUXELPNHATiEC TpOdipwY ETUXEPNHUATIEC TPOdipWY ETUXELPNMUATIEC TPODiUWY
(consumer and business (consumer and business (consumer and business
reviews) - FaA\ia reviews) - FaA\ia reviews) - FaA\ia

AgiKTEG AMOTEAECUATWV:

1. AplBuoc atopwv mou eidav tig Stadnuiostg: 1.500.000 ava ayopd

2. AplBuoG atouwy, Twv omolwv o Babuog avayvwpLoLOTNTAG TWVY EVPWTAKWY YPoPKWY CUPBOAWYV yLa
ta npoiovta NOM/MME 6a aAAdget: 300.000 ava ayopd

3. 1 emutAéov Swpedv SLadNULOTIKO UAVUUO avd StadrpLon
Méyiotog npoBAenopevog npoiimoAoylopdg: 300.731€

ETMUEPLONOC Samavwy ava £T0G

1° étog 2° €10¢ 3° £10¢

100.243,67€ 100.243,67€ 100.243,67€

EMpEPLONAG Samavwy ava xwpa

Fepuavia Hvwpévo Baoilelo FoAAila

120.750 € 89.990,5 € 89.990,5 €

3. Avadrpion
Apdon: 3.2 Atadnuion os tnAsdpaon / Stadiktuakn tnAsopacn (Web TV)

Nepypadr Apdong

MpoBoAn SLadNULOTIKWV UNVULATWY (spots) oe tTnAeontikd Siktua kaBwg Kal og SLoSIKTUOKA KavAAla Le
OKOTIO TNV anodotikdtepn poBoAn tng dpétag MNOM.

MPOKelEVOU TA PETASIOOMEVA UNVUHATO VO £XOUV TN HEYOAUTEPN AmNXNon Kal va MITUXOUV TNV TILO
omoteAeopatiky mpoBoAn Tou mpoidviog, Ba emhexBolv tnAsomuikd Siktua TOU eLSlKEVOVTAL OTN
yaotpovopia n/kat tnAsomtikd Siktua TOU  TOPOUGCLAlouv SNUOGDWAEL EKTIOUMEG HAYELPKAG N
TIPOYPAUATA YEVIKOU EVOLAPEPOVTOC LE EVOTNTA LLAYELPLKAG.

To Sladnuiotikd mpoypappa Ba avamtuxBel pe Bdaon 1o Mocootd TNAEBEOONC OTO KOLWO-OTOXO TWV
OTOXEUOHEVWY ayopwv, Kabwe kot to mpodiA kot tn dnuodhia tou mapouaotaoth rj/kat tou oed. Epodoov
o SLAdIKTUAKA TNAEOTTIKA KavaAla eival oAU SnuodlAf TtTn onuePLVr €MOXN Kol TIPOKELUEVOU va
peylotonolnBolv ta anoteAéopata TnG mPoPoAng, Unopel va emAexBouv eKTIOUTIEG TOOO O TNAEOTITIKA
000 KoL SLaSIKTUAKA TNAEOTITIKA KavaAla. TEAOG, €l8IKA 600V adopd TNV MEPIMTWON TwV SLASIKTUAKWY
TNAEOTTIKWY KavaAlwy, auth n Stabnuiotikn dpaoctnploétnta pnopel va uAomolnBel oe MAATHOPUES UE
KOLVO KalL OTLG 3 alyOpPEC-OTOXO KO, CUVETIWG, VO ETIITEVXOOUV OlKOVOUieg KALLaKAG.

Noapadotéa:
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1° €t0¢

2° €10G

3° €106

¢80 TV / Web TV spots -
Feppavia

¢80 TV / Web TV spots -
Hvwpévo Baoilelo

¢80 TV / Web TV spots -
oAl

¢80 TV / Web TV spots -
Feppavia

¢80 TV / Web TV spots -
Hvwpévo Baoilelo

¢80 TV / Web TV spots -
FoAA o

¢80 TV / Web TV spots -
Feppavia

¢80 TV / Web TV spots -
Hvwpévo Baoilelo

¢80 TV / Web TV spots -
FoAAia

AgiKTeG AMOTEAECUATWV:

+1.500.000 Beartég otn Meppavia

+1.500.000 Beatég oto Hvwpévo Bacilelo

+1.500.000 Beartég otn FaAAia

Méyiotog npoPAenopevog tpoiimoAoylopog: 315.000€

ETLLEPLOOG Samavwy ava £T0G

1° €to¢ 2° £10G 3° €106
105.000€ 105.000€ 105.000€
EMpEPLONAG Samavwy ava xwpa
Fepuavia Hvwpévo Baoilelo FoAALa
126.000 € 94.500 € 94.500 €

3. Awadnuion

Apdon: 3.3.1 Awadiktuakn Aladnuion (Google Adwords)

Nepiypadn Apaong

Mo TNV TPOCEAKUON KAl TNV eualoBnTomoinon mo oTOXEUEVOU Kolvou Ba xpnotuomnolnBouv ta epyaieia
EUMOPLKAG TpowBNnong tng mMAatdpopuag Google Adwords, tonmoBetwvrag Stadpnuiotikd mAaiola (banner)
O€ OTPATNYLKA ETUAEYUEVEG LOTOOEALSEG TpiTWVY TA OMOLA, XPNOLLOTIOLWVTOC KAAGQ LEAETNUEVEG TIPOOKANCELG
oe 6paon (CTA/ Call to Action), Ba petad€pouv TOUC EMLOKETTEC OTNV KEVTPLKH LOTOCEAISA TNG eEKOTPATELQC.

To Adwords epdavilel Sladnpioslg OYXETIKEG He TG avalnTOoELS TwV Xpnotwyv SUmAa Kol Mavw amo ta
KAaokd amoteAéopata Twv avalntioswy Touc. Etol, mpooeAkUEeL TNV LoTooeAiSa TNG ekoTpaTeiag XpHOTEG
TIOU TIPAYUATLKA evSLOpEPOVTAL VLA TO TIEPLEXOUEVO TNG, HLOG Kot P aav yla KATL OXETIKO KL emélefav va
okohouBnoouv t Stadnuon. H mhatdpopua Adwords Ba xpnotpomotnBei yia tnv ab€non twv enokéPewv
otnv LotooeAida. Oa ameuBivetal katd kUplo Adyo oto Hvwpévo Baoilelo kat tn FoAAio mou StaBgtouv
TIOAU TIPONYUEVEC NAEKTPOVLKEC AYOPEG ALOVIKAG TIWANONG TPOoditwy.

Noapadotéa:

1° €tog 2° £10¢ 3° £10¢
JTATIOTIKA OTOLXEla KL ETAOLEG | ITATIOTIKA OTOLXEla KOl ETACLEG | ITATLOTIKA OTOLXElA KOl ETAOLEG
ekBéoelg amd To Google | ekBéoelg amd to  Google | ekBéosig amd to  Google
Adwords Adwords Adwords

AgiKTEG AMOTEAECUATWV:
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70.000 emumAéov enokePppuotnTa otnv lotooeAida, 30.000 eruMA£0OV EMLOKEPLUOTNTA OTA UECA KOWVWVIKNG

Sitvwong

280.000 mepLoocoTEPOL AVOPWIOL EUALOONTOMOLNEVOL OTTO TO KOLWVO-0TOXO

Méyiotog npoBAenopevog npoiimoAoylopdg: 135.000€

ETMpEPLONOC Samavwy ava £10G

1° étog 2° €10¢ 3° £10¢
45.000 € 45.000 € 45.000 €
EMpEPLOoaG Samavwy ava xwpa
Fepuavia Hvwpévo Baoilelo FoAAla
35.000 € 50.000 € 50.000 €

3. Avadrpon

Apdon: 3.3.2 Aladrpion oto Stadiktuo (Stadnuioelg ota HEGA KOWWVIKAG SIKTUWONG)

Nepypadn Apaong:

Oa xpnotlpomnotnBouv ta SLadpnULOTIKA epyaAsia TTOU OPEXOUV TOL HECA KOWWVLIKAG Siktuwong Facebook
KaL Instagram yLa TNV POGEYYLON KATAVOAWTWY Kol EMAYYEAUATLWV TOU KAASOU TWV Tpodifwy.

Noapadotéa:

1° €to¢ 2° £10G 3° €106
JTATIOTIKA OTOLXElQ KL ETAOLEG | ITATLOTIKA OTOLXElA KOl ETACLEG | ITATLOTIKA OTOLXElA KOl ETNOLEC
ekBéoslc oto Facebook /| ekBéosig oto Facebook /| ekBéosic oto  Facebook /
Instagram Instagram Instagram

A€&lKTEG AMOTEAECUATWV:

125.000 drtopa dpeoca evalodntomnotnuéva, 25.000 dtopa EUeca evalodnTonolnueva

8.500 véoL akdAouBol otic U0 oeAIBEC KOWVWVIKAG SIKTUWGNE TOU TIPOYPAUUATOC TWV AYOPWV OTOXWV

Méyiotog npoBAenOpeVoC tpoiimtoAoylopog: 31.200 €

ETLUEPLONOG Samavwy avd £T0G

1° €tog 2° £10¢ 3° £10¢
10.400 € 10.400 € 10.400 €
ETLUEPLONOG Samavwy ava Xwpa
Fepuavia Hvwuévo Baoilelo FoAALa
10.400 € 10.400 € 10.400

4. Epyaleia emikowwviog
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Apdon: 4.1 QUAAGSLA yLa eTtayYEALATIEG KOl KATAVOAWTEG
MNeplypadn Apaong:

Ta ¢duAladla mou Ba SlavepunBouv oto mAaioclo Stadopwv SpAcewv (TY. EUTTOPIKEC EKOEOELC, NUEPEG
VEUOTIKWV SOKLUWY), Yl TNV TIPOCEYYLON TOU KOVoU oTOX0U (EmayyeAUATIEG KoL KATOAVOAWTEC), AmoTeAOUV
€va oo Ta Baolkd epyolEiat EVNUEPWONG TOU TIPOYPAUHOTOC Kol Ba Tapéxouv OAEC TIG amapAiTNTEC
nmAnpodopieg yla tnv eupwnaiky Oéta MOM kot Ta Baocikd pnvupata tg ekotpateiag. Ta puAlddia Ba
TPETEL VA E(VOL EAKUCTLKA KOl EUKOAQ KOTAVONTA OTNV ayYALKr), 0T YEPUAVIKN KAl 0T YaAALK YAwooa.
Mta Sladopetikr Tpooéyylon Ba xpnolpomnotnBel yLa Toug EMAYYEALOTIEG KOL TOUG KOATOVAAWTEC.

Napadotéa:

1° €tog 2° £10¢ 3° £10¢

Fepuavia:
61.400 puAAASLA YO KATAVAAWTEG

49.200 puAadia yla emayyepatieg
Hvwuévo Baoilelo:

54.300 puANASLa yLO KATAVAAWTEC
11.600 dpuAAGdLa yLa emayyeAUOTIEG
FoAAia:

54.300 puANASLa yLO KATAVAAWTEC
49.200 puladla yLa emayyeApatieg

AgiKTEG AMOTEAECUATWV:

250.000 amo8EKTeC (KATOVAAWTEG Kal MayyeAUOTIEG) oL omoiol anodebelyuéva suatcdntomnolnBnkav and
TNV ekoTpateia

250.000 oamobékteg (KaTavoAwtég Kal emayyeApatieg) twv omoiwv amodedelypéva o Pabuog
OVOYVWPLOLUOTNTAG TWV EUPWTTALKWY cUUBOAWY yLa Ta Ttpotovta MOM / MIE €xel aAlGgel

Méyiotog npoPBAENOUEVOC TTPOUTIOAOYLONOG: 72.795 €

ETUUEPLONOC Samavwy ava £T0G

1° €to¢ 2° €106 3° €10¢

72.795 €

ETLEPLOUOG Samavwy ava Ywpa

lepuavia Hvwpévo BaoiAelo oAl

29.295 € 15.500 € 28.000 €

4. EpyalAeia Emikowwviog
Apdon: 4.2 Atadnuioslg yia 0Aa ta péca
Mepypadn Apdong:

Anuouvpyia elSIKA TPOCAPUOCHEVWY Sladnuicewy yla OAa to péoa emikowwviag (évtuma, Siadiktuo,
KOLWVWVLKA péoa Siktuwaong, e€wteptkol xwpol) mou Ba mpowBroouv To LNVUHATO TNG EKOTPATELOC, O OAEG
TIG OPASEC 0TOXOUG Kal oTIG 3 ayopec. Néa apxeia ypadikwyv Ba dnutoupyolvtal kKaBe xpovo (avaloya pe
Ta etnola anoteAéopata). Ol dwtoypadiec Ba xpnoluomolnbolv OKOUO O QVAPTAOEL OTO HECO
KOWWVIKNE SIKTUWaONG Kot yla tn dnutoupyla LotooeAidwv.

Entiong, 6a SnuoupynBouv 6 autootnpllopeva avadumlovpeva AaBapa (Roll-up banner: 2m x 85cm), Ta
omola Ba xpnotpomnolouvtal otig ekGNAwWaOELS TUTIOU Kol Ba pEPOUV TNV TAUTOTNTA TOU TTPOYPAUUATOG.
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Napadotéa:

1° étog 2° £10¢ 3° £10¢
lpadikd - mpooapuocpéva yla | Npadikd - mpocapuocuéva yo | Fpadlkd - mpocapUoouéva yla
OAa ta péoa eMKOLVWVIAG. OAa ta péoa eMKOLVWVIAG. oMo ta péoa emKoLVwWViag.
Anuoupyia 6 Banners.

AE&iKTEG AMOTEAEGUATWV:

Aladnpuioelg mou cuppopdwvovtal Pe TIg mpodlaypadeg tng EE kat mpowBoulv tnv eupwnaikn Oéta MOM.
KataAAnAeg yla kaBe ayopd.

Méyiotog npoPBAENOUEVOC TTPOUTIOAOYLIONOG: 24.840 €

ETLUEPLOOG Samavwy ava £T0G

1° €to¢ 2° £€10G 3° €106

14.030€ 5.405€ 5.405€

ETLLEPLOOG Samavwy ava Ywpa

Fepuavia Hvwuévo Bacilelo FoAAia
8.280€ 8.280€ 8.280€

4. EpyalAeia Emikowwviog

Apdon: 4.3 Nakéto emwkowvwviag (press kit)

Nepiypadn Apdong:

Alavopun TOKETOU eMLKOWwWviag (press kit) oe SlapopdwTEG KOWAG YVWHNG Kal Kuplwg oe dnuocloypddoug
OTO TMAQIOLO0 TwV ekONAWOEWV Tou TepAapBdavovial otnv ekotpateia. Ta TAKETA €MKowwviag Ba
TIEPLEXOUV OAEG TLG TANPOGOPLEG TTOU AMALTOUVTAL Yla TN ouvtagn evdg apBpou kabwe Kat Tig SleuBuvoelg
NG NAEKTPOVIKNG Kapmaviag (Lototomnog, Facebook, Instagram, YouTube) kal éva epwtnuatoAoyLo To omolo
Ba xpnotpononBel yLa tn HETPNON TWV OMOTEAECUATWY TNG EKOTPATELOC.

To mokéto Oa amoteAeital amo: £va USB pe UAKO avayvwong OXETIKA UE TO Tipoidv / dwrtoypadieg
ouvtoywv / evnuepwtikd PBivteo, to Sadnuiotikd ¢uAladlo, éva ddkeho, éva oTUAG Kal €va UIKPO
onpelwpataplo. OAa ta mapandavw Ba dEpouv AoyOTUTIO TNG EKOTPATELAG.

Noapadotéa:

1° €to¢ 2° £10G 3° £10¢
800 makéta emkowwviag yla
TG 3 AYOpPES

Méyiotog npoPAeNOpEVOC TPpoUTtOAOYIONOG: 14.421 €

ETLLEPLONOG Samavwy ava £T0G

1° €tog 2° £10G 3° £10¢
14.421 €

ETEPLOUOG Samavwy ava Ywpa

lepuavia Hvwuévo Bacilelo FoAAila
4.807 € 4.807 € 4.807 €
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4. Epyaleia Erukowwviog
Apdon: 4.4 EvnuepwTIKA Bivteo
MNeplypadn Apaong:

Anutoupyia Bivteo yia tpoPoAn og oAa ta Stadiktuvakd MME mou Ba xpnowgomnownBouv kata tn SLdpKela
¢ ekotpateiag. Ta PBivteo mou eival Baoika epyoadeia tou Aoyaplacpol YouTube, 6a cupmnepindBouv
OTO TOKETO £MIKOLWVWVIAG Tou avadEpetal otn dpaon 4.3. EnutAéov Ba mpoBaAlovtal Kal Kata T SLapKeLa
Twv ekbnAwoewv mou nephapfavovtal oto Mpoypapua.

Juykekplpéva Ba SnuoupynBouv:

1. 1 Bivteo 10 Aemtwv mou Ba mapExel MANPOPOPLEC OYETIKA UE TNV TIAPAYWYH, TNV KOTOVAAWGN KoL
TG XpNoeLg TN Ppétag MOM. Ztoxog Tou elval va SnpLLOUPYHOEL EUTILOTOOUVN OTO KOO KAl Vo TO
EKTIALOEVOEL WOTE VA avoyvwpllel To auBevTIKO auTo supwmaikd mpoidv MOM. Oa TepLEXEL OKNVEG
amnod v eAAnVikn Untalbpo.

2. 3 cut-down versions (cUvtopa Bivteo and ta mapacknvia «behind-the-scenes») ta omola Ba
Tpod0SOTCOUV TNV EKOTPATELN LE TO ATOPALTNTO TEPLEXOUEVO Kal Bl EMLKOLVWVICOUV TO UVULA
TNG UE TILO EAKUOTIKO TPOTIO.

3. 5 Bivteo Sdadoxkwv APewv «time-lapse» ta omola, Ba deixvouv tnv euehiia tg détag MON kot
TN XpNon tTng o Kabnuepva pivi-yevpata Feppavwy, Bpetavwy Kat FTAAAWY KATOVOAWTWY.

OAa auta ta PBivteo Ba SlateBouv otabdlakd kot cUpPwvA HE £va TIPOOEKTIKA OXESLAOUEVO
XpovodLaypappa, Le aTtoxo va KaAUupouv OAn tn Stapkela Tou MNpoypaaToG.

Napadotéa:

1° éto¢ 2° £10G 3° £10¢
1 Bivteo 10 Aemtwv
3 cut-down versions (cUvtopa
Bivteo behind-the-scenes)
5 time-lapse Bivteo

A€&lKTEG AMOTEAECUATWV:

300.000 armo&EKTEG TOU NVULATOG TNG KAUTTAVLOG KOl OTLG TPELS XWPES (Léow Tou YouTube, tou facebook,
Tou Instagram, tTng LOTOOEALSAC TNG KAUMAVLOC, TV EKSNAWOEWY, LOTOTOMWVY)

Méyiotog npoPBAENOUEVOC TTPOUTIOAOYLONOG: 29.325 €

ETLLEPLOUOG Samavwy ava £T0G

1° éto¢ 2° £10G 3° £10¢
29.325 €

ETLEPLOUOG Samavwy ava Ywpa

lepupavia Hvwpévo Baoilelo FaAAia
9.775€ 9.775€ 9.775€

5. EKdnAwoeLg
Apaon: 5.1 Nepintepa o€ EUMOPLKEG EKOECELG

Mepypadr Apaong:
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H ouppetoxn oe eUmMoOpIKEG eKBE0EL amoteAel €va MOAU onuovtikd BApa mpog¢ tnv kateuBuvon tng
EMITEVENG TWV OTOXWV EMIKOWWVIOC TOU Tpoypappatog. OL emAeyUEVEG €KBECELG €lval TOYKOOUIWG
YVWOTEG EKONAWOELG PE XALAOEC CUPUETEXOVTEG KOl ETLOKENTEG. MapAdAAnAa, Ba UTIAPXOUV EUKALPLEC YL
OUVAVTNON LE TOUG EMAYYEAUATIEG TNG ayopadg tou Ba mpémel va npoypappatifovral 3 £éwg 4 unveg nptv. O
€KOECLAKOC XWPOC TOU TIPOYPAUUATOC Ba TTPOBAAAEL TNV OTTIKY TAUTOTNTA TNC EKOTPATELOG (UAVUMA Kol
vpadikd). Eva el6ko ypadeio Ba SLaVEUEL TO EVNUEPWTLKO £VIUTIO TOU TPOYPAULOTOC Kal Ba mapéyel
nmAnpodopieg, kabBwg kat tv gukatpia dokung tng pétag MOM. Eniong, Ba mpoBaiAetal To Bivteo tou
TPOYPAUUATOG. AUTEC oL ekSnAwoeLlg Ba xpnotpomnolnBolv eniong wg TEPLEXOUEVO OTOV LOTOTOTO Kol OTa
MECO KOWWVLKAG SIKTUWONG.

Baoel twv mapamndvw, o EAFTO-AHMHTPA 8o cUUETEXEL OTLG OKOAOUBEG eKBECELS YLa KABE ayopd:

Feppoavia:

ANUGA: ExkBeon tpodiuwv mou Slopyavwvetal KaBe 2 xpovia oto ekBeolokd kévtpo Koelnmesse tng
KoAwviag.

Hvwpévo Baoilelo:

IFE: Ek6nAwon Tpodipwv kat Motwv mou Slopyavwvetal KABe 2 xpoévia oto ekBeolako kévipo ExCel tou
Novéivou.

FaAAia:

SIAL PARIS: ‘EkBeon tpodipwyv mou Slopyavwvetal kabe 2 xpovia oto ndpko ekBéoewv Paris Nord Villepinte
Kol elvat amo tn peyaAltepn £kBeon Tpodipwy maykoopuiwg.

Noapadotéa:

1° £to¢

2° £10¢

3° £10¢

JuppeToxn otn SIAL PARIS
Awavopn ¢uAladiwv: 45.000

JUMUETOXN OF:

IFE (Maptiog 2019) kot
ANUGA (Oktwpplog 2019)
Awavopn ¢uAladiwv: 55.000

AgiKTEG AMOTEAECUATWV:

Anuwoupyia  15.000 VEWV EMUXELPNMOTIKWY  ETAGWV.

gupwmnaika npoidvta NON/MCE.

Méyiotog npoPAenOpevVoG tpoiintoAoylopog: 164.140€

ETLUEPLONOG Samavwy ava £T0G

Awavoprny 145.000 ¢uMhadiwv.
TepLoooTEPWV amo 24.000 enayyeApatiwy pe tn GEta NOM. Evioxuon tng eualodntonoinong oXETKA e Ta

1° €tog 2° £10G 3° £10¢
54.578€ 109.562€
ETLUEPLONOG Samavwy ava xwpa
lepuavia Hvwuévo Bacilelo FoAAila
51.620€ 57.942€ 54.578€

5. EK6NAWOELG

Apdon: 5.2 Epyaotrpla oe 0XOAEC LAYELPLKNG

Mepiypadn Apdong:
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Juvepyoola Ue OXOAEC HOVELPLKNG YL TNV UAomoinon €elSIKEVUEVWY LOBNUATWY OXESLAOUEVWY YLa HLO
opada-otoxo mou eival ealpeTikd SekTiky o€ VéEeg MAnpodopieg kal otn Sebvry yaotpovouia. Ta
epyaotnpla Ba emikevipwBoUlv otnv aUBeVTLKOTNTA, TNV TOLOTNTA, TN YEUON KAl TLG TTOAAQTTAEG XPrOELG TOU
TPoiovTog, KOBwWG Kal otn Xprion Tou otn UEcOyelakn Kal tn Slebvr) yootpovopia. Oa meplhapfdavouy
BewpnTLKA KOl TIPAKTLKY eKaibevon yLo vo. EUNTVEUCOUV VEOUG EMTAYYEALOTIEC Kal va Toug fonbrjoouv va
EKTIHAOOUV TNV eupwraiki O<ta MNOM.

‘Ocov adopd to mpodik tou opAnth, Oa eival évag / pLo emayysApatiog oed pe YWWOELS yLa TO TTPOLOV Kot
TIC XPNOELG TOU, Tou Ba eilval oe B€on vo HETAOWOEL AUTEG TIG YVWOELS. Oa SdtavepunBouv dladnulotikd
duAadLa Kal Selypata Tou mpoiovrog. Ta oepivapla Ba Sie€axBouv kal otig 3 ayopéEg.

OL 6paocelg meplhapPavouv Tn ouvepyaoio e 2 OXOAEG avda ayopd avd €tog, €xovtag w¢ atoxo 80
onoubaoTtég ava oXoAr. To ogpwvaplo Ba ameuBuvetal oe ouadeg 30-40 onoudaotwv kdbe dopd. OL
TEPLOOOTEPEG SPACELC CUYKEVTPpWVOVTAL Ta £€Tn 1 Kol 2 TIPOKELUEVOU Vol KAAALeEpynBoUv OXE0ELC e TOUG
EMAYYEALATIEG aIO TNV apXf TNG eKOTPATElaC. AUTA Ta gpyactrpla Ba xpnolponolnBolv weg MePLEXOUEVO
OTOV LOTOTOTO KAl OTO LECO KOWWVIKAG SIKTUWGONG KAl OL CUMPETEXOVTEG Ba tapoTpuvBoUy va HolpaoTolv
NV EUmelpia Toug ota PEcO KoWwVIKAG Siktbwong ((wvtav ouvdeon, avaptnon), TMPOKELWEVOU Vo
noA\amAaclooTtel n enibpaon tng Spdong.

Noapadotéa:

1° £tog

2° £10G

3° £10¢

480 oroudaotég / duladia
- 2 gpyoaotnpla o€ 2 OXOAEG
payelpkng otn Meppavia / 160

OTIOUSAOTEC
-2 egpyactipla ot 2 OXOAEC
HOYELPLKAG oto Hvwuévo

Baoilelo / 160 omoudaotég

-2 epyaoctnpla ot 2 OXOAEG
payelpkng otn FaAAia / 160
omoudaoTEG

480 omoudaoteg / duAadia

- 2 gpyoaotnpla o0 2 OXOAEG
payelpkng otn Meppavia / 160
OTIOUSAOTEC

-2 epyactiplo. 0 2 OXOAEG
MOYELPLKAG oto Hvwpévo
Baoilelo / 160 omoudaotég

-2 epyaotipla ot 2 OXOAEG
payelpkng otn FoAAia / 160
omoudaoTEG

240 onoubaotég / puAhadia

- 1 epyaotiplo oe 1 oxoAn
payelpkng otn lepuoavia / 80
OTIOUSAOTEG

-1 epyactiplo oe 1 aoxoln
MOYELPLKAG oto Hvwpévo
Baoilelo / 80 omoudaotéc

-1 epyaoctiplo oe 1 oxoAn
payelpikng otn FaMia / 80
OToUSAOTEC

A€&lKTEG AMOTEAECUATWV:

1200 véoL emayyeAUOTIEG AVAUEVETAL VO TTIOPAKOAOUBCOOUV Ta EpyacThpLla Kal va evatobntomnolnBolv ota
gupwraika mpoiovra MOM/MrE.

Méyiotog npoBAenopevog npoiimoAoyLlopog: 142.680€
ETLUEPLOOG Samavwy ava £T0G

1° éto¢ 2° £10G 3° £10¢

57.072€ 57.072€ 28.536€
ETLLEPLONOG Samavwy ava Xwpa

lepuavia Hvwuévo Bacilelo FoAAila

47.560€ 47.560€ 47.560€

5. EKdnAwoeLg
Apadon: 5.3 Mabrpoto HayeLlplkig ylo EpACLITEXVEC OEd
Mepypadn Apdong:
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Juvepyoola He OXOAEC epaoltexvwyv Oed yla TNV mpaygotomnoinon EeldIKeVpévwy  pabnudtwy mou
aneuBuvovtal o€ pla OpASa-0TOX0 €EALPETIKA SEKTIKN OTLG VEEG TIANpodopleg, Ta auBevTikd poidvta Kot
TIC VEEG TIPOTACELG LOYELPEUATOC, OL OTtoloL amoTeAoUV eniong SlapopdwTEG KOWAG YywuNnG. Ta padnuata
Ba  emwkevipwBolv otnv aubevtikotnta Kot T Movadikotnta tng ¢étag MNOM, ota aocuykpla
XQAPOKTNPLOTIKA TNG KAl TNV EKTTANKTLKA €UgALEla TTou Sev LOXUEL HOVO yla TN LECOYELakN kouliva, oAAd
propel va evioxUoel TOAAEG AAAeg kouliveg kot kouliveg ouvtnéng. Ta pobnpata poyelplkng Oa
TipaypaTonolnBouv Kat oTig 3 ayopE..

OL Spaoelg meplappavouv tn ocuvepyacia pe 2 OXOAEG epacltexvwv oed ava ayopd £Tnoiwg, Tou
aneuBuvovtal oe 80 omoudaotég ava oxoAn. OL opddeg bev Ba Eemepvouv Toug 40 doltntég. Autd Ta
padnuata Ba xpnotpomnolnbolv eniong wg MEPLEXOLEVO OTOV LOTOTOMO KOl OTA LEGA KOWWVLKAG SIKTUWGONG
KOL Ol OUMMETEXOVTEG Ba evBappuvBoUV va HOLPACTOUV TNV EUMELPIO TOUG HE TA HECH KOLWVWVLKNG
Siktbwonc ({wvtavny cuvdeon, avaptnon), TPOKeLUEVOU va TIOANamAaoLaoTeL n enidpacn tng Spdong.

Noapadotéa:

1° £tog 2° £10G 3° £10¢

480 oroudaotég / duladia
- 2 paBrpata os 2 oXoAEG 0T
Fepuavia / 160 onoubaotég
-2 padnuota os 2 oXoA£G oTo

480 omoudaoteg / duAadia
- 2 pabrpata os 2 oXoAEG OTn
Mepuavia / 160 onouSaoteg
-2 padnuota os 2 oXoAEG 0TO

480 omoudaoteg / duladia
- 2 pabnpata o€ 2 oXoAEG OTN
lepuavia / 160 onoubaoteg
-2 padnuota os 2 oXoAéG 0TO

Hvwpévo Baoileto / 160
OTIOUSAOTEC

-2 padnuota os 2 oXoA£G otn
FoAAia / 160 omoudaoTtég

Hvwuévo Baoileto / 160
OTIOUSAOTEC

-2 padnuota os 2 oXoA£G 0Tn
FoAAia / 160 omoudaotég

Hvwuévo Baoileto / 160
OTIOUSAOTEG

-2 padnuota os 2 oXoAEG 0Tn
FaAAia / 160 omoudaotég

AgiKTEG AMOTEAECUATWV:

1.440 epaottéyveg oed avapévetol va mapakolouBrjoouv Ta padripota kot va svaltcdntonotnbolv ota
gupwmnaika npoidvta NON/MIE.

Méyiotog npoPAenOpeVoC tpoiimoAoylopog: 125.280 €

ETUUEPLONOC Samavwy ava £T0G

1° éto¢ 2° £10G 3° £€10¢

41.760€ 41.760€ 41.760€
ETEPLOUOG Samavwy ava xwpa

lepupavia Hvwpévo Baoilelo FaAAia

41.760€ 41.760€ 41.760€

5. EK6NAWOELG
Apdon: 5.4 EBSOUASES ELSIKWV POOPOPWV OE ECTLOTOPLA
Mepiypadn Apdong:

JUUPWVIEG HE EOTLATOPLO. OTIC AYOPEG-OTOXOUG Yl TV Tipowdnon tg ¢étoc MON ywa mepiodo 2
eBSouadwv ava onueio. Auto Ba emiteuxOel pwWTA PE TN XPrON TOU MPOIOVTOC OTO PEVOU TOU E0TLATOPIOU
(6o SlateBouv oL amaltoVPEVEG TTOGOTNTEG TOU TIPOLOvVToC) Kal SeUtepov péow Sladnuiotikot puladiou
yloL TOUG KOTAVOAWTEG PE TIG PaokéG MANPodopieg yla To TPOIOV Kal TO MAVUMO EKOTPATEIAG TOU
TIPOYPAUUOTOG.

Ta eotiatopla 6a avaldBouv va TIPOETOLUATOUV €va ELIKO LEVOU UE CUOTATLKO TNV eupwraiki Oéta NOM
KOL VO Xpnoulomoloouv SIKA Toug KavaAlo emikolvwviog (Aioteg amodektwv aAAnhoypadiag, ceAideg
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MECWV KOWWVLIKAG SIKTUWGONG, K.ATT.) TIPOKEWWEVOU VA EVNLEPWOOUV TNV TEAATELA TOUG yLla TNV TPOWBNTIKNA
Spaon.

IKomoG autnG TNG Spdong eivat va BonBnoel Toug TEAATEG QUTWV TWV KATACTNUATWY Vo €E0LKELWOOUV HE
Tn yelon tou mPoiovtog Kal va wbnoel Toug umteBUVOUG va TPOoBEGouUV G LOVIUN BAon TNV eupwTtaiki
®Oéta NOM otig mpounOeLég Toug.

OL mpowBNTIKEG Spaotnplotnteg ota Kavaila tg HORECA otig ayopég-otdxo Stadpapatilouv onpaviko
pOAO otn SLapopdwaon Twv AMOYPEWV KAl TwV CUVNOELWV TWV KATAVOAWTWY. H eMA0Yr TwV £0TLOTOPILWYV OF
MeEYAAa aoTiKG KéEvipa Ba yilvel pe kputipla tn dSnuodlia tnv moldtnta Ka.. Katd tn SlapKelo Twv
eBdouadwv npowbnong, n tautotnta Tou Mpoypappatog Bo tonoBeTnBel SLOKPLTIKA OTOUC XWPOUG.

Napadotéa:

1° €tog 2° £10G 3° £10¢
42 eBSopnadeg elSkwv | 42 eBSouadeg elbIkwy | 42 eBSouadeg ELSIKWV
npoodopwv o 7 eoTlATOPLA | Mpoodopwv O 7 €0TLATOPLA | Tpoodopwv o€ 7 €0TLATOPLA
otn lepuavia, 7 oto Hvwpévo | otn lepuavia, 7 oto Hvwpévo | otn Feppavia, 7 oto Hvwpévo
BaoiAelo kat 7 otn FaAAia BaoiAelo kat 7 otn FaAia BaoiAelo kat 7 otn FaAia

A€&lKTEG AMOTEAECHATWV:
EvaloBntomnoinon neplocotepwy amo 220.000 katavoAwtwy (eAdteg eotiatopiwy).

Méyilotog npoBAenopevos npoiimtoAoyLlopdg: 263.088€

ETMUUEPLOUOC Samavwy ava £T0G

1° éto¢ 2° £10G 3° £€10¢
87.696€ 87.696€ 87.696€

ETLUEPLONOG Samavwy ava Xwpa

lepupavia Hvwpévo Baoilelo FaAAia
87.696€ 87.696€ 87.696€

5. EK6NAWOELG

Apdon:5.5 Exknaldeutika tagibla otnv EAAGSa

Mepiypadn Apdong:

H 8paon autr Ba dwoel tn Suvatdtnta o emayyeApatieg tou e€elSIkeupévou KAASOoU Twy Tpodipwy Kot
ovayvwplopévoug dnuootloypadoucg - bloggers, kaBwg kol o edikolg Satpodnc kal oed amod T
leppavia, to Hvwpévo Bacilelo kat tn MNiAAia va mpaypatonoljcouv opyavwpévo eKmatSeuTikd taidla
otnv EAAGSa. Ikomog tng Spdaong sival va «douv pe ta (Sla Toug ta patioy thv alucida mapaywyng Ko
epmnopiag tng Petag NMOMN, WOTE va LITOPOUV 0T GUVEXELA VA ETILKOWVWVHOOUV QUTEG TLG TTAnpodopieg LEow
TwV HECWV yla Ta omoia gpyalovtal i XPNOLUOTIOOUV yla TNV EMLKOWVWVIA TOUG UE  KATOVOAWTEG /Kol
enayyeApatieg Tou KAadou Tpodipwy.

ErutAéov oL ouppeTéxovteg Ba evBappuvBoUV va LoLpaCcTOUV TNV EUMELPLA TOUC UE TA MECO KOLWVWVLKAG
SIKTUWONC TIPOKELEVOU VA TIOAAATTAQGLACOUV TA ATMOTEAECHATA TNG SpAONG.

Ol ouppetexovteg Ba emileyoUv BACEL TOU TEKUNPLWHEVOU evOLAdEPOVTOC TOUG, OAAA Kal KpLthpiwv mou
Ba Staodalilouv tn peylotonmoinon Tou avIikTuTiou Tn¢ Spaonc.

Napadotéa:
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1° €to¢

2° £10¢

3° £10¢

Mua entioken 3 nuepwv yla 12
atopa (4 Tepuavia, 4 UK, 4

Mua entioken 3 nuepwv yla 12
atopa (4 lepupavia, 4 UK, 4

Mua entiokePn 3 nuepwv yla 12
atopa (4 lepuavia, 4 UK, 4

FaAAia) FoAAia) FoAAia)

AgiKkteG AMOTEAECHATWV:
36 SlapopdWTEC TN KOLVNE YVWHING EKTIBEVTAL OTO UVUHA TNG EKOTPATELOC KOL EVALCONTOMOLOUVTAL.

Méyiotog npoBAenopevog npoiimoAoyLlopog: 57.141€

ETLLEPLOOG Samavwy ava £T0G

1° £to¢ 2° £10G 3° £10¢
19.047 € 19.047 € 19.047 €
ETLLEPLOOG Samavwy ava Xwpa
Fepuavia Hvwuévo Bacilelo FoAAia
19.047 € 19.047 € 19.047 €

6. MpowOnon oe onueia nwAnong (POS)
Apdon: 6.1 Huépeg yeuolyvwoltag
MNeplypadn Apaong:

OL otoxeupéveg OlLOVOUEG OSelyudTwv TOU TPOIOGVIOG Snuloupyolv amtd amoteAéopota  edpooov
TMPOCEAKUOUV VEOUG KOATOVOAWTEG, TAYLWVOUV TN OXECN HE TAALOUG KOTAVOAWTEG, €VIOXUOUV TN
peTaotpodn otn IATnon (oo TG AMOMLUNOELS 0TO AUBEVTIKO POIoV) Kal auavouv TNV PoBoAn Kot Tig
TMWANCELG TOU TPoidvtog. H emdoyn Twv onpeiwv mwAnong Ba yivel Baoel kpLtnpiwv mou Ba peylotonololv
TNV AMOTEAECHATIKOTNTA TNG SpAoNG.

H 6pdon Ba mpaypatomnolnBei oe ahuoideg mwAnoewv otig onoieg 6N dlavépetal n eupwraikr Oéta NON
Kol og aAucibeg pe TG onoieg Ba cuvadBouv véeg ouvepyaoieg kat, o KABe mepintwon, oe aAuoideg oTLg
ormolec to mpoiov Ba sival dtabaoipo ota padla mpog nwAnon. Evéeiktika avadepovrat:

Freppavia: Edeka, Kaufland, Kaufhoff, Karstadt, Rewe, Globus, Norma, Aldi
Evdeiktikég OAELS: KoAwvia, Movayo, Dpavkdolptn, NtioeAvtopd, Bpéun, BepoAivo, AuBoupyo

Hvwpévo Baoilelo: Tesco, Co-op, Waitrose, Sainsbury’s, Morrison

EvSeiktikég mOAeLg: Aovdivo, Mméputyxop, 2édAvt, Mavtoeotep, MmpilotoA

FaAAia: Auchan, Carrefour, Bidronka, Alma Market

EvSeiktikég moAeLg: Mapiol, MoaooaAia, Avwv, Mmopvtw

Katd tn Sldpkela twv mpowbntikwy Spdoswy, £va EMIONUOOUEVO (UE TNV OMTIKA TAUTOTNTO KoLl Ta
pnvupato tng ekotpateiag) ekBetrplo kat éva mavo Ba tormoBetnBolv ota onueia MwAnong, OMou ua
ekmaldevpévn opdada unelBLVWY TpowBNong Ba KaAel TOUG KATAVAAWTEC VA yEUTOUV TO TIpoiov, Ba Toug
EVNUEPWVEL yLa TNV aUBevTIKOTNTA TOU, KABWE Kal yLa Ta LoVaSIKA Kal amopdUAAC XOPAKTNPLOTIKA TOU,
Kot Ba toug mpoodépel eva Stadpnuotikd dulladio kat éva Selypo tou Tpoidvroc. Kabes opdda Ba
anaptiletal ano 2 dropa pe el8IKA 0TOAR avd onueio mwAnonc.

H 6pdon Ba SlapkEoel 5 NUEPEG (TG NUEPEC e Tov UPNAOTEPO APLOUO ETILOKETITWY OTO KOTAOTNA O KABE
ayopad) Kal 7 WPEG NUEPNOLWG O KATAOTHMOTA AAUGISWY OTA LEYAAD OOTIKA KEVTPA TWV XWPWV-OTOXWV.
OL nuépeg yeuolyvwoiog Ba xpnolpomolnBolv emiong w¢ MePLEXOUEVO (LOTOTOTOC, UECH KOLWVWVLKAG
Siktbwong).
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Napadotéa:

1° €tog 2° €10¢ 3° £10¢
45Auepn npowbnon otn | 45Auepn npowbnon otn | 45Auepn npowbnon otn
Fepuavia lepuavia lepuavia
Mpowbnon 35 nuepwv oto | Mpowbnon 35 nuepwv oto | Mpowbnon 35 nuepwv oTO
Hvwuévo Baoilelo Hvwuévo Bacilelo Hvwuévo Bacilelo
MpowBnon 35 nuepwv otn | Mpowbnon 35 nuepwv otn | Mpowbnon 35 nuepwv oTn
FoAAila FoAAia FoAAila

AE&IKTEG AMOTEAECUATWV:

69.000 KaTaVaAWTEG EVALOONTOMOLNUEVOL OO TNV EKOTPATELD
69.000 Stavepnpéva puAradia.

Méyiotog npoBAenopevog npoiimoAoyLlopog: 741.600€

ETMUUEPLONOC Samavwy ava £T0G

1° €tog 2° £10¢ 3° £10¢
247.200€ 247.200€ 247.200€

EMpEPLONAG Samavwy ava xwpa

lepupavia Hvwpévo Baoilelo FaAAia
289.800€ 225.900€ 225.900€

7. AN\eg SpaoTNPLOTNTEG
Apdon: 7.1 ITpaATnyLKr KoL TRUTOTNTA EKOTPATELOG
Mepypadn Apaong:

IXEOLOOUOC PLOG OMOTEAECUATIKAC OTPATNYLIKNG YlA TNV EKOTPATELX EMIKOWVWVIOG O CUVOUAOUO UE TO
punvupa «Enjoy! It's from Europe.». 3tnv mpaén, autn n Spaotnplotnta Ba petatpéPel TN OTPATNYLKY TOU
TIPOYPAUUATOC OF OTPATNYLKA ETKOWWvIag, cupmnepllapBavopévou Tou TPooSLloplopol TNG OMTIKAG
TOUTOTNTAG TNG EKOTPATELOG KOl TWV PACIKWY UNVUUATWY Ot popdr Kelpévou. Autn n otpatnywkn Oa
xpnotpomnotnBet yia TG 3 ayop£g-otdxouc.

Metd and épsuva Kol avtalayn andPewv, Oa oxedlaoTel pLo oTPATNYLIKA Yla TO TTPOYPOULA LKAV Vol
METAOWOEL TO MAVUUO OTL; OMASEG-OTOXO HE TOV TIO OTOTEAECUOTIKO TPOMo. H Tautdtnta Tou
TPOYPAUHATOC (TiTAOG, AOYyOTUTIOG, BACLKO UAVULO KOL OTITIK TOUG OTELKOVLON) lval TO Baolko epyaleio
npowBnong kabe mpoidvtog 6oov adopd TNV AVAYVWAELOH TOU A0 TOUG KATAVOAWTEG KoL TNV LKAVOTNTA
TOUuG va to Bupouvtal. Asdopévou OTL 0 AOYOTUTIOC TOU TPOIOVTOG Bal AmOTeEAEL ONUAVTIKO KOUMATL TNG
YPOPLKNG EMIKOWVWVING TOU TIPOYPAUUATOC, Oa TIPETEL VA OVTATTOKPIVETOL OTNV AMOOTOAN enmkowvwviag. H
TOUTOTNTA TOU POYPAUMATOC Ba KaTeUBUVEL OAEG TIG SPACELG TOU TIPOYPAUUATOC KAL, KATA CUVENELD, Ba
TIPETEL VA OXESLOOTEL £TOL WOTE VA OVTOTTOKPIVETAL OTLG AVAYKES TWV 3 AyOPWV-0TOXWV.

Nopadotéa: «ITpaATNYLKNA KOL TRUTOTNTA EKOTPATELACY

1° €tog 2° £10G 3° £€10¢
IXeSLaoUOC OTPATNYLKAG.
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Baolkd pnvUpATA KOUTTAVLAG.
Anuoupyia TNG TAUTOTNTAG TNG
€KOTPATELQC.
(Xpévog YmoPoAng: 1 pnvag
and tnv  umoypadn  TNG
ouppoaong)

AgiKTEC AMOTEAECUATWV:

MooooTd avayvwplong Twyv Ypodplkwy CUUBOAWV TWV CUCTNUATWY TOLOTNTOG TNG EVWong Kol Twv
MNVUUATWYV TNG EKOTPATELOC.

Méyiotog npoPBAENOUEVOC TTPOUTIOAOYLIONOG: 17.920 €

ETILLEPLOOG Samavwy ava £T0G

1° £tog 2° £10G 3° £10¢
17.920€

EMpEPLONAG Samavwy ava xwpa

lepuoavia Hvwuévo Bacilelo FoAAia
5.973€ 5.973€ 5.973€

A3. ENIMEPOY2 NMAPAAOTEA

O Avadoxog 6a umtoBaAAeL:
1. AvoAutiko ZxéSlo Apacewv

OL evépyeleg ou Ba uhomownBouv o kaBe Spdon, cUUPWVA LE TO AVIIKEIMEVO TNG CUMPBACNE KAl OTIWG
£xouv e€elbilkeuBel amod tov Avadoxo otnv Texvikn tou Mpoodopd, Ba mephappavovral oto «AVAAUTIKO
Yx€610 Apadoswvy, To omoio Ba adopd OAn tn Sidpkela UAomoinong tou €pyou Kal Ba meplhappavel
TOUAGXLOTOV: OVOAUTIKN Tieplypadr) TwWV EVEPYELWY, KOOTOAOYNGN €eVEPYELWY, XPovoSLaypappa
vAormolnong, MoooTIKA otolxeiot mapadoTéwy, gUMAsKOUEVA OTEAEXN TG opadog £pyou, peBodoug kot
epyoaleia, SeIKTEC EKPOWV KAl ATIOTEAECHATWV.

Xpovog untoBoAng: Evag (1) unvag amnod tnv umoypadn tng cupPaong.

2. Ix£610 mpoypappaTIoHoU Spdong ava £10G:

O Avadoxog Ba umofdlel yia kdBe evépyela, Tpwv TNV UAomoincr NG QAVAAUTLKA TPOTOON OTnV
AvaBétouoa Apxn mpocg €ykplon. To «Ix£6lo mpoypoppatiopol dpdong ava £toc» Bo meplopPavel
TOUAGXLOTOV: TO TIEPLEXOMEVO, TO OTOXO, TO AVOAUTIKO Xpovodildypaupa UAomoinong, (xpdévog
nposToLaciag - xpovo mpaypatonoinong), Tic mpodlaypadEg, Tov TOMO Kal Tov TPOTo UAonoinong (cadng
KoL aVOAUTLKA Teplypadn Twv LeBOSwv Kal Twv gpyaleiwv ou Ba xpnolpomnotnBouv yla TV Mpooiyylon
Twv Sladopetikwv opddwv-otdxou/pebodoloyikr TPpoogyylon), TEKUNPIWON OIMOTEAECUATIKOTNTAC TWV
TIPOTACEWV O€ OXEON UE TIG OUASEG OTOXOU TOU €pPYOU, TO KOOTOC ETLUEPLOUEVO (AVAAUTLKI) KOOTOAOYNON
EVEPYELAG OCUMPWVA LE TNV OLKOVOULKA Tipoodopd Tou Avadoxou), Ta eUMAEKOUEVA OTEAEXN TNG OpAdag
€pyou, otolxeia mapadotéwy, OelKTEG EKPOWV KAl AMOTEAEOUATWY, KABWE Kal KABs AAAn amapaitntn
Aemtopépela.

H ENMNE efetdlel To «ZXE6L0 MPOYPOUUATIONOU SpAong ava €tog», To omoio urtoPaAlel o Avadoxog yla
KABe evépyela, TPV TNV UAOTIOLNON TNG, TOU OMOLOU TO TEPLEXOHEVO TIPETEL val €lval cUUGWVO He 6oa
opilovtal oTo QVTIKE(UEVO TOU £pyou, PE TO «AVOAUTIKO IXESL0 ApAoswv» KoL HE OTL €mUMAEoV €XEL
kaBoplotel otnv Texvikn Npoodopd tou Avadoyxou. To anotéAeoua tng e€€taong (amodoyn, Tpomonoinan
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N BeAtiwon, anoppudn), kowornoleital otov Avadoxo eyypadwc. Metd tnv €yypadn £ykplon, o Avadoxog
npoPaivel otnv UAOTIOLNGN TNG CUYKEKPLUEVNG EVEPYELAG EVIOG TOU EYKEKPLUEVOU XPOVOSLOYyPAULOTOG.
Eldkotepa, N mapaywyn KABe popdng evnuepwtikoU-dladnuiotikol UALkoU, Ba mpayuatomnoleital pHetd
™V gyypaodn gykplon tng Avabétouoag ApxnG.

Xpovog umoBoAng: TPV TNV uAomoinon evepyswwv Tou adopouv tnv (Sla Spdcn, oe xpovo mou Ba
npoodlopiletal and tnv EMME, avahoya pe to 1606 Tng dpdong.

3. 'EkBeon ulomoinong épyou ava s§aunvo:

MNephapBavel: a)apxlkd TPOYPOAUUATIONO TEPLOSOU avadopds, B) OAOKANPWUEVEG EVEPYELEG Y) UTO
vAomoinon evépyeleg 8) evépyeleg mou Sev uAomolBnKav MaPA ToV APXIKO TIPOYPAUUATIONO HE avadopd
OTOUC AOYOUG N UAOTIOLNGTG TOUG €) TPOYPAUUOTIONO EMOUEVOU EEQUNAVOU.

Ta otolyeia ov Ba mapouoialovral amno to a-€ Ba npénel va nepthapfdavouv avadopEg 0To KOGTOC avd
EVEPYELQ, OTO LECO/TPOMO / TOMO UAOTOINONG, OTOUG OXETLKOUC OEIKTEC EKPOWV KAl ATIOTEAECUATWY, OTA
KOTd mepimtwon puowka nmopadotéa (évtuma, video, keipeva, Aoyotuma, K.A.T.), KaBwg kKol kABe AA\n
anapaitntn AemTopépeLa.

Xpovog uttoBoAng: évag (1) prvag Hetd thv oAokAnpwon Kabe e€apnvou.

4. Iuvtaén neplodikwv avadopwv

MapdaAAnAa pe tnv ulomoinon tou €pyou, o Avadoxog odeilel va mapéxel, otav autd Inteital and tnv
AvaBétouoa Apyxr, otolxelo mou adopoulv: amotipnon, Tekunpiwon, amoloylwoud Spdoswv, cuvtaén
TePLOSIkWV avadopwv GUGIKOU KOl OLKOVOULKOU QVTLKELUEVOU ToUu £pyou KaBwg Kol otolxela ta omoia
umoxpeouTal va UTIOBAAAEL N AvaBétouoa Apxn OTLC ApOSLEG EBVIKECG I KOLVOTIKEG OPXEG.

Ta Noapadotéa Ba cuvodevovtal and Thv anapaitntn Tekpunpiwon.

MEPOz B
TuRpata untopAnOeicag Npotacng mov adopouv TOUG OTOXOUG, TIG SPACELG KAL TN LETPNON TWV
OMOTEAECUATWY TOU MpOoypappaTOoq

Znueiwon: Ma tuyov Siagpopomolioels petaél onueiwv ¢ umoBAnVeioac mpotaong kot Twv avtioTolxwVv TN¢ mapoloag
Aaknpuéng, LoYUEL OTL avapéepeTal oto Keluevo tne Ataknpuéng (m.x. Mapadotéa Apaong 1.2)

“PDO FETA. LET’S GET REAL!”

The proposed action is in regards to the regulation 1144/2014 of the E.C under the acronym “PDO FETA.
LET’S GET REAL!”. The following proposal aims to promote European PDO Feta to the markets of Germany,
Unithed Kingdom and France. The action is triennial and the proposal is submitted by The Hellenic
Agricultural Organization - DEMETER (ELGO) for a total cost of € 2.999.861

SECTION 3: ACTION OBJECTIVES

The objectives of this Action are in line with EU policies and rules on the Union’s agricultural products and how to
promote them.
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The German, British and French markets are three key markets for European PDO Feta, being important
export destinations for the product. In all three markets, “Feta” as a generic name (including both European
PDO Feta and feta imitatons) is very popular, but also PDO label is widely recognized. The Action’s objective is
to increase the level of consumer knowledge among the local target- market population, to fully utilise the
remarkable potential of PDO products, to build and foster the perceived value of European PDO Feta and to make it
a conscious choice for consumers in these countries.

The action’s main objectives for the target markets are set out below:

1. To provide information and raise awareness by 20% among the target audience about the fact that European PDO
Feta is the only authentic Feta and as such it is produced in Greece.

A large percentage of consumers in the US and Canada already consume white cheese in brine thinking it is feta.
Knowledge is the most important weapon in stopping the product being undermined and misleading of
consumers, so we will seek to make them understand and taste the difference.

The target audience will be:

° informed about the quality and taste differences between European PDO Feta and white feta-style cheese
in brine, and about the unquestionable advantages of European PDO Feta (tradition/ancient know-how,
flavour, texture, sustainable product made using natural farming methods, traceability, no colourants,
hormones or preservatives, organoleptic properties, ageing process, nutritional value for health and
longetivity) as result of the product’s quality and the high standards followed in all stages of production
(total management systems), processing, standardisation and packaging for certified quality (application of
EU legislation on food safety, Regulation (EC) No 852/2004), in order to make a conscious product choice,
thereby bolstering the competitiveness of the EU’s agricultural sector (information in hard copy and
electronic format, fairs, promotional and advertising measures, tastings).

° Reminded about the advantages of European PDO Feta guaranteed by European quality and safety
standards in terms of origin, traceability, authenticity, labelling, packaging, use, preservation and nutritional
value for health and longevity (information in hard copy and electronic format, fairs, promotional and
advertising measures). European PDO schemes guarantee authenticity, origin and European dimension of
food, such as Feta PDO, and must highlighted and reminded. European Feta PDO, the most ancient
European cheese, a cheese for which the EU is entitled to speak and claim ownership, is a dynamic and
unique vehicle for achieving this goal.

It is worth noting at this junction that the application of Regulation (EU) No 1169/2011 on the labelling of
foods which applies from 16.12.2016 to all EU food products without exception is in line with the objective of
raising awareness among the public about the advantages of European products.

Use of the European Commission’s slogan "Enjoy, it’s from Europe” will bolster this effort and will create a
direct association with healthy eating that protects and respects producers, the environment, consumers and
relates to products that combine traditional and modern methods, quality and variety. Taking into account
that European PDO Feta is much better quality than white cheese in brine (‘imitation’ feta) the choice of
product by target audiences must be guided by the perceived value of European PDO Feta and the perceived
value of what is authentic (local is not necessarily traditional and authentic). The Program will make a
significant contribution in this regard.

This aim to raise awareness is measureable: in order to learn how many people gained new knowledge about
the advantages of European PDO Feta we will conduct a survey in line with European Commission guidelines
on the impact of awareness raising about Programs (Annex Il of the 2016 Call for Proposal by the European
Commission).

2. To achieve at least a 48% increase in European PDO Feta exports in the 3 target-markets as a whole. In an already
large market which is flooded with feta imitations, the shift in demand from imitations to European PDO Feta, as a
well-planned consequence of communication activities, will bring about a rise in the market share in the general
category of white cheese in brine (which includes feta-style cheese and European PDO Feta) and by extension, an
increase in European PDO Feta exports, a rise in milk production and in the income of livestock farmers, thereby
significantly bolstering the primary sector.

In other words, European PDO Feta makes still less impact compared to the very wide feta- style market, but
with high growth rates, consisting a perfect momentum for European PDO Feta to seize and multiply its effects.

e Increase familiarization of German, British and French consumers with European PDO Feta and remind the
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association with European standards via targeted marketing activities (promotions, tastings at points of sale,
participation in PR measures which include tastings, recipe try-outs, flavour combinations).

e Exploit the continuous rise in cheese consumption in the target markets, and particularly the continuous rise
in consumption of white cheeses in brine which include feta-style cheese and European PDO Feta
(promotional and advertising measures, tastings at points of sale, participation in PR measures which include
tastings, recipe try-outs, flavour combinations).

e Exploit the clear competitive advantage of European PDO Feta over white feta-style cheese in brine
(flavour, texture, sustainable product made using natural farming methods, traceability, no colourants,
hormones or preservatives, organoleptic properties, ageing process, tradition/know-how dating back
millennia) and highlight competitors’ weaknesses when it comes to quality characteristics (promotional and
advertising measures, tastings at points of sale, participation in PR measures which include tastings). Cause a
shift in demand from feta-style cheese to European PDO Feta.

e Utilise the existing distribution network, expand it to cope with the increase in demand, achieve a long-
term impact via targeted measures and create/expand strategic commercial partnerships (fairs, PR
measures, visits to Greek cheese-making facilities).

By focusing primarily on European PDO Feta having a key role in European and global trade in PDO foods, in full accord
with the Program’s message and targeted actions, we will seek to increase the market share, and thus demand for and
consumption of the product.This target is measureable: In order to learn about the increase in European PDO Feta’s
market share we will conduct a survey in line with European Commission guidelines on the impact of awareness
raising about Programs (Annex Ill of the 2016 Call for Proposal by the European Commission).

The Program’s targets are in accord with EU policies and rules on Union geographical products and in particular PDOs
and how they should be marketed and promoted. The actions proposed below are in line with the targets in the EU
Regulation. The actions will contribute overall to an increase in demand of high quality agricultural/food products
from the EU, and to greater awareness among european consumers about European products. The targets are also
intimately associated with the Program’s key message which is presented below, since communication is expected to
pique consumer curiosity about the product and prompt them towards a decision to buy it.

European PDO Feta sector is of great importance, since it employs thousands of farmers, their families and staff, and
needs to be further empowered, as a means of generating income for the primary and secondary sectors, over time.
European Feta PDO sector is paramount to the Greek economy and thus to the EU.

Given the exceptionally difficult circumstances, ELGO-DEMETER is seeking to maintain and increase the profitability of
the European PDO Feta sector and so it is vital to establish and expand the product’s presence abroad using all
appropriate means. The EU’s promotional Programs are the best and most advantageous way to achieve our
objectives since they are in line with those of the EU.

The support provided by the Program will have a direct impact on employment in the primary and secondary
sectors of the member state. The awareness and penetration we aim to, will lead to an export growth and
thuswill help the maintenance of jobs, and the creation of new positions to meet the rising demand. Full-time
jobs in the European Feta PDO sector reach 100.000 (livestock, milk production, dairies and exports), not taking
into account part-time or indirect jobs which exceed the above-mentionednumber.

Because of the well-established and heavily marketed feta-style cheese products and brands in the
targeted countries (especially Germany and France), of the “chosing local” trend (which is expected to grow
further in UK as a result to Brexit), the lack of intensive promotional and supporting actions for the
European Feta PDO product through this Program threatens to lead to:

- the gradual depreciation of the concept of European PDO Feta specifically, and eventually slowly sweep of
PDO schemes in general,

- further narrowing down of the European Feta PDO market share in the category Feta PDO / "feta style"
cheese, since the growh in demand will mainly benefit feta imitations.

The timeframe for implementing the Program is 3 years and is expected to start in January 2018 and be completed in
December 2020. In light of all the above, the Program’s objectives are SMART: specific, measurable, achievable, result-
focused and time-bound.
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The targets per market

The aforementioned targets are the same for the three European countries. What will change depending on the
specific conditions in each country are the strategic priorities we will emphasise in each case, as explained in the
section below.

SECTION 4: ACTION STRATEGY

The strategy of the proposed Program is in line with Commission Regulation and is based on actions reated to
eachother. The actions target several audiences, professional and consumer groups, and will use numerous
communication channels (omni-channel experiences), in an effort to establish European PDO Feta as the only
authentic Feta in Germany, UK and France, and to turn the product into an informed choice in these markets.

These markets have been selected on the basis that the exporters of the product have been doing business there for
several years already, and that white brine cheese market (European PDO Feta and “feta-style” cheese market) is
significant and in growth, allowing European PDO Feta to claim extra room, not only among new category consumers,
but mainly among existing consumers who are currently misled towards the non-authentic product. Therefore, actions
will be implemented in trade environments, experiencing economic prosperity (strong or recovered economies with
high incomes), very acquainted already with the product category, receptive to more in-depth information about the
authentic European PDO Feta, and willing to try it. As a result, it is estimated that the Program will be highly efficient
in these 3 markets, as compared to markets which would not be as mature to accept the product. The uniformity of
the Program’s actions is also due to the similarities of the markets in question, resulting in the consistency of the
actions with the overall objectives and with eachother. We shall draw on current trends in those markets to efficiently
approach the target audiences and achieve an immediate and long- lasting effect on the product’s reputation and
market shares. Our strategy is designed around:

e  SMART objectives;

e the current situation and trends in the target markets;

e the consumption features and trends of the target groups;

e ELGO’s technical capacity and available human resources;

e financial ability and available sources of funding;

e proper implementation duration;

e the most effective marketing tools and state-of-the-art methods in evaluating results.

As mentioned above, the program has two main objectives, both of which are consistent with the objectives of the
Action under the Regulation, that is:

1. To inform the target-audience about the uniqueness and authenticity of European PDO Feta, its high quality
and great taste

2. To drive exports growth for the product by promoting its versatility and gourmet dimension that can be added
in everyday meals.

All actions proposed in the next section will be based on the two above-mentioned strategic axes, which were
developed to meet the objectives of the Program. Depending on the trends and needs of each target-market, as
described in the Market Analysis section, we will strengthen the adequate dimensions in order for the actions to have
the most important impact possible in every target-market. In any case, actions will be developed around the 2
strategic axes.

In detail:
Current consumption trends determining the strategy of the Program

Based on the above analysis of the 3 European markets involved, the following common consumption trends were
identified:

e Increasing obesity among children and young people, as well as the upward trend in cardiovascular and
other diseases have made consumers turn progressively towards healthy diet, cutting down on meat and
consuming more natural products in general. Modern consumers now pay more attention to food labels and
generally seek to learn more about food quality, organoleptic characteristics, and safety. Consumers are far
more health conscious and looking for authentic taste and origin.
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Consumers in Europe appreciate products that not only are close to their natural form, but also with
production methods which demonstrate absolute respect for the environment. Consumers are highly
concerned about where their food comes from, so issues like environmental impact, animal welfare, natural
versus artificial, influence their buying decisions, constituting values that sometimes matter for them more
than price (Canadean, 2015. Consumers and Market Insights: Savoury Snacks Market in Canada). The
European PDO Feta meets fully these expectations (extensive breeding, non-hormonal, traceability,
sustainable agriculture).

Modern consumers also wish to simplify their life and save as much time as possible (time conscious).
Consumers have increasingly less time to spend on themselves and they want to ensure that as little time as
possible is taken up for the preparation of their meals. This has turned snacking and mini meals - eating
quickly prepared, tasty and easily digestible meals - into a trend gaining ground and expected to grow in
coming years. This new trend combined with the demand for quality has led to the reinvention of the fast
food: today European consumers are looking for “fast good” (main example: the food jars that employees
bring to their work place). These consumers have developed over the past decade a demanding palate and
seek out foods with a distinct touch, tasty, convenient, healthy and of natural origin. As a result, foodies have
emerged, i.e. consumers who seek refined easily prepared food which combines quality and variety, a true
gastronomic pleasure that’s good for you!

For foodies, but also the majority of modern consumers, cooking has become a creative fun activity,
influenced by many different cultures and cuisines. In the Internet Age, with so many sources of information
available from around the world, people are eager to watch and learn, to experiment with unusual
combinations of cuisines and products and most of all prepare easily and fast, a tasty creative meal with
natural quality products that are good for them. In order to meet these needs, super markets tend to extend
their departments of "cuisines from around the world” where the foodies may choose to insert new, foreign
tastes in their daily consumption.

These modern dietary patterns are the basis for the strategic priorities of our proposal aiming to enable European
PDO Feta to meet the expectations of modern consumers and find its place in their everyday life.

Respecting consumers who already opt for the product, we seek to drive demand and improve the image of European
PDO Feta in targeted markets by creating added value for the product and enhancing its perceived value. This will be
done by working on the following strategic pillars:

First Pillar: Awareness

Educate on the uniqueness and the authenticity of the European PDO Feta. Highlight the fundamental
differences of the European PDO Feta and the white cheese in brine (feta imitation) arbitrary labeled as Feta.
The European PDO Feta is the original, authentic Feta which means that is prepared by specific methods, with
specific raw materials, in a specific environment under specific procedures and instructions that offer a
product of a unique, rich taste, natural (Mediterranean terroir, sun, traditional production methods) and
healthy (organoleptic characteristics, Mediterranean diet). A product that comes from Greece, the Feta
terroir, as it is a product born in Greece (greekness, history, tradition, authenticity), born in the cradle of
cheese, Europe (the most ancient cheese production in the world). In other words, European PDO Feta
constitutes a unique, qualitative cheese that can't even be compared to any imitation product. This campaign
will help highlight the qualities and tradition associated with European PDO Feta and to assure consumers
that the PDO labeled products are the genuine products, not imitations seeking to benefit from the good
name and reputation of the original! Enhance the authenticity of European Union products so as to improve
consumers’ awareness of the qualities of genuine products as compared to imitations and counterfeit
products;

Educate on the PDO/PGI labels. Raise awareness of the symbols, indications and abbreviations of the
European quality schemes, and of the high standards of the agricultural products of the EU, on the merits of
the European Union’s production methods.

Desired Effect: By achieving the above-mentioned, there will increase spontaneous recall of the European
PDO Feta by the targeted consumers and by the end of the 3-year campaign, the product will be a conscious
choice. As a result, market share will be gained and exports will grow.

Second Pillar: Versatility / Indulgence / Gourmet pleasure

Increase understanding that the European PDO Feta fits best the trends in the targeted European countries
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(flexitarianism, time conscious, health conscious, slow food / fast good, gourmet, ethnic trends), in order to make
it part of consumers’ everyday diet, either as an integral element of their meals or a favorite snack, and their
everyday life. Draw on the new dietary patterns of European consumers and promoting the multipurpose nature
of PDO Feta. Highlight the wide range of applications, practicality, facility, verasatility and finally, the creation of a
new authentic food experience. The European PDO Feta is a journey in itself, starting from the ancient
Mediterranean terroir up to nowadays, a gourmet journey of indulgence.

Desired Effect: Conscious choice by the European consumers for the tasty and genuine European PDO Feta for
the daily diet and create the enabling environment for advocacy/loyalty.

The activities proposed in the following section will all move along the lines of these strategic pillars, which pursue the
objectives set for the Program. Based on the trends and needs identified for each market from the market analysis,
emphasis will be placed on those priorities which are necessary to ensure the greatest possible impact of the actions
of the Program in each target country. In any case the actions will be based on the strategic pillars.

In all three markets, we will consider the fact that “Feta” as a generic name (including both European PDO Feta and
feta imitatons) is very popular, but also PDO label is widely recognized. Furthermore, in all three markets, we will
focus on authenticity, health dimension (mediterranean diet, natural product, flexitarianism, and ingredients),
versatility (mini-meals), and convenience (time conscious consumers).

Then:

. In Germany, we will also consider the fact that Germans are cheese mongers, and that trends such as ethical
food, grilled cheese and goat milk cheese are on the rise

e In the UK, we will also consider the slow food trend, the large online grocery market, as well as the foodies
trend.

Last, in France, we will also consider the very competitive cheese environment, the indulgence trend, the
large online grocery market, the foodies trend (the last 2 trends being common to both UK and France), as
well as the trust issues to overcome.

Target Groups of the Program

The target groups were strategically chosen to meet the objectives of the Regulation and the Campaign. The proposed
activities rely, among other things, on the characteristics and needs of those groups to attain the best possible results
in their implementation. They will create buzz though many different and multichannel tools (omni-channel
experiences) in order to achieve the longest possible influence on the targeted groups and on the overall return on
investment (ROI).

Target Groups:

1. Consumers of medium and high socio-economic status
2. Opinion leaders

3. Professionals of distribution

4. HORECA

In detail:

1. Consumers of medium and high socio-economic status
Age range:
e Young consumers 18 -25
e Millennials 26-35
Adults 36-54
e Seniors 55+

The group of young people aged 18 to 25 has two marked features: Firstly their interest in healthy foods which
provide them with energy without unnecessary and unhealthy ingredients. At the same time and as a result of the fast
pace of life, it is typical of people in this group to look for easy-to-consume and tasty food products, therefore
promoting European PDO Feta as an easy, delicious and healthy mini-meal should this be our main goal with this
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public. Apart from the points of sale, we shall approach those young consumers also at places we know are important
to them (virtually and otherwise).
According to the market analysis above, the so-called “Millennials”, consumers aged 26-35 years shape the trends
and affect the consumption choices of consumers in general. They want to be “personally involved” regarding their
food choices and they tend to spend more money if they feel certain their choice is healthy, natural, qualitative and
delicious, which makes a convenient combination for European PDO Feta. Millennials will be reached mostly in
delicatessen shops, online and in trendy restaurants (restaurant weeks).
The target group of consumers aged 36-54 years shapes the general demand for products, as consumers in this group
are productive, have higher income and directly affect the consumption choices of consumers in general (children and
senior citizens). An important part of the promotional and informing activity is aimed directly at influencing those
persons and creating appropriate conditions for making European PDO Feta a part of their daily diet as a tasty
ingredient good for the health, hence increasing consumption. They are a key factor to increase market share. These
consumers are mostly time conscious and they will be reached mostly in super markets (tastings), online, and in
restaurants (restaurant weeks). We should underline the fact that this group includes the foodies, the "food
connoisseurs”, who are a very significant group for this Program, and has the following profile:
e Easy at targeting (a fast-growing community, always active on Facebook and use specific, known websites and
social media).

e They are looking for new trends, new flavors and new experiences. Especially, women over 40 who constitute the
largest part of the group.

e They prepare meals every day in order to be creative and to impress. They use social media to promote their skills
and ideas. At the same time, they use social media to learn more about foodstuff, so we will use these tools to
promote the European PDO Feta to them. They, later, will propagate European PDO Feta use to others (advocacy).

e They are still informed through traditional channels (TV, magazines), but also through social media and the
Internet.

Last but not least, seniors aged 55+ constitute a target group very careful with their diet and on the lookout for
healthy but also tasteful products. Consumers in this group have been shown to be willing to pay the price of a
premium product like European PDO Feta. We will approach these consumers both at points of sale and in places they
have associated with eating and having fun.

2. Opinion leaders

This group will be used to disseminate our messages and includes:
° Nationally and internationally recognized professionals in the food industry
e  Journalists working in:

v" the General Press: political, sports (specialized articles)

v Magazines: men's and women's magazines, magazines of varied content, political, economic,
business, health and fitness, TV magazines, magazines about children, art, cooking and nutrition,
well-being, fashion and beauty, travel

v’ the Specialized Press & Related Industries: food, cooking, distributors, importers, retail, marketing
and advertising, travel, medical

. Nutritionists & Dietitians, Vegetarian/Vegan nutrition consultants
° Food bloggers
[ Consumer organizations

3. Professionals of distribution

This group includes importers, representatives of large outlets, wholesalers and retailers who must be informed
about and view positively the elements which make up the superior quality of European PDO Feta. Their
contribution will be crucial for the proper promotion of the products both during the Program and in the long run,
as they will continue be involved with the products, with other target groups, that is consumers, and with the
market after the end of the program, therefore permanently transmitting the Program's messages. This target
group will be approached through participation in major food and beverage trade fairs as well as through B2B
professional events.

4. HORECA

Includes restaurant owners, F&B managers and purchasing staff of catering companies, as well as chefs, both
experienced and emerging, who make up a vital audience. Through their choices, the members of this public
represent, on the one hand, an important part of sales, as they are involved in the catering business, and, on the
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other hand, they influence consumers who try and adopt the
proposals of those professionals they trust. This public will be informed and educated through business events and
seminars at chef schools.
Designation of origin
This Program will promote the European PDO Feta via activities that will create high reputation and added value to
the product. All activities will focus on the PDO label of the product, thus educating all targets about the high
standards of EU’s quality schemes.
Visibility of brand names
In the same context and in line with Articles 6, 7 & 8 of Regulation (EU) 2015/1831 on the visibility of brand names,
the brand names of the companies that will participate in the Program will be visible during demonstrations and
tastings under the Program identity and in compliance with the specific requirements laid down in Article 6.
The visibility of the brands of the promoted products is important in meeting the objectives of the Program during
demonstrations and tastings, as it will significantly help attain its two objectives, namely to inform about the products
and increase exports. The brand names and logos which are visible during tastings, where both consumers and
professionals get to meet the products and their representatives, will facilitate the memorization of products and the
recall of positive information about them in the future, thus enhancing the likelihood of repeated purchase. The
objective will be to show clearly the superiority of the European PDO Feta. The funds and actions included in the
proposal are proportionate to the intent and will complement past and future actions of exporters. The retail chains in
which promotional activity will take place, the trade fairs we will participate in, the public relations activity we will
organize will all capitalize on existing efforts and partnerships and will pave the way for new ones.
Message of the Program
Based on the 2 axes of Information/Awareness and Versatility/Indulgence, the message aims to:

. Be relevant, original, fresh, credible but with emotional connotations, so as to draw attention,

. To highlight the quality and taste superiority of European Feta PDO, which is THE authentic, full taste,

versatile, healthy, and gourmet add-on to the consumer’s everyday meals or mini-meals.

We will create an informative and advertising material, online and offline as well as a common visual identity that will
accompany all promotional activities with the following main message:
PDO FETA. LET’S GET REAL!

This message:
v Uses a contemporary, dynamic, direct language, while being short and memorable.

v Focuses on authenticity and honesty in taste and in lifestyle: Feta is one and only, it is European and
unmatched.

v Is clear regarding the unquestionable superiority of the product.

v Stirs consumer’s interest and includes a clear call-to-action to discover the reason-why of the claim (authentic,
traditional, tasteful, natural, helathy, made according to the EU quality schemes, versatility allowing the
creation of authentic experiences in everyday cooking).

Alternative messages based on the same rationale:

PDO FETA.

ANCIENT TALE. AUTHENTIC TASTE. CONTEMPORARY LIFESTYLE. PDO FETA.
A SAVORY JOURNEY INTO AUTHENTICITY.

PDO FETA.

BACK TO AUTHENTICITY.

The message will be finalized after the implementation agency translates the strategy of the Program into a
communication strategy. Then, it will be the starting point for the development of:

* The Visual Identity which will be applied to all promotional activities,

*  The campaign narrative created for all communication platforms and material, for both target markets
All communicated messages will be positive and clearly understandable as they will be conveyed throughout the
duration of the Program and always, in combination with the European message, "Enjoy, it's from Europe" that
determines programs promoting products financed by the EU and including key words such as "quality”, "safety”,
"real food”, "high nutritional value” and such like. The messages that will be conveyed along with the main message,
aim to inform the target groups, to promote PDO/PGI products and encourage their consumption, strengthening
demand in order to better serve the wider issues of the Program and the central objectives of EU Policy.
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SECTION 6: ACTIVITY DESCRIPTION & BUDGETARY POSITION ANALYSIS

Work Package

1. PROJECT COORDINATION

Activity

Project Management

Description of activity

Coordinating and validating legal, financial and administrative aspects of the action. Monitoring that
the action is implemented properly and the activities. Ensuring that EU financial and administrative
procedures are respected.

Acting as an intermediary in all necessary contacts, checking all documents before forwarding them
to the competent national authority. Responsible for the submission of deliverables and reports, for
all payments, reporting to the competent national authority, and for coordinating the activities of
the Action working together with the implementing organization.

YEAR 1 YEAR 2 YEAR 3

Deliverables

Proper and consistent management of the program

Results indicators

Proper and consistent management of the program

Budget Analysis

Proposing organization staffing costs

Manager for 230 days of work per year with a daily wage of 70€ per day (gross):
16.100 € / year (* 3 years = 48.300€)

Assistant Manager for 210 days of work per year with a daily wage of 40€ per day (gross): 8.400 € /
year (* 3 years = 25.200€)

Other project coordination expenses such as travel expenses (including
transportation, accommodation and daily compensation):

Travel expenses for 1 representative in the context of press events in Germany, cost per person:
1.700€ * 3 years = 5.100€

Travel expenses for 1 representative in the context of press events in UK, cost per person: 1.700€ *
3 years = 5.100€

Travel expenses for 1 representative in the context of press events in France, cost per person:
1.700€ * 3 years = 5.100€
Travel expenses for 2 representatives to participate in exhibition in Germany; cost per person
1.700€ *2 persons* a year = 3.400€*one year = 3.400€
Travel expenses for 2 representatives to participate in exhibition in UK; cost per person 1.700€ *2
persons* one year = 3.400€
Travel expenses for 2 representatives to participate in exhibitions in France; cost per person 1.700€
*2 persons* a year = 3.400€*2 years = 6.800€
Travel expenses for 1 representative to participate in tasting event in Germany; cost per person
1.700€ *1 person* once a year = 1.700€*3 years =
5.100€

Travel expenses for 1 representative to participate in tasting event in UK; cost per person 1.700€ *1
person* once a year = 1.700€*3 years = 5.100€
Travel expenses for 1 representative to participate in tasting event in France; cost per person
1.700€ *1 person* once a year = 1.700€*3 years = 5.100€
Total cost of : 117.700€

Sub-total for the

48.300€ 36.400€ 33.000€
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work Package

Implementation

Proposing Organisation

Summary of budget per target country

GERMANY 38.100€
UK 38.100€
FRANCE 41.500€

Work Package

2. PUBLIC RELATIONS

Activity

2.1 Continuous PR activities (PR office)

Description of activity

Distribution of a press kit to opinion leaders, including culinary journalists, food and lifestyle bloggers
and nutrition specialists. The objective is to inform the above- mentioned public about the PDO
product and give them the opportunity to taste the kit samples. The press office shall also publish 3
seasonal press releases per year with recipes that combine the European PDO Feta with local products
that are the mainstay of German, British and French consumer diet. One program PR employee per
country will be responsible for contact with the targeted public.

The press kits will be described in the Communications Tools category.

YEAR 1 YEAR 2 YEAR 3

Deliverables

100 press kits Germany 100 press kits Germany 100 press kits Germany

100 press kits UK 100 press kits UK 100 press kits UK

100 press kits France 100 press kits France 100 press kits France

9 press releases 9 press releases 9 press releases

3 media clipping 3 media clipping 3 media clipping
Results 12 articles/advertorials published per year (online/offline) in each market.
indicators 300 media people and bloggers sensitized in the Germany, UK and France.

Budget Analysis

Drafting and Distribution of 3 Press releases * 3 markets and other reading material and follow

up:10.000€ per year

Press Kit envoi for 3 markets: Media Lists 2.500€, distribution 2.500€, media clipping 3.500€ : 8.500€
Implementation Fee per year : 3.000€

21.500€ * 3 years
Total= 64.500€

Sub-total for the work
Package

21.500 €

21.500 €

21.500 €

Implementation

Implementing Body
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Summary of budget per target country

GERMANY 21.500 €
UK 21.500 €
FRANCE 21.500 €
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Work Package

2. PUBLIC RELATIONS

Activity 2.2 Press Events

Description of

activity
Enhancement of European PDO Feta awareness. Information regarding community auditing
mechanisms that ensure the safety and superior quality of EU products. Establishing good relations|
with journalists, food and lifestyle bloggers, nutrition specialists and food product importers.These
opinion leaders / shapers will be informed about European PDO product characteristics and especially
of the European PDO Feta in order to distinguish it from other "feta-style" cheeses.
In each of the 3 markets selected for a strategy of increase communication, we plan to organize: Press
events with 90 invited opinion leaders/shapers, culinary and health journalists and bloggers.
(Attendance of 70 guests). The events will be held the 1% year to introduce the campaign and the last
year to maximize results.
Specialist, expert speakers will be employed for these events, selected on the basis of their know-how.
As a take away gift, each guest will be handed an information kit to read and reproduce and a present -
European PDO Feta. These events will take place in selected, modern, appropriate venues. The venue,
menu and event flow will be adapted to the campaign strategy. Thus, the guests will familiarize with
the campaign message so as to pass it on to the other target audiences.
YEAR 1 YEAR 2 YEAR 3

Deliverables
1 event per market, 70 information 1 event per market, 70
packages + gifts, 1 press release x 3 information packages + gifts, 1
markets press release x 3 markets
Markets: Germany, UK,

Y Markets: Germany, UK, France

France
210 journalists/opinion 210 journalists/opinion
leaders leaders

Results . . s . L . . .

indicators 300 Advertorials / Articles / Citations/Testimonials in printed & electronic media free of charge

420 opinion leaders sensitized in Germany, UK, France

Budget Analysis

Creation and dispatch of invitations/follow up 1.700 €, Event space rental/branding/ decoration 6.800
€, Catering expenses 6.800 €, Speakers: 2.500 €, Supply of
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tasting samples 1.300 €, Translation services 850 €, Event photographer 850 €, Press release dispatch
and follow-up after the event 1.650 €, Transportation and other costs for one representative of the
implementing organisation 2.600 €: 25.050€

Implementation Fee : 4.200€

Total per event: 29.250 €

1t year: 3 events * 29.250 = 87.750 € 3™ year: 3 events * 29.250 = 87.750 €

Total: 175.500 €

Sub-total for the work
Package

87.750 € 0 87.750 €

Implementation

Implementing Body
Summary of budget per target country

GERMANY 58.500 €
UK 58.500 €
FRANCE 58.500 €

Work Package

3. Website, Social Media

Activity

3.1 Website of the Campaign

Description of activity

Creation and updating of program website for every platform (pc, mac, mobile, tablet) for Germany,
UK, France

Official internet presence for attraction of target audiences and forwarding to Facebook, Instagram
and YouTube accounts, information, communication, brand awareness and questionnaires.

The internet’s increasing penetration in target markets and the routine use of social networks both by
consumers and opinion leaders make the creation of a website and social network accounts a must for
any contemporary communication and promotion campaign in Germany, UK and France. The website
(with a .eu TLD) and social media accounts will be adapted to the Program’s visual identity, promote
the campaign key messages, boast a rich, frequently updated content and interactive character,
inviting visitors to fill in questionnaires that will be used for campaign outcome analysis. Setting up,
updating and maintenance of an all-screen website.Interconnectivity with relevant social media
accounts. The attractive webpage will contain a summary description of PDO / PGl products, with
emphasis on their European origin, comparative advantages and flavour (organoleptic) characteristics.
It will list the program activities (to be constantly updated, pre and post event, with photos,
presentations and reports) contain product use tips adapted to the target country dietary habits,
focused mainly on mini meals.
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YEAR 1 YEAR 2 YEAR 3

Deliverables Updating, refreshment and|Updating, refreshment and
Creation of an official allscreenjmaintenance of an maintenance of an allscreen
(computer, tablet, smartphone)a”-screenWebSite. website.
website for Germany, UK and
France.

Results

indicators

1.000.000 webpage page views until the end of the program (3 years)
Creating audience towards social media. 600.000 Facebook page views until the end of the Program.

Budget Analysis

1t year : Domain name registration, all-platform content design and creation 15.000€, Text adaptation
to target-market local culinary habits and translation to 3 languages 8.000€, Implementation Fee:
3.220€

Every year : On going updating and maintenance of an all-screen 3 websites and translation of updated
texts to 3 languages 6.000€, Implementation Fee: 840€

Total : 39.900€

Sub-total for the work
Package

26.220€ 6.840€ 6.840€

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 13.300 €
UK 13.300 €
FRANCE 13.300 €
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Work Package

3. Website, Social Media

Activity

3.2 Set up of Social Media Accounts

Description of activity

The Facebook, Instagram and YouTube accounts will move along the same lines as the website: they
will follow the visual identity and communication codes of the Action, highlighting the key messages of|
the campaign, will feature rich, regularly updated content and will work interactively with visitors
Given that the crushing majority of consumers in target countries are "on” Facebook, Instagram and
YouTube, we intend to focus our campaign on these social media (with Foodies mainly on Facebook).

The social media accounts will boast a rich, frequently updated content and interactive character,
inviting visitors to fill in questionnaires that will be used for campaign outcome analysis. The account
administrator will undertake to constantly add new content: Event live updates, action and/or

product-related
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information/updates, recipes, photos, video and all types of important or interesting relevant material.
These three (3) accounts will be interconnected. They will be used to run competitions to attract the
public, as well as an invitation to fill in questionnaires; moreover, they will provide answers to
messages / comments in line with the organization and management of our proposed Facebook-based
advertising campaign.
Also, during PR events, fairs, cooking classes etc, we will use live videos on our social media platforms
and encourage live videos from attendees (according to Cisco, by 2020, 75% of all mobile internet
traffic will be live video, which is already offered by most popular social media platforms, enables
interactivity and engagement among users worldwide).

YEAR 1 YEAR 2 YEAR 3
Deliverables Facebook / Instagram / YouTube|Facebook / Instagram / YouTube
page management. Content/page management. Content
. monitorin and updating,|monitorin and updating,
Creation of a set of . & P 8 .. § P &
. . .__|advertising budgetjadvertising budget management,
interconnected social networklngmana ement. canvassin canvassin
accounts on Facebook / Instagram J ! & &
/ YouTube. Content monitoring
and updating, advertising budget
management, canvassing.
Results
indicators

900.000 Facebook page views until the end of the Program (3 years), 80.000 likes,

2.000 questionnaires completed by the targeted audience, 10.000 participations in contests, 10.000
video views on facebook, 5.000 video views on YouTube, 30.000 followers on Instagram in addition to
an enhancement of the number of visitors of the official program webpage.

Budget Analysis

1t year: Creation of online social network pages with the program identity: 1200€ *

3 target-markets * 3 social media = 10.800€, Implementation Fee: 1.580€

Every year: Content uploading, canvassing and continuous page monitoring, replying and management:
9.000€ / per year * 3 target-markets = 27.000€,

Implementation Fee: 3.780€

Total : 43.160€

Sub-total for the work
Package

22.640 € 10.260 € 10.260 €

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 14.386,67 €
UK 14.386,67 €
FRANCE 14.386,66 €
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Work Package

4. Advertising

Activity

4.1 Print Advertising

Description of activity

Promoting the product and increasing its visibility & awareness, conveying the key messages of the
campaign.

Full page advertisements on consumer and business reviews (the program’s key target groups) aiming
to inform on and promote PDO / PGI products and especially the authentic European PDO Feta, to
educate the public.

Product promotion in the context of Mediterranean diet and local cuisine, aimed at making European
PDO Feta part of the targeted audiences’ daily eating habits, especially mini meals.

In order to maximize results, ad publication shall coincide with relevant program activities (i.e. Press
events & expo participation). Moreover, timely and appropriate media planning could grant access to
free advertorials.

YEAR 1 YEAR 2 YEAR 3
Deliverables
5 ads in business and 5 ads in business and . .
. . 5 ads in business and
consumer reviews - |consumer reviews - .
consumer reviews - Germany
Germany Germany . .
. . . . 7 ads in business and
7 ads in business and 7 ads in business and .
. . consumer reviews - UK
consumer reviews - UK consumer reviews - UK . .
. . . . 5 ads in business and
5 ads in business and 5 ads in business and .
. . consumer reviews -
consumer reviews consumer reviews -
France
France France
Results
indicators

Number of people having seen the ads : 1.500.000 per market

Number of people, whose level of recognition of EU PDO graphical symbols will be changed
per market

1 Extra free advertorials per advertisement

: 300.000

Budget Analysis

5 print ads in German magazines: 115.000€ or 38.333,33€ per year
Implementation fee : 5.750€ or 1.916.66€ per year

7 print ads in UK magazines: 85.710€ or 28.570€ per year
Implementation fee : 4.285,5€ or 1.428,5€ per year

5 print ads in French magazines: 85.710€ or 28.570€ per year
Implementation fee : 4.285,5€ or 1.428,5€ per year

Total: 300.731€

Sub-total for the work
Package

100.243,67€ 100.243,67€ 100.243,66€
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Implementation

Implementing Body

Summary of budget per target country

GERMANY 120.750 €
UK 89.990,5 €
FRANCE 89.990,5 €
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Work Package

4. Advertising

Activity 4.2 TV / Web TV Advertising
Description of |Promoting the product and increasing its visibility & awareness, conveying the key messages of the
activity campaign.
Product promotion in the context of Mediterranean diet and local cuisine, aimed at making European
PDO Feta part of the targeted audiences’ daily eating habits, especially mini-meals. informing and
promoting PDO / PGI products and especially the authentic European PDO Feta, educating the public.
In order to have the most impact of the messages conveyed and to achieve the most efficient visibility
of the product, we will select TV networks specialised in gastronomy and/or TV networks presenting
popular cooking shows or shows of general interest which feature a cooking section - a very common
fact, due to the international foodies and cooking show trend.
The media plan will be developed according to viewing rate scores in the target audience of the target
markets, as well as to the profile and popularity of the presenter and/or chef.
Since the web channels are very popular nowadays and in order to maximize our results and visibility,
we may choose shows (as described above) from both TV and
WEB channels.
Finally, particularly in the case of web channels, this advertising activity may be implemented on
platforms with audience in all 3 target-markets, and thus achieve economies of scale.
YEAR 1 YEAR 2 YEAR 3
Deliverables
80 TV / Web TV spots - Germany |80 TV / Web TV spots - Germany|80 TV / Web TV spots - Germany
80 TV / Web TV spots - UK 80 TV / Web TV spots - UK 80 TV / Web TV spots - UK
80 TV / Web TV spots - France |80 TV / Web TV spots - France |80 TV / Web TV spots - France
Results + 1.500.000 viewers in Germany
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indicators

+ 1.500.000 viewers in UK
+ 1.500.000 viewers in France

Budget Analysis

80 TV / Web TV spots in Germany: 120.000€ or 40.000€ per year
Implementation fee : 6.000€ or 2.000€ per year

80 TV / Web TV spots in UK: 90.000€ or 30.000€ per year
Implementation fee : 4.500€ or 1.500€ per year

80 TV / Web TV spots in France: 90.000€ or 30.000€ per year
Implementation fee : 4.500€ or 1.500€ per year

Total: 315.000€

Package

Sub-total for the work

105.000€ 105.000€ 105.000€

Implementation

Implementing Body

Summary of budget per target country

GERMANY 126.000 €
UK 94.500 €
FRANCE 94.500 €

Work Package

4. Advertising

Activity 4.3.1 Online Advertising (Adwords)

Description of

activity
Adwords
To attract more targeted public, we will use the marketing tools of the Google Adwords platform,
placing banners on strategically selected third-party sites, which, using well studied CTA, will take
visitors to the main site of the campaign. Adwords will be used to increase site traffic, build awareness,
influence consideration and spread the campaign message to the most precisely targeted audience.
AdWords charge when someone clicks the ad or views the video on YouTube.
Adaptation of the key visual and message of the Action into banner for display.
Will target mostly UK and France which have very sophisticated online grocery retailing markets.
YEAR 1 YEAR 2 YEAR 3

Deliverables

Statistics and reports on annual|Statistics and reports on annualStatistics and reports on annual
activities from Google Adwords activities from Google Adwords |[activities from Google Adwords
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Results
indicators

70.000 new traffic on website, 30.000 new traffic on social media
280.000 targeted people sensitized by the campaign

Budget Analysis

Per year : Cost of clicks on the ad or Youtube: 38.860€, Banner adaptation on display: 1.500€,
Implementation Fee: 4.641€
Total : 135.000€

Sub-total for the work
Package

45.000 € 45.000 € 45.000 €

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 35.000 €
UK 50.000 €
FRANCE 50.000 €

Work Package

4. Advertising

Activity

4.3.2 Online Advertising (Social Media Ads)

Description of activity

Social Media Advertising

In view of attracting increased numbers of targeted audience members, we plan to use the Facebook
and Instagram marketing tools to approach these audiences. The above-mentioned cooperating
platforms provide all the advertising tools and knowhow required to approach the most "relevant”
consumers and professionals. Our ultimate target is to increase the impact of our Facebook and
Instagram pages, as well as to achieve high identifiability rates for European PDO Feta. As, they see in
the social media circles: we will boost our campaign through this activity.

Will target all 3 European markets.

YEAR 1 YEAR 2 YEAR 3

Deliverables
Statistics and reports related to|Statistics and reports related to[Statistics and reports related to
the year’s activities on Facebook /the year’s activities on Facebook|the year’s activities on Facebook /|
Instagram / Instagram Instagram

Results

indicators

125.000 Reach, 25.000 Post Engagement
8.500 new followers on the program’s two social networking pages of the target markets
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Budget Analysis

All year round use of the available Facebook / Instagram application tools to attract targeted audiences
from all three markets of the Facebook/Instagram pages: 10.000€ per year, Implementation Fee :
1.200€

Total: 31.200 €

Package

Sub-total for the work

10.400 € 10.400 € 10.400 €

Implementation

Implementing Body

Summary of budget per target country

GERMANY 10.400 €
UK 10.400 €
FRANCE 10.400 €

Work Package

5. Communication Tools

Activity

5.1 Brochures for Professionals & Consumers

Description of activity

Information of all targeted market audiences approached in the context of our actions about the
characteristics and benefits of European PDO Feta using attractive and easy to understand brochures in
German, English and French. They shall provide all the necessary information about PDO / PGl products
as well.

A different approach will be used for professionals and consumers.

The brochures will be used in all B2B and B2C actions. They are one of the program’s main information
tool and are expected to provide all the necessary information about European PDO Feta, the themes
covered and the key messages to be conveyed to the target groups. The selected visual identity will be
used. To be distributed in fair trades, B2B meetings, tasting days.

YEAR 1 YEAR 2 YEAR 3

Deliverables

Germany

61.400 consumers
49.200 professionals
UK

54.300 consumers
11.600 professionals
France

54.300 consumers
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49.200 professionals

Results
indicators

250.000 targeted people (consumers and professionals) sensitized by the campaign
250.000 targeted people (consumers and professionals) having become more aware of EU quality
system graphical symbols.

Budget Analysis

8-page brochure for professionals:

Visual adaptation/Text/Translation (3 languages) /Concept/Photos 6.000€, Proof Reading 800€, Color,
printing of 150.000 units 35.000€, Implementation Fee 6.270%,

Total : 48.070€

4-page brochure for consumers:

Visual adaptation/Text/Translation (3 languages)/Concept/Photos 5.000€, Proof Reading 500€, Color
printing of 110.000 units 16.000€, Implementation Fee 3.225¢€,

Total : 24.725 €

Total : 72.795 €

Sub-total for the work
Package

72.795 €

Implementation

Implementing Body

Summary of budget per target country

GERMANY 29.295 €
UK 15.500 €
FRANCE 28.000 €
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Work Package

5. Communication Tools

Activity

5.2 Ads for all media

Description of activity

Creating tailor made advertisements which will promote the key messages of the Action for all media
(print, web, social media, billboard) and adapt to the 3 targeted markets. Communication of the
program message to all our target groups.

The ads will be in line with the main principles of the Action's visual identity and its design will take
account of the respective group targeted; therefore, its text, which will aim to highlight the benefits of
choosing European PDO Feta, as well as the other messages, the style of the ad, the photographs, and
all other elements used will aim to promote and emphasize the status (prestige) and knowhow of the
European PDO Feta.

Creation of graphic files with new photographic and text material. New graphic files every year,
depending on the yearly results. The photos will be also used in social media posts and website
creation.
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Also, 6 roll-up banners will be produced with the following characteristics: Display of the program
graphic identity, logo and message in all the program’s activities (press events use). Roll-up banner|
with supporting base 2m x 85cm with a case for easy transportation and safe storage.

YEAR 1 YEAR 2 YEAR 3
Deliverables Graphic files - adapted for alliGraphic files - adapted for all
Graphic files - adapted for a”medllat )commumcatlon (both medllat | communication  (both
media communication (both markets markets
markets) and Production of 6
Banners.
Results Advertissments that respect all the EU specifications and promote the European PDO Feta, Appropriate
indicators for each market.

Budget Analysis

1t Year Concept & Design of file : 2.000€, File adapted to all media mix: 1.000€, Translation (3
languages): 1.200€ , Editor: 500 €, Photo Shooting: 6.000€, Banners production: 250€ * 6 = 1.500€,
Implementation Fee: 1.830€ Total : 14.030€

2" Year: Concept & Design of file : 2.000€, File adapted to all media mix: 1.000€, Translation (3
languages): 1.200€ , Editor: 500€, Implementation Fee: 705€ Total : 5.405€

3 Year Concept & Design of file : 2.000€, File adapted to all media mix: 1.000€, Translation (3
languages): 1.200€ , Editor: 500€, Implementation Fee: 705€ Total : 5.405€

Total: 24.840 €

Sub-total for the work
Package

14.030€ 5.405€ 5.405€

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 8.280€
UK 8.280€
FRANCE 8.280€

Work Package

5. Communication Tools

Activity

5.3 Press Kit

Description of activity

Distribution at press events and to potential partners on the occasion of B2B activities (PR events,
Press Communication . The media kits will contain all the information required to write an article, as

well as the e-campaign addresses
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(website, Facebook, Instagram, YouTube accounts) providing additional information regarding PDO /
PGI products and a questionnaire, which will be used to measure the campaign outcomes.

The press kit consists of: a USB with reading material about the product/photos of recipes/the
informative video, the brochure, a folder, a branded pen (with campaign logo) and a small notebook.

YEAR 1 YEAR 2 YEAR 3
Deliverables -

800 media kits for all 3

markets
Results
indicators

Budget Analysis

800 branded USBs with inserted material: 6.000€,

800 branded Notebooks : 3.000€

800 branded Folders: 1.340€

800 branded Pens: 1.000€

Labour (preparation of each press kit, checking inserted material for USBs): 600€
Coordination of all material, guidelines, concept: 600€

Implementation Fee : 1.881€

Brochures are provided by other activity.

Total : 14.421 €

Sub-total for the work
Package

14.421 €

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 4.807 €
UK 4.807 €
FRANCE 4.807 €

Work Package

5. Communication Tools

Activity

5.4 Informative Video

Description of activity

To run on all online web media used during the campaign. The video is the YouTube account key tool,
will be included in the media kit to be distributed to journalists and potential partners, and will be
show during the events included in the Program.
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By 2019, 80% of internet traffic will be video, vs 64% in 2014 (Cisco) and 65% of the audience who
watches a video visits the linked website after watching the video. We will use this powerful tool for
B2C and B2B communication, to create content that is attention-grabbing while relevant, useful and
share-worthy.

This video will provide information on the farming, production, consumption, and uses of the European
PDO Feta, as well as educate about its authenticity and versatility. Its objective is to generate
confidence in the audience and educate it to recognize authentic European PDO / PGI products. It will
include material provided by the European Commission. Filming at selected locations in the Greek
countryside. One of the main vehicles used in the Action to convey the key messages. The video script
and production will allow cut-down versions, as well, as short "Behind the scenes” videos, which will
feed the campaign with the necessary content for all its duration and allow virality. These short videos
could also become entertaining and catchy gifs further enhancing virality and thus reach.

Also, we will produce 5 time-lapse videos which are "the state of the art” of food marketing in western
societies. In these videos, we will show the versatility of European PDO Feta and its use in the daily list
of German, British and French

consumers.

All these videos will be released gradually and according to a thoroughly designed time plan, aiming
cover all duration of the Program.

YEAR 1 YEAR 2 YEAR 3
Deliverables

1 video of 10 minutes

3 cut-down versions

(bonus: short behind-the- scenes

videos)

5 time-lapse videos
Results
indicators

300.000 people exposed to the campaign message in all three countries (via youtube, facebook,
Instagram, campaign website, events, proposing organisations sites)

Budget Analysis

Production of Informative Video: Production/ Reperage /Filming /Direction /Editing /Script /Graphics
/Mixage /Music Rights /Equipment/ Voice Over/ Translation (3 language versions) / 3 Cut down
versions: 19.000€, Travel Expenses/Accommodation/Food compensation for Greek countryside for
Implementing Body person and crew: 1.000€ , Implementation Fee: 3.000€, Total: 23.000 €

Production of timelapse videos : Filming / Graphics /Mixage /Editing/Music Rights/ Translation (of|
supers - 3 languages): 600€* 5 = 3.000€, Chef fee: 2.500€, Implementation Fee: 825€, Total: 6.325€
Total : 29.325 €

Sub-total for the work
Package

29.325 € - -

Implementation

Implementing Body
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Summary of budget per target country

GERMANY 9.775€
UK 9.775€
FRANCE 9.775€
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Work Package

6. Events

Activity

6.1 Stands at trade fairs

Description of activity

Fair / expo participation is a very important step towards the achievement of the program’s
communication objectives. The selected fairs/ expos are events of world renown with thousands of
participants and visitors. The annual fairs / expos proposed for participation are the following (1 for
each market).

Participation will facilitate information diffusion among expo visitors. In the sidelines, there will be
opportunities for B2B meeting with target market professionals scheduled 3 to 4 months before the
events. The program exhibition space will carry the campaign visual identity (message and graphics). A
dedicated desk will distribute the program’s information brochure, provide information and the
opportunity to taste European PDO Feta. The program video will also be projected.

These events will also be used as content (website, social media).

Based on the above, we propose participation in the following trade fairs for each market:

Germany:

Anuga: Food fair which takes place every 2 years in Koelnmesse exhibition center of Cologne. 2015
Anuga presented more than 7.000 exhibitors from 108 countries and welcomed 160.000 visitors from
192 countries.

UK:

IFE: Food and Drink event which takes place every 2 years in ExCel exhibition center of London. 2015
IFE presented more than 1350 exhibitors from 57 countries and welcomed 29.000 visitors (trade only)
from 108 countries, including buyers from the biggest food retailers worldwide.

France:

SIAL PARIS: Food exhibition which takes place every 2 years in Paris Nord Villepinte Exposition Park and
is on of the world’s largest food fair. 2016 Sial Paris presented more than 7.000 exhibitors from 104
countries and welcomed 155.000 visitors (85% of which were international buyers) from 194 countries.

YEAR 1 YEAR 2 YEAR 3

Deliverables

Participation at Sial Paris Participation at IFE (March

2019) and
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2018 (October 2018) ANUGA (October 2019)
Distribution of brochures: Distribution of brochures:
45.000 55.000

Results
indicators

Generation of 15.000 workable new business contacts; distribution of 145.000 brochures;
familiarization of more than 24.000 professionals with the products; enhancement of European PDO
product awareness

Budget Analysis

Sial Paris 2018: Rental of a 50m? pavilion & upgraded wooden structure plus operating expenses: 50 *
667€ = 33.350€ + registration 500€= 33.850€

IFE 2019: Rental of a 50m? pavilion & upgraded wooden structure plus operating expenses : 50 * 735€
= 36.750€

ANUGA 2019: Rental of a 50m? pavilion & upgraded wooden structure plus operating expenses : 50 *
618€ = 30.900€ + registration 400€= 31.300€

Production (concept, printouts) stand per expo: 4.000€

Product samples for tastings: product and transportation of samples 3.000 € per expo

Reception / T ranslation / Service 2 hostesses per expo = 2.000 € per expo

Organization of the participation, pavilion and stand construction coordination, scheduling of
prearranged B2B meetings during the expo using a contact database (2 months prior to each expo
event) 2.000 € per expo

Travel and hotel expenses for 2 implementing organisation representatives per expo (action
coordination, meeting support, settlement of potential problems) 2.200 € per expo

SIAL PARIS 2018: 47.050€ + Implementation Fee : 7.528€(16%) = 54.578€

IFE: 49.950€ + Implementation Fee : 7.992€(16%) = 57.942€

ANUGA: 44.500€ + Implementation Fee : 7.120€(16%) = 51.620€

Total: 164.140€

Sub-total for the work
Package

54.578€ 109.562€

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 51.620€
UK 57.942¢€
FRANCE 54.578€
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Work Package

6. Events

Activity

6.2 Workshops in chef schools

Description of activity

Collaboration with chef schools to implement master classes designed for a target group extremely
receptive to new information and international gastronomy. The seminars will focus on the
authenticity, quality, flavor, and versatility of the product, as well as on its use in Mediterranean and
international gastronomy. They will include theoretical and practical training to inspire young
professionals and help them appreciate European PDO Feta. As far as the speaker’s profile is
concerned, s/he will also be a professional chef knowledgeable about the product and its uses and able
to convey such knowledge through a vivid and capturing presentation and use of the product.
Brochures and samples of the product will be distributed.

The seminars will be held in all 3 markets as experience has shown that this type of activity has a high
and direct impact on the marketing of the product.

Actions include collaboration with 2 schools per market per year, targeting 80 students per school. The
seminar will be addressed to groups of 30-40 students each time, depending on the agreement with
each school. Most of the actions are concentrated in years 1 and 2 in order to build relationships with
professional from the start of the campaign.

These workshops will also be used as content (website, social media) and participants will be
encouraged to share their experience on social media (live feed, post), in order to multiply the effects
of the action.

YEAR 1 YEAR 2 YEAR 3
Deliverables 480 students/ brochures 480 students/ 240 students/ brochures
- 2 sets of workshops in brochures - 1 workshop in 1 school in
2 schools in - 2 sets of workshops in 2/Germany/80 students
Germany/160 students schools in Germany/160/-1 workshop in 1 school in UK/80
-2 sets of workshops in 2 schools in|students students
UK/160 -2 sets of workshops in -1 workshop in 1 school in
students 2 schools in UK/160 France/80students
-2 sets of workshops in 2 schools in[students
France/160 -2 sets of workshops in
students 2 schools in
France/160 students
Results 1800 young professionals expected to attend the courses and be interested in the Eureopean PDO
indicators products

Budget Analysis

Speaker/Chef: €800 per seminar; Expenses/Accommodation/Food compensation for speaker: €1.500
Translation/interpretation: €500, School compensation for hosting the seminar: €2.000. Product to be
used during seminars: €400. Communication with school, organisation, coordination: €2.000.
Transportation of
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brochures: 1.000€, Implementation Fee: 1.312€
Total per workshop: 9.512€
Total for 15 seminars: 142.680€

Package

Sub-total for the work

57.072€ 57.072€

28.536€

Implementation

Implementing Body

Summary of budget per target country

GERMANY 47.560€
UK 47.560€
FRANCE 47.560€
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Work Package

6. Events

Activity

6.3 Cooking classes for amateur chefs / foodies

Description of activity

Collaboration with amateur chef schools for implementing master classes designated for a target group
extremely receptive to new information, authentic products and new recipes, who also constitute
opinion leaders. The master classes will focus on the authenticity and uniqueness of European PDO
Feta, its incomparable characteristics and amazing versatility, which applies not only to Mediterranean
cuisine, but can enhance many other cuisines and fusion cuisines.

Familiarisation with the authentic European PDO Feta and raising awareness among this trend-setting
target group is very important in order to create advocates and word-of-mouth effect, resulting in a
high and direct impact on the marketing of the product.

The cooking classes will be held in all 3 markets.

Actions include collaboration with 2 amateur chef schools per market per year, targeting 80 students
per school. Each master class will be addressed to groups of 30-40 students, depending on the
agreement with each school.

These cooking classes will also be used as content (website, social media) and participants will be
encouraged to share their experience on social media (live feed, post), in order to multiply the effects
of the action.

YEAR 1 YEAR 2 YEAR 3

Deliverables 480 students/ brochures 480 students/ 480 students/ brochures
- 2 sets of workshops in brochures - 2 sets of workshops in
2 schools in - 2 sets of workshops in 2[2 schoolsin
Germany/160 persons schools in Germany/160 persons
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-2 sets of workshops in 2 schools in|Germany/160 persons -2 sets of workshops in

UK/160 -2 sets of workshops in 2 schools in UK/160
persons 2 schools in UK/160 persons

-2 sets of workshops in 2 schools in|persons -2 sets of workshops in
France/160 -2 sets of workshops in 2 schools in France/160
persons 2 schools in persons

France/160 persons

Results
indicators

1.440 amateur chefs expected to attend the courses and be interested in the European PDO products

Budget Analysis

Speaker/Chef: €1000 per seminar; Speaker / chef briefing for European PDO Feta (through skype or|
other): €500, School compensation for hosting the seminar:

€2.000, Product to be used during seminars: €500. Communication with school, organisation,
coordination: €1.000. Transportation of brochures: 1.000€, Implementation Fee: 960€

Total per seminar: 6.960€

Total for 18 seminars: 125.280 €

Sub-total for the work
Package

41.760€ 41.760€ 41.760€

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 41.760€
UK 41.760€
FRANCE 41.760€
Work Package 6. Events

Activity

6.4 Special offer week in restaurants

Description of activity

Agreements with bars and restaurants in the target markets to promote European PDO Feta for a 2-
week period per point. This will be achieved first by using the product in the restaurant menu and
secondly through a consumer brochure with the main product information and the campaign message
of the Programme. During the promotion weeks, branding of the Programme will be discreetly placed
in the venues. Offering quantities of the product to be used in these tastings will serve as an incentive

for the restaurant to enter into the agreements and:
- create a special menu around European PDO (this menu will be valid throughout the duration of
the promotion with each restaurant)
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- use their owned communication channels (mailing lists, social media pages etc) to inform their
clientele and fans about the promo and the spotlight the product.

This action seeks to help the customers of such establishments familiarise themselves with the
pleasure of tasting the product and will also help the managers introduce the European PDO Feta into
their supplies on a permanent basis.

Promotional activities in the HORECA channels of the target markets play an important role in shaping
the views and habits of consumers. Restaurants in major urban centres will be selected by popularity,
quality and "foodie attendance”.

Consumer brochures will also be distributed.

These events will also be used as content (website, social media).

YEAR 1 YEAR 2 YEAR 3

Deliverables 42 weeks of promotion in 7/42 weeks of promotion in 742 weeks of promotion in 7
restaurants in the Germany, 7 injrestaurants in the Germany, 7 infrestaurants in the Germany, 7 in
UK and 7 in France UK and UK and 7 in France

7 in France

Results .

. Raising awareness for more than 220.000 consumers (restaurant customers)

indicators

Budget Analysis

Cost of products to be offered to each point of promo as incentive for the initial agreement: €1,500 per
point, Branding €300, Organisation/ co-ordination: €800, Transportation and other operational
expenses: 1.000€, Implementation Fee: 576€

Total 4.176€ per point of promotion

Total: 63 points * 4.176€ = 263.088€

Sub-total for the work
Package

87.696€ 87.696€ 87.696€

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 87.696€
UK 87.696€
FRANCE 87.696€
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Work Package

6. Events

3Activity

6.5 Study trips to Greece
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Description of activity

This action will give the opportunity to specialized food industry professionals and recognized
journalists - bloggers, as well as to nutrition specialists, and chefs from Germany, UK and France to go
on organized study visits in Greece.

Participants will be selected based on their merit: Invitations will be sent out to professionals with a
documented interest. The aim of this activity is to inform visitors in situ about production processes in
every step of the production of the products in question so that they can subsequently diffuse this
information through the media for which they work or using the channels via which they communicate
with consumers or industry professionals.

The visitors will "see with their own eyes” the production and marketing chain, learn about European
high quality standards and about traditions. They will also learn to get to know the country and its
inhabitants. This experience will be enriched and enhanced based on the visitors and their specific /
personal interests. Finally, this activity will create “ambassadors” of European PDO products, advocates
of European PDO Feta and it will “build” relations with opinion leaders.

These study trips will also be used as content (website, social media) and participants will be
encouraged to share their experience on social media (live feed, post), in order to multiply the effects|
of the action.

YEAR 1 YEAR 2 YEAR 3

Deliverables
One 3-day study visit for 12|0One 3-day study visit for 12|One 3-day study visit for 12
persons (4 Germany, 4 UK, persons (4 Germany, persons (4 Germany, 4 UK, 4
4 France) 4 UK, 4 France) France)

Results 36 opinion leaders / shapers exposed to the campaign message and be sensitized

indicators P P p paig g .

Budget Analysis

Cost per trip per year:

Travel expenses 500€ per person for 12 people = 6.000 €, Local transportation cost = 1.000€, Hotel
costs 120 € for 12 people * 3 days = 4.320€, Food expenses 100€ / day for 12 people * 3 days = 3.600€,
Translator for the guided tours / meetings = 500€, Coordination: 1.000€, Implementation Fee: 2.627€
Total cost: 19.047 € per year, Total for 3 years: 57.141€

Sub-total for the work
Package

19.047 € 19.047 € 19.047 €

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 19.047 €
UK 19.047 €
FRANCE 19.047 €

YeAiba 98



Work Package

7. Point-of-sale (POS) promotion

Activity

7.1 Tasting Days

Description of activity

Targeted product sample distributions generate concrete results since they attract new consumers,
consolidate old consumers, enhance shift in demand (from imitations to the authentic product) and
increase product visibility and sales. This action will take place in retail chains where European PDO
Feta is already distributed and in chains where new partnerships will be concluded; in any event, in
chains where the product will be available on shelves for sale. For example, we list the following chains
where partnerships have already been established:

Germany: Edeka, Kaufland, Kaufhoff, Karstadt, Rewe, Globus, Norma, Aldi

Indicative cities: Cologne, Munich, Frankfurt, Dusseldorf, Brehm, Berlin, Hamburg

UK: Tesco, Co-op, Waitrose, Sainsbury’s, Morrison

Indicative cities: London, Birmingham, Sheffield, Manchester, Bristol

France: Auchan, Carrefour, Bidronka, Alma Market

Indicative cities: Paris, Marseille, Lyon, Bordeaux

During the promotional activities, a branded (with the campaign visual identity and messages) stand
and a banner will be set up at the points of sale, where a trained team of promoters will ask consumers
to taste our product, inform them about its authenticity and unique and incomparable characteristics,
and offer them a brochure with a product sample. Each team will consist of 2 persons with specific
outfits per point of sale.

This action will run for 5 days (those with the highest number of store traffic in each market) and 7
hours per day in chain stores in the major urban centres in both countries.

Tasting days will also be used as content (website, social media).

YEAR 1 YEAR 2 YEAR 3
Deliverables
45-day promot!on !n Germany 45-day promotion in Germany 45-day promot!on !n Germany
35-day promotion in UK L 35-day promotion in UK
L 35-day promotion in UK N
35-day promotion in L 35-day promotion in
35-day promotion in France
France 115-day PROMOTION France
115-day PROMOTION or 23 yrom weeks 115-day PROMOTION
Or 23 prom weeks P Or 23 prom weeks
Results 69.000 consumers sensitized by the campaign
indicators 69.000 brochures distributed

Budget Analysis

Per country: 5 Stands 300€ x 5= 1.500€, 15 outfits for promo team: 15 x 50= 750€
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= 2.250€ per country

Per promotion week: 2 persons per point of sale per day: 300€ x 2 x 5 days =

3.000€ per week of promotion; tasting materials: 1.000€ per week of promotion; product for tasting:
500€ per week; cost of supermarket for provision of space and promotion in a chain brochure: 3.000€
per week; material transportation cost : 200€ per week; pinpointing the right chains/ coordination/|
organisation: 550€ per week, Implementation Fee: 2.400€

= 10.650€ per promotion week (distribution of 1,000 brochures per week)

Germany: 27 promotion weeks = 287.550€ + 2.250€ = 289.800€

UK: 21 promotion weeks = 223.650€ + 2.250€ = 225.900€

France: 21 promotion weeks = 223.650€ + 2.250€ = 225.900€

Total cost: 741.600€

Sub-total for the work
Package

247.200€ 247.200€ 247.200€

Implementation

Implementing Body
Summary of budget per target country

GERMANY 289.800€
UK 225.900€
FRANCE 225.900€

Work Package

8. Other activities

Activity

8.1 Strategy and Visual Identity

Description of activity

Design of an effective and high quality communication campaign strategy combined to the message
"Enjoy, it’s from Europe”.

This activity will, in fact, transform the program strategy into a communication strategy, including the
definition of the campaign’s visual identity and key text messages. This strategy will be used for the 3
target markets. The marketing company team will do research and brainstorming and, based on this
document, will design a program strategy capable of passing on the message(s) to the target groups in
the most effective way. The program identity (title, logo, main message and their visual transmission) is
the main promotion tool of any product with regard to it being recognized and remembered by
consumers. Given that the product logo will be an important part of the program’s graphical
communication, it should fulfil its communication mission. The program identity will head all program
actions and should, therefore be designed to respond to the needs of the 3 target markets.
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YEAR 1 YEAR 2 YEAR 3

Deliverables - _
Strategy definition and analysis. Creative representation. Key campaign
messages. Definition of the visual identity.
Results . . . .
indicators Recognition rate of the graphical representation and the messages of the campaign.
Budget Analysis

Presentation of an integrated and documented strategy: 8.000€

Visual identity and slogan, appropriately adapted to pavilions, stands, website, social networks,
smartphones, tablets, printed material, banners, advertisements of the 3 target markets: 8.000€
Implementation Fee: 1.920€

Total: 17.920 €

17.920 €
Sub-total for the work
0 0
Package
Implementation Implementing Body

Summary of budget per target country

GERMANY 5.973€
UK 5.973€
FRANCE 5.973€
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Work Package

9. Evaluation of Results

Activity

PDO Feta to the target countries

Measurement of the Program’s positive impact and the quantitative increase of exports of European

Description of activity

In order to evaluate the impact a special measurement of the image of European PDO Feta will be
performed by an expert team in the 3 target countries at the beginning of the Program, its first year
and at its end through specialized questionnaires. Concerning the financial impact and the
measurement of the import sales increase the baseline will be defined and at the end of the Program a
comparison will be made, showing the actual data compared to the expected ones had the Program
never been implemented. A detailed description of the activity is provided in the Evaluation chapter.

YEAR 1 YEAR 2 YEAR 3

Deliverables Questionnaires - Questionnaires
Collection of quantitative and Collection of quantitative and
qualitative data of qualitative data of
exports to the target countries exports to the target countries
during the three- year period. during the three- year period.
Correct and Detailed evaluation of the Campaign

Results

indicators

Budget Analysis

Fieldwork in markets 37.500€
Analysis & Reporting 15.000€

Project Setup (incl. approval of Questionnaire) 7.500€

Evaluation cost for three-year period 60.000€

Sub-total for the work
Package

10.000€

60.000€

Implementation

Evaluation Body

Summary of budget per target country

GERMANY 23.334 €
UK 23.333 €
FRANCE 23.333 €

SECTION 7: MEASUREMENT OF RESULTS AND ACTIONS INDICATORS

In the previous sections, we have demonstrated that European PDO Feta are one of EU’s most significant agri-food
products with a potential for its awareness and international market shares to grow given the product’ssuperior
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quality compared to third country products. We, therefore, believe that this Program will be of great assistance
towards the achievement of our product-related objectives. The Program’s results and its expected impact are
connected to the above described objectives. Thus, we are confident that upon completion of the actions the
following will have been achieved:

1. Concerning the awareness impact, the following target will be met:

Information and awareness-raising of target audiences by 20% regarding the fact that European PDO Feta is the only
authentic Feta, and with uncomparableadvantages due to the product’s quality and to the high farming and
production standards (Integrated Management System), processing, packaging and quality certification systems
(according to Regulation 852/04 EC).

To this end, a team of experts will undertake the measurement of the image of European PDO Feta in the three
target countries at the beginning of the program, at the end of the first year and upon completion of the program.
The experts will, in fact, compile a questionnaire with questions aiming to record target country audience current
perceptions about the product. The questionnaire will record the respondents’ knowledge of the Program both at
the cognitive / empirical level and at the psychological / symbolic level. It will be distributed to a carefully selected
sample of respondents, representative of all Program target groups. The questions will be presented so as to
eliminate any doubts about the score and will reflect the Program themes and messages.

The respondent sample of each of the target-markets will be proportional to the country’s population. Therefore, the
samples for each questionnaire wave and for each country are as follows:

. Germany 500 respondents
. UK 400 respondents
. France 400 respondents
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The following table presents the outcome and impact indicators based on reference information from

similar communication campaigns.

Output PR Office
900 press kits
27 press releases
6 media clipping
Results Articles/ Advertorials
12
Impact Number of people reached 300 professionals
Output 6 events
PR Events for Professionals & Opinion Leaders
Results Number of professionals and opinion leadersig)0
attending
Impact 300
Number of free citations/testimonials/articles
Output Website 3
Results Pageviews 1.000.000
Impact Number of people effectively reached/Awareness 600.000
Output 9
Creation and administration of Social Media Accounts
Results Pageviews 900.000
Impact Number of people effectively reached/Awareness 200.000
Output Print Advertising 51 ads
Results 1.500.000
Number of people exposed to the ads
Impact Number of people positively affected 900.000
Output TV Advertising 720 spots
Results 4.500.0000
Number of people exposed to the ads
Impact Number of people positively affected 450.0000
Output Online Advertising (adwords) Statistics and reports
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Results 1.500.0000
Number of people exposed to the ads
Impact Number of people positively affected 380.0000
Output Online Advertising (Social Ads) Statistics and reports
Results Number of Reach 125.000
Impact Number of post engagement 25.000
Output Brochures 280.000
Results Number of brochures distributed 280.000
Impact Number of people affected / awareness 250.000
Output Informative Video 9
Results Number of people exposed 300.000
Impact Number of people affected / awareness 150.000
Output Stands at fairs 3
Results Professional visitors at fairs 145.000
Impact Number of contacts to be used/valorized 15.000
Output Workshops in chef schools 15
Results Number of students/young professionals exposed to|1 200
the seminars
Impact Number of people affected / awareness 1.200
Output Workshops in amateur chef schools 18
Results Number of students/young professionals exposed to|1 440
the seminars
Impact Number of people affected / awareness 1.440
Output Weeks in restaurants 126
Results 220.000 consumers
Number of people exposed to the message
Impact Number of people affected / Awareness 220.000
Output Study trips to Europe 3
Results Number of professionals/opinion leaders exposed tol3g
the message
Impact Number of people affected / Awareness 36
Output Tastings at P.O.S 69 weeks
Results 69.000
Number of visitors on the promotion set/stand
Impact Number of people affected / Awareness 40.000
Output Strategy and Visual ldentity Qualitative Data
Results Key communication messages Qualitative Data
Impact Awareness change Study results
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2. Concerning the financial impact, the following target will be met:

Without the Program
(current growth rate)

European PDO Feta Exports

Increase (Germany, UK, France) +29%

2020 vs 2016

ROI

In the absence of the Program, European PDO Feta exports are anticipated to increase by 29% by 2020 (vs 2016),
using the export data of European PDO Feta from Greece of the period 2015-2017 to the 3 target countries, extended
to the period 2018 - 2020 with the current growth rate.

With the Program, the exports will be given a significant extra boost, and increase by a at least

48% expected to go higher, with an impact beyond the end date of the Program. The Program is estimated to give an
impressive ROI (24,44).

This boost will be achieved by a by a shift in demand from feta imitations to European PDO Feta. European PDO Feta
holds an average 25% (approx.) market share in the category of feta (European PDO Feta and feta-style cheese
included) in the targeted markets, which by impactful awareness activities previously mentioned, along with
promotion regarding the versatility and gourmet dimension of the product, and the current momentum in its exports,
will become a strong competitor, if not dominant, in the market. European PDO Feta exports boost will increase milk
production and farmers’ income, will strengthen the primary sector and its GDP.

Methodology used to measure and illustrate the success rate of the Program:

Use the export data of European PDO Feta from Greece of the period 2015-2017 to the 3 target countries, extended
to the period 2018 - 2020. This extension represents the expected export sales (baseline) in the absence of the
Program, with the current growth rate.

In the following graphs, the baseline is in red color and indicates +22% for Germany, +31% for UK (despite estimation
that growth marking a slight slow down in 2020 after Brexit), and +60% for the Canadian Market, 2020 vs 2016,
without the program support. These growth numbers are very impressive, particularly in the target-markets where
feta imitations still dominate and competition is fierce (particularly in Germany and France). They growth numbers are
also very promising for European PDO Feta to break down feta imitations. A perfect momentum for European PDO
Feta to seize and multiply its effects.

The green line shows the expected growth with the Program.

Germany
30000000
25000000
20000000 e
15000000
10000000
SO00000
2014 2015 2016 2017 2018 2019 2020
s W iEhout Program With Program
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UK

17500000
15000000
12500000
10000000
7500000
5000000
2500000
2014 2015 2016 2017
s W ithout Program
&000000
S000000
- Ao
.
1000000
2014 2015 2016 2017

e W ithout Program

2018

With Program

2018

Wich Program

Source of Data: ELSTAT- Greek Ministry Of Agriculture
To estimate exports obtained thanks to the Program, we have taken into consideration the activities of the Action and
the target groups they address: therefore, we have defined as desired consumption increase the percentage of 48% at

the end of the 3-year period, vs 2016.
Return on Investment (ROI)

201

20

(¥ =)

[i=)

VALUE (.000 €) 2018 2019 2020
Exports hypothesis without Program 201.518 216.537 227.996
Exports hypothesis with Program 217.639 242.521 262.195
Real Impact on exports (Net Export increase %) 8% 12% 15%
Real Impact on exports (Net Gain from Investment) 16.121 25.984 34.199

The comparison between the actual export sales during the period 2018 - 2020 and the baseline, indicates the yearly
contribution of the Program (Net Export Increase %) and how it impacts the European PDO Feta Exports each year
(boost effect by 8% in 2018, 12% in 2019 and 15% in 2020).
This boost translated in value (Net Gain in Exports) and 2016 European PDO Feta exports are used to calculate ROI.
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European PDO Feta exports (.000€) 2016

GERMANY 107.934
UK 54.718
FRANCE 14.540
TOTAL 177.192

Source of data: Eurostat

Our objective is to increase exports by at least 48% in the three targeted countries 2020 vs 2016. Expected Real
Impact on exports (Net Gain from Investment in .000 €):

16.121 + 25.984 + 34.199 = 76.305

Return on Investment (ROI) =

76.305 - 2.999,861
Net Gain in Exports (.000€) - investment cost (.000€) = I — =

investment cost (.000€) 2.999,861
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NAPAPTHMA Il — Ew8wkn Zuyypadn Yoxpewoswv

1. O Avadoxo¢ avaropBAavel TNV UTIOXPEWON Kal €XEL TNV TIANPN guBuvn €vavtl tng AvaBétouoag
ApxN¢ va ulormolnoel Kal va mapoadwaoel To €pyo, cUUdpwva pe ta opllopeva ota apbpa TG
napoloag, EKTEAWVTOC OAEG TLC EMLUEPOUG EPYACLEC TTOU QUTO TteEPAAUPBAVEL.

2. KaB' 6An tn Oldpkela ektéheong tou Epyou, o AvAdoxoG TPEMEL va ouvepydletal Pe TNV
AvaBétouoa Apyxn kot tnv EMME, umoxpeoutal &g va AapPdavel umoyPn Tou omoleocdnmote
TIAPATN P OELG TOUG OXETLIKA UE TNV EKTEAECT TOU Epyou.

3. O Avadoyog Ba sival MARPWE Kal AMOKAELOTIKA HOVOG UTtEUBUVOC yla TV THpNnon tg Loxuouoag

vopoBeoiag os oxéon pe omoladnAmote epyaocia ekreAeital amd péAn tng Ouadag Epyou Twv

EWTEPIKWY OUVEPYOTWY KAl TwvV umepyoAdfwv, mou Oa aocxoAnBolv 1r Ba mapdcyouv

OTIOLECONTIOTE UMNPECieG O OoX€on Pe TNV mapouca JUpBaocn. Ie mepimtwon omoloodnmote
napafaong i {nuiag mou MPokANBEel o TPITOUG UTIOXPEOUTAL POVOC QUTOG TPOG QNOKOTACTACH
[

4. O Avadoyog Ba mpémel va eyyuartal yia tn dwabson tou avadepouévou otnv MNpoodopd Tou,

ETLOTNHOVLKOU KOl AOUTOU MPOCWTTKOU, KaBw¢ emiong Kal TwV e€WTEPIKWY CUVEPYATWY KoL TWV

unepyoAdfwy, ou Ba SLaBETouV TNV AMOLTOUUEVN EUMELPLA, TEXVOYVWOLA KOL LKAOVOTNTA, WOTE VAl
oVTAToKpLBoUV TANPWC OTLG aAmMaLTHoelg tng TUpPaong, umdoxetal &g kat PePfalwvel otL Ba
emdelkviouv mvel Lo cuvepyaoiag KOTA TIG emMad£EC TOUG UE TIC ApUOSLEG UTINPECLEG KOL TAL OTEAEXN
™¢ AvaBétouoag Apxng. Ze avtiBetn mepintwon, n AvaBétouoa Apxn Suvatol va I{NTroEL TV
ovtikotdaotaon péloug thg Opadag Epyou tou Avadoxou, ondte o Avadoxoc odeilel va mpopel os
OVTLKOTAOTAON HE AANO TTPOOWTIO, AVAAOYNG EUMELPLOC KOL TIPOCOVTWY. AVTIKATAOTOON LEAOUG TNG
Ouadocg Epyou tou Avadoyou, KOTOTILV OLTAUOTOG TOU, KATA T SLApKeLa TNG eKTEAEONC TOU Epyou,
Suvatal va yivel petd amd €ykplon g Avabitoucag Apxng Kol UOVo e AANO TPOCWIO
avtlotolywv mpoooviwy 1 eunelpiag. O Avadoxog unoxpeoUtal va sldomotrosl tThv AvaBétouoa
Apxn eyypadwc, Touhdylotov dekamevte (15) NUePOAOYLAKEG NUEPEG TIPLV AT TV AVILKATACTAON.

5. O Avadoxog eilval OmokAELOTIKA Kol TARPWS umelBuvog yla Tpatelc 1 mapaAeiPelg Tou
TIPOOWTTLKOU/ EEWTEPIKWY cUVEPYATWV/UTEPYOAGBWY TTou Bar araoXOANOEL Yl TNV EKTEAECH TOU
€pyou Kol odeihel va evepyel pe empélela kal ¢dpoviida, wote va eunodilel mpdtelc n
napaleielg, mou Ba pmopoUcav va €XOUV QTOTEAECMO aviiBeto pe TO oupdEpov NG
AvaBétouoag apxng.

6. e mepimtwon avwtépag Blag, n amddelén avtng Papuvel €' ohokAnpou tov Avadoxo, o omoiog
umoxpeoUTtol péoa ot eikool (20) epydolUEC UEPEC ATMO TNV NUEPOUNVia Tou cuvéBnoav ta
TIEPLOTATIKA TTOU CUVLOTOUV TNV avwtépa Bila va ta avadépel eyypadw Kol va TIPOCKOUIoEL oTnV
AvaBétouoa apyn Ta anapaitnta anodeIKTIKA oToLKEla.

7. O Avabdoyxog umoxpeoutal va tnpel tg dwatdfelc tou N. 2472/1997 (kat 3471/2006 yia Tig

NAEKTPOVIKEG ETMLKOWVWVIEG), 600V adopd Tn oulloyn KalL tnv emefepyoocia twv Sedopévwy
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10.

11.

12.

13.

14.

15.

T(POCWTIILKOU XaPOKTAPA.

H AvaBtouoa Apxr amoAAdocosTal anod Kabe suBuvn Kol UTIOXPEWON ATIO TUXOV atuxnua f amd

KABe AAAN attio kotd tnv ektédeon Tou Epyou.

Ye mepintwon mou o Avadoyocg sival Evwon/ Kowompaéia, ta MEAn mou amnoteAolv thv Evwon/
Kowomnpatia, Ba eival aAAnAsyyuwg Kat LG oAdkAnpov uneBuva évavtl g Avabétouoag Apxng
yla TNV eKMANpwWon OAWV TWV ONMOPPEOUCWV amod tn AlaKAPUEN UTIOXPEWOEWV TOUG. Tuxov
UDLOTAPEVEG HETALY TOUC OUHdWVIEG Tepl KATAVOUNG TWV EUBUVWVY TOUC £XOUV LOXU UOVOV OTIG
EO0WTEPLKEG TOUCG OXEOELG Kal ot Kapia mepimtwon 6ev duvavtal va mpoPAnBolv €vavtl Tng
AvaBétouoac Apxng wg Adyog amaAlayrg Tou evog MEAoUG armo TIG eUBUVEC Kal TIG UTIOXPEWOELG

TOoU AA\oU 1) Twv GAAWV MeAwv yLa tnv oAokArpwaon tou Epyou.

Y& mepintwon mou o Avadoxocg sivatl Evwon/Koworpagia kat katd tn StapKeLa TNG EKTEAEONS TNC
YUpBaong, omowadnmote amd ta MéEAn g Evwong/Kowompatiag, sfattiag avikavotnrag ya
omolodnmote Aoyo i AOyw avwtépac Biag, Sev UMOPEL va avtamokplOel oTIC UTTOXPEWOTELG TOU, TA
urtodouna MéEAn ocuveyilouv va £€xouv thv guBuvn oAokAnpwaong t¢ TUuPBaong Ue toug iSloug

OPOUG KOL TO 1810 CUMPATLKO TiHNUA.

Ye nepimtwon AVong, mtwyeuong, 1 6€ong oe KABEOTWC avayKAoTLKAG Slaxeiplong N ekkabdplong
EVOC £K TWV MEAWV NG évwong mou amaptilouv tov Avadoxo, n UpPacn sfakoloubei va
voiotatal kol oL amoppéoucsg amd tn UpPacn UTOXPEWOELS PBaplvouv Ta OAANAEYYUWG
evanopeivavta péEAn tou Avadoxou, povo edocov autd elval oe Béon va T ekmAnpwaoouv. H
Kpilon yla tn SuvatotnTta eKMARPWONG 1 KN TWV 0pwV TNG ZUMPACNG EVATIOKELTAL OTN SLOKPLTLKN
EUXEPELD TOU AlolkntikoU ZupBouliou tou EATO AHMHTPA. e avtiBetn nepinmtwon, n Avabétouoa

Apxn Suvatal va KnpugeL Tov avAadoxo EKMTWTO.

O Avadoxog umoxpeoUTal va Tnpel T UTIOXPEWOELG TIOU OIMOPPEOUV MO TIG SLOTALELC TNG
TePBAANOVTLKNG, KOWWVIKOAOHOAALOTIKNG KoL EPYATIKAG VOopoBeaiag mou €xouv BeomioBel pe to
Sikato g Evwong, to €Bviko Sikato, cuMoyikég cupupaoelg i Stebveig Statagelc meptBaAlovtikoU,

KOLWVWVLKOU Kal epyatikol dikaiou, cupudwva pe ta opl{dpeva oto dpbpo 18 tou v.4412/2016.

O Avadoyxog urtoypeouUtal va amodetkviel Tnv mpoBoln ota péoa (tnAeopacn, Stadiktuo KTA) ) tnv
orotadnmote AAAn evépyelo TpoBoAng kat tpowBdnong.

O Avadoyxog umoypeoUtat va AapBavel unddn ta amoteAéopota mou Oa mPokUMTouV amd TV
aflohoynon Twv 6pAoewy, HETA TO MPWTO £T0C UAOTIOINGNC TOU £pyou, TPOKELEVOU va TipoPel og
TUXOV TPOTIOTIOLAOELG TOU oXedlaopol Tou.

To evnUeEPWTIKO Kal SLapNULOTIKO UALKO TIOU TTAPAYETAL OTO MAQLCLO TOU £pyou TPEMEL va lval
oLUdWVO pe To evwolako Sikato (apOpo 14 map.1 tou Kav. (EE) aplBp. 1144/2014) kat dev pnopsi
va xpnotponotnBel mpv tnv €yypadn €ykplon tng Avabetouoag ApxnG.
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16.

17

18.

19.

20.

‘Ooov agopa oto mpoiov mouv Ba xpnoiponolnBei oe dladopeg evépyeleg (m.x. yeuolyvwoieg) Ba

nipeneL va epappolovrol doa opilovral otov Kav. (EE) aptOu. 1144/2014.

. OMo 10 UALKO Tou Ba mapaxBel yia To £pyo Ba mapadobei otnv Avabétouoca Apxn amod tov

Avadoyo.

To oUvoAo Twv cupBatikwy Mapadotéwv, mou Ba ekmovnBolv oto mAaiolo TG mapovuoag amnod
tov Avadoxo, amoteAolV TautoXpova mveupatiki Woloktnoia tng Eupwmnaikng Evwong kat tng
AvaBétouoag Apxng.

OL kaBe eidoug epapUoyEG TWV SNULOUPYIKWY WOewV, KABWC Kol OAO TO OXETLKO UALKO
mMopaywyns (HOKETEC KOTAXWPNOEWV, TNAEOMTIKA spots, padlopwvikd spots, HOUOLKN
enévduon evepyelwv K.ATL.) amoteloUv meplovalakd otolyeia tng Evpwnaikng Evwong Kot tTng
AvaBétouoacg Apxng, n omola €xel To SKalwpa va Ta emMavoypnolUomnoLiosl eAeUBepa 1000
Kata tn Oldpkela tng oUpPacng 6co kat petda T AREn autig. OAo 1o WG Avw UALKO
napadidetal and tov Avadoxo otnv AvaBétouoa Apxn oe KOTAAANAN popdrn avaloya pe TO
eido¢ kabe mapadotéou.

To MVEUHOTIKA KL CUYYEVLKA SiKalwpata Tou Avadoyou pntwe ekxwpouvtal otnv Evpwnaikn

Evwong kat tnv AvaBétouca Apxn xwpi¢ tnv katofoAn mpocBetng apolfrc mépav tng

npoPBAendpevng otn mapovoa cupBacn. H Evpwnaiky Evwon kat n AvaBétouoca Apxn 6a
£XOUV TA OMOKAELOTIKA SLKOLWHATA OAWV TWV UALKWY, EVTUTIWV KOL NAEKTPOVIKWY KOl AOLTWV
napadotéwv tou Avadoyou, evw o Avadoxo¢ dev pmopel va T Xpnolpomolel, €KTOG Tou
nmAatolou tng mapoloag JUPPACEWS Kol TG UTU QUTAC UAomoinong tou Epyou, Xwpig tnv
£ykplon tng Eupwmnaikng Evwong i tng Avabétouvoag Apxng.
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NAPAPTHMA Il — EEEZ

Evponaixké Eviaio Eyypago
[IpopnOeLa¢ (EEEI)

Mépog I: IAnpogpopieqg oxetTLKA pe 15 dLadiLkacia odvayng
oupfaocng Kol TnVv avoabétouoca apxH { TOV avabE€tovia
popéa

T'la dLadikaoieg oUvalng oUuRoong yioa tLg omoleg éxel dnuooteutel
IPOoKNEUEN dLaywviouolU otnv Enlonun Eenuepida tng EvupwnoalkAg
Evwong, ol OAnpoeopleg mou amolIToUVvIoL OTO0 WEPOC I aVOKIOVTIOL
avtdpata, und tnv npotndbeocn 6Tl €xel yxpenoiLupomoilndel n
nAekIpPOV LKA vnnpecio EEEI yia 1t oupniAfjpwon tou EEEIL.
MopatiBetal n OXeTLK avakoivwon mou dnuooleUetal otnv Emionun
Epnuepida tng Evpwnaikng Evooncg:

Ap16ud¢ tng mpoxfpuing

2017-167971

ApLOpé¢ avaxkoivwong otnv EE:

URL tn¢ EE

National Official Journal

E&v dev éxel onuooLeubel mpoknpuén dlaywviouoU otnv Emionun
Eenuepida tng Eupwnalxkig Evoong n av dev UNdpXel UIOXEEWwoN
dnuoclievuong exel, n oavabétouoa apXH N O oavabétTwyv @opéac Ba
IPETIE L VO OCUUIIANPGOOe L mAnpoeopiec upe tig omoleg Ba elival duvath
n adloaueloPhTntn Toutonoinon tng ditadlrkacliac oUvayng oUupaonc

(m.x. mopamnouny o dnuocieucon oe €6vIkd eminmedo)

Enionun ovopacia:

EAANVIKOC TewpyLlkdc Opyovioudg - "AHMHTPA"
Xopa:

EAAN&D
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Type of procedure
Open procedure

TitAog:

Mopoxh) UNNPEEcLOV  €KIEAECTLKOU opyoviouoU via 10 Ipdypouuoc:
Ipo®d6non tng ¢étag IO «European Feta PDO. Let’s get real!» otlg
ayopéc tng Tepupoaviag, tou Hvwpévou BoaolAsciou kol 1ng TaAAlag
ZUvioun nepLypoPq:

[Ioapox) UNNPEECLOV  €KIEAEOCTLKOU opyoaviouoU via 1o Ipdypouuc:
[Ipo®Onon tng ¢étoag IO «Feta PDO. Let’s get reall!» otig ayopéc
tng Tepuavioag, tTou Hvwpévou BoaoltAeiou kol 1ng ToaAAlag

ApLOpég avapopdc oapxeiou mou anodidetal oOTOovV @QAKEAO and TQV
avabétouvoca apxfH f tov avabétovia popéa (e&v undpxelr) :
52033/28-11-2017

Mépog II: IAnpogpopieq OXETLKA HPE TOV OLKOVOHRLKS @popéa

Enovupia:

086¢ kKoL aplLOpde:

Tax. Kwd.:

N6An:

Xopa:

AvLegOuvon oto Aladiktuo (diLevOuvon dixktuakoU témovu) (egdv
undpxet) :

HA. tax/peio:

TnAépavo:

Appdédiog N appddiol emikoLVEOVLIAQ:

ApL6. ®NA, epdoov undpxel:
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Eav dev undpxet apLbpédég €MNA, va avapépete dAAov £€OVvIKS apLOpd
tautonoinong, epdéoov amaltelTal KAl UDAPXEL

O OLKOVORLKOG popéag eival MOAU PpLKPY, BPLKPH | pecaia emixeipnon;
O Nat

O 0Ox1

Mévo oe mepintwon NMPOpNOeLAC KAT ' OHNOKAELOTLROTHTA: O
OLKOVOULKOG popéag e€ival MPOCTATEUOPEVO EPYUCTHPLO, «KOLVAVLKI)
enixeipnon» f npoPAémetL tnv extéAeon oupPdoewv oto mAaioLo
NPOYPOHHATWV MPOCTATEUOHEVNC anmacXOAnong;

O Nt

O 0Ox1L

Noto egival to aviiotolLxo mocootd twv gpyalopévev pe avannpia 1
peLoverTOUVIOV gpyalopévav;

Epbéoov amatteital, opiote tnv RKatnyopia { TLQ KRAatnyopieg otLg
onoieg¢ avhrouv oL evdiLapepdpevol egpyaldpevol pe avannpia 1

peLoveéia

Katd nmepintwon, o olLKOVORLKOG popéag eival eyyeypappévog oe
enionpo KATAAOYO EYKEKPLHEVEOV OLKOVOPLKAV Popéwv N dLabétel
LoodUvapo miotomolntLlkS [m.x. P&oel €OVIKOU oucTApATOQ
(nmpo) emiAoyfQg] ;

O Noat

O 0Ox1t

* ATOVINOCTE OTa UNMOAOLTIX TUAUNTOY TNG mapoUcag evoIntog, OTnv
evdéTnIta B koL, omou amnoalteltal, otnv evétnta I' tou napdviod
wépoug, ouunAnp®ote 10 uépocg V, roat& meplmtwon, kol og k&Oe

nepintwon oupnAnpdote Kol vnoypdlte 1o pépoc VI.

o) va avapépete TOV OXETLKO aplLOpd eyypopng f{ miotomoinong, Katd
nepintwon:
B) E&v 1o mioctomoLlntLlKO €YYPOPAG N 1 miotomoinon diatidetal

NAEKTPOV LKA, VO OAVOAPEPETE:
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Y) Na avagpépete Ta dLKalLoAoynTLK& ota omoia Paciletal n
EYYPQP § 1 miLotomoinon KoL, KAT& mepintwon, tnv RKAt&tafn

otov enionpo KATAAOYO:

) H eyypoapnl { 1n mniotomoinon KoaAvmtet OAad T OmottoUpeva
KPpLTHpLa emLAOYAQG;
O Nat

O 0Oyt

*EnInIpo0BEéTwG, OUUIMANPOCTE TLC mAnpoeoplec mou Asimouv otoO
népocg IV, evdéinteg A, B, T', 7§ A xat& nepintwon MONO spdboov
autd anmolTe{Tal OTn OXE€TI LKA MEOKAPUEN ) OTA éyypaea TNg

npounoe Log

€) O oLKOVOPLKOG popéag Oa eivalL oe Oéon va mpookopiocel
Bepaiwon NMANPWHAG €LOPOPAOV KOLVAVLKAG aop&ALong kot ¢épeav [ va
nopdoxel mAnpogopieg mou Oa divouv tn duvardinta otnv
avafétouca apxfi { otov avabétovia popéa va tn A&PeL amevbeiag,
péow mpéoPacng oe €OVLIKN Pdaon dedopévwv oe omoLodfmote KPATOQ
pélog diLatibetal auth dwpedv;

O Nat

O Ox1L

E&dv 1 oxeT!Kf TeRpnpiwon dLatiOetal NAEKTPOVLIKA, VA OVAPEPETE:

O olkOVOuLKOG popéag ouppetéxel otn ditaditkacia ovvayng ovppaocng

ané KoLvoU pe &AAoug;
O Noat

O 0Ox1t

*MepLluVACTE YL TNV UnNoRoAn xwplotoU eviUmnou EEEI and Toug

AANOUC eumAexrOPEVOUC OLKOVOULKOUC @opelq.

o) Na avapépete Tov pOAO TOU OLKOVOPLKOU @popéa otov SpLAo

(emikepAAfG, UNelOUVOG YylLO OUYKEKPLHEVA KAOAKOVIQA ..):
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B) NpoodiLopiocte TOUG AAAOUG OLKOVOPLKOUG (pOpeig MOU OCUPPETEXOUV

and KoLvoU otrn diLadikacia mpopnbeLag:

y) Katd mepintwon, e€movupia ToUu OUppetéxoviog opidovu:

Avddoya pe tnv nepintwon, €vdeilin yvia tnv/Tti¢ nmoaptida/ec yLa TLQ

onoie€¢ O OLKOVOPLKOG ¢popéag emiLOupei va unofdAel mpoopopd:

B: IIAnpopopieg OXETLKA HE TOUG EKNPOCANOUG TOU OLKOVOHLKOU @popéa

#1

*Katd meplimtwon, voa avoapépete 1o O6voua kKol In diLefbuvon 1ou
IPOCKOIIOU 6 TWV MHPOCKHIWV TOoU £lval £foucLodoTnuéva vao
EXIIPOOWIOUV TOV OLKOVOULKS @Oopéa YL TOUCQ OKOIoUg INg

noapovoac dLladlkauocioag oUvoalyng otupoong:

‘Ovopa

Engvupo

Hpepopnvia yévvnong

Témog yévvnong

086¢ koL apLOpdg:

Tax. Kwd.:

N6An :

Xopa:

HA. tax/peto:

TnAépuvo:
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®éon/Evepydv und tnv 1di1é61nTQ:
Eav xpeiLaletal, ddote Aentopeph otoLXeld OXETLRKA pE TNV

exnpoo@nnon (TiLg¢ pop@ég Tng, TNV €KTOOnN, TOV OKOomd ..):

O oLKOVOuLKSOG @opéag otnpiletal otLg LKAVOTNTEG GAAWV OVIOTHTWV
IIPOKE LPévou va avianokrpLOei ota KpLTIhpLa enmLAOYAQQ nmov
KabopilovialL oto pépog¢ IV kalL ota (Tuxdv) KpLIApLA KAL KAVOVEQ
nou kobopilovialL oto pépog V KATWTEPW®;

O Not

O 0Oyt

e MTapaxkaAe {ote va umofBdAeTte YXwplLotd éviuno EEEI, ue 1LC
nAnpoeopleg mou amolToUvial CUHEeWVO H1e T TuAPaTo A KoL B
Tou noapdviog uépoug, kKaBOC kol to pépocg III, via r&Be plo
anmd TLC OXETLKEC ovIdINTIEC, 0edOVIWG CUUIANPOUEVA KO L
unmoveypoupéva and toug evdlapepduevoug eopelg. Inueldoete
6TL autd Bo mpémel emiong va meplAoupdvetl xk&Be TeXVLIKO
IPooWILKSO 1 TexVIkO Qopéa, clte avAkouv dueoco otnv
ernlyel{pnon ToUu oLKOVOULkKOU @opéa, LOlwg ToUug umeUBUVOUCQ VIX
TOoV éAgyXO Tng moldInTag KoL, Otoav mpdxreltal yia dnudbolLeg
ocupPR&oe ¢ épywv, TO TEXVLIKO TmPoowIlkd ) TLC TEXVLIKEQ
Umneeoleg mOU O OLKOVOULKOC Qopéag umopel voa KOAEoel yLIo Tnv
EKTEAEON TWV €PYOCLOV.

Epdoov glval OXETLKEC YL TN OUYKEKPLUEVN LKovOTNIA O TLC
LkavodTnNIeC OTLC omoleg otnpiletal o oLkovoulkdg @opéacg,
noapokaAe{ote va ovuneplAdBete TLC nAnpooopleg olUuowva pe T

wépn IV kol V via k&Oe pla oand 11g OxeTlkég ovidInteq.
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e (To TuApo ouunAnpdvetoal udvVo ov Ol TANPoeopliec autéc
{nToUvIial pnitdg and 1nv oavabétouoa apXH 1 Tov avabéTovid

Qopéd) .

O oLxrovOuLKSOG popéag mpotibetal va avabéoel omolLodAmote THAPA NG
ouppacng oe tpitoug und popen unepyolafiag;

O Nat

O 0Oyt

E&4v valL KOl OTO HETPO HOU £ival yvwotoli, NapoO€cte KATAAOYO TWV

MPOTELVORHEVAOV UNMEPYOAAPQV:

* E&v n ovabétouoa apXH) 1 0 oavabétwv eopéac (NToUv PeNnItdg AUTECQ
TLC TmAnpoeoplec emlmAéoVv TV ITANEOPOP LAV IIOU MIPEOPAEIOVTIOL
010 Pépoc I, voa napdoxete I LC TMANPoOPopleg moU amalToUvIoL
oUueevVa Je Ta TuAuOTH A Kol B tou mopdviog HEPOUC KOL
oUuewva ue 10 pépoc III yvia r&Be umepyoddpo (i xatnyopla

UIE OYOAXBWV) .

Mépog III: NAOYOL OIOKAE LOPOU

Zto 4pbpo 57 mapaypapog 1 tnc odnyioagc 2014/24/EE

opilovtal oL aréAoubolL AdYyol OMOKAELOHOU ZUHPETOXH OF
EYKANHAT LK) OpY&VKOT)

Yudpyxel TeAeoldLlkn amdeoocn €1¢ PApog Tou (dLOU TOU OLKOVOULKOU
QPopéa N OMOLOUDOAIOTE MHPOOKHIOU TOo omoio eglval péAog TOU

dLOLKNT LKOU, dLeUbUVTILKOU 1 emontlkoU tou opydvou 1 éxelL e€fouoia
EXIIPOORINONG, ANUNCG amoedoewv 1 €AéyXoU o¢ oUTd YyLO CUUUETOXN Of
EYVKANUAT LKL opy&Veon Pe KATad LKOOT LKA oandeacn n omnoio éxel
exdobel mpLv amd mévie €1n RoUTd 10 PéYLOTO I Ootnv omola éxel
opLotel ameubeloag mepiodog amokAelouoU mou egfaxkoAoubel va
LoXUel; Onwg opiletal oto &ebpo 2 1tng amdeaonc-nmAxioLo
2008/841/AEY tou suupouiiou, tnc¢ 24nc¢ OxtwPBpiou 2008, via tnv
KOUTOIIOAEUNCT TOU OpYyoVwuévou syxkANuatoc (EE L 300 1ncg
11.11.2008, o. 42).

H an&vinon oocg
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O Not

O Oyt

Eilval oL mAnpoeopiec autécg dLabéolpueg dwpedv VIa TLC ApxécC
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lxé¢

Exdé1n¢

AvapBopa

Yudpxel tTeAeoldLrn amdbeocn €Lg P&pog tou (dLou ToUu
OLKOVOULKOU @Oopéa ) OHOLOUdAIOTE MIPOCOIOU TO omoio elvol
BEAOC TOU dLOLKNTLKOU, OLeUBUVILKOU 1 €HONTLKOU TOU 0pYy&VOU 1
éxel egéouocla egxkmpoodunong, ANYNC amoedoewv 1 €Aéyxou o autd
vio dLapbopd ue rRoTtad lKoOT LKA amdeoon n omola éxel e€rdobel
nplv amd mévie €1n KAT& 1o WéyLoTo I otnv omola éxel opLotel
amevbeloag meplodog amokAe lopoU mou e€fakoAoubel va LoxUel;
Onw¢ oplletal oto &pbpo 3 1ng otuPfoocng mepl TNG KATATIOAEUNONC
Ing dwpodokliag otnv omola evéxovial UndAAnAol TV EUupomolxrdv
KolvoTATwV N TV KPATOV HeA®V Inc¢ Eupoenoaixic Evewong, EE C 195
ng 25.6.1997, o. 1 kot o1o0 Gpbpo 2 moapdypopog 1 1ng
andpoonc-nAaioclto 2003/568/AEY tou IuupPfouAliou, 1tng 22a¢g
IouAlou 2003 via tnv KoTAmoAéuncon Ing Owpodokiog otov
10LwTtLlkd Ttouéa (EE L 192 tng 31.7.2003, o. 54). Autdg o Adyog
QIIOKAE LOUOoU meplAoufBdvel emiong tn diLapbopd énwg oplletal oTO
€OvIkS dlkalo TnC oavabétouoag apxXNg (Tou avabéTtovia opéd) n

TOU OLKOVOULKOU @opéa.
H on&vinon oog
O Not

O Oyt
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Eival ol mAnpoeopliec autég dLabéoluec dwpedVv yvIa TLG apxéc
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lk6¢

Exddé1n¢

Andty

Yudpyxel TeAeoldLlkrn amdbeocn €Lg PB&pog tTou (dLOU TOU OLKOVOULKOU
Qeopéa 1) OMOLOUDAIOTE MPOCKHIIOU TO omoio glval péAog TOU

OLOLKNT LKOU, OLeUubBUVILKOU 1 €montLkoU TOoU opy&vou 1 €éxel
efouocla egxkmpoo®nnong, AQYNC amnoedoewv 1 €Aéyxou o autd vyl
an&TIn ue KATod LKOOT LKA amdeocn n omoio éxel e€xkdobel mpLv oamd
Iévte €1n KAT& IO PEYLOTO N otnv omola éxel opLotel ameubelag
neplodoc amoxrAelouoU mou efakoAoubel vo LoxUel; Katd tnv
é¢vvoLa tou &pbpou 1 Tng oUpPoocng oxetTlk& pe 1In mpootoaclia Twv
OLKOVOU LKAV oUupepdviny TV Euponalxkdyv KolvotATtwv (EE C 316
tng 27.11.1995, o. 48).

H on&vinon oog

O Nat

O Ox1L

Elval oL mAnpoeopieg autég dLabéolpeg dwpedv yVIa TLC ApxéCQ
and 1tn R&on dedouévwv kp&toucg upéAoug tng EE;

O Not

O 0Ox1t

URL

Kwd Lk6¢

Exkddé1n¢

TPOPHOKPAT LKA €YKAAPATA I €YKAAPATA OUVOEdSPEVA PE TPOHOKPAT LKEQ

SpactnpLéinteg
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Yn&dpxel TeAeoldLlkn amdpacn €L¢ P&poC Tou (OLOU TOU OLKOVOULKOU
QPOopéa 1) OMOLOUDAIOTE MIPOCHIOU TO omoilo glval péAog TOU

OLOLKNT LKOU, dLeubuvtLlKOU 1 €monTLlkoU TtoU opy&vou 1 éxeL e€fouola
EXIPooRINOoNG, ANUNG amoedoewyv 1 €AéyXOoU 0¢ oUTd YLlA TPOUOKPUT LKA
EVRKANUOTO 1 €YKANUXTO OUVOeOUEVA UE TPOUOKPUTI LKEC dpaocInpldinteg
He KaToad LKAOT LKA oamdeoon n omola éxel e€xkdobel mpilv amd mévie £1n
KaT& 10 péyLoto 1 otnv omoila éxel opLotel amevbeloag meplodog
QIIOKAE LOPOU mou egfaxoAouBel va LoxUel; Onwg opllovial ota &pbpo
1 xat 3 1n¢ ambeaonc-naaioclo tTou ZupfouAriou, tng 13ng Iouviou
2002 via TNV RKOTAOOAEUNOn Ing tpeouokpatioag (EE L 164 1ng
22.6.2002, o. 3). Autd6C 0 AOYOCQ QIOKAE€LOUOU meplAoufdvel emiong
Inv nNOLKA auTtoupyla N Tnv oamdaelpd €YKANUATOC, OHWC aVAPEQOVTOL

o1o &pBpo 4 1ng ev Adyw amdbeoaong-mAxioLo.
H on&vinon oog
O Not

O 0Oyt

Eilval oL mAnpoeopliec autég dLabéolpuec dwpedVv yIa TLG apXéq
and 1n R&on dedouévwev kp&toucg péAoug tng EE;

O Nat

O 0Oyt

URL

Kwd Lr6¢

Exddé1n¢

Nopiponoinon ecédwv and napdvopeg dpactnpLdinteg N yxpnpoatoddinon
ING TPOPOKPATLAC

Yudpyxel TeAeoldLrn andeoacn €1g PB&pog Tou (dLOoU TOU OLKOVOULKOU
Qeopéa 1) OMOLOUDAIOTE MPOCKHIOU TO omnoio eglval péAog TOU

dLOLKNT LKOU, dLeUBUVILKOU 1 emontlkoU tou opydvou i éxel e€fouoia
eXIpooRINoNg, ANYNC amoedoewyv 1 €AéyXou og oautd yLla vouluomnoinon
e0bdwv amd moapdvousg dpooctnEltdinteg N xenuoatoddinon INg
TPOUOKPUT Llag pe KaTad LKOOT LKL ombdbeacn n omola éxel e€xkdoBel mplLv
and mévie é1n Katd& TO HEVLIOTO N OInVv omoioa éxel opLotel

anmevbeloag meplodog amokAe LoupoU mou e€fakoAoubel va LoxUel; Onwc
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oplletal oto &pbpo 1 tng odnyloac 2005/60/EK tou EupwnoalxoU
KotlvoBouAiou kol tou Juupfouriou, 1ncg 26nc OxkxtwPRplou 2005,
OXeTLKE pe Tnv medAnyn Ing XPENnolLuomolinong ToU XPNUOATIOILOTIWT LKOU
OUCTAUNTOC YLIO Tn vouluomolinon £cddwv amd noapdvoued
dpacTnElOINTEC KoL Tn xenuatoddinon tng Tpopokpatiog (EE L 309
ng 25.11.2005, o.15).

H on&vinon oog

O Not

O 0Oyt

Eilval ol mAnpoeopiec autéc dLabéolueg dwpedv VId TLC ApXéC
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lxé6¢

Exdé1n¢

Noatd LK epyacia KoL AAAEC HOPPEC epmopiag avOpAmwv

Yudpyxel TeAeol(dLkrn andbeocn €1g PB&pog tou (dLOoU TOU OLKOVOULKOU
Qeopéa 1) OMOLOUDAIOTE MPOCHIOU TO omoio eglval péAog TOU

OLOLKNT LKOU, dLeubuviLlKOU 1 €montlkoU tou opy&vou 1 éxeL e€fouoia
eXIpooRINOoNg, ANUNG amoedoewyv N €AéyXou og autd yLIa ToLld LKA
epyocia kol AAAEC POPEEC cumoplac avOpOIwV HEe KATAS LKAOT LKA
amdeoaon n omola éxel e€xdobel mplv amd mévie £€1n KATX TO WEVLOTO
N otnv omoila éxel opLotel ameuvbeioag meplodog amokAe LouoU mOU
efakoAoubel vo LoxUel; Onwg oplletal oto &pbpo 2 1ng odnylac
2011/36/EE tou EupwnoaikoU KolvoPBouAliou kol Tou ZuuRouAiou, 1Ing
5ng AmplAiou 2011, vioa Tnv nDedAnyPn KoL TNV KATHIIOAEUNON TNG
eunmoplagc avbpdrwy Kol YL TNV IpooITacdia Twv Oupdtwvy INng, KABOHC
KoL yio TNV ovilkat&otoon tng amdeoaonc-niaioto 2002/629/AEY tou
Supfouriou (EE L 101 tng 15.4.2011, o. 1).

H on&vinon oog

YeAida 122



O Not

O Oyt

Eilval oL mAnpoeopiec autécg dLabéolpueg dwpedv VIa TLC ApxécC
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lxé¢

Exdé1n¢

Zto 4pbpo 57 mapaypapog 2 tng odnyioag 2014/24/EE opiloviaL ot
akdAoubolL AdyolL OMOKAE LOpOU

KatafoAfy ¢dpwv

[IapéPn 0 OLKOVOULKOC QOPENC TLC UmoOXpPe®oelg tou 60OV apopd Tnv
KaTofoAn ¢dpwv, TOCO OTIn YO oInv omoloa eival eyrRoTeoTnNUéVOCQ
600 KoL OTO KP&TOC PEAOC TNC ovabétouocag apXNCG 1 TOU avabéTovIa
eopéa, e&v eival &Aro amd Tn XOPA eyRKATAOTAONG;

H oan&vinon oog

O Nat

O 0Ox1t

Oitkeia xopa § Kp&tog PEAOQ

Evexépevo mood

H nopdfoon uvnoxpedoewy &xel omodelyxbel ue dAAa péoa extdc omd

OLKCT LKA §) dloLlkNT LK aadeoon;

O Not

O 0Oyt

YeAida 123



E&v n noapd&facn uvunoxpedocwyv &xel oamodelxbel pe OLKOAOT LKA 1
dLOLKNT LKL amdpacn, n ev Adyw amdeoon eival TeAeoldLKn KAL
JEOCOUEUT LKA,

O Nat

O Oyt

Na avapepbei 1 npepopnvia xatadikrng f é€xdoong tng andpaong.

e nepintwon ratad kAot LKAG andpaong, epdoov opiletal amevbeiag
oe authv, N dLdpKreLa Tng mepLOSOU ONMOKAE LOPOU

NepLypdyPte moLd péoca YpPrnoLponoLfdnkrav

O OLKOVOULKOC Qopéag éXel E€KIANPOCEL TLC UmNOYXPeedoelg TOU, €lte
KaToR&AANOVTOC TOUC ©OPOUC 1) TLC €LOPOPEC KOLVWVLKAC aoedALlong
mou opeiAel, ouupneplAaufovouévev, kKatd neplnmitwon, Twv
dedoudeupévoy 16KV I TV HpooTipwv, clte vnoayduevog o

deopeut LKO dLarovovLIoud yIa Inv KATHRBOAN TOUC;
O Not
O 0Oyt

NopakoAeiote va T meEpLypayete

Elval oL mAnpoeopieg autég dLabéolpeg dwpedv yIa TLC ApxéQ
and 1tn R&on dedouévwv kp&toucg upéAoug tng EE;

O Nat

O 0Ox1t

URL

Kwd Lk6¢

Exddé1ng¢g

KatafOAf} €L0POPAOV KOLVAVLKAG aOP&ALONG
[IapaBiace 0 OLKOVOULKOC QOPENC TLC UNOXPeEQCeLC TOU OCOV apopd
TNV KATAPROAN €L0Qophv KOLVWVLKAC acedALlong, 1doO OTn XOpo oOTtnv

ormoia eglval eykateotnuévog 600 Kol OTO Kp&TOog PéAOC ING
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avabéTtouoag apXNg N Tou avabétovia eopéa, £&v elval &AAo amd 1n
XOpo eyrat&doTOAONG;

H on&vinon oog

O Nat

O 0Oyt

Owtkeia yxdpa { KpATOG HEAOC

Evexdépevo mood

H nopdfoon unoxpedoewy &xel omodelyxOel pe &AAa péoa ex1dC amd
OLKOOCT LKA 1 dlLoLlkNT LKA omdbeaon;

O Nat

O Ox1L

E&v n nopdPfocn uvnoxpeh®oewnv £xel omodelxBel pe dLKAOTLKLA O
dLoLlKNT LKA amdooocn, n €v Adyw andeocn clval TeAeoldLlxn kKol
deoueuT LKA,

O Nat

O 0Oyt

Na avapepbei n nupepopnvia ratadikrng 1 é€xdoong tng amdépaong.
e mepintwon RATAS LKACT LKAG andpacng, epdoov opiletal ameubeiag

oe authv, N dLdpKreLa Tng nmepLd3OU ONOKAE LOPOU

NepLypdyPte moL& péoa XpPnoLpomnoLROnKav

O OLKOVOULKOC Qopéag éXel E€KIMANPOOEL TLC UmOxpedoelg touUu, clte
KATOR&ANOVTOC TOUC ©OPOUC 6 TLC €LOPOPEC KOLVWOVLKAC aoedALlong
mou opeiAel, ouuneplAaufovouévev, katd neplnmitwon, Twv
dedoudeUunévey TOKOV N TwV IEOOT(luwv, clte vnoyduevog oe

deopeut LkO dLarovovLIoud yio Tnv KATHRBOAR TOUC;
O Not
O Oyt

NopakoAeiote va T HEPLYpAYeTE
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Eival oL mAnpoeopliec autég dLabéoluec dwpedVv yvIa TLG apXéq
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lk6¢

Exddé1n¢

Zto &pOpo 57 mapaypapo¢ 4 tn¢ odnyiac 2014/24/EE opilovtaL ot

akdAoubolL AdyolL OMOKAE LOHOU

HNapapicon Twv Unoxpedoewv oTov TOopéa TOoUu meplPoaAroviikoU dLkaiou
O olxrovoulkdg oopéag £€xeLl, €v  yvooel Tou, moapoafLdoel  TLC
UTIOXPEWOELC TOU OTOV TOoPéx TOoU TmeplLPoAAOVILKOU dilkaiou; Onwg
AVOPEPOVIAL VLIA TOUC OKOomoUC 1Ing mnoupoUoac mpounbelagc oto €6vikd
dlKOLO, OTIn OXETLKA TmPOKNPUEN 1 OTa éyypeaea ING OpoundeLloac 1 OTo
&pbpo 18 mapdypapoc 2 tng odnyiloc 2014/24/EE.

H on&vinon oog

O Nat

O Ox1L

HNoapakoAeiote va T mepLypayete

Exete AdPel pétpa yvia va anodelifete tnv aflomioria ocag
(«auTOoR&BOPON»)

O Not
O 0Oyt

NopakoAeiote va T meEpLypayete

Nopapioon TV UNOXPENOCEWV CTOV TOHEN TOU KOLVWVLIKOU JLkaiou

O oLlkovoulkde o@opéac éxeL, €v  yvoocel tTou, mnopoafLd&oel  TLC
UIOXPEWOELC TOU OTIOV TOouéa TOU KOLVwVLIKOU dlkalou; Onwg

AVOPEPOVIOL YLl TOUC okomoUg ING IoPoUoag Hpoundelag oto €6V LIk
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dlraLo, OIn OXeTLKh HmpokAPUén 1 oTa Eéyypoea Inc mpoundeLac n
oto &pbpo 18 mapdypaeog 2 1tng odnylag 2014/24/EE.

H on&vinon oog

O Not

O Oyt

HNoapakoAdeiote va T meplLypayete

Exete AdPel pétpa yvia va amodelifete tnv aflomioTia ocag
(«autor&BOPON»)

O Not
O 0Ox1L

NoapakoAeiote va T mepLypayete

Nopaficon TV UNOXPENOCEWV OTOUG TOHEI(G TOU £pyatlkoU dLKaiou

O OLKOVOULKOC @opéac £&xeL, €V yvodoel ToU, mnopaBLdoel TLC
UIOXPEOOELC TOU OTOV  TOouéa TOoUu €pyoatLlkoU dlkalou; Onwncg
AVOPEPOVIOL YL TOUC oOkomoUg ING NMoPoUoag HPoundeloag oto €6V LIk
OlrOLO, OTn OXeTILKA HNPOKAPUEN 11 OTa £yypaea Ing npounbeloag 1N
oto &pbpo 18 mapdypapog 2 tng odnylag 2014/24/EE.

H on&vinon oog

O Not

O 0Oyt

NoparaAeiocte va Ta nepLypayete

Exete AdPel pétpa yvioa va anodelifete Tnv aflomioTia ocag
(«autoxr&BOpPON»)

O Not
O 0Ox1t

NoparaAeiocte va Ta nepLypayete

Ntodxevon

Exel kKneUéel O OLKOVOULKOC @QOpPEQC MTINXEUON;
H oan&vinon oog

O Nat

O 0Ox1t

NoparkaAeiocte va Ta nepLypayete
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ALeurpLviote toug Adyoug yLa Toug omoioug, wotdéco, pmopeite va
extedéoete 1n oUpPacn. OL mAfnpogopieg avutég dev gival amapaitnto
va noapacxebolv €dv O ONOKAELOPHOC TWV OLKOVOHLKAV POPERV OTNV
nopovoa mepimtwon €€l KATAOTEL UNOXPEWTLKOG P&oel ToOU
epappooTéou €OV IKOU SLKRaiou Xwpig¢ duvatdtnta mapérrAiong S6tav o
OLKOVORLKOG @popéag eival, wotdco, oe O&on va €KTEAECEL T1q
ouppoaon.

Eilval ol mAnpoeopiec autéc dLabéolueg dwpedv VIa TLC Apxéc
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lr6¢

Exddé1n¢

Apepeyyudinta

AmmoteAel O OLKOVOULKOC QOpéac avILlKkelipevo dLadilkaolag
apepeyyudIntog N moaltong SPpACINPLOTIATWV;

H on&vinon oog

O Nat

O Oyt

NopakoAeiote va T meEpLypayete

ALeurpLviote toug Adyoug yLa TOoug omoioug, wotdéco, pmopeite va
exteAdéoete 1n oUpPacn. OL mAfnpogopieg auvutég dev gival amapaitnto
va noapacxeboUv €&v O ONOKAELOPOG TWV OLKOVOHLKAV POPERV OTNV
nopovoa mepinmtwon €xXel KATAOTEL UNOXPeWTLKOG Paoel TOU
epappooTEéOU €OV LIKOU dLKRaiou Xwpig¢ duvatdtnta mapérrAiong Stav o
OLKOVORLKOG @popéag eival, wotdoco, oe O&on va €KTEAECEL T1Q

oUppoon.
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Eival oL mAnpoeopliec autég dLabéoluec dwpedVv yvIa TLG apXéq
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lk6¢

Exddé1n¢

ALaKOVOV LOPOC HE TOUG NMLOTWTIEC

Bploketal O OLKOVOULKOC QOPENC Og SLAKOVOVLIOUO UE TLOTWTIEC;

H on&vinon oog

O Nat

O Ox1L

NoparaAeiocte va Ta nepLypayete

AveurpLviote toug Adyoug yla Toug omoioug, wotdco, pmopeite va
exteAéoete T oUpPaon. OL mAnpogopieg avtég dev eival anapaitnto
va mopacXeOoUv €4V O OGNOKAELOPOG TWV OLKOVOPLKAV QPOPEWV OTnV
noapovoa nepintwon €xel KATACTE( UNMOXPeWwTLKROC PdoeL toU
gpappooTéou €OviIKOU dLKRaiou Xwpig duvatdinta mapékKAiLong 6tav o
OLKOVORLKOG ¢popéag eival, wotdoo, oe Oéon va erTeAéocel 17

ouppaon.

Elval ol mAnpoeopieg autég dLabéolpeg dwpedv yVIa TLC ApxécQ
and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;

O Not

O 0Ox1t

URL

Kwd Lk6¢

Exdd1n¢
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Katdotoaon ovédoyn 1Ing nOiQxXevong, duvapet Ing €OVLKAQ

vopoOeoiag

Bploketal 0O OLKOVOULKOC @opéac oOe omolLadpmorte av&ioyn 1INng
ITOxevong kKat&otoaon, npokUnitovoca ond nopduota  dradlroaocia
npofAenduevn oe €OV LKEC VOUOOETLKEC KoL KOVOV LOT LKEC
dLatdée gy

H on&vinon oog

O Nat

O 0Ox1

NoapakoAeiocte va T mepLypayete

ALeurpLviote toug Adyoug yLa Toug omoioug, wotdéco, pmnopeite va
exteAéoete T oUpPaocn. OL mAnpogopieg avtég dev eival anapaitnto
Vo IopacXeOoUv €4V O ONOKAELOPOGC TWV OLKOVOPLKAV QPOPEWV OTnV
nopovoa mepinmtwon €Xel KATAOTEL UnoXpewtLkKOG Paoel ToOU
gpappooTéou €OviIKOU dLKRaiou Xwpig¢ duvatdinta mapékKALong otav o
OLKOVORLKOG ¢popéag eival, wotdoco, ot 6éon va eRTeAEoeEl 17

ouppfaon.

Eilval oL mAnpoeopliec autég dLabéolpueg dwpedVv yvIa TLG apXéq
and 1n PR&on dedouévwev kp&toucg péAoug tng EE;

O Nat

O 0Oyt

URL

Kwd Lk6¢

Exddé1ng¢g

IlepLouo LaAKRA otoiLxeia und OVOYKOOT LKI) SiaxeipLon and

eXKAOOAPLOTY

Elval TtTa meplouclakd oTtolyxela TOU OLKOVOULKOU o@opéa vumd

AVOYKOOT LK dlaxelplon amnd exkxkaboplothy 1 amd SLKACTAPLO;

H an&vinon oocg
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O Nat

O Oyt

NopoaraAeiocte va Ta nepLypayete

AveurpLviote toug Adyoug yla Toug omoioug, wotdco, pmopeite va
extedéoete 1n oUpPacn. OL mAfnpogopieg auvutég dev gival amapaitnto
va noapacxebolv €dv O ONOKAELOPNOC TWV OLKOVOHLKAV POPERV OTNV
noapovoa nepintwon €xelL KATACTeEl UNOXpewt KOG Pdocel toU
epappooTéou €OV LIKOU SLKRaiou Xwpig¢ duvatdtnta mapérrAiLong S61av O
OLKOVORLKOG @popéag eival, wotdoco, ce O&on va €KTeAEoEL 1Q

oUppaon.

Eilval ol mAnpoeopiec autéc dLabéolueg dwpedv VIa TLC Apxéc
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd k6@

Exddé1n¢

AVOOTOALN ENLXELPNHAT LKAV JpACTNPLOTHTWOV

Exouv oavoactoaAel ol €mLXeLlpnNuaTLKEC dpaoTnEeldINIEC TOU
OLKOVOULKOU @Qopéa;

H an&vinon oocg

O Nat

O 0Ox1t

NoparaAeiocte va Ta nepLypayete

AveurpLviote toug Adyoug yla Toug omoioug, wotdco, pmopeite va
exteAéoete T oUpPaocn. OL mAnpogopieg avtég dev eival anapaitnto
va noapacxeboUv €dv O ONOKAELOPOC TWV OLKOVOHLKAV POPERV OTNV
noapovoa nepintwon €xelL KATACTE( UNOXPeEWTLKOG Pdoel ToOU

epappooTéou €OV IKOU dLKRaiou Xwpig¢ duvatdtnta mapérrAiong S6t1av o
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OLKOVORLKOG ¢popéag eival, wotdoco, ot 6éon va eKTeAECEL TI)
ouppoon.

Eilval oL mAnpoeopiec autécg dLabéolpueg dwpedv VIa TLC ApXéCQ
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lk6¢

Exkdé1n¢g

Zuppwvieg pe &ANOUG OLKOVOHRLKOUG popei¢ pe otdXo Tt OTpéPAwon toU
aVTaYy®V L opoyU

Exel ouvdlel O O0LKOVOULKOC @Qopéag ouupwvisg pe &AAoug
OLKOVOULKOUC @opelcg pe okomd 1n OTPERAWCH TOU AVIXY®VLOUOU;

H oan&vinon oog

O Nat

O Ox1L

HNoapakoAeiote va T mepLypayete

Exete AdPel pétpa yvia va anodelifete tnv aflomiotia ocag
(«auTOoR&BOPON»)

O Nat
O Oyt

NopakoAeiote va T meEPLypaAYeTe

Evoxog¢ ocofapol enayyeApPaTLKOU NOAPANTAPATOC

Exel dLanpdéel O OLKOVOULKOC @opéac coPfapd emoyyeAuoT LKO
nopdntwue; Koatd meplintwon, PRAéne oplouoUg oto €6vikd dikalo, oO1In
OXET LKA OPOKAPUEN ) OTA &yyPOQo INC HIPOouNRde Lac.

H on&vinon oog

O Nat

O 0Oyt
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NopakoAeiote va T HEPLYypAYeTE

Exete AdPel pétpa yvia va amnodelifete tnv aflomioTia ocag
(«auTOR&BOPON»)

O Not
O 0Ox1

NopakoAeiote va T mepLypayete

ZUyKrpouUor OoUppepdVIRV ASY®w TNG CUHPETOXAG Tou otn diLadikacia
ogvayng tng ovpfaong

Elval o olkovoulkdOC @opéac evhuepog yia tuxdyv cUYKpOoUon
oupeepdVILY, oO6mwg oplletal amd Tnv €6VIKA vouobeola, Tn OXETLKA
IPOKAPUEN 1) OTa éyypoaea Tng mpounbelacg, Adyw ING CUPPETOXNC TOU
otn dLadlkaocia oUvoyng 1ng oupPpoonc;

H on&vinon oog

O Nat

O 0Ox1L

NopakoAeiote va T meEPpLypayeTe

Apeorn f) éppecn CUHHETOXH OTnV KATAPTILON Tn¢ napovoag diadilraciag
oUvayng ovppaong

Exel o0 olrkovOuLkdéC @opéacg, 1 ouvdeduevn pe autdv emixeipnon,
noap&ox el COUMROUAEC oOTnv oavaBéToucoa apxXH N Tnv oUuPaAAduevn
ovidInta N éxel rot’' &AAov Tpdmo sumdrokel oTnvV KATHOTLON ING
drtadlraolagc oUvoyne oUupoong;

H on&vinon oog

O Nat

O Oyt

NopakoAeiote va T meEPLypaAYeTe

Npéwpn AQEn, anolnuidceig¢ N &AAe¢ nmapdpoLeEC KUPAOELG

Exouv emnLPAndel otov olkovoOulkd @opéa, oto mAalolo mponyoUuevng
dnudéotloag oUupaong, mponyoUuevne oUuRoonc pe avoabétouoa apxn N0
nponyouUuevng otufaong mapaxdpenong, npdwpn katoayyeAloa tng
otuPoong, amolnuldocetlg N &AAeg napduoleC KUPLOELG;

H on&vinon oog
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O Not
O Oyt
NopoaraAeiocte va Ta nepLypayete

Exete AdPel pétpa yvia va anodeifete Tnv aflomioria ocag
(«auTOR&BOPON»)

O Nat

O 0Oyt

NopakoAeiote va T mepLypayete

Weudeig OnAdoeiLg, amdrpUYn NANPOPOPLAV, OVLIRAVOTINTA HAPOXHG
TOV  OHALTOUHEVOV  eYYPAPOV KAl MANPOPOPLAV  EPNLOTEUT LKOU
XOPAKTHpPA TNng moapovoag diadLkraciag

O OLKOVOULKOC Qopéac:

a) éxel kplLBel évoyxoc cofapdv Yeuddv dNAOCEwV KUTH TNV

IOPOXT TV TANEPOEOPLOV TIOU amalToUVIaLlL yia tnv efaxkpifwon

InNg amouciag Twv AOYWV AIOKAE LOWOU © InVv LKavomoinon Twv
kpltnplwv emLAOVAC,

B) éxel amokpUlel TLC TmAnpogopisg autég,

v) dev ATav og 0éon, xwplc rxabucoTtépEnon, Vo Ipockouicesl 1o
ano L ToUpeva ornd TNV avabéTouca apxh N ToVv avaB&éTovia Qopéd
dLKOLOAOYNT LKA, KOl

) éxel emixelphoel va emnpedoel pe abéutTo tedmo Tn dLadlroacla
ANYNC amoedceny TNG avobéTouoac oPXNC I TOU avabéToviog ¢opéd,
VO AIIOKTACEL E€UNLOTEUTLKEC TANPogopleg mou evdéxeTal VO TOU
QATIOPEPOUV QBEULTO MAEOVERTNUX OTn dlLadLlkaclia oUvalng 1ng
otuPRoong 1 va moapdoxel €& auedelag MUPATMAXVNTLKEC TAnpogoplieq
IOU e€VOE&YeTAl VO €INEeACOUV OUCLWOOC TLC amoedoelg TOU a@opoUv

TOV amokAegloud, Tnv emLlAoyn 1 tnv avdbeon;
H an&vinon oog
O Not

O 0Oyt

IoxUouv oL aply®d¢ €6vikoil Adyol amokAelopoU mou opilovial otnq
OXET LKI)

npoxrnpuln fn ota £yypapa ouvayng tng ovppaocng;
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Apilydg €6vikol Adyol QMOKAE LOpOU

AANAOL AOYOL OITOKA€ LOPOU mOoU evdéxeTal vo mpofAémovial amd Ttnv
€0V Lk vouoBecola tou kp&ToUug HEAOUC TNG avabéTouooag apxhc 1 Tou
avoBétovia eopéa. IoxUouv ol aply®dg €Bvikol Adyol QmokAe LouoU
mou opllovIal OIn OXeTLKA HPOKAPUEN N ota éyyeaea oUvolPnc 1ng
ouuBaonc;

H on&vinon oog

O Nat

O 0Ox1

NoapakoAeiocte va T mepLypayete

Eilval ol mAnpoeopiec autéc dLabéolueg dwpedv VIa TLC Apxéc
and 1tn R&on dedouévwv kp&touc uéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lr6¢

Exkdé1n¢

Mépog IV: KpLtfpLa €mLAOYAC

Zto &pbpo 58 mapaypapog 3 tng odnyiag 2014/24/EE opilovial

T akdAouba KpLtApLa emlAoyfAg T'evikdOG €TAOLOG KUKAOQ

EPYQOC LAV

O vevikdOC €T1ACLOC KUKAOC €PpYXCLOV TOU OLKOVOULKOU QOpEéd YL TOV
apLBud OLKOVOULKOV €TQOV IOU amalIToUvial RB&Cel Tng OXETLKAG
IPpOKNPUENG, TV eyypdowv oUvoalng tng oUupfacng 7 tou EEEI eival o
£ENGC:

Ilocd
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Hpepopnvia évapénc

Hpepounvia Aféng

Hpepopnvia évapénc

Hpepounvia Aféng

Hpepopnvia évapéng

Huepounvia AfEng

Hpepopnvia évapéng

Hpepounvia Aféng

Hpepopnvia évaping
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Hpepounvia Aféng

Eilval oL mAnpoeopiec autéc dLabéolueg dwpedv yVIa TLC ApxéC
and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;

O Nat

O 0Oyt

URL

Kwd Lxé¢

Exddé1ng¢

Méco¢ e€TfoLOG¢ KUKAOG EPYOO LAV

O péococ €1NOLOC KUKAOC €PYOOLOV TOU OLKOVOULKOU QPOPEN YLO TOV
apLBPd OLKOVOULKAOV €TOV TOoU amnaltoUvial P&oel TNg OXETLKAQ
npokNpuéng, tTwv eyypdowv oUvoyng tng oupPoong 1 tou EEEI eivol o
£ENGC:

ApLOpdég 1OV

Méocog¢ KUKAOG €pYyOac LAV

Eival ot mAnpoeopliec autég dLabéoluec dwpedVv yvId TLG apXéq
and 1n PR&on dedouévev kp&toucg péAoug 1ng EE;

O Noat

O 0Ox1L

URL

Kwd Lk6¢

Exdd1n¢

E131k6¢ péoog €TAOLOGC KUKAOG EPYAC LAV
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O g1dLKOC Péoog €TNCLOC KUKAOC €PYOOLOV TOU OLKOVOULKOU @opéa
OTOV €HLXELENUAT LKO TOoPéx MOU KOAUMTEL n oUufoocn yLa Tov aplbud
€TOV TOoU amaltoUvial P&CELl TNg OXETILKAC HPpokApuéing, Twv gyyedewv
otvalng tng oUufoaong 1 tou EEEIN eival o €&NC:

ApLOpdég gTOV

Méoog¢ KUKAOG €pYyOac LAV

Eilval ol mAnpoeopiec autéc dLabéolueg dwpedv VIa TLC Apxéc
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lk6¢

Exkdé1n¢

Zto 4pbpo 58 mapaypapog 4 tnc odnyioac 2014/24/EE opilovialL ta
akOAouba KpLTApLA €MLAOYAQ

Tia T1¢ oupPdoeLg vnnpecl@v: emLdéceL¢ UNNPeECLOV TOU

OUYKEKP LPéVOU 1UnNoU

Mévo yvia TiLg dnudolec oupPRboeilc vnnpeoldv: Katd tn dLdpkeLla TNC
nepLldOoU avaEopdc, O OLKOVOULKOC @opéac mapeslixe 1TLg akdAoubeq
kUpleg vnnpeocieg ToU oUyKkekpluévou tUnou. OL avabétouoceg apxéc
umopoUv va (NToUv éwg Tpla €In Kol Vo €OLTIPENOUV TNV Iexunelwon

nelpoag mou vnepPaivel ta Tpla é1n.

Iep Lypaen

Ilocd
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Hpepopnvia évaping

Hpepounvia Aféng

Anodékteq

Eilval oL mAnpoeopiec autécg dLabéolpueg dwpedv VIa TLC Ap¥xéC
and 1tn R&on dedouévwv kp&touc uéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lk6¢

Exkdé1n¢g

Ti{tTAoL OMoUddV KAl EMAYYEAPAT LKAV NMPOCOVIDV

O mépoxoc¢ tncg vmnneeocilagc f o (dLtog o avddoxoc rol/f (avdioya ue
TLQ amalTACe L¢ mmou Kabopllovial OTIn OXET LKA OPoKNpUin 7 oOTQ
éyypoapa otvalng tng oUpfoaong) 1o dLeubuUVILKSO TOU MMPOOWILKO

dlLaBétel T TOUPUKAT® ERKTALOEUT LKA KL EMAYYEAUNT LK& TpocdVTo TOU.

HNoapakoAeiote va T mepLypayete

Eival oL mAnpoeopliec autég dLabéoluec dwpedVv yVId TLG apXéq
and 1n PR&on dedouévev kpdtoucg péAoug Tng EE;

O Nat

O Oyt

URL

Kwd k6@

Exddé1tn¢

Nocoot1é umepyoAafiag
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O oLrOVOULKOC Qopéag mpotiBeTal, evdexouévwg, Vo avabéoel O
Tpltoug und popon uvnepyorofiagc 1o akdAoubo TuAua (OnA.
nococTd) 1ng ovUppfoocng. Emionuoaivetoal 6tL €&V O OLKOVOULKOC
popéag éxel amopaciocel va avabéoel TuAua Ing oUufoaocnc oe
Tpltoug vnd popen vnepyodofiac kol oinpiletal oTLc LxkavdINIEeQ
TOU umnmepyoA&PoUu yLIa TNV €KTEAeCOn Tou &€V Adyw tunuatog, 161 Ba
npémne L vo oupnAnpwbel xwplLotd EEEI vyl TOUC OXETLKOUCQ
unepyoA&Boug, BAéme pépog II, evoétnta I' aveTtépw.

NpocdiLopiocte

AQEn

Mépog VI: TeAkég dnAaoeLg

O oLlkOVOULKOC Qopéag, ONAOVW €HLOAUWC OTL T OTOoLlyelo TOU €xw
avoapépel ota uépn II éwg V ovotépw clval akplPn kol 0pd& kol OTL
éxw TMANPnN enlyvwon Twv oUveme LV O meplntwon coloapdv Peuddv
dNADCEWV .
O oLlkovOouLKOC Qopéag, dNAOVW cmloAuwe 6Tl elupal o Oéon,
KATOmLYV ol TAPATOC Kol Xwplg robuotépnon, va mpookoulow To
ILOTONOLNT LKX KL TLC AOLTEC HOPEPECQ AIOJELKT LKAV eyypdowv Tou
avoapépovial, €k16C €dv:
a) H avabétouoca apyxh N o avabétwv Qopéag éxel Tn duvatdINnIo
vo AdBel Ta oxeTLlk& dlkraLloAoynT k& ameubeiog pe nmpdbofoaon o
€0V LkY PR&on dedouévwyv Cg 0moLOdATIOTE KPATOC HPEAOC QUTH
dLatibetal dwpedv [und tnv mpotndbecn 6TL O OLKOVOULKOQ
popéag éxel mopdoxel TLC amopaltntec mAneoeopliec (SLadLKTUNKN
dLeUbuvon, apxn N eopéa &xdoong, €mokplPn otolxelio avapopdc
TOV gyyedewv) MIoU Hopéxouv In duvatdinia oInv ovadétouoa apXh
N otov avabétovia eopéa va 1o np&éel]. Onou amattelitol,
npénel vo uvndpxel avdioyn ouykoat&beon npdofocng f
B) Amd tLc 18 OxtwPplou 2018 10 apydtepo (av&Aoyo pe 1tnv
€OV LK gopapuoyn Tou &pbpou 59 mapdyeaeog 5 deUtepo €d&pLo TNC
odnvyiag 2014/24/EE), n avadétouoco opxh § 0 avabétwv Qopfacg
gxouv NOn OINV KATOXN TOUCQ T OXET LKA &VypouQo.
O oLkKOVOULKOC @opéag O(idw e€mloAuwg In ouykat&Oeorn Hou

OT... [mpocdlLoplopdg Ing oavabétouocag apxNg O Tou
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avabéTtovia eopéa, oOnwc robopilstal oto uépoc I, evdInta
A]l, mpokeluévou vo amokTnoel npdoPfoacn og OLKALOAOYNT LKA
TOV TANPOQOPLAOV TLC omoleg éXw vmoPR&AAel OT... [va
npoocdLloplotel 1o aviioctolxo uépocg/evoéinta/onueio] tou
napdvioc EupwnoalkoU Evialou Eyypdeou IIpounbeloag yLo TOUQ
okonoUq
T... [mpoodloplopdc tng dLadlkaclag mpounBe Lac: (OUVOIT LKA
IEPLYPAEN, Topumouny otn onuocicucon otnv Enionun Eenuepida 1ng
Eupwnatkic Eveong, apldudc avapopdg)].

Huepounvia, témocg koL, oémou (nreital N anatteliTtol, vmoypaen (-

éc) :

Hpepopnvia

Témog

Ynoypaer
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NAPAPTHMA IV - Mivakag ZUppopdwong

O Nivakag Zuppopdwaong MPENEeL va cUUMANPwWOEL ano Toug MNpoodEpovted.

Eneéynon Twv otnAwv tou mivaka

a) YtAANn o/

2Tn oTAAN auTh avaypadetal o alfwv aplBPOg TwV OTOLXELWV TTou TtepLlypAdovTal oTNV EMOUEVN OTAAN.
B) StAAN NEPITPAGH / MPOAIATPADH:

2T oTHAN auTh eplypAdovtal avaAUTLKA OL OVTLOTOLYOL TEXVIKOL OPOL, UTTOXPEWOELG N EMEENYNOELG, YLa TA
orola Ba mpémel va 50000V aVTIOTOLYEC ATOVTHOELC.

V) STAAN AMAITHIH:

2Tn oTtAAN AUt €XouV CUUTANPWOEL:

1. H Aé€n "NAI", mou onpalvel 6tL n avtiotowyn mpodlaypadr eival UTIOXPEWTLKN

H 1n tTpnon twv avwtépw cuviotd Adyo andppdng Tng mpoodopdc.

8) STHAN ANANTHH:

2T oTtAAN AUTH CNUELWVETAL N aravinon twv Npoodepovtwv mou £XeL Tn Hopdn:

1. YNAPXEI: n avtiotoiyn npodlaypadn KoAUmTeTal

2. AEN KAAYMOTETAI: n avtiotown nmpodlaypadn Sev Suvatal va kaAudOel

£) 2tAAn MAPAMOMIMH:

Ztn otnAn autn avaypddetal cadng MOPATIOUT O avVTioToL0 onuelo TG mpoodopds (LEow avovta
aplBpou, aplBuou oeiidac, eyypadou i SNUoCLEVUATOC) LLE TO omoio umootnpilovtal ol mAnpodoplieg mou
€xouv mapateBel oTLG MPONYOUEVEG OTHAEG.

Elvat emBupnt n 6cov 1o Suvatdv MANPECTEPN CUUTANPWON KOl Ol TIOPOTIOMMEG VA £ival Katd To
SUVOTOV GUYKEKPLUEVEG.

Elval umoxpewtiki n amdvtnon os 0Aa ta onueio tou Mivaka Tuppdpdwaong kat n mopoxn OAwv Twv
mAnpodoplwv mou {ntouvtat. Mn cuppdpdwaon ouviotd Adyo anodppudng tng npoodopdc.

A/A MPOAIATPADE: ANAITHZH | ANTANTHZH MAPAMOMIMH

O owWKoVOouLKOG  dopéag  aokel
emayyeApatiky Spaotnpldétnta o€
OAe¢ TG akOAouBeg katnyopleg
6paoTNPLOTATWY CWPEUTIKA:

o) umtnpeoieg dnuociwv oxécewy,
1 , .
B) unnpeoieg mpoPong, NA
Y) umnpeoie¢ Swadnuiong  Kat
HOPKETLVYK,

) UTINPECLEG Slopyavwong
ekBéoewv Kal ouvedplwv.

O olkovoulkog dopéag Slabétel
VEVIKO £€TNOl0 KUKAO £pyaclwv yla

2 KaBe éva amo ta €tn 2014, 2015 kat NAI
2016 (oo 1 HeyoAUTEpPO TWV
400.000,00 €
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A/A

MPOAIATPADEZ

AMAITHZH

ATANTHZH

MAPAMOMINH

O olkovoulkog dopéag Slabétel
HUECO YEVIKO ETAOLO KUKAO EpyacLWV
Twv gTwv 2014, 2015 kot 2016 ico i
peyaAutepo twv 600.000,00 €

NAI

O owKoVoULlKOG dopéag Slabetel
HECO  «E8KO»  €TAOl0  KUKAO
gpyaclwyv yla ta £tn 2014, 2015 kat
2016 {co 1N peyoAUteEpo TwV
300.000,00 €

NAI

O owKovouLlKOG dopéag Slabetel
OXETIKN EUMELPLA UAOTIOINONG EPYWV
og OAOUG TOUG KATWOL TOUELS, KaTA
1o Stdotnua 2012-2016:

. oto oxedlaouo Kl
uAomoinon OAOKANPWHEVWY
ETUKOLVWVLOKWYV TIPOYPOUUATWY

J oTo oxeblaouod Kol
uAomoinon OTPATNYLKAG
TPOWONTIKWV EVEPYELWV

. oTo oxedlaouo Kol
opyavwon ETUKOLVWVLOKWV
ekONAWOEWV yla To €uply KOWO N
Katnyopleg kowvou, KabBwg Kal otnv
opyavwon ekBEoswv, ouvedpiwy,
nuepidwv, oepvapiwv K.ATL.

. oTo oxedlaoud Kall
vAomoinon TmpoPoAng ota Méoa
Malikng Emwkowwviag katL oto
Sadiktuo

. oTo oxeblaouod Ko
uAoroinon EVEPYELWV
mAnpodopnong yla Sladopeg
Katnyopleg kowou

. oTo oxeblaouod

SnUoupyLlkwv TIPOTACEWV
nipoPoAng-mpowOnong

. OoTo OXeSLAOUO €VTUTIOU Kall
NAEKTPOVIKOU
EVNUEPWTLKOU/SLadnLoTIKOU
UALKOU

NAI

O  OowWKOVOULKOG  dopeag  EXEL

NAI
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A/A

MPOAIATPADEZ

AMAITHZH

ATANTHZH

MAPAMOMINH

vAomoloel  épya O  €vav N
TIEPLOCOTEPOUC ano TOUG
nipoavadepOEVTEC TOME(G
SpaotnplotTwy o€ pia TouAdylotov
amo TG XWPEC-otoxous (Mepuavia,
Hvwpévo Baoilelo kat NaAAia) katd
To dlaotnua 2012-2016.

O OLKOVOULIKOG ¢opéag Kata Tn
Slapkela Twv gtwv 2014, 2015 kat
2016, £xeL ekTeAECEL TOUAA)LOTOV 2
OUMBAOELS TAPOXNG UTINPECLWY TWV
KaTnyoplwv SpactnploTiTwy Tou
avadépovral otnv map. 2.2.4, afiag
(&veu OMA) touAdylotov 300.000,00
€ ékaotn.

NAI

O owovoulkog dopéag mpoteivel
Opada Epyou n omola oteAexwveTtal
ocUudwva HE TOUG OPOUG TNG
Slakrpuéng

NAI

O owkovoulkog dopéag umoBAaAAeL
KATAAANAQ cupmAnpwuévo EEEZ yia
TV napovoa cuuBaon

NAI

10

O owkovoulkog dopéag umoBAaAAeL
EYYUNTIKN  EMLOTOAN}  OUUUETOXAG
ocuudwva Ue ta TPoPAENOUEVA OTNV
Staknpuén

NAI

11

H texvikn mpoodopd mepLEXEL TA
avaAuTikd Bloypadlkd onpelwpata
Twv oteAexwv tng Opadag Epyou
ocupudwva pe TO YmoOdewypa TOU
MNapaptipatog V tng Staknpuéng

NAI

12

H texvikn mpoodopd meplhapPavet
TIC evotnteg A kat B 1ng
napaypddou 2.4.3.2. OVATTTUYUEVEG
oUudwva HE TOUC OpOUG TNG
Slakrpuéng

NAI
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NAPAPTHMA V - Ynodetypa Bloypadikol ZnUELWHATOC

BIOTPAQIKO ZHMEIQMA

NPOZQNIKA ZTOIXEIA

Enwvupo: ‘Ovopa:
Natpwvupo: Mntpwvupo:
Hupepopnvia révvnong: | // Tomnog Mévvnong:
TnAédwvo: E-mail:
Fax:
AwevBuvon Katotkiag:
EKNAIAEYZH
‘Ovopa 16pUpatog TitAog Ntuyiov Eldwotnta Huepopnvia Anoktnong
Mtuyiov
Zéveg NMwooeg Eninedo
FENIKH ENAITEAMATIKH EMNEIPIA
Nepiodog Epyod0otng Ka@nkovta
(orto - €wg)
ENAITEAMATIKH EMMEIPIA ZXETIKH ME TO ANTIKEIMENO TOY NAPONTOZ EPIOY
A/A TitAog Epyou ®dopéag vAonoinongEpyou PoAog otnv Opada Epyou AmnacyxoAn
on oto
‘Epyo
Nepiodog
(om6 - €wg)

MPOTEINOMENH OEZH ZTHN OMAAA EPTOY

IXEZH ME TON OIKONOMIKO ®OPEA (XTEAEXOZ 1
EZQTEPIKOZ $YNEPIATHZ)
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NAPAPTHMA VI - Ynodetypa Owovopkng Npoodopag

ENQONYMIA MPOXZOEPONTOZ:

tng FaAAiag»

APIOMOZ MPQTOKOAAQY AIAKHPY=ZHZ .../...-11-2017
MPOYMNOAOTIEMOZ AIAKHPY=HZ ... EUPW
Meplypadr mpoodepdUeEVWY UTINPECLWV KaBapn atia
0E EVPW
EkteAeotikdg  Opyaviopdg vy 1o  MpoypappaiOloypadwg
«MNpowBnaon tng détag NOM “ Feta PDO. Let’s get real!”
oTLG ayopEG TG Meppaviag, tovu Hvwuévou Baoleiou ka
ApLOUNTIKA

O.N.A. 24%

(oupmepappavopévou O.M.A.)

>UvoAo OLKOVOULKNAG npocdopag oe EUPW

H mpoodopd oxvel and thv umofoAr tTng Kal yla Sldotnpa €wg Kot £EL UAVEG OO TNV €MOUEVN

SleveépyeLag tou Slaywviopol, AToL £wc Tig 23/06/2018.

Huepounvia:

Ovopa, emwvupo Kat B€on otnv enixeipnon unoypadovtog:
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NAPAPTHMA VIl - Ynodeiypata Eyyuntikwv EniotoAwv

A. ZXEAIO EITYHTIKHZ ENIZTOAHZ 2YMMETOXHZ

Tay. A/von 086¢ -aplBudg —TK- fax Huepopunvia €KS00NG ....cveeverninnes EYPQ.
NnPOz

EAAHNIKO MEQPTIKO OPTANIZMO — «AHMHTPA»

A/NIH OIKONOMIKOY

KOYPTIAQY 56-58 & NIPBANA,

T.K. 111 45, AOGHNA

EFTYHTIKH ENIZTOAH ZYMMETOXHZ YN’ APIOM......... EYPQ ...........

‘EXOUE TNV TIUA VA 0OG YVWPILOOUUE OTL, eyyuwpedBa pe tnv mapovoo Eyyuntikn ETMLOTOAN, avéKKANTA Kal

avenipUAQKTA, TTOPOLTOUHUEVOL TOU SLKOWHATOC TNG SINOEWG MEXPL TOU TIOGOU TWV .oeeverveeeeeenrnies EYPQ (ka
OAOYPAPWE)..ecvicrerererie e UTEp ™ng Etalpeiag
............................................................. S/VON..ieeeveveiieveereieieeen T Koo, YLOU TN OUMMETOXN TNG  OTO

Slevepyolevo Alaywviopo tne Yrinpeoiag oog, yla tTnv avabeon UNMNPecLlwy EKTEAECTIKOU opyaviopol yla To
Mpoypappa: Mpowbnaon tng détag NOMN «Feta PDO. Let’s get real!» otig ayopég tng MNeppaviag, tov Hvwpévou
BaoWeiou kat tng MaAAiag, cUpudwva pe tnv ut. aplbp. .../ ...-...-2017 Alaknpuén ooc.

H mapoloa eyyunon KAAUTTEL HOVO TIG ATO TN CUMETOXN OTOV QVWTEPW SLAYWVIOUO OIMOPPEOUCES

UTIOXPEWOELG TNG eV AOyw Etatpeiag ko’ 6Ao tov Xpovo Loxvog Tnc.

- To nopandvw moco tnpolpe otn Stdbeor] oag kal Ba katafAnOel oAka 1 HeEPIKA Xwpi¢ Kapla ano pépog
Ho¢ avtippnon f évotacn Kat xwpic va epguvnBel to BACLUO 1 KN TNG amaitnong péoa os TPeLS (3) NUEPEC
amnd amAn éyypadn swdonoinon oag.

- Ze meplmtwon KOTAMTwong TNG eyyunong To mMooo TNE KOTATTWONG UTTOKELTAL OTO €KAOTOTE LoXUOV TENOG
XOPTOCHOU.

- AmnobeXOUOOoTE Va MOPATEIVOULE TRV LoXU TG EyyUNoNG UoTEPA amo amAo gyypado tng Ynnpeoiag oag pe
NV tpoUndOeon OTL TO OXETLKO altnua oag Ba poc urtoBAnBel mpLv amd tnv nuepopnvia AENg tne.

- HTopoUod LOYUEL LEXPLKOAL TNV ceererrerereeereerereeereseaseseseesenanes

( ZHMEIQZH FIA THN TPAMMEZA)

O XpOVOoG LoxUog PEMEL va elval HeyaAUTePOC va (1) pRva Tou xpovou LoxUoG TNG MPoodopds, OTIWE OXETLKA
avadépetal otn Aaknpuén).

BeBaloutal umeBuvA OTL TO OGO TWV EYYUNTIKWY HOG EMLOTOAWY ToU €xouv 800el oto Anuocto katl NMAA,

ouvurohoyilovtog Kal To moad Tng mapoloag, Sev umepPaivel To OpLO TWV EYYUNCEwWV TIou €XeL kabBoploBel

amnd to Yrnoupyeio OlkovoulKwy yLa Thv Tpameld pag.
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B. ZXEAIO EITYHTIKHZ ENIZTOAHZ KAAHZ EKTEAEZHZ

Tay. A/von 086¢ -aplBudc —TK- fax Huepopunvia EKS00NG ....cveeveveninne. EYPQ.
NPOZ

EAAHNIKO MEQPTIKO OPTANIZMO — «AHMHTPA»

A/NXH OIKONOMIKOY

KOYPTIAQY 56-58 & NIPBANA,

T.K. 111 45, AOGHNA

EFTYHTIKH ENIZTOAH KAAHZ EKTEAEZHZ YIT" APIOM...EYPQ ...........

‘EXOUME TNV TLUA va 6o yvwpilooupe OTL, eyyuwpeba pe tnv mapoloo Eyyuntikn EMLOTOANR, avéKKANTA Kol

aVvemLUAAKTA, TTAPALTOUHUEVOL TOU SIKOULWHUATOC TNG SIINOEWG HEXPL TOU TTOOOU TWV ..oueeveveeeerennnnes EYPQ (ko
OAOYPAPWE)..ecvecrrerrrere v, UTEP ™ng ETOLDELOG et v vttt ettt ettt et v e e tae e et r e er et b et nn
.......................................... 8/von....ece TKeueoeeeer,  yloo TNV KaAR  exktédeon t™¢  ull aplOp.

.......................... JUpBaong mou uméypae pall cog, yla TNV avabeon UTINPECLWV EKTEAECTIKOU OpyavIoHOU yLa
10 MNpoypappa: Mpowbnon tng dtag MNOMN «Feta PDO. Let’s get reall» otlg ayopég tng lMeppaviag, tou

Hvwpévou Bacoileiou kat tng NraAAiog, cupdwva pe Ty UT. opLd. MPwrt. .../...-...-2017 Alaknpuén oag.

- H mapoloa eyyunon KAAUTTEL HOVO, TIG OO TNV TIOPATIOVW OUTIO AMOPPEOUCEG UTIOXPEWOEL TNG
Avadoyou Etalpeiag, kab’ 6Ao to xpdvo Loxlog TnC.

- To nopandavw noco tnpoUe otn dLabeor) oag kat Ba kataBAnOel oAkd 1 HeEPKA, Xwpig va epeuvnBel To
BAcoLuo f KN TNG amaltnong i av eivot VOULUN n amnaitnon, Léco os TPELS (3) NUEPEC, LoTepa Ao Eyypadn
eldomoinon cog

- Y& MePIMTWOoN KATAMTWONG TG €yyUNong, TO OGO TNG KATAMTWONG UTTOKELTOL OTO EKAOTOTE LoXUOV TIAYLO
TENOC XOPTOGHUOU.

- Hnapoloa eyyunor pog, adopd HOVo ThV TAPATIAVW aLTia Kot LoXUEL LEXPL TNV EMLOTPODN TNG OE EUAC,
omote yivetal avtodikalo akupn Kol dev €xel amévavti pag kapio Loyu.

- HTopoUod LOXUEL LEXPLKOL TNV cueeveverrererereerereereseseessseesennns

(ZHMEIQZH TA THN TPATMEZA):

BeBaloutal umelBuva OTL TO MOCO TWV EYYUNTIKWV HOC EMLOTOAWV, TIou €xouv 600el oto Anpoolo Kal ta
N.M.A.A., cuvumntodoyilovtag kal To moco TG mapouoag, v umepPBailvel To OPLO TWV EYYUNOEWVY, TIOU €XEL

KaBopLoBei amo to Yrnoupyeio Owkovouiog kat OKOVOULKWY yLo TV Tpameld pag.
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. ZXEAIO EITYHTIKHZ ENIZTOAHZ NMPOKATABOAHZ

Tay. A/von 086¢ -aplBudc —TK- fax Huepopunvia EKS00NG ....cveeveveninne. EYPQ.
NPOZ

EAAHNIKO MEQPTIKO OPTANIZMO — «AHMHTPA»

A/NXH OIKONOMIKOY

KOYPTIAQY 56-58 & NIPBANA,

T.K. 111 45, AOGHNA

EFTYHTIKH ENIZTOAH NPOKATABOAHZ YIT" APIOM...EYPQ ...........

‘EXOUME TNV TLUA va co¢ yvwplooupe OTL, eyyvwueba pe tnv mapovoa Eyyuntikr) EmotoAn, avékkAnta Ko

VeI UAAKTA, TTAPALTOUHUEVOL TOU SIKOULWHUATOC TNG SWNOEWG HEXPL TOU TTOCOU TWV ..eveveerevenrerene. EYPQ (ko
OAOYPAPWE)..ecvecrrerrrere v, UTEP ™ng ETOLDELOG et v vttt ettt ettt et v e e tae e et r e er et b et nn
.......................................... S/VoN..coveneeee TKoeer, YW TN AU TpOKOTABOANG YLA TN XOPHYNON TOU ....% €Tl
TOU TIOOOU TWV ... EUPW YLA TNV EKTEAECN TNG UTU QPO coreverircreeereree. JUpPaong mou unéypae pall coc,

yla TNV avaBeon UMNPEcLWVY EKTEAECTIKOU opyaviopol yia to Mpdypaupa: Mpowdnon tg détag MOM «Feta
PDO. Let’s get reall» otig ayopég tng Mepuaviag, tou Hvwpévou Baoideiou kat tng NiAAiag, cupdwva pe tnv

uTt. aplB. MPWT. .../...~...-2017 Awaknpuén oag.

- H mapoloa eyyunon KAAUTTEL HOVO, TIC OMO TNV MOPAMAVW OLTIO QMOPPEOUCEG UTIOXPEWOELS TNG
Avadoyou Etalpeiag, kab’ 6Ao to xpovo LoxVog TnC.

- To mopandavw 1moco tnpolpe otn 8abeor) cog kat Oa kataBAnOel oAikd ) HepKA, Xwplg va epeuvnBel To
BAcoLyo f KN TNG amaltnong f av eivol vOULUN n anaitnon, Héoa o TPeLS (3) NUEpeg, LoTepa amo £yypadn
eldomnoinon ocog

- Y& MePIMTWON KATAMTWONG TG €yyUNoNG, TO OG0 TNG KATAMTWONG UTIOKELTOL OTO EKAOTOTE LoYUOV TIAYLO
TEA\OC XOpTOGHUOU.

- Hmnapoloa gyylnon pog, adopd Hovo TV Mapamavw attia Kot LoXUEeL LEXPL TNV emLoTpodr TNG o€ EUAC,
omote yivetal avtodikalo akupn Kot dev €xel amévavti pag kapia oyu.

- HTopoUod LOXUEL LEXPLKOL TNV ceeereeerrererereceereereseseesseesennnns

(ZHMEIQZH TA THN TPATMEZA):

BeBaloutal umelBuva OTL TO MOCO TWV EYYUNTIKWV HOC EMLOTOAWY, TIou €xouv S0Bel oto Anuoclo Kal ta
N.M.A.A., ouvumntodoyilovtag Kal To Toco TNG mapouoag, v umepBailvel ToO OPLO TWV EYYUNOEWY, TIOU £XEL

kaBoploBei amnd 1o Yrnoupyeio Otkovopiog kot OKOVOULKWYV yLa Tnv Tpamneld pog.
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NAPAPTHMA VIII - 2x€6w0 ZupBaong

YYMBAZXH ITAPOXHX YITHPEZIQN

(avaBeon petd amod Sievépyela Sraywviopov)

Sy AOrva onuepq, h./e../201... 01 KATOTEP® CLUPAAAOUEVOL,

A@evig

1. To voukd mpdowso Wwwtikoyd Owkaiov pe v emwvopia «EAMnvikog Tewpywkog Opyaviopog —
AHMHTPA» 10 omoio &8pevel oty 080 Kouvptidov 56-58 kar Nipfdava, 11145, AOrva, ye A®M
997604027, AOY T'aAatoiov ka1 eKTPOCWITEITAL VOULUA YIQ TNV LITOYPAPT] TOV JTAPOVTOG ZUUPWVNTIKOV
arto tov [Ipoedpo tov A Ap. Tewpylo Kapétoo, oOppmva pe 1o apbpo 4, mapdypag@og 5a), tTng vt aploy.
188763/10-10-2011 Kowng Ymovpyikng Amogaong (®EK B 2284/13.10.2011) kat v v apifp.
8865/112514/16.10.2015 amo@acn Tov YrmovpyoL Aypotukng Avamténg kat Tpogipwv (PEK 739
YOAA/20.10.2015), kahoUpevo oto e€ng yia ovvtopia « EATO-AHMHTPA»

KOl APETEPOL

2. H emyelpnon e (emwvopia)............ ue A.O.M. L........ —A.O0Y. e, , ) omoia e8pevel TNV 080 Luveeees
Op. bty he(JIEPLOXT))... KAL EKTTPOCGITEITAL VOUIUGOC QIO T... K. L.(OVOUQ)... ... (emvopo)...ue Ap. AeAtiov
TAUTOTNTOG heeesneeenne , OVUP®VO UE TO KATAOTATIKO TNG eraipeiag, kalovuevng oto €Eng yia ouvvropia
«Avadoyog»

gxovtag vir oY v v apif. TPWT. .../...~...-2017 Anog@aon ... tov EATO — AHMHTPA ovpgpovnoav kat
ouvvamoSExnkay ta akoAovba:

APOPO 1: ANTIKEIMENO

O mpwtog amd tovg ovpfarropevoug, «EATO - AHMHTPA», avaBétel ot Seltepn twv cupfarlopévay,
«Avadoyo», TIg VIINPEDIEG VINPECIOV EKTEAEOTIKOD opyaviopov yia to IIpdypaupa: IIpowbnon g @étag
ITIOIT «Feta PDO. Let’s get real!» otig ayopeg tng I'epuaviag, tov Hvouevov Baoueiov kot g T'adiag,
OOUP®VA LE TIG TEXVIKEG TTPOSIaYpa@PES TNG LT apld. TPWT. .../...-11-2017 AlAKT)PLENG.

TPOI1OX EKTEAEZHZ TQN YIHPEZIQN — YITOXPEQZEI> ANAAOXOY

O1 ovpfatikég voypewoelg TG Avadoyou katl 0 TPOTOG EKTEAECTIC TV VINPECIOV AVOAUTIKA AVAPEPOVTAL
OTO GUVNUUEVO TTAPAPTNUA KAL OTNV TTPOGPOPA Tov Avadoyov (TEXVIKN KAl OIKOVOUIKT]), T OO0 AstoTEAOVV
AvaTIOOIIAOTO HEPOG TNG TTAPOVONG.

APOPO 2: AIAPKEIA XYMBAXHX

H Suapkera g ovpfaong opiletal yia xpoviko didotnua 36 unvav, xwpig Sikaiwpa mapdtaong.

2YMBATIKO TIMHMA

To OUVOMKO TiUNUA Yl TNV EKTEAEOT] TV AvaPEPOUEVOV 0TO ApBpo 1 TNg mapoong LNPEoILV, opileTal
OTO TTOGO TV .......... €, ovumeprrapPavopevou tov avaroyouvtog @.IT.A. Kot avaAUETAl OMKOG TAPAKAT®:
kaBapod moao ................ €

mAgov D.ILA. .. %, .ccveennnnnnn. €

Juvolhiko oo pe OIIA: ............. €

To avotépw Tiunua eival otabepd kat Sev avampooapuodetal oUTe ALEAVETAL Yia 0T01001)7TOTE AOYO Kt
attia.

Ta v ektédeon g mapovoag ovpPaocng exel ekdobei n ViU ap1B. MPWT. .../...-11-2017 Amtopacn Avainyng
Yoxpéwong yia ta £t 2018, 2019 Kat 2020 LYoug ... € (AAA: ... / AAAM 17REQoo0...).
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KPATHZEI> — ®OPOX

H Samavn tov uianpeoiov eKteAeoTikod opyaviopoL yia 1o Ipoypaupa: IIpowdnon g gétag ITOII «Feta
PDO. Let’s get real!» otig ayopég g I'epuaviag, tov Hvopévou Baotieiov kat g T'airiag Ba Bapivel tig
TNOTOOELS TOV TAKTIKOU 7TpoUtoAoy1opol tov EAAnvikov I'ewpyikov Opyaviopot — «kAHMHTPA».

H xaBapr| a&la (xwpig to ®.I1.A.) ¢ mapovoag ovuPacng vITOKELTAL OF:

e Kkpatnon vyoug 0,06% vrep g Eviaiag Ave€aptntng Apxng Anuoociowv Zvufdoewv (E.A.A.AH.XY.),

e Kkpatnon vyoug 0,06% viep g Apxne EEetaong Ilpodikaoctikav ITpoopuyayv (A.E.IL.IL.),

e Kkpamon UVyouvg 0,02% vmép Tov Anuooiov, yia Aoyaplacud g levikng AievBuvong Anpooiwv
SvuPdaoewv kat [poundeicv.

Ot vIEp TPITWV KPATOEIS VITOKEIVTAL OTO EKACTOTE 10XVOV AVAAOYIKO TEAOG XapTOooT|Hov 3% kal otnyv e’

avTtoL e10@opd vep OTA 20%.

Katda v e€opAnon twv vanpeowmv Ba mapakpatndel @opog 8% emni g kabapng alag (xwpig to O.I1.A.),

ovpPmva pe 1o apbpo 24 touv N. 2198/94.

APOPO 4: IAHPQMH

TMa v mAnpoun ov avadoyov amartovvtal ta £€ng SikatoAoynTikd:

a) IIpwTOKOMO OPIOTIKNC TTOCOTIKNG KAl JTOI0TIKNG fapaAafrg amo tnv apuodia Eidikn Emitponr
IMapaxkorovOnong kol IHapaiafrig tov 'Epyov (EIIIIE) ywa tig ovufdacelg g v’ apif. mpwt. .../...-...-2017
Awakr)puéng.

) Mapaotatikod tov avadoyov.

v) E€opAntikn anmodein tov avadoyov, eadv to mapaotatikd dev @epet v evoelln «EEo@Anbnke».

6) IIotomommika Poporoyikng Evnuepomrtag kat Aopaiotikng Eviuepomtag.

H tapelaxn vmnpecia tov Opyaviopol upmopel va ¢ntoel kat ostoltodnmote aAo  SikatoAoynuko,
stpoPAEETAN AITO TNV Keipevn vopobeoia.

H mAnpoun Ba mpayuatomnoteitar oe evpn (€) kal oe Xpovo mpoadilopidOUevo amo v avaykaia S101knTikn

Sadikaoia yia v £kdoon TwV OYETIKOV XPNUATIK®V eviahpdtov. O Avadoyog Ba emPapivetar pe Tig
KPATNOELG IOV TIPOBAETOVTAL OTNV TTAPAYPAPO 5.1.2 TNG AlaKNpLENG.

APGOPO 5: EITTYHXH KAAHX EKTEAEXHX

O Avadoyog katéBeoe wg eyylnon KaANG EKTEAEONG TV OP®V NG TapoLoAg cVUPaong TV pe apBuo: .........
Kat nuepounvia €kdoong ....... EYYUNTIKI] €TOTOA TNG ....... , OGOV ......... € mov avtiotoel 010 5% TOv
OUVOAIKOV oL BaTikol Tiunuatog, xwpig to @.IT.A.

H eyyuntikn emotoAr] Ba emotpagei oto Sikaovyo pe m AN g ovpPaong, kol v ekkabdaplon Tov
OLVOAOU TV TUXOV ATATTIOEMV A0 TOVG GUUPAAAOUEVOLG.

APOPO 6: YIIOXPEQXEIX ANAAOXOY

- 0 Avadoyog avalaufavet v vtoxpEmon kal £xel v AN pn evbvvn évavt g Avabétovoag Apyng va
VAOJIOW|OEL KAl VA TTAPASHOEL TO €PYO, OLUPHOVA LE TA 0p1lOpeva ota apbpa Tng mapovoag, EKTEAMVTIG
OAEG TIC EMUEPOVG EPYATIES TTOV AUTO TTEPIAAUPAvEL

- KaB' oA ) Sapxeia ektédeong tov 'Epyov, o Avadoyog mpémel va ovvepyddetal pe v Avabetovoa
Apyn) xau v EIITIE, voypeovtal e va Aapufavel vidoyn Tov 0o1EaoNIT0TE TAPATNPTOELS TOUG OXETIKA
pe tnv extéleon tov Epyov.

- O Avdadoyog Ba eivar mANp®WG KAl QITOKAEIOTIKA UOVOG LeLOLVOG yid TV THPNnon g 10XLovoag
vouoBeoiag oe oxgomn pe omoladrmote epyaoia ektedeital amod péAn g Ouadag Epyov tov e€wteptkov
OLVEPYATOV KAl TV viepyordfwv, mov Ba aoyoAnBovv 1) Ba mapdoyovv omolecdnmote VINPeoieg oe
OXeon ue v mapovoa Toufaoct. Xe meplntwon omolaconmote mapdpfaong 1) nuiag sov mpokAnbei oe
TPITOVG LITOYPEOVTAL LOVOG AVTOG TTPOG ATTOKATACTACT] TNG.

- O Avadoxog Ba mpémer va eyyvatat yia m Sidbeon touv avagepopévov oty Ilpoopopd Tov,
EMOTNUOVIKOU KAl AOUTOV TPOCWINKOV, KAOMOE €Tiong KAl TwV EEWTEPIKMOV CUVEPYATMV KAl TV
vnepyohdfwv, mov Ba Sabetovv TV aartovpevn epsElpia, TEXVOYV®WOIA KAl 1KAVOTNTA, QOTE VA
avtastokplBoliv TANpwe oTig artartroelg g Touppfaong, vooyetal de kat Pefarmver 01 Ba embetkvoouvv
JIVELLL OUVEPYAOTAC KATA TIG EMAPES TOVG e TIG aprodieg vmnpeoieg kat Ta oteAéyn g Avabétovoag
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Apyne. Ze avtifetn mepintwon, n Avabétovoa Apyn SUvatarl va {ntroel v avTikataotaon pHEAoLE g
Ouadag "Epyov Tov Avadoyov, omote o Avadoyog opeilet va mpofel o€ avTiKATAGTAON He QAN TTPOC WITO,
avaAoYNg eprtelpiag kat Ipoooviwy. Avtikataotaon peiovg g Ouddag Epyov tov Avadoyov, katomy
AITHATog oV, Katd T Stdpkela g ektédeong tov 'Epyov, Stvatal va yivel HeTd ammd €ykpion tng
AvaBetovoag Apyng kat pHovo pe AAMO TIPOCKIO AVTIOTOXWV Tpoodvtwy 1) eumeipiag. O Avadoyog
vmoyxpeoVtal va edormooel v AvaBétovoa Apyxn eyypdewg, Tovldylotov Sekamévie (15)
NUEPOAOYIAKES NUEPES TIPLY ATIO TNV AVTIKATACTAOT).

O Avadoyog eival amokAEIoTIKA Kal MANPpwg vevBuvog yia mpdelg 1 Tapaieipelg Tov TPOcWITKOV/
eEWTEPIKOV OLVEPYATMV/VITEPYOAAPwV Tov Ba AITaoyoANOeL yia TV EKTEAEOT] TOL €PYOL KAl OPeilet va
evepyel e emuelela kar gpovtida, wote va eumodidel mpdalelg 1) mapaieiyelg, mov Ba propovoav va
gxovv amotéAeopa avtifeTo pe o oupPepov g Avabetovoag apyng.

e mepintwon avotepag Plag, n amddeln avtig Paplver €€ olokArpov tov Avadoyo, o 07oiog
voypeovTal pEoa og £1kool (20) epydoleg HEPES ATTO TNV NUEPOUNVIA TTOV CUVEPOAV TA TEPIOTATIKA
7OV GLVIOTOVV TNV AVOTEPA Bl va T AVAPEPEL EYYPAP®WS KAl VA TTPOoKouioel oty Avabétovoa apyn
TA ATAPALTNTA ATTOSEIKTIKA OTOLYELA.

O Avadoyog vmoypeovtal va mpet 1ig Stataerg tov N. 2472/1997 (ka1 3471/2006 yid TIG NAEKTPOVIKEG
EMKOIVOVIES), OGOV APOPA T GUAAOYT] KAl TNV enefepyaoia twv 5eSouEVRV TPOOHMITIKOV XAPAKTHPA.

H AvaBétovoa Apyr artaddooetal amd kdBe evBLVN Kal VITOXPEWOT QIO TLXOV ATUXNUA T] ATt0 KABe
AN artia katd v ektédeon tov ‘Epyov.

Ye mepintwon mov o Avadoyog eival 'Evworn/ Kowompa&ia, ta MéAn mov amotehovv v 'Evwon/
Kowompa&ia, Ba eivar aAAnAeyyvwg kat e1g oAdkApov vitevBuva Evavtt g Avabetovoag Apyng yia v
EKITTATPWOT] OAWV TV ATOPPEOVOGV Ao TN Alaknpuén vmoyxpemoemv tovg. Tuxdv vplotaueveg petall
TOVG OCUUPWVIEG TTEPL KATAVOUNE TWV EVBUV®VY TOVG EXOUV 10D LOVOV OTIG EMTEPIKES TOUG OXETELS KAl O
kapia mepintwon dev Svavtat va stpofAnbovv évava g Avabétovoag Apyng wg Adyog amailayng tov
evog Mélovg amd Tig evBUVEG KAl TIG LITOYXPEDOELS TOV MOV T TV AAAWY MeA®V yia TNV 0AOKANPwOT)
tov 'Epyov.

Ye mepintwon mov o Avadoyog eivar 'Evwon/Kowompaia kot kata t Sidpkela g ekteAeong mg
Svupaong, omowdnmote amd ta MéAn g 'Evwong/Kowompa&iag, efartiag avikavomntag yla
omolodnmote Adyo 1] AOyw avwtépag Plag, dev pmopel va avtamokplBel oTig LITOXPEDOELS TOV, TA
vroAouta MéAn ouveyifouv va gxovv v vBivn oAokArpwong g ZvuPaong pe tovg idloug 6povg kat To
1610 ovuPatikd Tipnua.

Ye mepintwon Aong, mTtoyevong, 1) 0&ong oe kabeotwg avaykaotikng Stayeipiong 1 ekkabapiong evog ex
TV HEAQV TNG &vwong mov asmaptidovv tov Avadoyo, n ZouPaon eEaxorovbel va vpiotatar xat ot
amoppeéovoeg artd TN Zvufacn vroxpe®moelg Paplvouy Ta AANAEYYD®S evAITOUEivavTa HEAN TOU
Avaboyov, povo e@ocov avta eival oe Béon va Tig ekmAnpooovv. H kpion yia m Svvarotnta
EKTANPWONG T UN TV 0pwv TNg ZVuPaong evamokelrtal ot SlaKPITIKN EUXEPEIA TOV AlOIKNTIKOV
SvppovAiov tov EATO AHMHTPA. Xe avtifetn nepintwon, n AvaBétovoa Apyr SUvatan va knpi&et Tov
avaboyo EKTTWTo.

O Avadoyog vmoypeolTAl va TNpel TIC VLOYPEMOELS OV aAMoPpeovy amd Tig OSlatafelg g
ep1PAAOVTIKIG, KOIVWVIKOAGMAACTIKNG KAl epyaTikng vopobeoiag mov £yovv Oeomobei pe 1o Sikaio
mg 'Evwong, 1o eBvikd Sikaio, cuAMoyikég cuuPaoelg 1) S1ebveig drataeig mepi1farhovTiKoD, KOVOVIKOD
Kat epyatikol dikaiov, cOp@va pe Ta 0p1fopeva oo apbpo 18 tov v.4412/2016.

O Avadoyog voypeovTAl va ammodelkviel v mpofoAn ota puéoa (tnAeopaoct, diadiktvo KTA) 1 TV
omo1adT)mote AAAN evepyeta tpoBoAng katl TpowmOnong.

O Avabdoyog voypeovtar va AapfAavel vatown Ta aroTeEAEoUATA IOV Ba TTPOKLITTOVY QIO TNV agloAdynon
Twv OpAaoewv, HETA TO NPOTO E£TOG VLAOOINONG TOU €PpYov, JIPOKEINEVOL va mpofel oe TuyOv
TPOTOTOINOELG TOV OXES1AT OV TO.

To evnuepwTIKO KAl S10PNUIOTIKO DAIKO 7TOV TTAPAYETAL OTO TTAQICI0 TOV £PYOV TIPETEL VA EIVAL CUUPWVO
pe 1o evwolako dikaio (apBpo 14 map.l1 tov Kav. (EE) apiBu. 1144/2014) xor Sev pmopel va
¥xpnotomon el tpv v Eyypan €ykpion g Avabétovoag Apync.

'‘Ocov apopd oto mpoidv sov Ba xpnoiuomonbel o S1apopeg evepyeieg (t.x. yevolyvwoieg) Ba mpémel va
epapuoovtal ooa opiovral otov Kav. (EE) apiBu. 1144/2014.

'‘OMo T0 VAIKO 1oV Ba tapayBet yia to £pyo Ba mapadobei oty Avabétovoa Apyn amd tov Avadoyo.

To ovvoro twv cvuPatikmv Iapadotéwyv, mov Ba ekmovnBolv 01O MAAIC0 NG TAPOVOAG A0 TOV
Avadoyo, amoteholv Tavtoyxpova svevpatikr) 18okmoia g Evpwnaikng 'Evwong kat g Avadétovoag

Apxng.
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- O xdBe eidovg epappoyeg Twv Snuovpyikev 18emv, KaBmg KAl OAO TO OXETIKO VAIKO TAPAY®YTIS
(nakéTteg KATAXWPNOEWY, TNALOTTIKA Spots, padlo@wvikd Spots, HOVOIKT] emevEuon evEPYEIDV K.AIT.)
artoTeAovV meplovolaka otoryeia e Evpwmaikng "Evwong kot tng Avabeétovoag Apyrng, 1 omola £xel 1o
Sikaiwpa va Ta emavaypnotuomomoel eAevbepa 1000 katd ) Sdpkela g oLuPacng 600 Kal PHetd
ANEN avtg. 'Olo 10 wg avw LAIKO apadidetar amd tov Avadoyo otnv Avadétovoa Apyn oe KatdAAnAn
pop@r avaioya pe to eidog kabe mapadotéov.

- Ta ;vevpatikd kot ovyyevika dikaiwpata tov Avadoyov pntag ekxwpouvial otnv Evpwnaikn "Eveoong
kat v AvabBetovoa Apyr xwplg v kataBoAr mpocbetng auopng mépav g mpoPAenopuevng ot
mapovoa ovpPaon. H Evpwnaikn 'Eveoon kat n Avadétovoa Apyn Ba £xouvv Ta artokAeoTikd Sikanmuata
OAWV TWV VAIK®OV, EVIUTTOV KAl NAEKTPOVIKGOV KAl AUV mapadotewy tov Avadoyov, evd o Avadoyog
Sev pmopel va Ta ¥PNOOTolEl, eKTO¢ TOv mAoiov g mapovoag Zvufacewg KAl g LT AUTNG
vloroinong tov 'Epyov, xwpig mv £ykpion g Evpomnaikng Evoong 1 g Avabétovoag Apync.

APOPO 7: YIIOXPEQXEIX TOY EPTOAOTH

O EAT'O-AHMHTPA o@eilel va mapeyel otov Avadoxo to ANpo@opiako LVAIkO mov Stabétel kal Oewpel
XPTNOUO YA TNV VAOTOINOT TOL £pyov.

APOPO 8: KHPYZEH TOY ANAAOXOY EKIITQTOY - KYPQXEIX

Ye mepintwon mov o Avadoyog Sev ekmAnpovel TIg CUUPATIKEG TOU LITOYPEDMOELS KNPVOOETAL EKMTWTOG, UE
amo@aot Tov appodiov opyavov kat emparrovtat abporotikd 1 Stadevknikd o1 mpoPAemoueveg amo o apbpo
203 0V N. 4412/2016 tpoPAETOUEVES KUPWOELG.

E€aipovvtan o1 meputtmoelg:

a. Ynaruodmrag tov EATO - AHMHTPA.

B. Avwtépag Biag, mov n amodei€n avtg fapuvel tov Avadoyo.

O Avdadoyog vmoypeoUtal péoa oe eikool (20) Nuépeg amd TOTE 7OV OLVERNOAV TA TEPIOTATIKA TTOU

OUVIOTOUV TNV aveTtepa PBla va ava@épel eyypa@ng autd katl va nipookopioel otov EATO - AHMHTPA ta
arapaitnTa amodektika oToleia.

H Swastiotwon g kaAng ektéleong g apovoag ovpPaong Ba yivetar and v Emtpomnn [HapakoiovBnong
kat [Taparafrg tov 'Epyov (EIITIE) mov £xel oprotel pe v va' aplby. mpot. .../...-...-2017 Amo@aon ...
(AAA: ..OE3M-..) ka1 oOp@®va pe Ooca opifovianl oV mapaypa@o 6.3 g AlKNpuEng.. IXeTKA
TPWTOKOAAA B oLUVTACCOVTAL CUUPVA Ue 00a opilovtal 0to N. 4412/2016.

APOPO 9: EKXQPHXH - YIIOKATAXTAXH

H mapovoa obufaocn kat ta amoppeovia amd autny SIKAIOUATA KAl VITOYXPEDOEIS TV OLVUBaAOUEVWDY Sev
umopovv va gkxwpnbovv 1N va petafifaoctovv oe tpitovg, kab 0108nmI0TE TPOTO, XWPIG TNV EYKPLOT| TNG
Avabetovoag Apyne.

APOPO 10: TPOIIONIOIHXH THX XYMBAXHX

O EATO - AHMHTPA ywpig va aA\d€etl 1o avtikeipevo g Zopaong Wtopel 0€ CLUUP®OVIA UE TOV TTAPEXOVTA
LINPECIEG, VA TPOITOTMOOEL UEPOG TWV LINPECIOV JIOU JIAPEXOVTAL KAl JIOV €ival avaykaieg yu tnv
OAOKAT|pwOT) TOV £pYOU.

APOPO 11: AOIIIOI OPOI

JuvopoAoyeital 0Tt KAatd Ta AoUTd 1oXVEL 1| IPoopopd Tov Avadoyov (TTapdptnua), 1 omola emovVATTETAL
OTNV TTAPOVOA KAl ATOTEAEL AVATTOOTTAOTO TUNUA TNG.

O Avdadoyog, wg mpog Tnv mapovoa Otaknpuvén kalr ) ovuPacn mov Ba vmoypagel vmaystar otV
appodoTTa TV Sikaompinv twv ABnvov.

Ye nepintwon avetepag flag, n anodeln avtig fapuver €€ ohokAnpov tov Avadoyo.
O Avadoyog Ba gépet Tig amoppeovoeg evBlveg (A0TIKEG-G101KNTIKES) Y1A TO TIPOOWITIKO TO OO0 ATTATKOAEL.

IMa ta Bepata mov Sev puBuilovian pe v mTaAPOLOA, EXOLVV EQAPLOYT 01 S1ATAEELS TOV V. 4412/2016 OMTWG
1oYVEL
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Alapwvieg 1) ev yével S1apopEg Tov TUXOV TIPOKVUYPOLY ATId TV EPUNVEIA TV 0PWV NG tapovoag ovupaong
kabmg k1 amdo T Semodpevn amd v mapovoa ovpPacn oyxéon, SiEmovtal anmd to EAMnviko Aikaio kat
apuodia yia v emidvon tovg Ba eivan ta Sikaotpla twv ABnvaov.

Ta mapandve CLUE®VNOAV, CLVOHOAdYNoAV Kot ocuvamodeyOnkav ta ovufarldueva pepn kat mpog
anodel€r) Tovg ouvtayBnke n mapovoa ovufacn, N omola AVAYVOOBNKE KAl LITOYPAPNKE ATTO OAOVG TOUG
ovpfairopevoug oe tpia (3) avtituma kat kabe cupfariopevog Edafe amto va (1) Opoto.

OI XYMBAAAOMENOI
T'TA TON EATO - AHMHTPA I'TATO AEYTEPO XYMBAAAOMENO
AP. TEQPTTOX KAPETXO0X = = reeeecrececsesessens
IIpoedSpog A.X.
ITAPAPTHMATA
1. Tetyog Alaxnpuéng
2. Teyvikn ka1 Owovopkn Ipoopopa Avadoyov

SeAida 154



		2017-12-06T15:38:13+0200
	ΑΚΡΙΒΕΣ ΑΝΤΙΓΡΑΦΟ




